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Conference on Quackery ... 
AMA, Government, Private Groups 
Pledge All-Out War on Quack Drugs 


Speakers Attack ‘Popular’ 
Magazines for Unreliable 
Articles on New Drugs 


where the government and the 
AMA see eye to eye. 
Today, he said, the witch doc- 


WASHINGTON, Oct. 6—Intensified | 
warfare against food and medical 
quacks was plotted here this 
weekend at a two-day “Conference 
on Quackery” sponsored jointly by 
the American Medical Assn. and 
the Food & Drug Administration. 

More than 600 participants from 
federal and state law enforcement 
groups, medical organizations and 
health groups studied loopholes in 
existing government and private 
policing mechanisms. Speakers 
from government, medicine and 
the health field estimated that pro- 
motion of nutritional quackery, | 
useless cosmetics and phony med-|# pr. Leonard W. Larson, AMA 
icines adds up to a billion dollar president, in turn acknowledged 
industry. 'that “too many people regard 
|quackery as a harmless parasite. 
® Health-Education-Welfare Sec-|On the contrary,” he said, “it is a 
retary Abraham Ribicoff, noting) real evil. 
that the AMA has been fighting “We in the medical profession 
quackery for almost a century, will not be content merely to speak 
emphasized that this is one area (Continued on Page 133) 


sion commercial; potions, 
and berries to the phony but im- 


tific diet.” 

“What is more,” the Secretary 
| observed, “the hard-working, well- 
equipped physician of today is 
handicapped in competition with 
the quack. His enemy, disease, is 
complex; the quack’s is simple. His 
treatment may be long, painful, 
uncertain and expensive; the 
quack’s is swift, painless, sure, and 
expense is usually geared to the 
patient’s purse.” 


Vodka in Terry-Cloth Bottle ... 


ARF Gets Varied View of Research as 
Speakers Disagree on Philosophy 


Burnett's Leavitt, OB&M’s 
McCall Disagree on Role 
of Fact, Mystery in Ads 


New York, Oct. 3—The crea- 
tive research supervisor of Leo 
Burnett Co. contended today that 


glands. “This, incidentally, led to 
a direct application in business. 
Someone, I understood, is test 
marketing vodka in  terry-cloth 
bottles,” he quipped. 


® This and other studies, Mr. 
Leavitt said, indicate everyone has 


tor’s tom-tom has given way to the} 
illustrated brochure; the medicine | 
show extravaganza to the televi-| 

barks | 


pressive “cancer clinic” or “scien- | 


A NEW ADVENTURE 


IN SMOKING! 
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NEW ADVENTURE—U. S. Tobacco Co 


story on Page 10). 


fh} 


is using two-color pages like this in 
a regional edition of Life for its 
new “minthol” cigarets, Skis (see | tising rates. 


| Advertising Age Survey... 


Magazine Subscription 
Price War Irks Admen 


Media Men Say Advertiser | ions expressed in a media roundup 
by ADVERTISING AGE among agen- 

Gets Costs Increase as 

Subscriber Pays Less 


cies from coast to coast. AA also 
found that: 


1. Agencies feel the cut-rate 
situation appears to be coming to 
a head. 


NEw York, Oct. 5—There is 
growing concern and some alarm 
| among advertising agencies over 
the “cut-throat and cut-rate sub- 
scription offers” being made by 
U.S. magazine publishers. Further, 
the lower revenues derived from 
reduced-rate subs are usually 
compensated for by higher adver- 


2. Most shops have not con- 
ducted formal studies of the trend, 
but indications are that these are 
forthcoming; meanwhile, there is 
mounting talk of the problem 
among agency media men. 


3. Low-price subs have thus far 


These were some of the opin- not appreciably affected media- 


FCC TV Program Hearing Closes... 


buying patterns, but they even- 
tually may do so. 


4. Client reactions have been 


GF’s Ebel on Educational 
TV Programs for Kids 


By Maurine Christopher 


day after a two-week run. 


in this Q&A exposition before Chie 
Hearing Examiner James D. Cun 


but a dominant theme was recur 
rent: 
maintaining a degree of supervi 
sion—from selection of 
matter to complete control of pro 


almost everyone notices ads if the 
ads are “physically present,” but 
the copy chief of Ogilvy, Benson 
& Mather replied he’ll eat the ads 
“one by one” if this is true. 

This is a sample of the interplay 
that took place here at the annual 
meeting of the Advertising Re- 
search Foundation which more 
than 900 attended. The research 
supervisor was Clark Leavitt; the 
copy chief was David B. McCall, 
who is also a senior vp at Ogilvy. 
Mr. McCall said a recent study 
showed that only four ads in every 
issue of Life are “read.” 


Gudeman Praises 
Efforts of Admen 
New York, Oct. 3—Under 
Secretary of Commerce Ed- 
ward Gudeman told the Ad- 
vertising Research Founda- 
tion that advertising leaders 
have been generous with 
time, talent and resources in 
cooperating with the Com- 
merce Department. He re- 
ported that ARF will work 
with the department in de- 
veloping more useful mar- 
keting tools from the infor- 
mation resources of the cen- 
sus, and he repeated that 
advertising can contribute to 
the economic future by (1) 
assisting in new product de- 
velopment and introduction 
and (2) encouraging clients 
to reach international mar- 

kets. 


s Mr. Leavitt maintained that the 
problem of advertising effective- 
ness is “not how to get people to 
look at the pretty picture, but to 
get people to progress through the 
ad-as-a-whole until they have a 
substantial message of some sort. 
This is what I’ve called intrigue— 
the quality of a stimulus that en- 
courages investigation, explora- 


grams for which the public hold 


Program Costs Hamstring Stations on 
Control, Despite Legal Responsibility 


FCC’s Bryant Challenges ‘ 


New York, Oct. 6—The adver- 
tiser phase of the Federal Com- 
munications Commission-produced 
drama, “Who really controls net- | 
work tv programming?” featuring 
a cast of 41 sponsors, ended to- 


The over-all story line developed 


ningham has been hard to follow, 
Most advertisers insist on 
subject 


duction—over expensive tv pro- 


nominal, and have usually wound 
up as requests that agencies clarify 
who’s on first in the magazine 
business. 


® An elaborate compilation was 
made by Leo Burnett Co., which 
forwarded to several publishers its 
feelings about “passing on more 
and more costs to the advertiser 
while the consumer pays less and 
less.” Burnett thought it “ironic” 
that “publishers complained of in- 
ability to pay higher postal rates” 
while “they are continuing to 
flood the mails with a rash of 50%- 


Ampex Appoints 
C&W to Handle 
Entire Account 


Domestic Portion of 
$600,000 Business Shifts 
Jan. 1; Int'l Part May 1 


them responsible. While recogniz- 
ing the networks as the final au- 
|thority in programming matters, 
| advertisers claim the right and the 
| duty to be concerned with tv con- 
| tent aired under their names. 


® Testimony collected from adver- 
tisers, ad agencies, producers and 
syndicators has clearly identified 
the station licensee as the man 
who doesn’t have much to say 
/about what kind of fare gets into 
tv’s best time periods. And the 
station licensee, of course, is the 
only person with clear legal re- 
sponsibility for maintaining a bal- 
anced program fare. 

The testimony has indicated that 
most stations have only a negative 
choice in programming matters; 
that is, they can say yes or no to 
offerings from networks or syn- 
dicators, but they can’t afford the 

(Continued on Page 141) 
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Last Minute 


DX Sunray Oil Appoints 


pany. 


publication of the Times’ western 
months away. 


average of 15%. The cuts, coupl 
sence” for the agency’s president 


tion and resolution.” 
Mr. Leavitt said experiments @ 
have demonstrated the importance 
of tactual stimulation in providing 
security to young primates with 
simulated mothers. Terry-cloth 
mothers provided much more se- 
curity than wire frame mothers 
even when the latter had the ad-|either; we are motivated to read 
vantage of simulated mammary | (Continued on Page 65) 


“stimulus-hunger” for excite- 
ment, surprise, mystery and in- 
trigue. “Of course, human adults 
are more complicated than infant 
chimps, and terry-cloth is not the 


round out a year in which a proc 


in September, 1960. 


| 


| CuHicaco, Oct. 6—Admiral Corp 


Tusa, Oct. 6—DX Sunray Oil Co. will switch its $2,500,000 product 
and corporate advertising account to Gardner Advertising Co., St. 
Louis, Jan. 1. The Sept. 25 issue of ApverTISING AGE reported that DX 
Sunray and Potts-Woodbury, Kansas City, were expected to part com- 


Completion of ‘N.Y. Times’ West Coast Deal Near 
Los ANGELES, Oct. 6--The New York Times is completing negotia- 
tions with Rodgers & McDonald Publishers for printing facilities in ad- 
vance of its West Coast edition, Apvertistnc AGE learned today. The 
Los Angeles company, which publishes the six-newspaper News- 
Advertiser group, told AA the deal will be completed Oct. 16. Actual 


C. J. LaRoche Payroll Cuts Average 15% 


New York, Oct. 6—C. J. LaRoche & Co. has cut its payroll by an 


following the death of James D. Webb, former president of the agency, 


Admiral to Hear C-M, Weiss, Clint Frank 


REDwWoop City, CAL., Oct. 6— 
Ampex Corp. has named Cunning- 
ham & Walsh, San Francisco, to 
handle its advertising, beginning 
next Jan. 1 on all Ampex domestic 
divisions, and next May 1 on its 
international marketing operations. 
Combined billings will run an es- 
timated $600,000. 

Charles A. Black, manager of a 
newly formed marketing services 
division of Am- 
pex, said here 
the appointment 
of C&W was a 
move to consol- 
idate advertis- | 
ing for all divi- 
sions and sub- @ 
sidiaries within ] 
a single agen- 
cy. Mr. Black 
joined Ampex 
four years ago 
as director of 
|corporate rela- 
tions; most recently he has been 
| corporate manager of financial re- 
_ will hear presentations from three | lations. 


News Flashes 


Gardner 


edition, however, is still at least six 


ed with an “extended leave of ab- 
, William H. Howard (AA, Oct. 2), 
ession of executives came and went, 


Charles A. Black 


answer. But the point is that visual | finalist agencies next week—-Campbell-Mithun, Clinton E. Frank Inc. 

efficiency is not the entire answer | and Edward H. Weiss & Co. The list was pared down from an original 

ten seeking to succeei Henri, Hurst & McDonald (AA, Oct. 2). 
(Additional News Flashes on Page 133) 


# Cunningham & Walsh won out 
|} over two other finalists, McCann- 
(Continued on Page 142) 
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‘Journal’ Probes 
Hi-Fi vs. R.0.P. 
in Test Program 


MILWAUKEE, Oct. 6—Three re- | 
search organizations are undertak- | 


ing 14 separate studies of hi-fi, 
r.o.p. color and b&w advertising in 
the Milwaukee Journal’s Sept. 27 
and 28 issues, Robert K. Drew, vp 
and general manager, announced 
today (AA, Sept. 11). 

The intensive depth research 
project stemmed from a compari- 
son of the first hi-fi insert the 
Journal has accepted with an r.o.p. 
duplicate of the ad—for Knorr 
soup mixes, product of Corn Prod- 
ucts Co.’s Best Foods division (AA, 
July 24). 

It grew rapidly into the mul- 
tiple research projects on four 
broad fronts enumerated by Mr. 
Drew: (1) Nine research ap- 
proaches to the relative impact of 
hi-fi and r.o.p. color; (2) fourteen 
new color-vs.-b&w comparisons 
aimed at updating the Journal’s 


| ped 


and only rye cracker 


é 
a 
| 


*, 


| @ 


OR SHIP OUT—Ry-Krisp is using outdoor posters and car cards in 
about 10 markets to get across its low calorie story. Guild, Bascom 
& Bonfigli is the agency. 


Houston, Oct. 5—Humble Oil & 
Refining Co. continued to smooth 


|}moving its consumer heating oil 
account from McCann-Erickson, 
|New York, to Needham, Louis & 
Brorby, Chicago. In return Need- 
ham, Louis will discontinue han- 


out its agency alignment this week, | 


ColoROPtics study; (3) a complete! dling Humble gasoline advertising 
readership and retention analysis in several midwestern states. The 


Humble Heating Oil to NL&B; McCann 
Acquires Needham’s Portion of Enco 


more fully. 

The Magic Grid ad theme will be 
hitched to results of a two-year 
test conducted among homes in 
Linden, N.J., where Esso research 
is housed. Copy will plug: Higher 
efficiency (“from 71% to 83%”); 
dollar savings (“average of 21.2%, 
or $53.50 a year, savings on fuel’); 


WASHINGTON, Oct. 5—It’s not 
easy when a private coffee roaster 
decides to bring out a consumer 
brand in a crowded market with 
a minimal budget, but he starts 
percolating when he debuts with 
store distribution in more than 
two-thirds of a market. 

On Oct. 9 Dwinell-Wright Co. 
breaks a 13-week three-station 
spot radio campaign for White 
House coffee, its first consumer 
brand, in this market. Dwinell- 
Wright has been in the institutional 
coffee business nearly 100 years, 
but the White House label, which 
it has owned for some time, has 
not been advertised for five years. 

The radio push, featuring a one- 
minute “perk up” cha-cha jingle 


and ten-second spots, will be sup- 
plemented by a series of 1,000-line 
newspaper ads in two papers | 
breaking about Nov. 1. The intro- | 
ductory budget is about $40,000. | 
|Cole Fischer Rogow, New York, is 
the agency. White House sells at a | 
| premium-priced 79¢ a pound. | 


of 77 ads over 140 lines in the two 
issues; and (4) new material on 
evaluation of advertising impact, 
together with “general intelli- 
gence” on newspaper national ads. 


® The Journal executed mechan- 
ical acrobatics to conduct the split- 
run tests of the Knorr soup ad on 
identical pages in the Sept. 28 food 
section. Half of the Journal’s 375,- 
000 circulation carried the ad in 
hi-fi, half in r.o.p. color. The news- 
paper, said Mr. Drew, “developed 
a rather amazing new ‘city within 
a city’ split-run pair of newspaper 
editions delivered under carefully 
controlled press, mailroom and cir- 
culation operations to samples per- 
fectly balanced by age, income, 
education, area, and ethnic groups. 
“It is doubtful,” he said, “that 
anything like this has ever been 
attempted in the interests of com- 
plete accuracy and balance in si- 
multaneous research samples.” 


es Mr. Drew said that 28 adver- 
tisements will be tested in the 
study. These include couponed ads 
for Campbell and Heinz soups, the 
former 600 b&w lines, the latter a 
one-color 1,000-line unit; new car 
announcement ads for Ford and 
Chevrolet, and a b&w Shell ad vs. 
a similar advertisement for Mobil, 
but in color. 

Researchers making the studies 
are Daniel P. Starch & Staff, Bis- 
bing Business Research, and the 
Journal’s consumer research de- 
partment. 


The Journal plans to issue a 
summary report of the fact-finding 


project in November. + 


Clark Oil Uses 


Auto Giveaways 
MILWAUKEE, Oct. 5—Clark Oil & 


changes are effective Jan. 1. 
When Humble was consolidating 
several of its subsidiary compa- 
nies into a single unit last year, it 
allowed NL&B to continue han- 


Now McCann has the entire Hum- 
ble gasoline account, with the ex- 
ception of the Milwaukee area, 
handled by Al Herr Advertising. 
Herr handled Pate Oil there before 
it was merged into Humble. 


which will center around a new 


home heating field, is expected to 
bill about $750,000. Oklahoma had 


However, NL&B early this year 
the institutional 


| Humble’s parent company, 
ard Oil Co. (New Jersey). 


Stand- 


s Needham’s new assignment con- 
cerns a Magic Grid unit developed 
by Esso Research & Engineering 
Co., a Humble affiliate. The grid 
“promises savings of millions of 
dollars for oil-heat customers.” 


| and-nose-cone device which, when 
stimulated by an electric-eye type 
ignition control, increases the heat 
output of a combustion chamber 
by “molding” the flame to burn 


quietness (“perhaps the most im-|» Coffee is one of the most com- 
portant point”); and cleaner heat. | petitive products in the supermar- 

Marketing initially will be “di- | ket, and a new entry has to con- 
rect” via established Esso branches, tend with high-powered national 


} 


| Essentially, it is a small screen-| 


with immediate distribution in 


region and extending from New 
|England through Virginia and West 


|brands like Maxwell House and | 


|regional brands like Hills Bros. | 
jand Folger’s, and private-label | 
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White House, New Coffee Brand, 
Will Bow in, of Course, Washington 


a two-minute taped selling mes- 
sage for the buying committees, 
which contained details of the 
merchandising and advertising 
programs and the radio jingle mel- 
ody. The tape was left behind for 
committee members to hear at 
their leisure. 

In addition, the agency turned 
out a four-page brochure spelling 
out all promotional facets, the in- 
troductory allowance, ad plans and 
offering two incentives: A tran- 
sistor radio for a 50-case order 
and a transistor radio-phonograph 
portable for a 100-case order. 

Results? The agency reported 
that all major chains except one 
(A&P, which, of course, does most 
of its coffee business with its 
private labels) placed large initial 
orders. + 


Research Better 
to Push Dailies, 
NNPA Is Told 


Tacoma, Oct. 4—Newspapers 


|Humble’s Esso Standard eastern|Chase & Sanborn, equally popular must use more research and pro- 
dling the old Oklahoma Oil area. | 


motion to give national advertisers 
better information about their 


Virginia. Future distribution to the | operations which bring higher| markets and audiences—and use 


West Coast is “probable.” Should 
this occur, it would forge another 
national marketing link for Hum- 


profits to supermarkets. 
Several years ago, Chock Full 
O’Nuts did an outstanding job in 


promotion to get and keep those 
audiences. 


This was the refrain running 


| ble, which emerged as the key ad- cutting into the glutted New York | through the three-day western re- 


NL&B’s heating oil account,| vertising identity in Jersey Stand- | market. 


More recently, at least 


gional workshop sponsored by the 


ard’s complex following a series of | one other brand fell flat on its face | National Newspaper Promotion 


back 22 months. 
| 


| paign has not been established. It 


was named to handle a portion of | was reported, however, that di- that Dwinell-Wright start 
advertising for| rect mail would figure heavily in|single market where: 


| Humble’s kick-off plans. 
|to adopt the familiar “watchdog” 
trademark used by Esso for its 
home-heating pushes—a reclining 
but alert police dog. + 


\Beckman Affiliates with 
Pacific National Agency 

| Beckman, Koblitz has affiliated 
with Pacific National Advertising 
Agency, Portland. The Portland 
agency will service Nationwide 
Safti-Brake Centers, a Beckman 
client, in northwestern markets. 


heat-boosting development in the | mergers and reshuffling that dates|in New York, with some critics 


saying it simply did not have 
{enough promotional money behind 


been billing in excess of $1,000,000. s Media strategy for the grid cam-| jt. 


Cole Fischer Rogow suggested 
in a 
There is 


heavier than average coffee con-j|cessful. In 
The entire promotion is expected | sumption; current coffee prices are | complex it’s vitally important that 


reasonably firm; family income 
and coffee buying patterns, gener- 
ally, allow for consistent pur- 
chase of premium-price coffees; 
and there has been previous con- 
tact with supermarket buying com- 
mittees. 


= It can be assumed that the 
brand name also had something to 
do with the selection of Wash- 
ington. 

Cole Fischer Rogow worked up 


Canadian supreme court rejects request 
by Reader’s Digest Assn. (Canada) to 
introduce the 
former Liberal Finance Minister Walter 
Harris as evidence in its court fight 
against a $1,000,000 tax 


General Electric Co. will introduce an au- 
tomatic toothbrush in October in the 
Chicago area, six New England states 
and California, backed by heavy adver- 
tising to dentists and the drug 
SED. steccprtsteeitntnininennsimmniaiiieel Page 8 


1956 budget speech by | 


———— FC 


North American Philips Co. sets a pre- | 
Christmas television and print cam- | 
paign to promote its Norelco electric) 


ae Page 2) 


Thomas Erwin, president of the Advertis- 
ing Workshop, says if all agencies pro-| 
moted their client’s products as poorly 
as most of them promote their own | 
services, they would probably lose most | 
of their accounts 


Refining Co. is giving away a car 
a week in a new promotion in two 
areas. 

The promotion began in Min- 
neapolis-St. Paul two weeks ago, 
and will begin in Detroit tomor- 
row. Advertising is via 1,750-line 


Camp Chemical Co. schedules $100,000 
campaign to promote its line of sewage 
chemical products Page 60 


| William T. French, president of Associ- 
| ated Merchandising Corp., says the day 
of strong consumer loyalty to advertised 
brands no longer exists Page 73 


| Small grocery stores and two major chains 
| in Northern California refuse to accept 
| deliveries of soft drinks from companies 

struck by the International Brotherhood 
of Teamsters .. panniuiioiis Page 74 


Screen Actors Guild and television man- | 


agement resolve dispute over talent 
charges for local commercial cut-ins 
within network tv shows ............Page 78 


Alvin W. Dreier, retiring general display 
ad manager of the Chicago Tribune, 


predicts “newspapers are on the thresh- | 
Page 88 | 


hold of a great new era.” 


ads im newspapers, plus 
spots. 
Entrants fill in entry blanks at 


Clark stations. Winners can pick a | 
Chevrolet, Plymouth or Ford as| 


their prize. 


The drawings are held on Friday | 


radio 


Contadina Foods will launch a campaign 
for its tomato paste in October and No- 
vember ........ : 2 . Mage 49 

Columbus city council defers action 
on an ordinance calling for censor- 

ship of movie advertising, as well as 

movies Page 50 


night tv sports shows. In Minneap- | toe Angeles superior court judge sus- 


olis it is “Beutel & Horner Sports,” | 
on WTCN-TYV, and in Detroit the | 
drawing is held on “Joe Gentile | 


Sports Report,” on CKLW. 


The promotion will run for an 
indefinite period. Tatham-Laird, 


Chicago, is the agency. = 


tains a motion for a demurrer brought 
by Cunningham & Walsh in a slander 
action involving the agency’s former vp 
and Los Angeles manager, Reginald W. 
| Twiggs Page 52 


Mutual of Omaha schedules what it be- 
lieves to be the most intensive adver- 
tising program in the history of health 
insurance Page 56 


sage 43 | 


| Bryan Houston, president of Fletcher 
| Richards, Calkins & Holden, thinks 
| there isn’t much difference between 
| domestic and international marketing 
and wonders if life isn’t unnecessarily 


} complicated for international advertisers 


| because there's too much hocus-pocus | 


about foreign marketing 


Paul Keller, vp and research director of 
Reach, McClinton & Co., says much of 
today’s advertising “research” is nothing 

| more than “a stew of half-truths, slip- 

shod investigations and shallow anal- 
yses seasoned with the powerful desire 
to ‘promote’ some end, to achieve a pre- 

determined and selfish goal” Page 93 


Page 90 


} 


Barke C. Herrick, president of Remsen 
Advertising, says the battle between 


Highlights of This Week's Issue 


the “inventive” and “hard-sell" schools 
sometimes becomes “less a matter of 
professional conviction of what's best 
for the client than a vehicle for new 
business solicitations” ow Page 108 


| Elliott Plowe, president of Grant Adver- 


tising, denies he ever accepted kick- | 


backs from anyone and announces he 
will file a libel and slander suit against 
Marlen F. Pew Jr. for $1,000,000 Page 133 


FIGURES TO FILE 


Per-Case Costs of Beer 
& Ale Advertising ....... Page 70 


Publishers Clearing House 
Special Subscription 
Offers sh ecbatiiaibachtisinnscneane Page 134 
Nielsen Network TV ....... Page 139 
Videodex Network TV . Page 139 
REGULAR FEATURES 
Advertisers in This Issue ......................... 140 
Advertising Market Place ................ .. 138 
Along the Media Path ............. oe 
Coming Conventions ........ nie 132 
Creative Man’s Corner .... oR 
Editorials — _ 18 
Getting Personal ...... — 26 
Merchandising Ideas .. manera 110 
Obituaries . 120, 136 
On the Merchandising Front . 98 
On the Packaging Front “ 96 
Peeled Eye Dept. . 100 
Photographic Review “ 
Rough Proofs 18 
This Week in Washington 136 
Tyler's Ten . 95 
Versatile Admap ...... sunsesaetnte ~~ 
Voice of the Advertiser .. 122 
What They're Saying 18 


Assn. 

Speaking to today’s final lunch- 
eon, Dave Henes, of the Detroit 
Free Press, president of NNPA, 
said: “Putting out a good newspa- 
per is not sufficient by itself to 
make a newspaper financially suc- 
today’s competitive 


|mewspapers reach out to tell their 
|story dramatically and often to 
|hold and attract readers and to 
| sell advertisers on the responsive- 
|ness of their audience. 


s “People buying newspaper space 
today—particularly the national 
advertisers—have become a great 
deal more demanding. They want 
to know more than just numbers. 
Instead of just asking how many, 
now they are also asking for the 
anatomy of our readers. They want 
facts on age, income, occupation, 
home ownership, brand prefer- 
ences, number of children, hobbies. 

“The tougher the advertising 
dollar, the more detail they de- 
|mand. And as you know, the ad- 
|vertising dollar is as tough as 90 
|days in a southern jail—and get- 
ting tougher.” 

Mr. Henes added that newspa- 
|pers are “under terrific pressure 
| today—economic pressure as well 
as pressure from their media 
|counterparts. . . 
| “The big squeeze is on—and it’s 
| squesming the daylights out of a 
| lot of operations. Let’s just realize 
|that under today’s conditions you 
jand I hold the most’ potent tools 
|to effect a healthier business cli- 
|mate for our papers, and those 
| tools are promotion and research.” 


. Speaking to a session Monday 
on retail advertising promotion, 
Lex McAtee, ad manager of Fred- 
erick & Nelson, Seattle department 
store, a division of Marshall Field 
& Co., stressed that newspapers 
|must provide better information 
for top store management if the 
newspapers wish to counter the 
market promotion that radio and 
tv are providing. 

The following morning Vern 
Hawley, Newspaper Marketing As- 
sociates, Doyle & Hawley Division, 

(Continued on Page 134) 
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Advertising Age, October 9, 1961 


Initial Competition Was ‘Premature’ .. . 


U.S. Tourism Unit Eases Rules; Sets 


Oct. 11 Deadline in 


Applying Agency Need 
Have Resources in Only 
Three of 14 Countries 


WasHInctTon, Oct. 3—The USS. 
Travel Service announced last 
night that it once again is shopping 
for advertising and public rela- 
tions agencies. It set an Oct. 11 
deadline for initial submissions by 
those who wish to be considered. 

A new set of liberalized and ex- 
panded standards will govern this 
competition, permitting many 
agencies to participate which were 
ineligible under the rigid standards 
which were set up in an earlier 
competition last June. The Travel 
Service said all submissions. en- 
tered in the earlier competition 
will be carried over into the new 
competition unless the agencies 
specifically indicate they wish to 


New Agency Hunt 


withdraw. 

The split-second time table con- | 
templated by the Travel Service 
in the new competition contem- 
plates oral presentations by fi- 
nalists in mid-November. 


= In announcing the competition, | 
the Travel Service warned agen-| 
cies against submitting artwork, 
layouts or copy at this time. How- 
ever, officials emphasized that the 
agencies invited to the finals will | 
be expected to make “creative 
presentations,” and these should 
include examples of the kind of 
campaign they have in mind. 

The earlier competition, which | 
was announced June 2, drew pres- 

(Continued on Page 140) 


Brewers Spend Record $69,502,201 ... 


‘60 Beer Ad Costs — 
Reach $1.09 per Bbl. 


22 Leading Brewers 
Increase Ad Spending, 


Be # bnihant hostess (wice « one evening with Husarh Walker's Cordials’ 


pia ae see pettce se erree te oo = 


| per bbl. and 12.7¢ per case in 1960. 
Schlitz’ measured media spending 
was $10,070,397 last year. 

Achieve Record Sales Lowest per bbl. and per case ad 

costs were registered for the fourth 
Cuicaco, Oct. 5—Twenty-two consecutive year by Adolph Coors 

U.S. brewing giants made some Brewing Co., Golden, Colo. Coors 
mighty strides in 1960, registering | S°!4 1,907,000 bbls. a 17.5% in- 
record sales of beer and ale as well | “Tease over 1959, representing one 
as record spending in measured of the largest increases percent- 
‘media advertising, according to ®8¢-wise among the top brewers. 

ws ADVERTISING AGE’s annual copy- | Coors spent only slightly more for 
righted study of beer ad costs. | 2dvertising—$145,912, compared to 

CORDIAL WELCOME—Hiram Walker) “1, brewers (those who sold|its 1959 expenditure of $142,095. 
Inc. has slated this color page on 1,000,000 bbls. or more of beer aaa | Per bbl. ad cost was 8¢ and per 
Hiram Walker’s cordials for Oct. ale) spent $69,502,201 in 1960 to | case cost a fraction of 1¢, the same 
1 Gourmet and Oct. 26 Sports Il-| sell 63,519,000 bbls., compared with | 2S the 1959 ad costs. 
lustrated and New Yorker. C. J.|an ad investment of $64,801,935 - 

La Roche is the agency. and sales of 59,904,000 bbls. regis- |" Crs, the family-owned brew- 
tered by 20 brewers in 1959. ery which has for many years suc- 


cm 


Pepsi Projects 29% 


Rising sales almost balanced off | cessfully sold its product under 
greater ad spending, with only a) (Continued on Page 70) 
| slight rise in the average per bbl. 
cost to $1.09 in 1960 (from $1.08 in D P t yy t 
1959) and the average per case) u on es S 
cost stepped up to 7.8¢ from 7.7¢. 


ee 


Naegele’s Burkhart Ad Expenditure Boost 


Named as Fulltime _ Parent Company’s ‘62 


President of OAAA Total May Hit $20,000,000 


Curcaco, Oct. 6—Charles £., Level for First Time 
Burkhart, exec vp of Naegele Ad- 
vertising Cos., has been named | 
president of the Outdoor Advertis- 
ing Assn. of America. 

Mr. Burkhart, 
who will as- 
sume his new 
post Jan. 1, will 
be a_ fulltime 
president. Since 


. ” 
| keting team. They talk about)! ® Schlitz and Coors illustrate the | Commercials In 
|the enemy down in Atlanta as if|range of advertising costs among | 
= i * / 
1-City ‘Split Run 


| they were high school cheerleaders | the top brewers. Highest per bbl. | 
| Shifting Positions 


\talking about the rival school | and per case ad costs were chalked | 
| Sunkist S ets _ May Tell Advertiser 
| 


|across town. jup by Jos. Schlitz Brewing Co., 
| 
_ What Viewers ‘Learn’ 


New York, Oct. 3—Pepsi-Cola| | Milwaukee, whose costs were $1.78 
Co. has increased its national|" Told that Coca-Cola Co. has, 
budget for 1962 by 29%. made the claim that it spends 

The result may well be a par- |™ore of its sales dollar on market 
|ent company advertising expendi- |Tesearch than any other company 
ture of $20,000,000—the first time 2 the world, they scoffed: “We 
Pepsi has reached this level. —_— a Si Lusterman 

The beefed-up promotional ar- | !PePsi’s market research vp], who 
mada was revealed to ADVERTISING beats them all. We don’t like huge 


WILMINGTON, DEL., Oct. 4—E. I. 
du Pont de Nemours & Co. will 
| research two of its tv shows to 


| . determine whether different po- 
AcE in a joint interview held by | Staffs. It only gums up the works. | B d t f 1962 letern 
hha ararts wiltiem my Sulton tenia te rd We have a few people so we can| u ge or sitioning of its commercials affect 
O’Mealia “on charge of the marketing division, ™@ke quick decisions. You can’t) bie ag BB 9 


| 


and his three top marketing aides “hit a moving target, you know.”| Los ANGELES, Oct. 5—Sunkist 
—John J. Soughan, vp-marketin The marketing brains at Pepsi | Growers will invest nearly $3,000,- 5 z : 
services Philip B. Hinerfeld devote their waking hours to an | 000 in advertising fresh lemons and | the “Show of the Week, which got 
| advertising, ond Mere A Lefebvre, (Continued on Page 78) oranges in the 1962 season. under way Sept. 17. They will be 


The tests will be held in Colum- 
| bus, O., on Oct. 15 and Nov. 12, on 


door Advertis- 
ing, Jersey City, 
has been serv- 
ing as president 


and lst  vice- ¢ | vp-field operations. | 

chairman of the Charles E. Burkhart Pepsi has a young, cocky mar- Pauley Named President 

board. of ABC Radio, Not ABC 
Mr. Burkhart first entered the 


Robert R. Pauley has been ap- 
| pointed president of ABC Radio, 


outdoor business via Stalcup Inc., $500,000 Contest 


president of the coinpany in 1947. 
In 1954, he was named president 
of Cream City Outdoor Advertis- 


Kansas City, ine1935. He became 
to Draw Buyers to 


|New York, not president of the| 
‘American Broadcasting Co., as! 
| stated in a story on Page 116. Mr. | 
Pauley, formerly vp in charge of 


Russell Z. Eller, ad manager, said| Part of Du Pont’s continuing ad- 
| Sunkist’s fresh orange budget, han-| Vertising research program, budg- 
dled in the U.S. by Foote, Cone &|eted at $450,000 (AA, March 6), 
Belding, will total $1,600,000, off; and will be coordinated by Dr. 
‘slightly from last season’s budget John Dollard, of Yale University. 
of $1,800,000. He said the entire The Columbus study will be un- 
fresh orange appropriation will be | derwritten 50-50 by Du Pont and 
concentrated in Sunday supple-|its principal agency, Batten, Bar- 
ments, mainly for big-space color tom, Durstine & Osborn. 


ing Co., Milwaukee, when it was 
acquired by Naegele. He super- 
vised the layout and remodeling 
of plants in all of Naegele’s oper- 
ations in 11 states. + 


Shaw Names Allen Exec 
VP, Anderson Senior VP 

John W. Shaw Advertising, Chi- 
cago, has appointed Charles J. Al- 


Rambler Showrooms 


Detroit, Oct. 6—American Mo- 
tors has launched a three-stage, 
$500,000 “Rambler discovery drive” 
|aimed at getting customers into 
deaier showrooms for demonstra- 
tion drives of the 62 Ramblers. 

First stage of the contest is timed 
to coincide with the heavy an- 
|nouncement advertising program 
\for the new models, which made 
their bow today (see story on Page 
102). Second and third stages are 
planned to bolster showroom traf- 
|fic after the initial impact of the 
announcement ads. The contest 
opened today and runs through 
Dec. 31. 


e First stage is a mailing to 1,800,- 
000 Ford and Chevrolet owners and 
560,000 Rambler owners. Each 
mailing piece contains a numbered 


| ABC Radio, takes over the post va- f° Firat 9 Markets Group and 10|# While the rest of the nation sees 
~~ in April, 1960, by Edward J.| i ,gependently published sections. Du Pont corporate and product 
ony. ‘commercials in one set pattern on 
both test shows on Oct. 15, Colum- 
Garland Appoints Barnett fog Bowe Pag we Reps Bind bus will get a different arrange- 
Garland Agency, Phoenix, has | eteg $1,325,000, most of which | ment. Instead of an introductory 
jappointed Ray Barnett, former | wi]] go for a campaign in American | minute announcement after the 
sales representative for KNX, Los| Home, Better Homes & Gardens | °Pening billboard, the first com- 
Angeles, to head its new Los An- | anq Good Housekeeping. Mr. Eller mercial will be inserted as a break. 
geles office. said print advertising will be All other Du Pont commercials (a 
backed by heavy point of sale pro-| one-minute, two one-minute back- 
Winick to Miller Agency motion featuring giveaways of | to-back, and a two-minute) will 
Winick Realty, Los Angeles, has aluminum hand juicers. Lemons| follow the same order nationally 
named Steve Miller Associates, also will be promoted in Canada| #"d in Columbus. " 
Beverly Hills, to handle its adver- | via ads in La Presse and Star, 1m the Nov. 12 experiment, the 
tising. Weekly. # two-minute spot will be switched 
__ |in Columbus from its last-break 
| position to just before the credits. 
Also, two other back-to-back 
commercials (one for paint, one on 
corporate) will be reversed. 


| 


e. oO PM 


orn 


3 


’ 


coupon for the recipient to take to 
a Rambler dealer to check against | 
_the prize list. 


} 
len exec vp and has named Nor-| Second stage will be tied into| 


man R. Anderson senior vp. Mr. 'a spread in The Saturday Evening 
Allen, formerly vp and account | post Nov. 4, and a three-page cover 


supervisor, succeeds David E. | gate fold in the December Reader’s 
Guarrant, who became president Digest will kick off the final stage. 


of the agency last November. Mr. The magazine ads will contain cou- 
Anderson, formerly vp and account pon inserts. 


supervisor, joined the agency in| prizes will include 100 Rambler 


1954. At the same time, Edward | american convertibles, 100 Kelvi- 
Renno, who has been with agency | nator refrigerator-freezer combi- 


for eight years, was appointed a | nations, and 3,000 movie cameras, 
vp. 


KSIX Rejoins CBS Radio 


Charles J. Allen 


Norman R. Anderson 


‘- 
DIRECTIONS 


| transistor radios, electric watches | rk 
and binoculars. Winning numbers | 
were selected via blindfold drawing | 
KSIX, Corpus Christi, Tex., for- | by Reuben H. Donnelley Corp. 


ee ee 


merly affiliated with ABC Radio, 


Geyer, Morey, Madden & Ballard 
has rejoined CBS Radio. 


|is the Rambler agency. + 


Playboy is Hair Arranger’s debut 


MAIDEN EFFORT—This two-color spread scheduled for the November 


| R. Jack Scott Inc., Chicago, is the agency. 


ws Charles E. Crowley, advertising 
manager of Du Pont’s general 
company tv phase, said depth in- 
terviews will be held via phone 
in Columbus 24 hours after each 
show to determine “how much 
viewers have learned.” Results in 
the Ohio capital—picked because 
of its “close correlation with the 
national learning scale’’—will be 
compared with random samplings 
from ten other cities. Du Pont ex- 
pects the answers, due around 
three weeks after the second test, 
to influence future commercial 
positioning on “Show of the Week,” 
a $200,000-per-program venture 
set to run through next Sept. 9. 
/It appears over 168 stations and 
(Continued on Page 142) 


in national magazine advertising. 
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Lehn & Fink ‘Unveils’ 
Anti-Wrinkle Cream 
—but Not Very Far 


New York, Oct. 3—Lehn & 


conference this afternoon to an- 
nounce its new “anti-wrinkle” 


cream, which it hopes to market) 


by Jan. 15. But that’s about all 
they did announce. 

No, the product name could not 
be announced, nor the price, nor 
whether it would be marketed by 
the Tussy or Dorothy Gray divi- 
sion, nor any other marketing 
plans. No, the new “chemical 
agent” in the cream could not be 
identified. No, the company could 
not say whether it was a hormone 
cream or an astringent or what it 
was. No, the company could not 
say whether it would have to ap- 
ply to the Food & Drug Adminis- 
tration for a marketing okay. 

What the company could say 


was that after use of the cream 
for two or three weeks, “wrinkles 
| Become less apparent, and the 
skin became fuller and firmer.” 
It works on both men and women 
‘and on young and aging skin. It 
|has been tested for the past two 


women, then a panel of 50 and 
| currently on a group of 400. 

| 

'@ In a general discussion of hor- 
mone creams, the company also 
| took the opportunity to discuss the 
efficacy of pregnenolone. (Al- 
| though not mentioned at the press 
'conference, pregnenolone is the 
featured ingredient in Revlon’s 
Eterna-27 cream, which it is intro- 
ducing this month with a money- 
back guarantee if the skin is not 
| lovlier looking within 40 days.) 

| Lehn & Fink’s verdict on preg- 
nenolone is that it may produce a 
result “comparable, but not su- 
perior” to that of hormone creams 
which have been marketed in 
| America for the past 25 years. + 


ITC Promotes Whitehouse 
Alton Whitehouse has been pro- 
moted from account executive to 
eastern division sales manager in 
the Atlanta office of Independent 
Television Corp., tv film producer- 


A ~ distributor. He succeeds Bert Wei- | 
Fink Products Corp. held a press years, first on a panel of ten land, who recently was appoint oa | 


general manager of syndication 


sales for ITC. 


‘KLZ. KLZ-TV Name Blue 

Paul Blue, formerly program di- 
rector of KLZ-TV, Denver, has 
been appointed assistant to the 
|president of KLZ and KLZ-TV, 
| succeeding Clayton Brace, who has 
|been appointed operations man- 
ager of a tv station in Lebanon. 


Zeigler Joins Lion 


John A. Zeigler, formerly pack- | 


aging and promotion art director 
|with Procter & Gamble, has been 
named project director at Stephan 
Lion Inc., New York package and 
promotion design company. 


Planning a promotion in the Pacific Northwest? 


Washington State’s Puget 
Sound Circle is a vital, grow- 
ing, concentrated market. In 
selling this market, your dis- 
tribution, sales, and merchan- 
dising forces cover both Seattle 
and Tacoma. Your advertis- 
ing must do the same. That 
means Tacoma is an essential 
buy on every Pacific North- 
west chedule! 


~~ 


1. 


Tacoma must be covered if you want full selling 
effectiveness in the Puget Sound Circle—biggest 


market north of San Francisco. 


Tacoma can be covered only by the Tacoma News 

Tribune—delivering 82.1%* coverage of the metro 
area. No outside daily (or combination) can provide you 
with merchandisable coverage in the Tacoma market. 


*Newspoper Rates and Data 


TACOMA NEWS TRIBUNE -—An “A” schedule must. 
Circulation now more than 86,000. 
Ask the man from Sawyer-Ferguson-Walker Company. 


| 
| 
| 
| 
| 


-— = Las a8 


5, Sw ears ONT 


| OPPORTUNIST—This painted board on Seattle’s busy Aurora Ave. was 


left unfinished when a strike halted completion of the Milwaukee 


Sausage Co.’s sales message. West Pacific Advertising Agency came 
up with this neat save for the board, which has earned the adver- 


tiser a reputation for gags such as “help stamp out filet mignon.” 


| 


‘Digest’ Loses 
Evidence Appeal in 
| Canadian Ad Tax Suit 


MONTREAL, Oct. 4—An attempt 
by Reader’s Digest Assn. (Canada) 
to introduce the 
speech of former Liberal Finance 
Minister Walter Harris as evi- 
| dence in its court fight against a 
$1,000,000 tax was today turned 
down by the supreme court of 
Canada. The nine-member court, 
in a unanimous judgment, upheld 
an appeal by the Canadian govern- 
| ment against a ruling of the Que- 
| bec appeal court that Mr. Harris’ 
speech and other evidence could 
be introduced by Reader’s Digest. 
The Quebec appeal court had re- 
versed a decision by Chief Justice 
W. B. Scott of the Quebec superior 
court, 


@® The appeal case concerns a 
20% excise tax that the former 
Liberal government imposed, ef- 
| fective Jan. 1, 1957, on the gross 
|advertising revenues of Canadian 
editions of foreign magazines. The 
tax was repealed 18 months later 
by the present Progressive Con- 
servative government. 

| Reader’s Digest refused to pay 
|the tax and was taken to court 
by the federal government. The 
magazine contended that the tax 
was discriminatory and unconsti- 
tutional on grounds that it related 
to property and civil rights, a field 
of jurisdiction reserved exclusively 


1956 budget | 


| for the provinces. 

| In an effort to support this ar- 

| gument in trial court, Reader’s Di- 

|gest sought to introduce as evi- 
dence the speech given in the 
House of Commons in which Mr. 
Harris explained the intent of the 
tax. 

| 
® The magazine also sought to in- 
troduce evidence by Finance Min- 
ister Fleming; David Sim, deputy 
revenue minister; Leon Raymond, 

| clerk of the Commons; and Alan 

|Donnelly of the Canadian Press’ 

| Ottawa staff. 

During the hearing before Chief 
Justice Scott in Quebec superior 
| court—where the trial now stands 
adjourned—the Crown objected to 
j all of the evidence being admit- 
| ted. The merits of the Crown’s case 
|against Reader’s Digest have not 
| been argued as yet. 
| When the appeal was heard by 
| the supreme court last May, Fran- 
\cois Mercier of Montreal, Crown 
counsel, said, “There is no prec- 
edent in jurisprudence allowing to 
bring into evidence speeches made 
in Parliament in order to prove 
the purpose and object of a stat- 
ute even if its constitutionality 
is being challenged.” 


® As a result of today’s judgment, 
the case now reverts to the Quebec 
superior court for argument on 
whether the tax is unconstitu- 
tional and discriminatory. The 
Crown’s action to collect the tax 
also is pending in the exchequer 
court of Canada. + 


WHAT CAN 3,200,000 


ve 


NEW MOTHERS DO ; 
FOR YOU IN 19617 


They can boost 
all-time high. 


your sales to a new 


¥ 


In 1961, GIFT PAX can sample your 
product to 3,200,000 new mothers. ns 
will place your samples into the han 


| of these new mothers right at the 


hospital bedside, 


greatest. 
aunt 


when the impact is 


A low cost test 


CONTROLLED PRODUCT SAMPLING 
to NEW MOTHERS IN HOSPITALS 


ity 


can be arranged f 


60, or write to 


50660, 0 you wish. Phone IVanh 
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| sans 5 Not Mempetend U1 36%, 
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Their research 


proved tit? 


Eleven major companies (and there are 
more to come) have conducted marketing and 
readership studies, in co-operation with Newsweek. 
They selected their own samples of customers 


and prospects. 


In every case, Newsweek proved to be the 
most efficient newsweekly. 


For details of these studies, contact your local 
Newsweek representative, or Charles E. Kane, 
Advertising Director, Newsweek, 444 Madison 
Avenue, New York 22, N. Y. 


ee ; * Producers of industrial equipment, office supplies, steel, 
Yewsweek ; rubber, industrial lubricants, trucks, chemicals, rockets 
and missiles...a construction material association and a na- 

. tional moving van line. 


by industry’s own measurements...the most efficient newsweekly 
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Nestle Tests Its . 


‘Hot’ Products, 
Too, Cady Says 


Spread of Air Conditioning 
Boosts Summer Sales of 
Chocolates, AA Is Told 

New York, Oct. 3—“When you've 


got a red hot winner, run like hell 
with it.” 


ucts. 

Mr. Cady explained that Nestle 
spends a great deal of time de-| 
termining what| 
the consumer 
wants.” For ex- 
ample, the com- 
pany discov- 
ered that Quik, 
a milk flavor-| 
ing, was “high- 
ly acceptable” 
to Gls. “It took 


off condensed 
milk,” Mr. Cady 
said. At the 
time, Quik was}! 


Donald Cady 


the kiss of death | 


pea the company uses three test | 
markets in initial test stages, then 
}expands into areas. Triple-Decker 
bars, for instance, have just been 
expanded into five “big” areas 
after two years in test markets. 

In test markets such as Fort 


|Wayne, Grand Rapids, Hartford | 


and Syracuse, Nestle shoots for to- 
tal distribution, but insists on one 
|wholesale warehouse supplying 
food stores to avoid distribution 
“overlap” into neighboring cities. 
Test markets must also have a 
“projectable” population—from 
which Nestle can figure national 
sales on a per case basis. The) 
|company takes into account such | 


This, in a nutshell, is the mar- | Packaged “in a primitive form” as | things as ratio of younger to older 
keting philosophy of Donald Cady, | 2 ration. Today, Quik and another people, bank deposits, bank sav- 


vp of the chocolate marketing di- 
vision of the Nestle Co., as ex- 
pounded to ADVERTISING AGE. He 
said there are three things to know 
about the chocolate business: (1) 
There are two leaders, Hershey and 
Nestle; (2) “Hershey doesn’t ad- 
vertise, and we do,” and (3) Nestle 
develops its own markets for prod- 


Nestle product, EverReady cocoa, 
register sales of more than $9,000,- 
000 each a year—more than the 
annual sales of the entire company | 


jin 1925. 


es Whether Nestle has “a red hot 
winner” or a product which re- 
quires a couple of years to devel- 


ings, food purchases and total re- 
tail sales. 

Until recently, Nestle chocolates 
were a seasonable item, Mr. Cady 
| said. With the advent of air condi- 
tioning, however, the drop-off in 
chocolate sales in the summer 
months has been less and less. 

Mr. Cady estimated that Nestle 


sells “better than half” its choco- 


late bars in food stores. Distribu- | 


tion reaches into drug stores, va- 
riety stores, vending machines, 
newsstands, soda fountains, movie 
houses, “and even excursion boats,” 
| he said. 

Although the company sinks 
about $5,700,000 of an estimated 
annual advertising expenditure of 
$14,000,000 into spot tv, Mr. Cady 
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| 


|said, the company views it as “sup- | @ 


plemental and complemental.” The 
basic avenue on which Nestle pa- 
rades its chocolate message is net- 
work tv, he said, via the Roy Rog- 
|ers show (CBS-TV). 


s Nestle reaches the “recipe-ori- 
ented” housewife, particularly in 
the case of Nestle morsels (which 
was a $100,000 item in 1937, now is 
ja “multi-million-dollar seller in 
the same category as big soap 
products”), through shelter and 
home service magazines. The com- 
|pany also is fond of tying in with 
lother food products—currently 
with Pet milk and opts A 


Courtesy of * 


Only Kpre-TV? 


Yes, only KPRC-TV. Because only KPRC-TV has CH-2, 
most effective selling agent put in television. Thousands 
rely on KPRC-TV and only KPRC-TV to stimulate 
sales. Only KPRC-TV—the station for people who 


like results. 
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| LIGHTWEIGHT GIANT—Green Giant 
Co. is distributing its three-dimen- 
sional character to grocers nation- 
wide. The eight-foot giant, weigh- 
ing only 23 lbs., was molded of 
|Koppers Co.’s Dylite expandable 
polystyrene by Weber Plastics Inc. 
of Stevens Point, Wis. It is said to 
be the largest solid foam plastic 
display ever made. 


| bake-off contest. 
| This sort of advertising “means 
|retailers have a ready-made pro- 
| motion inv olving not one, but sev- 
|eral high-profit items that build 
their sales,” Mr. Cady explained. 
|It was his contention that it isn’t 
| the responsibility of the retailer to 
push products. “Theirs is a ware- 
housing and pricing function,” he 
said. 

The company is going both ways 
as far as packaging is concerned. 
In the West, Nestle is running 
|mewspaper ads in a seven-state 
area to plug its new 5¢ Crunch 
almond and milk chocolate bars. 
Nationally, the company is push- 
ing its multi-packs, which contain 
| ten 5¢ bars for 39¢. 

“This is equivalent to a half- 
pound box of chocolate,” Mr. Cady 
said. “It means the public is now 
buying bars in wholesale quanti- 
ties. It’s changed the whole market 
picture.” = 


Free Press Assn. Buys 
“Burlington Free Press’ 

The 134-year-old Free Press, 
|Burlington, Vt., has been pur- 
|chased by Free Press Assn., head- 
ed by J. Warren McClure, former- 
ily business 
manager and 
co-publisher of 
the newspaper. 
Mr. McClure, 
who joined the 
| Free Press in 
1952 as adver- 
tising manager, 
is the new pub- 
lisher. 

David W. 
Howe, who has 
controlled the 
newspaper 
since 1927, as trustee of the W. B. 
Howe Trust, has been named as- 
sociate publisher and will continue 
to be actively associated with the 
newspaper. 


J. Warren McClure 


Avco Boosts DuLong 

Robert A. DuLong has been ap- 
pointed manager of the research 
and advanced development divi- 
sion of Avco Corp., Wilmington, 
Mass. Mr. DuLong was formerly 
presentations manager. 


Gartield, Hoffman Adds 1 

Park-Ur-Self Sales Corp., San 
Francisco, has appointed Garfield, 
| Hoffman & Conner, San Francisco, 
|to handle its advertising. 


Ot ae ee a SR a ee yee en ee een preemie ea gE ay) Cg TE ee 
(eee BE Ae eva pert ae . > eee een oS oO mR OC a pe Moet eo Oe sing oa Ae eS Se eters See ae 
Eto Rye ee ei es 5g AE teers Si ‘ Bake ie cae ee ae Sore tle a RTE ay so. OP Sy 2. TI yee Ma mee ee a SN, ag OF cceiniiokcsasgs |e he a elie ection mene 3 Seay Bl OS eee set! omar eeeMiben 9 pret ne eee 
a ee rn ep Sa Sa ee meee Pe ee ; oe: Lae im ee oe ae =. Ee hi & pir pe eT ee peer ee. We ght a a ho a em 
See eS fp ne, gaa eR TRIE UR Se ge ee eM en mn aN aa meneame 
a. nae = sa cm bi See 7 wi aay a ad sae Le Bee Ge ie eae \ eet eo i ae Bg a ees Pictu } ocd ee oh oat ee ‘: se Ee 5 See Re 5 Racca Rings i: ee Set ne anaes 4 He ad ee Stee Bee ca i pica oe ae i 
Beaty: ; os 
Sve, ae nae 
ae a 
ae 6 Ps 
ae Ke ral 
Pe ey es 
sie Ke . ee 
oe ace 
Res © »f _ 
eo ' if 
Tn — : BS oe 
ee a “ ie 
hig ww - 
—LEEE——<— — es it . 
‘ 4. 7% 
, ges : 
Oe fiy $ 
ms +i, } oe | 
os 4 Af f diets 
ob pitt 4 ens piss 
a ae Gi of % J a 
; ind a z a as hae 
) - = é ae cha 
ey : py Bae & 
ee . ‘ab ts AS eC 
ae a * bgt as 
: : ge PO . 2% ; 
a 1iitews so mei 
ee eS = SG ‘ 
, g < 3 3 4 i f a : % 
ct ; ie % a : 
33:iskatcs 3 a ; 
es BPastte ig A . 
Se ee wee Pa a rs 
eros Pe 5 gee OY ef ~ 
| reed Ye - ’ , b= ; 
na rz . «7 Y 
~ t >" pe a 
a wy Lan ae mi 
AS ‘a 2 a, f eee 
7 J 4 
Fae, i ee ee YO is 
. oe 
i Neen Ieee Pe p, 
a § 
| SC # 
a\ a b 
~ : \ 
tee eae, ‘~ ‘ 4 
Bs * Sal a aor 7 0 
aaa . eee “ ‘ es 
sites ae b at eae ' a 
pea cae . ; " * 
ae Ramee Pen ; > Mes = 
° et e a 7 “ . . ; " : 5 a a We 
2 ae aes St et ; ee 
Lae =" ee pi a) eg = ra 
- ie a. . He ae ¥ 4 wy = ey 
ee i ve maa : —\e 7 oe 
nal iain . a ’ : 
. ‘ ; roll Te : a ; 
e ee ee : 
. eae ~ ae se . 
Foe 2s 4 f ; : 
os : ? aa : — 
ait ; F Dal otic \ — 
ce is be , =r aed ~ 24 a ’ | | 
4 ; : : ie a . 
j ras 
: : «gigi a , 
P — 
: awe ; ae 
es ‘i a" tt i 
ie a i oy ua ; ; ¢ aP s ‘a iar t 
wi “ " eo 7 ‘ * SF be me - C 5, 
: ; f . en 
: ¥ Kis al 4 5 5 a3 i 2 
Z i a, .. - anit ‘ 
bes, Rta — = es : 
pera, ty ae Poe 3 
° at . . ini jae “ : 2 ers ie ‘e 
= ney oe baa ; sia a eae : 
ES ie eth a ; oy 4 o. ts q (SO aie aes nite ; 
ia tb “a os \ See 
eee ; a ae fa’ ‘\ A CG.+. YOO. 4 
; a p fe << me en a Joie peg ar See 
: e , -. Kpre-TV! — a 
: a th ee pre- ! 4s 
gs 3 > . ; _ ' ie easae 
y 7 4 é Pe C- Ter a 
. se : 
- ¢ e 3 +g y Ag ‘ 
f : Y ; ie ; a8s , lore 
; g ae ne iy 
- F % aa bj Si 
Dial . , 
2 : ie oe / garrecrtaters Hil 
: . | - = Ja aU 
= d : Pie : * C to00 i 
ee ie : ; ae) ; = eae: 5 . ol : s é * ; —aae ee ae Roe: =f 4 at ee 


Somewhere South of Jacareacanga... 


SEPT 13 PRESS MCGRAWHILL/NY 
WILHELM EXBUENOSAIRES COMBEN REPORTED MISSING TWO DAYS IN BRAZILIAN JUNGLE 
STP WILL BE BACKSTOPPING HERE MEANTIME ENDIT MURCHISON BUENOS AIRES 


SEPT 13 PRESS MCGRAWHILL RIO 

SONIA SAMPAIO UNDERSTAND THAT OUR BUENOS AIRES CORRESPONDENT JACK COMBEN 
MISSING IN PRIVATE CESSNA PLANE SOMEWHERE SIXHUNDRED MILES SOUTH AMAZON 
NEAR CACHIMBO AFTER TAKING OFF FROM TOWN SOMETHING LIKE JACARAYCAMPO STOP 
CAN YOU FIND OUT IF BRAZILIAN AIR FORCE LOOKING FOR MISSING PLANE AND 


ADVISE CABLE STOP MIGHT TRY BRITISH EMBASSY AS HE ENGLISH THANKS WILHELM 
NEW YORK 


SEPT 13 PRESS MCGRAWHILL/NEW YORK 

WILHELM BRAZILIAN AIRFORCE ALREADY LOOKING FOR MISSING PLANE BETWEEN 

JACAREACANGA AND CACHIMBO NO DEFINITE INFORMATION YET MORE LATER 
SAMPAIO RIODEJANEIRO 


SEPT 13 PRESS MCGRAWHILL NEW YORK 
WILHELM SEARCH AND RESCUE SERVICE BRAZILIAN AIR FORCE SENT TWO ALBATROSS . 
AND ONE BBB SEVENTEEN SEARCH JUNGLE BETWEEN JACAREACANGA AIRSTRIP ON 
TAPAJOZ RIVER AND CACHIMBO AIRSTRIP SOUTH CENTRAL PARRA STATE FOR COMBEN 
AND TWO OTHERS ABOARD CHARTERED CESSNA MISSING SINCE MONDAY MORNING STOP 
We COMBEN CHARTERED PLANE IN BELEM TO FLY CACHIKBYOIN STOP COMBEN OFFTOOK 
ae JACAREACANGA JUNGLE STRIP 0845 MONDAY 240 MILE TWOHOUR FLIGHT STOP UN- 
REPORTED SINCE STOP HE HEADED OVER SOLID JUNGLE WHICH USUALLY CLOSES OVER 
FALLEN PLANE JOHNSTON RIODEJANEIRO 


SEPT 13 PRESS MCGRAWHILL NEWYORK 

WILHELM AIRFORCE SEARCH SERVICE REPORTS SIGHTING COMBENS CESSNA ON GROUND 
TOWN CREPUITA IN CACHIMBO RANGE 144 MILES SOUTHEAST JACAREACANGA STOP 
AIRFORCE SAID NONO IMMEDIATE REPORT ON COMBEN WHOSE PLANE APPARENTLY 

MADE FORCED LANDING JOHNSTON RIODEJANEIRO 


SEPT 14 PRESS MCGRAWHILL/NEWYORK 
WILHELM JACK COMBEN FOUND OK IN CREPUITA WENT TO BELEM REGARDS 
SAMPAIO RIODEJANEIRO 


SEPT 14 PRESS MCGRAWHILL/NYK 
RALSTON PROWILHELM REGRET RECENT SILENCE BUT MY PLANE WENT DOWN JUNGLE 
STOP STAYING GRANDHOTEL BELEM REGARDS 


COMBEN BELEM 
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DOMESTIC: American Machinist/Metalworking Manufacturing « Aviation Week/and Space Technology * Business Week * Chemical Engineering « Chemical Week » Coal Age » Con- 
struction Methods & Equipment * Construction Daily « Control Engineering « Electrical Construction & Maintenance « Electrical Merchandising Week « Electrical Newsletter « Eloctrical 
West « Electrical Wholesaling « Electrical World « Electronics ¢ Engineering and Mining Journal « E & M J Metal and Mineral Markets « Engineering News-Record « Factory « Fleet 
Owner © Industrial Distribution « National Petroleum News « Nucleonics * Nucleonics Week « Platt’s Oilgram News « Pilatt's Oilgram Price Service « Power « Product Engineering 
Purchasing Week » Textile World » Western Architect & Engineer *« Business Education World * Today's Secretary » OVERSEAS: Automobile International » International Management 
(English, Spanish and Portuguese Editions) « Ingenieria Internacional Construccion *« Metalworking Production (Great Britain) 
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GE Introduces Electric Toothbrush 
With Heavy Advertising in Chicago 


PHILADELPHIA, Oct. 4—An auto- 
matic toothbrush will be marketed 
by General Electric Co. in October 
in the Chicago area, six New Eng- | 
land ‘states and California, backed 
by heavy advertising to the dental 
profession and the drug trade. 

An extensive consumer advertis- 
ing schedule will be used in Chica- 
go (including all of Cook County | 


with cord and plug for connection | 
to a wall socket. Suggested retail | 
price is $19.95. 

Promotion of the automatic 
toothbrush, being marketed by the 
dental health section of GE’s clock 
and timer department, is directed 
to three groups: Dentists, the drug 


|trade and consumers. 


Advertising Age, October 9, 1961 
began Oct. 2. 

A b&w insert will run thre 
_ times in Drug Topics, in three Oc- 
tober issues of American Druggist 


Feemster Blasts 
and twice in West Coast Druggist. 


,/@ Consumer advertising breaks in 
‘the Chicago area Oct. 9. The F d f Ad 
The General Electric Automatic Toothbrush Chicago newspaper campaign is reedom 0 S$ 
ees: cca | comprised of 24 inserts in four 
Suman daily newspapers. Spot tv will be| NEw York, Oct. 3—Paraphras- 
used over a six-week period, with | ing the Bible, “For what profiteth 
‘eighteen 60-second spots running |it a nation if it gaineth the whole 


and Lake County, Ind.) beginning|" GE has mailed a 16-page full-| Ses 
Oct. 9 and continuing through fall, | color brochure to all dentists in the, Sas 
but not initially in the other two|three areas of initial emphasis. A| = 

areas. Advertising is through N. W.| covering letter contains a special 
Ayer & Son, agency for General price offer, and dental students 
Electric’s clock and timer depart-| will make personal calls on den- 
ment. | tists and demonstrate the tooth-| 

| brush. 
® The new toothbrush is said to). B&w spreads are scheduled for 


clean better than a hand brush. It | five regional professional publica- ap dinette tr ais eee a. 


has no electric cord, is instead com- tions in October. In November, 


prised of a rechargeable power|two-color spreads will run_ in| ‘T€ toothbrush. It shows the tooth- ‘Sunday Republican’ to 25¢ 
handle, snap-in, snap-out brushes| The Journal of the American Den-| rush in use, and describes the 


in different colors for easy identi- | tal Assn. and Dental Survey. 
fication, and recharging holder Advertising to the drug trade | 


each week. There also will be a | world and loses its own soul,” Rob- 
b&w page in Parents’ Magazine for ert M. Feemster, chairman of the 
November, Illinois circulation only. | executive committee of Dow Jones 
The product bears Parents’ seal of & Co., last night delivered a 
‘commendation. All consumer ad-/| Scorching denunciation of govern- 
vertising points up the brush’s|Ment encroachments on the free- 
built-in brushing action (it moves|@om of advertising at a dinner 


‘through a stroke 3/16” in length),|™eeting of the New York chapter 


Penge se tee pene 


Gewenar @ erectaic 


| : 213 | j = 
 ELECTRIFYING—This is the second | Which overcomes common failings Of the Assn. of Industrial Adver 


|of hand brushing, according to the | tisers. 

‘company. # | Beginning his speech with his 
right hand raised in a gesture gen- 
| erally associated with a pronounce- 
The Sunday Republican, Water- |ment of “peace,” Mr. Feemster 


whys and wherefores of its clean- bury, Conn., has increased its price launched into a blistering attack 
ing action. 


lfrom 20¢ to 25¢. on what he termed “the broad 


“Well, we decided one thing, anyhow: 


Here are the sound, dollars-and-cents facts that make this decision for you! The dynamic Charleston- 
Huntington market includes 4-states, 72-counties in the very heart of the “American Ruhr” region of the great 
Ohio Valley. Here there are nearly half a million homes and over two million industrious people spending $4 


billion a year. And thr only television station seen everywhere in 
the entire market is WSAZ-TELEVISION. And no wonder! 
WSAZ-TELEVISION created this market through its power and 
programming. For more about this newest Goodwill Station, and 
why it belongs on your must-buy list, see your Katz Agency man. 


we include Charleston-Huntington and WSAZ-TELEVI/SI/ON.” 


|witch hunt” being currently 
beamed at all advertising by the 
Federal Trade Commission. 


= “Perhaps Americans’ biggest 
problem today is they don’t know 
whether Russia or the government 
is their biggest enemy,” said Mr. 
Feemster in preface to his ques- 
tion, “How many of you in this 
room know that more than 200 
bills of major interest to the ad- 
vertising industry—your jobs— 
were filed during the past session 
of Congress?” 

A former chairman of the Ad- 
vertising Federation of America, 
Mr. Feemster related how the 
AFA’s Washington office is at- 
tempting to represent the interests 
of all segments of the advertising 
business to Congress and the White 
House. 

He also mentioned the joint ef- 
forts of the AIA, AFA, and Assn. 
of National Advertisers in pre- 
senting, before the Senate subcom- 
mittee on defense, a unified front 
of opposition to advertising re- 
strictions contained in the defense 
appropriations bill originally re- 
ported out of the House earlier 
this year. 


® Acknowledging that the bill 
which finally became law “is far 
|\from satisfactory insofar as de- 
fense advertising is concerned,” 
Mr. Feemster pointed out that 
“only the informed, unified action 
of advertising spokesmen repre- 
senting all fields” keep the orig- 
inal proposal from becoming law. 

In relating incidents relative to 
the defense advertising restric- 
tions in the original House bill, 
Mr. Feemster commented on “an 
insidious new technique” being 
used to give the government more 
and more controls. “The rider— 
tacked on at the last minute to a 
major bill which is basically sound, 
and which must be passed,” is the 
method being used, according to 
Mr. Feemster. 

Urging the audience to “get mad, 
find out your existing rights un- 
der law—and then fight for them,” 
Mr. Feemster queried the audience: 
“How many of you know your ac- 
tual rights in the advertising busi- 
ness, under existing FTC regula- 
= | tions?” No one raised his hand. + 


(Owens Appoints Johnson 

| Jane A. Johnson has joined 
Owens & Associates, Phoenix, as 
creative director. Mrs. Johnson 
|was formerly sales promotion 
|manager of Steinbaum & Associ- 
lates, Los Angeles, developer of a 
$2,500,000 apartment development. 


Brown Joins ‘Show’ 

| Warren S. Brown, formerly as- 
|sistant circulation director of Es- 
quire, has been named circulation 
i\director of Show, New York. 
\Charles Mandel, previously with 
|the New York Post, has joined 
|Show’s sales staff. 


WSAZ TELEVISION 


CHANNEL 3 CHARLESTON - HUNTINGTON 
DIVISION: THE GOODWILL STATIONS, INC. 
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n who sell the West with Sunset 


Me 


United Air Lines’ “Pat” Patterson says— 


“SUNSET IS A DIRECT ROUTE TO THE BEST 
TRAVEL CUSTOMERS IN THE WEST AND HAWAII” 


William Allan Patterson was born in Hawaii and 
spent his youth in the West. Here he joined the 
pioneer company which was to become United Air 
Lines, whose president he has been since 1934. 
With its recent acquisition of Capital Airlines, 
United is now the nation’s largest airline. 


United Air Lines has been a continuous advertiser 
in Sunset since 1933. “It’s like using a rifle instead 
of a shotgun,” says the energetic Mr. Patterson. 
“It takes us right to that selective group of West- 
erners who fly the most. Before the Capital merg- 
er, the West and Hayaii gave us 60% of our busi- 
ness, and are still a major market. Sunset always 
has been our primary medium in the region.” 


Yes, air travelers are still a selective market; less 
than a third of U.S. adults have ever taken an 
airline trip. But 70% of Sunset’s readers have 
traveled by air, 40% have been to Hawaii. And 
Sunset readers hold eight times as many foreign 
travel passports per capita as the Western average. 


THE MAGAZINE OF WESTERN LIVING 


It’s not just travel. The total environment of 
Sunset links all significant interests of Western 
Living together. It helps readers to design, re- 
model and landscape their homes; suggests how to 
entertain in those homes; provides food ideas for 
the entertaining. And when its readers get away 
from home, Sunset suggests where to go, what to 
see, how to get there. 


Mr. and Mrs. Patterson have lived in Chicago for 
nearly twenty years, but recently bought a Cali- 
fornia desert hideaway. “So,” says Mr. Patterson, 
“we're taking Sunset again. It’s full of good ideas 
on outdoor living. I only wish it could help my 
golf game as much as it does our airline.” 


Sunset writes about ideas that put excitement in 
Western Living. That’s why 2,000,000 Westerners 
read it religiously and respond to its advertisers. 
That’s why your advertising belongs in Sunset. 
As Mr. Patterson says, it is a direct route to the 
best customers in the West and Hawaii. 


“Sunset has done more than 
any other magazine to stim- 
ulate travel to Hawaii,” says 
S. R. “Speed” Newman, 
United’s Western Regional 
Sales Manager, as he and 
Mr. Patterson discuss ad- 
vertising plans for 1962. 


LANE MAGAZINE COMPANY, MENLO PARK, CALIFORNIA 
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Fees Replacing Commissions Okay if 
They Don't Bring Price War: McRobie 


Cockfield Exec, Chosen 
New President of CAAA, 
Warns of ‘Jungle’ Tactics 


Ste. ADELE, QuE., Oct. 3—Profits, 
personnel, professionalism and} 
standards of practice were main | 
topics at the annual meeting of | 
the Canadian Assn. of Advertising | 
Agencies at the Chanticler here | 
last weekend. 

The possible replacement of | 
the agency commission system by | 
a fee basis would open a new area) 
of competition—price competition, | 
Donald R. McRobie, new president | 
at CAAA, and president of Cock-| 
field, Brown & Co. Ltd., told the! 
association. (For a profile of Mr. 
McRobie, see Page 65.) 

Such competition, he said, is at 
the core of free enterprise and he 
welcomes it “provided that the) 
nature of the services we render 
is appreciated at its true value 
and provided that the function of 
the advertising agency is under- 
stood and respected at the profes- 
sional level. 

“[But] if competition between 
agencies should be allowed to de- 
generate to a discount house, cut- 
rate level, it would be no time at 
all before most of the ill-con- 
ceived criticisms that have been | 
directed at us would be justified, 
and we would be operating in a 
jungle.” 


® Mr. McRobie said that the cri- 
sis of the moment often brings the | 
temptation to “act less like crea- | 
tive professionals than like some- 
what pretentious brokers.” He 
alluded to the many campaigns 
which represented the lowest com- 
mon denominator of committee 
thinking. “Respect,” he said, “is ac- 
corded only to those who deserve 
it. And I believe that this means 
that we must earn it first internal- 
ly. We must earn it through well- 
founded confidence in our compe- 
tence—by a professional respect 
for our calling.” 

The association changed the 
format of its annual meeting, 
which traditionally includes out- 
side speakers, and broke up into 
discussion groups to analyze the 
chief problem areas facing agen- 
cies today. The 80 delegates who 
participated recommended more 
time for similar work at next 
year’s convention. 


® The decline in profits was em-| 
phasized by a statistical study of 
agency financial operations over 
a 10-year period presented by 
Campbell, Lawless and Punchard, 
chartered accountant, and J. D.| 
Wood & Gordon, management con-| 
sultant. 

The answer to the profit prob- 
lem suggested in discussion groups 
was a combination of measures to 
develop a more realistic fee struc- 
ture for services provided outside 
the regular media commissions; 
further development of personnel 
training and professional stand- 
ards; and constant attention to cost 
reductions in agency operations. 

A draft of a new standards of | 
practice book for agency opera- 
tions was submitted to the board 
and is expected to be published 
shortly. 


® The revised edition will provide 
more detailed definition of the 
services which agencies should 
provide under the media commis- 
sion system and the recommended 
agency procedures for charging 
commissions or fees for other 
agency services. 

The success of the association- 
sponsored course in advertising 
now being offered in Montreal and 
Toronto was indicated in a report 


Hite. 


ag 


of 144 students participating, and a 
| decision to establish a seminar for 
| agency principals based on agency 
|management problem studies de- 
veloped for fourth-year students. 

A poll indicated a 100% desire 
to participate in the suggested 
seminar which would be a two- 
day session conducted by senior 
instructors of the course. The 
project will be developed by H. D. 
Roach, president of McKim Ad- 
vertising Ltd., and liaison chair- 
man of the course. 


@ There is need to attract more 
and better qualified recruits for 
the advertising industry, it was 
reported. A recommendation was 
made to the incoming board to 
consider a plan to provide an ef- 
fective method of telling the ad- 
vertising story to university sen- 
iors and, if advisable, to establish > 
a personnel placement service for 7 
people seeking work in the agency 
field. (For another view of this 
problem see editorial on Page 
18). 


McROBIE ELECTED 


Griswold-Eshleman 
Acquires Stoetzel 


CAAA PRESIDENT as Chicago Outpost 


STE. ADELE, QUE., Oct. 3—Donald|_ CLEVELAND, Oct. 3—Griswold- 
R. McRobie, president of Cockfield, — oe and a & 
Brown & Co., minael, regan seemed abasibes Oct 1. The pe 
me ogy 1s anaes dae | ger involved an exchange of stock 
cies at the organization’s ed ada oe 
oe cco Warren Reynolds | Griswold-Eshleman. 

resident of Ronalds, Reynolds & Griswold-Eshleman is currently 
ra Tesasin dhe 2 emalas Gs billing at a rate in excess of $12,- 
per of C AA A 000,000 and expects billings to rise 

. “eg _|to $14,000,000 annually with the 

© get ae ae on” | acquisition of Stoetzel, according 

» B Doane . |to Charles Farran, president of 
man Co., Ist vp; Kenneth G. Griewold-Eshiemen 
Anderson, president, Walsh Adver- Herbert W Stoetzel president 
tala gon lng aera |of Stoetzel & Associates, will con- 
ing Agency secretary-treasurer |tinue as chief executive officer of 
Other diensinee: WwW. H. Erskine, | toetzel, and all executives and 
J. Walter Thompson Co.; Harry E. mg es of war will remain 
Foster, Foster Advertising; W.P. = ee presen: pore. 
Hayhurst, F.H. Hayhurst Co.; J.D. ’ 
McNie, Russell T. Kelley Co.; John | 8 Commenting on the merger, Mr. 
M. Milne, Pemberton, Freeman, Stoetzel said, “Through this mer- 


SIGNING—Putting 
the final signa- 
ture on papers 
merging their 
two agencies are 
H. W. Stoetzel 
(left) and Char- 
les Farran. 


Campbell-Mithun 


on one of 1961’s most tangled ac- 
count switches were tucked away 
this week when Bubble Up ap- 
pointed Campbell-Mithun to han- 
dle its national advertising. The 
advertiser has been without an 
agency since last August when it 
severed its connection with Mur- 
phy Associates, Los Angeles (AA 
Aug. 21). 

Complication in this account 
change arose from the fact that 
in addition to handling Bubble Up, 
Murphy Associates had been han- 
dling Coca-Cola Bottling Co. of 
Los Angeles, which was also the 
franchise bottler for Bubble Up in 
that area. 


2] 


Peoria, ILL., Oct. 5—Loose ends 


Advertising Age, October 9, 1961 


Campbell-Mithun because of the 
agency’s heavy experience in 
mass-market products, “particular- 
ly ‘fun foods’—for example, beer 
(Hamm’s), ice cream and milk 
(American Dairy Assn.), cookies 
and snacks (Pillsbury), and frank- 
furters (Wilson) .” + 


U. S. Tobacco Tests 
Skis, New ‘Minthol' 
Brand, in 2 Markets 


(Picture on Page 1) 

New York, Oct. 5—U. S. Tobacco 
Co. this week began testing a new 
cigaret, Skis, which it calls a 
“minthol.” Robert J. Steinle, ad 
manager, said “minthol” is “a new 
combination of mint and menthol 
never used before.” 

Donahue & Coe is advertising the 
new brand in two markets, Cleve- 
land and Dallas-Fort Worth, as a 
cigaret “chilled in a minthol fog.” 
Skis is a blend of 12 different to- 
| baccos. King-size filters, they come 
jin packs “echoing” the typical 
|menthol green. 

Mr. Steinle said consumer reac- 
tion so far has been excellent, and 


the test schedule is pl dt 
Bubble Up Names 3" ie" 


U. S. Tobacco is using a total of 
12 tv spots a week on WJW-TV 
and KYW-TV, Cleveland. Com- 
;mercials are 20 and 40-second 
units, all in Class A time. The 
|Cleveland tv campaign, which be- 
|gan this week, will be supported 
| Sunday by a two-color page in the 
| Plain Dealer’s roto section. The 
|print ad will run roughly every 
other week to the end of the year. 

In the Dallas-Fort Worth market, 
|the company is using a regional 
edition of Life (Oct. 6), and will 
|be in the magazine about every 
| other week through December. In 
boageemy Skis has scheduled a 
| No. 100 showing of two-color, 30- 
|sheet outdoor ads. + 
| 


Glenn Acquires 


| 


Goodrich Agency 


Last April, it was announced | 
that Joe Murphy, head of the agen- | _ DALLAs, Oct. 3—Glenn Advertis- 
ing has acquired Dan Goodrich 


cy, was taking his $1,000,000 Coca- 
Cola Bottlers account to McCann- 


Mathes & Milne: A.A. Muter, Mu-| 8? we will be able to make avail- | Erickson and 


that Bubble Up 


ter, Culiner, Frankfurter & Gould; ble immediately to our present | would continue to be handled by 
E.V. Rechnitzer, MacLaren Adver-|Clients and prospects a much | his agency, which continued in op- 


tising Co.; H.D. Roach, McKim Ad- . : : 
| vertising; John G. Rowland, James Ket planning and promotion facil- 


Lovick & Co.; H.F. Stanfield, Stan- 
field, Johnson & Hill; and Bryan 
Vaughan, Vickers & Benson. + 


Ross Roy Names Neall 
Senior VP, Group Head 

Ross Roy-BSF&D, Detroit, has 
appointed Jo- 
seph R. Neall 
senior vp and 
group supervi- 
sor. 

Mr. N eall, 
formerly vp and 
accourt execu- 
tive, has been 
with the agency 
nine years. Pri- 
or to joining 
Ross Roy, Mr. 
Neall’s experi- 
ence included 
eleven years with the J. L. Hudson 


Joseph R. Neal 


| Co., Detroit. 


WFIL, WFIL-TV Boost Hyland 

WFIL and WFIL-TV, Philadel- 
phia, have appointed John J. Hy- 
land director of advertising and 
promotion, succeeding Macey I. 
Schaffer, who has resigned. Mr. 
Hyland was formerly publicity di- 
rector. 


WABEC to Daniel & Charles 
WABC, New York, has appoint- 
ed Daniel & Charles to handle its 
advertising. Daniel & Charles al- 
ready represents the ABC Radio 
owned stations account. 
had no previous agency. 


WABC | 


broader, more comprehensive mar- 


ity. We believe that by taking this 
|step, we are greatly enhancing 
| both our service potential to exist- 
jing clients and our growth pros- 
pect in one of the nation’s leading 
marketing areas.” 

Mr. Farran stated: “In the past 
two years, Griswold-Eshleman 
|has greatly expanded the scope 
jand depth of its account service 
| facilities, to provide complete mar- 
|ket planning for its clients. Estab- 
lishing a Chicago office for our 
company will give us the means 
to apply this market planning 
service over a wider geographical 
area. We anticipate substantial 
|} agency growth as a result.” 


® Griswold-Eshleman was founded 
in 1912 and retains today its first 


|} eration. At that time, Bubble Up 
said it was satisfied with the ar- 


| rangement. 

8 However, in August, when Bub- 
|ble Up severed its relationship 
|with Mr. Murphy’s agency, Mr. 
|Murphy complained that he had 
frees “squeezed out” of McCann. It 
developed that the announcement 
|}in April had been premature, and 


Advertising. The financial arrange- 
ment was not disclosed. 
| Mr. Goodrich, who will become 
a vp of Glenn, will be in the agen- 
cy’s industrial advertising division. 
He brings an estimated $250,000 
of billing with him. 

They are Harbison Fischer Mfg. 
|Co., Fort Worth, oil well pumps: 
|\chemical division of Crossett 
Chemical Co., Crossett, Ark., drill- 
ing muds and fluids; Fritz W. 
Glitsch & Sons, Dallas, refinery ap- 
| paratus; Mullins Mfg. Co., Dallas, 
recording instruments; and J. P. 


that negotiations for McCann to} Neill & Co., Dallas, pipeline con- 


| acquire Mr. Murphy and the bot- 
|tler’s account had not been final- 
lized. As it turned out, however, 
|McCann got the account and Mr. 
Murphy was out of the agency, out 
of the Coke bottler’s account and 
| also out of Bubble Up (AA, Aug. 
28). 
Bubble Up bills about $500,000 
nationally, $250,000 of it in Los 
| Angeles, where the account is han- 


dled by Honig-Cooper & Harring- | 
|two accounts, Union Metal Mfg.|ton. Bubble Up is a lemon-lime | 


tractor. 

Mr. Goodrich established his 
;agency in 1947. During his more 
than 20 years in advertising he has 
| been with two other national ad- 
| vertising agencies—McCarty Co., 
|Los Angeles, and McCann-Erick- 
son, New York. # 


Peters, Griffin Elects 
Griffin President-Television 
Lloyd Griffin has been elected 


|Co. and Lincoln Electric Co. It| drink with distribution through | to the new post of president-tele- 


;now handles marketing programs 
|for clients in ten states and Can- 
ada, including B. F. Goodrich; 
Sherwin-Williams; General Elec- 
tric’s large lamp division; Ana- 
bower Aluminum; Addressograph- 
Multigraph; Carrier Corp.’s Bryant 
Mfg. division; three divisions of 
McGraw-Edison Co.; Cooper-Bes- 
semer Corp.; General Fireproofing; 
Goodrich-Gulf; Warner & Swasey; 
|and Society National Bank. 

Stoetzel was founded in 1922 
and among its accounts includes 
Controls Co. of America’s control 
switch division; Magnaflux Corp.; 
Dumore Co.; Creamery Package 
Mfg. Co.; Ideal Industries; and 
|Patent Scaffolding Co. + 


| 500 bottlers in 48 states. Its most 
spectacular growth has been in 
Los Angeles in the past few years. 


@ In announcing the new agency 
|appointment, Ben Koch, president 
|of the company, said, “We are on 
the verge of a new marketing era 
for Bubble Up . Our present 
plans call for adding at least 150 
new bottlers in the next year, and 
for opening several of America’s 
\largest metropolitan centers. We 
feel we have reached the point 


where we are big enough to avail , 


ourselves of the services of one of 
America’s leading advertising 
agencies.” 

The company 


said it chose 


vision of Peters, 
Griffin, Wood- 
ward, New 
York. 

Mr. Griffin, 
formerly vp 
and director of 
television, 
joined the com- 
pany’s Chicago 
office in 1945. 
He was elected 
a partner four 
years later and 
was transferred 
to New York in 1951. H. Preston 


Lloyd Griffin 


| Peters will continue as president 


and chief executive officer of the 
corporation. 
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bionics 


bionics 
- bionics 


Bionics is the new technical 
name for the love affair 
between Electronics and 
Biology . . . a union that may 
soon produce a remarkable 
offspring. 

Recently, Electronic News 
covered the 2nd annual 
Bionics Symposium at 
Cornell University. One 
exciting new concept 
discussed was an electronic 
system which may eventually 
match the human nervous 
system in versatility and 
compactness . . . and thus 
lead directly to a computer 
that will make decisions 
without being told how 

to make them. 


This news of electronics was 
published first in Electronic 
News, the industry 
newspaper that habitually 
publishes the news of 
electronics first. That’s why 
people in the industry — 
from design engineers to 
company presidents — read 
it regularly. 


THE BIG DIFFERENCE IS 


NEWSO 
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has no wholesalers. 


= The way McGregor develops its 
ad budget is “not like most com- 
panies,” according to Mr. Strauss. 
“We're inductive, not deductive. 
That is, we fit advertising to a 
situation; the merchandise idea 
comes first. That’s because fashion 
is the name of our game, and we 
build our advertising one brick at 
a time.” Promotional ideas, he said, 
are submitted regularly by Mc- 
Gregor product managers “almost 
like songwriters handing their 
work to a Tin Pan Alley publisher 
and asking: ‘Can you publish it’?” 

One of the ways McGregor 
“hopes to go to $60,000,000” is by 
new stress on the “youth market” 
—which the textile industry has 
pretty much agreed is the sales 
wave of the future. Already rep- 
resenting 50% of the entire sports- 
wear market (“It will total $12 
billion by 1970”), the youth group 
also comprises 40% of total men’s 
wear volume (“$30 billion by 
1970”). Some marketing men have 
talked about “one youth group” 
or “several,” but McGregor out- 
lined it this way: A “student” 
market, age 13 to 17; a “university” 
market, age 18 to 24; and a “young 
urban adult” group, age 25 to 30. 


Doniger 


Strauss 

OUT FOR ACTION—William Doniger, president of McGregor-Doniger, 

checks a point of the sportswear maker’s 1962 “Total Action” push 

with Charles Strauss, advertising manager, and Irwin Ress of Mc- 
Cann-Erickson. 


McGregor-Doniger Aims $1,750,000 Ad 
Barrage at Multiple Men's Wear Sales 


Moment of Sale Is Time 
to Sell Matching Items, 
via Displays, Print Ads 


s Current estimates by McGregor 
put its share of market (“for those 
‘areas’ we sell in’) at about 10%. 
The company added that it is in 
an industry where “no one owns a 
big slice—and no one else in sports- 
wear has as much as 10% where 
we operate.” Outerwear makes up 
a third of McGregor sales. + 


York Bows in N. Y. 
and Chicago Markets 


New York, Oct. 4—P. Lorillard 
Co.’s new York cigaret—which 
will compete with American To- 
bacco’s Pall Mall—today started 
distribution in Chicago and New 
York. 

ADVERTISING AGE first reported 
the “first imperial-size cigaret’”’ in 
its Aug. 21 issue. 

The move into the Chicago and 
New York markets—which Loril- 


campaign pretty well canned. Not 
any more.” McCann-Erickson, he 
|}added, interviewed 78 artists on 
|the 1962 talent hunt before tap- 
| ping Marbury Brown, a New York 
By Robert Heady magazine illustrator. he 

Stew Yous, Oct. 6—2n the men’s | The spring media roster will in 


‘ : s . |clude Esquire, Golf, Holiday, Life, 
wear field, one thing Bill Doniger The N oe ovker,. New vont 
likes to shoot for is that “ : 


moment . 
, Playb Ww 
of decision”’—those few Magazine ayboy and orld 


seconds | “ = : 
" n ket 
when a retail sales clerk poises his | Tennis. Accents will be on 8 jacke 


: mm with in-woven drizzler jacket (a 
gene ant outs: ‘Wal These Se ‘company “basic” since the design 
a > ing —— ie bowed in 1953); a cardigan line; 
ment into a multiple sale,” said x¢'pan\ hidden-mesh shirts and 
Gregor-Doniger president — tast-|/eckets (“We hear we can patent 
stepped his way into a headquar- | blazers: end Bermude pente— 
eon a ee eee with magnetized golf ball markers 
can make a decision—that’s where that snap on belt buckles. 
we aim.” He slid a cluster of gar- 
ments along a pipe rack, plucked 
three ensembles and plopped these 
on a table. 

“See? From caps to socks, it’s all 
here,” he explained, as he trum- 
peted retailers’ 1962 chances of 
selling matching McGregor items 
in colors like “waterhole blue,” 
“fairway green,” and “in-bounds 
gray” (“It’s a terribly important 
color in some areas”). 

“How to hook into a second sale 
—that’s our basic premise behind 


s A $20,000 newspaper campaign 
set for 10 “research tested” mar- 
kets before Christmas will be “ex- 
tended” on an “experimental” 
basis to 24 markets next spring at 
a cost of $40,000. Ads will be two- 
color, 1,000 lines, and paid for by 
McGregor. They will underscore a 
McGregor rule: No cooperative 
advertising. 

Charles Strauss, advertising 
manager, summed it up: “Behind 
closed doors, even some stores will 


in Milwaukee and Rochester. York, 
a non-filter, is three-eighths of an 
inch longer than king size. 


= The campaign in Chicago broke 
in the Sun Times, Tribune, News 
and American this week. The dai- 
lies are carrying two-color ads 
1,750 lines to full pages. The Chi- 
cago newspaper schedule will run 


this merchandise coordination, | ‘©! You that they, as well as 4) ¢or three weeks. New York papers 

pre manufacturer, can lose identity will York t f 
It’s not difficult to sell more to der co-op. Today, important ul carry York copy for four 
your customer when his wallet is : : I weeks. 


stores are using our brand name, 
and at the same time we’re con- 
trolling our merchandise presenta- 
tion. Sure, we’ve seen the rise in 
national ad costs—it’s been more 
than retail—but we’ve met those 
costs.” 


already open. What’s more, we 
start with the concept that no one 
likes to go around half naked.” 


On the broadcast side, there will 
be about 200 radio spots a week for 
four weeks in Chicago and about 
30 tv spots weekly for 13 weeks. 
The York radio schedule in New 
York is planned for six weeks and 
the tv schedule for 13 weeks. 

Lennen & Newell is the agency. 


s Then the balding, sales-con- 
scious executive teed off on Mc- 
Gregor’s 1962 spring promotional 
drive. “It will have a ‘total look 
of action’ with four ‘looks’: Golf, 
sailing, tennis and water sports. 
We've watched this ‘action’ busi- 
ness for some time. Look at what 
bowling did for Brunswick; look at 
boating, at some of the others. All 
the industries catering to action 
are prospering.” 


s McGregor considers some of its 
other advertising as perennial 
“musts” that “help retain our lead- 
ership.” One example is a $200,000 
back-to-campus campaign in late 
August; several magazines are 
used but the traditional kicker is 
a four-color Life spread (“millions | 
|are riding on this one”). Another | 


McGregor’s agency, McCann-\is a pre-Christmas stint fortified | 
Erickson, has packed a $240,000 py a $100,000 color spread in The | 
magazine portion (February 


Saturday Evening Post (including | 
the inside front cover), two pages 
in Sports Illustrated, and a page in | 
Esquire (opposite a Du Pont page). 
{Other McGregor targets are Fath- | 
er’s Day, Valentine’s Day, fall | 
season (outside the campus caper, | 
and slugging outerwear) and re- | 
sort (after Christmas). 

Together with mats, point of 
sale materials and brochures, the | 
magazine and newspaper cam-| 
paigns push McGregor’s ad outlay 


through May) with motion. In 
place of the usual reclining or 
casual-stance male models, each 
of the 33 four-color pages com- 
bines a group of illustrations sug- 
gesting action. A golf ad, for ex- 
ample, has seven sketches that 
plug an “X-stretch process” from 
cotton and Du Pont nylon. En 
masse, the rough-type handlings 
convey an animation feel. Deckinger ar 
s Said Mr. Doniger: “I used to 
make trips to Europe, scout for |tising is used in special situations; 


lard said account for about 15% | 
of all cigaret sales—followed tests | 


to about $1,750,000. Trade adver- | QUINTET—Among those at the ARF annual meeting 


NBC Asks Stations 
to Take 20% Cut 


on 6 Bonus Shows 


New York, Oct. 5—NBC-TV has 
asked its affiliates to accept a 20% 
reduction in compensation on six 
daytime programs which are sold 
under the “bonus sale plan.” 

In a letter to stations, Thomas 
E. Knode, station relations vp, said 
the network could not continue to 
“eat” the costs of the incentive 
plan which offered sponsors five 
quarter-hours for the price of four 
in certain shows. Heretofore, NBC 
had absorbed full cost of the “free” 
quarter-hour, but the letter re- 
quested that stations begin shar- 
ing the burden as of Nov. 1. The 
letter followed a closed circuit tel- 
ecast in which Walter Scott, exec 
vp, made an initial pitch for sta- 
tions’ cooperation. 

The shows sold under the bonus 
plan include “Say When,” “Jan 
Murray Show,” “Young Dr. Ma- 
lone,” “From These Roots,” “Make 
Room for Daddy” and “Here’s 
Hollywood.” Instituted last year, 
the plan is viewed by the network 
as a temporary expedient. 


® The request for affiliate partici- 
pation in the plan was made be- 
cause of the “bargain basement 
pricing of our competitors,” 
letter said. The stations were asked 
to share the time costs, but the net- 
work explained that it would con- 
tinue to shoulder the “whole bur- 
den of competitive pricing on pro- 
gram charges.” 

Coincidentally, CBS this week 
announced an SRO status for its 
morning minute plan, which of- 
fers lower cost, rotating minute- 
participation sponsorship in the 


the | 
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network’s 10 to 12 am. (EDT) 
shows Monday through Friday. A 
total of 28 sponsors, including Le- 
ver Bros. and Excedrin, have been 
signed. 


Mr. Knode said that even with 


the change, NBC affiliates will still 
receive higher compensation for 
daytime shows than the other net- 
works—4% higher than CBS and 
31% higher than ABC. 


® NBC cautioned its affiliates that 
if they did not choose to share the 
cost of the bonus plan, the alter- 
natives would be to “reduce day- 
time rates across the board, cut 
back drastically on daytime pro- 
gramming, adopt a CBS-type of 
rotating minute operation with 
substantial rate and compensation 
cuts, or go to a combination of 
these steps.” # 


Habitant Soup Sets 
Three-Media Drive 


Boston, Oct. 3—Habitant Soup 
Co. has launched a market-by- 
market promotion for Habitant 
home-cooked style soups with na- 
tional distribution as its goal. 

It has scheduled 3,800 lines in 
the Telegram Gazette, Worcester, 
Mass., for the next five weeks and 
600 and 1,000-line ads in 17 major 
market cities in the New England 
area, plus 1,600-line two-color ads 
in Boston newspapers. 

The company is using 20- and 
30-second spots on 23 radio sta- 
tions in this region and will do the 
same through tv outlets after the 
first of the year. Similar promo- 
tions are planned for upstate New 
York, Detroit, Chicago, Minneap- 
olis and Milwaukee. 

Charles F. Hutchinson Inc. is 
handling the campaign. + 


Stone Kahl 


West 


RESEARCH TRIO—Swapping views at the annual meeting of the Adver- 

tising Research Foundation in New York were H. A. Stone, Daniel 

Starch Inc.; Bob Kahl, Borden Co.; and Don West, Redbook (see 
story on Page 1). 
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Weilbacher 


Dancer-Fitzgerald-Sample; 


were Larry Deckinger, Grey Advertising; Gilbert Cone & Belding; and Pettersen Marzoni Jr., Asso- 
artists, and come back with the there is no set schedule. McGregor | Weil, general counsel, ARF; William Weilbacher, 


Gerhold 


Marzoni 


Paul Gerhold, Foote, 


ciated Merchandising Corp. 
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S$ Is WHAT You 
E DESIGN 


advertising manager or design engineer? 


He’s an ad manager . . . keenly aware that what he doesn’t know can “kill” 
him. He must be an expert in a dozen areas... trade shows, space cam- 
paigns, direct mail, contests, photography, art, printing... whatever is 
needed to promote, promote, promote. The design engineer must be a 
multi-expert, too. Keeps pace with advancements in electronics, pneu- 
matics, fastenings, drives, coatings, materials... whatever is needed to 
improve, improve, improve. To move ahead in either field you must keep 
ahead in all areas. The design engineer does it by reading MACHINE DESIGN, 
the magazine that serves the total spectrum of his needs and problems. 
How do you? 

A Penton Publication, Penton Building, Cleveland 13, Ohio 
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Veronis Du Pont 


McEvoy 


BEFORE BREAKFAST—John J. Veronis, new advertising director of La- 
dies’ Home Journal, and Mrs. Nicholas Du Pont laugh at a quip by 
Newman F. McEvoy, senior vp and media director of Cunningham 
& Walsh, at Journal breakfast presentation in New York which pre- 
viewed the October issue. 

| 


Sterling TV Names Abrams 
Elliott Abrams has been pro-| 


jager to the new post of vp in 


Sterling Television Co., New York, 
tv film producer-distributor. | 


Cazanov Joins Animation | 


Sherwin Cazanov, formerly with 
Jules Fielding & Associates, has 
joined Animation Inc., Los Ange- 
les, as production manager of the 
}company’s animated and live ac- 
— departments. 


Wilno to Atherton-Privett 

Wilno Kosher Sausage Co., Chi- 
cago, has appointed Atherton-Priv- 
ett, Los Angeles, to handle West 
peas advertising for its line of 
| knockwurst, bologna, salami and 
| franks. 


Sandura Elects Jacob VP 

Carroll F. Jacob, marketing as- 
sistant to the president of Sandura 
|Co., Jenkintown, Pa., manufactur- 
ler of Sandran floor coverings, has 
|been elected vp of marketing, a 
[new post. 


For all of the disillusioned souls who feel that the courtney Joins Davis Studios 
Jack Courtney, formerly with 


special, the unusual, the subtle simply doesn’t pay His & Jorgensen, has joined Fi- 
off, we have a message to cheer you: 


|the client service group. 


Bell Joins May-Mart 
Gordon Bell, formerly with Cal- 


graphic art studio, as a member of | 


New Dunn Textbook 
moted from general sales man-| On Advertising 
charge of syndication sales of Fjeld Is Published 


New York, Oct. 3—S. Watson 
Dunn, professor of journalism 
and marketing at the Univer- 


| sity of Wisconsin, is author of a 


newly published textbook on 
advertising. 

“Advertising: Its Role in 
Modern Marketing” ($8.85) 
was published last week by 
Holt, Rinehart & Winston. 

Among the newer develop- 
ments covered in the book, the 
author says, are: “@1) Increas- 
ing tendency to view advertis- 
ing as part of the marketing 
and communications mix; (2) 
greater emphasis on motivation 
and operations research; (3) in- 
crease in use of advertising to 
build brand, corporate and store 
images; (4) growth of the 
brand-management concept; 
(5) increasing use of communi- 
cations concepts in formulating 
creative strategy; (6) experi- 
mentation with new presenta- 
tion techniques in television 
and radio; (7) extensive use of 
television in the media mix; 
and (8) the significant increase 
in international advertising.” 


@ Every text on advertising 
must offer a definition of the 
subject; Mr. Dunn’s is: “Adver- 
tising is paid, non-personal 
communication through the 


For the past 2% years we have had a circulation 
gain!!! 


ifornia Transit Advertising Co., 
| has joined May-Mart Inc., Los An- 
|geles printing company, as general 
| sales manager. 


August was our 29th consecutive month ahead. ™<°,"amed Senior VP 


Jack E. Rice Jr. has been ap- 
pointed a senior vp of Cunningham 


This means the public has consistently supported & Waish, New York. Mr. Rice is 


in charge of new business develop- 


our “UPP”*. _ 
90% 
MORE READERS 


for your highway signs 
October will be one of the largest revenue issues | sists “icicr" sign the! pow to 
we've ever had. 


September Bazaar closed with the largest revenue 
in our 94 year history. 


cost of lights! Signs reflect light from 
oncoming cars. You get 50°; more readers 
than with daytime-only signs, because 
Y, of all traffic travels after dark. 
WRITE FOR FOLDER AND 
FREE DEMONSTRATION SAMPLE 


CoDIT 


BRAND 
REFLECTIVE LIQUID 
Minnesota Mining & Manufacturing Co. 
Dept. RCW, St. Paul 6, Minn. 


*Unique Publishing Philosophy. 


BAZAAR tne taste that sets the trend. 


= era : ma 


various media by business 
firms, non-profit organizations 
or individuals who are, in some 
way, identified in the advertis- 
ing message.” 

Mr. Dunn is also author of 


| “Advertising Copy & Communi- 


cation.” + 


Beckman Adds Liquor Group 

Beckman, Koblitz Advertis- 
|ing, Los Angeles, has been ap- 
pointed agency for a group of 
35 retail liquor stores who have 
| joined in a cooperative ad ar- 
| rangement to market a line of 
| liquors under the Medallion la- 
bel. The Medallion Stores group 
has budgeted $100,000 for a pre- 
holiday newspaper campaign in 
the Los Angeles market. 


Neale Adds Tower Hotels 


Tower Hotels, operators of 
the Desert Inn, Palm Springs, 
has named Neale Advertising 
Associates, Los Angeles, as its 
agency. A winter newspaper 
campaign is planned in major 
U. S. cities. 


Wilkins to Carnation 

George O. Wilkins, formerly 
| with Penney & Bennet publicity 
| company, has joined the public 
relations department of Carna- 
| tion Co., Los Angeles. 
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Heublein Tells 


Berlin to ‘Popular Gardening’ 
me Abner F. Berlin has been ap- BRAKES 

Stock Option Plan pointed eastern advertising man- : ENGINEERING BEARINGS 
Th ager of Popular Gardening, New e magazine a se S$ 

at Attr acted Hart York. Mr. Berlin previously held h OMPLETE p D = 

, imilar post with Garden Suppl j MOTORS 
HARTFORD, Oct. 3—Heublein | 2 S!™@ P R the 
Inc., marketer of Smirnoff vod- |“ eer serene Organic Gardening t e C ower Urive Market BELT DRIVES 
ka, revealed last week the) 2" oT rae: CHAIN DRIVES 
terms under which Ralph A. MECHANICAL, HYDRAULIC COUPLINGS | 
Hart, formerly exec vp of Col-| D'Arcy Names Three VPs PNEUMATIC, ELECTRICAL GEAR DRIVES 
gate-Palmolive and president of William C. Munro, director of 
Colgate International, joined marketing of D’Arcy Advertising POWER DRIVE GEARMOTORS 
oes company as president last |o., New York, has been elected a ERI Gi Fras E LUBRICANTS 
“i recapitalization plan | VP: D’Arcy also has elected M. ERING ELECTRICAL 
whieh vessmmbended ¢ 3-for-1 | Peter Franceschi, administrative COMPONENTS 
stock split (to be voted Oct. | eeiour, and a — C. Soren- HYDRAULIC AND 
19), Heublein said, Mr. Hart|S€", research director, vps. 3 000 | d b COMPONES 
i, Saeee e e Aa L, important reader/buyers: | Smwoncs 
quire 12,000 shares of common|WNBC Appoints Beatty VARIAB! D 
oy - — $5 = vowel James A. Beatty has been named 47% DES IGN E NGI NEERS Advertise in POWER DRIVE Sanuk SPEE 
a s per share. Over-the-| ae ENGINEERING, an affiliate 
counter bid and asked prices at po gel —— _ rng hn 43% PLANT ENGINEERS odiindind a UNIVERSAL JOINTS alae 
the time were $60 and $64 re- |. , ae a Trans-World Publishing REDUC 
spectively. $64 re- sistant merchandising manager of | 10% CORPORATE OFFICIALS, OTHERS Compeny, Fenway Hell SPEED REDUCERS 
Mr. Hart must exercise the the station, he replaces Joseph Euclid Ave. at East 107th St, SHAMTS 

option, subject to adjustment |Murphy, who left to become vp — ens 
for the proposed stock split, on 


6,000 shares by June 1, 1963; on 
1,500 shares the following year; 
and 1,500 shares in 1967. The 
option expires May 31, 1968. 

Heublein also agreed, in lieu 
of regular retirement benefits | 
under its pension plan, to pay 
Mr. Hart “an amount equal to 
$20,000 for each year he is em- 
ployed by the company, pay- 
able in monthly instalments to 
him or his widow over a period 
of ten years from the time he 
ceases to be employed by the 
company.” 


@ While Mr. Hart’s undisclosed 
salary was lumped in with “di- 
rectors and officers of the com- 
pany as a group” who earned a 
total of $488,557, Heublein re- 
ported that top direct remun- 
eration last year went to Fred- 
erick E. Chapman, director and 
senior vp, and Edward G. Ger- 
bic, director, senior vp and top 
advertising executive. Each 
earned $67,309. John G. Mar- 
tin, chairman and chief execu- 
tive officer, earned $64,809. 
The company, which aims to 
push Heublein sales to $500,- 
000,000 “within 10 years,” said 
in its annual report that net 
sales for the fiscal year ended 
June 30, 1961, were $108,281,236, 
compared with $103,168,562 the 
year before. Net income was | 
$3,814,410, as against $3,555,660. | 
Heublein put its “cost of 
sales” at $80,418,739, compared 
with $78,028,396 the year be-| 
fore. Selling and advertising| 
expenses worked out at $16,-' 
088,635, as against $14,276,394. # 


Smith/Greenland Adds Cary 
Syrup; Appoints Four 

Smith/Greenland Co., New| 
York, has been appointed by | 
Cary Maple Sugar Co. St. 
Johnsbury, Vt., to handle ad- | 
vertising for Cary’s Gold Cup | 
100% pure maple syrup. 

Smith/Greenland also has 
named four persons to its staff. | 
Thomas Rondell, formerly with | 
William Esty Co., has joined the | 
account service department; 
Ruth Lembeck, formerly with | 
Compton Advertising, has| 
joined the copy department, and | 
Billy Graham, previously with 
Erwin Wasey, Ruthrauff & Ry-| 
an, has been named a media | 
buyer. Tom G. Barnes, previ- | 
ously with Batten, Barton, | 
Durstine & Osborn, has been 
named traffic manager. 
Eastman Adds WATE 

Robert E. Eastman & Co. has 
been named national represen- 
tative for WATE, Knoxville, 
Tenn., replacing Avery-Knodel. 
S. James Matchett, formerly 
media director and manager of 
Mitchell, Murray & Horn Ad- 
vertising, San Francisco, has 
joined Eastman’s Chicago sales 
staff. 


of Pape Bros. 


Hot history, 


served with verbs and inventory 


HERE’s AN AP radio wire in our news- 
T room. Ditto UPI. And a UPI news- 
paper wire. Ditto AP. And AP photofax. 
And UPI film service. 


We have a direct wire to U. S. Weather. 
And a Collins weather radar. We subscribe 


to the Krick weather service. 


We're on the CBS Net Alert. We get 
CBS radio and CBS tv news. 


We have two mobile radio units, eight 
telephone and portable tape recorders, one 
Ampex VTR, an assortment of still cameras, 
movie cameras, and an Oricon sound-on-film 
camera. We have a darkroom, equipped to 


process still and movie film. That’s inventory. 


Verbs are supplied by one director of news 
services, two tv newsmen, three radio news- 
men, one newsman on special assignments 
(legislature, political campaigns), one sports 
director, one sports assistant, one basketball 
play-by-play reporter, one farm service di- 
rector, one farm editor, one farm reporter, 
one farm scholarship assistant, and a full- 
time weather consultant. We have one sports, 
and three general, photographers. All those 
CBS foreign correspondents and cameramen 
in 52 countries are really on our payroll too. 
And we have 65 part-time Eastern lowa 


news and picture correspondents. 


We deliver history hot — from eye-wit- 
nesses or with the total recall of tape and 
film—to Eastern Iowa’s well-informed, ar- 
ticulate, literate, and, if we may say so, well- 


heeled population. Our part, that of elec- 


tronic link between event and perceiver, is 
to provide equipment and verbalizers—the 
best we can get—worthy of our audience. 
We haven't once changed the course of his- 


tory. Only products. 


The WMT Stations 

CBS Radio and Tv for Eastern Iowa 

Cedar Rapids—Waterloo 

Represented nationally by The Katz Agency 
Affiliated with K-WMT, Fort Dodge; 
WEBC, Duluth 
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cOING 
ON! 


Right now, cash registers are 
ringing up new sales records in 
food stores all over the country. 
The 1961 NARGUS-POST Spec- 
tacular is under way! ™ Shop at 
any of the 112,000 member 
stores of the National Associa- 
tion of Retail Grocers and see 
the customer traffic. See the 
store-wide All-American Brands 
displays, posters, banners, shelf 


talkers prepared by The Satur- 
day Evening Post. Enter the 
giant $50,000 shoppers’ con- 
test. (You might win a Kelvinator 
Foodarama Refrigerator plus a 
full year’s food budget of $25 a 
week.) Watch the special pro- 
motion events that the store 
puts on in hot competition for 
one of the 50 big prizes in the 
retailer contest. Check your 


the biggest, hottest food 


newspaper, radio and television 
set and note all the tie-in adver- 
tising. ® Then multiply this 
effort by 112,000 and you'll get 
some idea of the tremendous 
size and vigor of the NARGUS- 
POST Spectacular! ™ This is the 
most successful grocery prod- 
ucts promotion in the business, 
growing bigger and bigger each 
year for four solid years. In 1960, 
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the promotion boosted retail 
volume more than $58 million 
over 1959—in nine profit-mak- 
ing days! ™ And this year’s Spec- 
tacular promises even greater 
things. It has the tremendous 
power of the new Saturday Eve- 
ning Post as its main driving 
force. The new Post is bringing 
anew excitementto the national 
scene. It is urgent reading for 


promotion of the year: 


all America. What a send-off for 
the 24 grocery products adver- 
tised in the October 7 special 
Spectacular section! (See list at 
right.) ™@ If you missed out on 
the biggest food store promo- 
tion of 1961, shouldn’t you start 
planning now for 1962? 


A CURTIS MAGAZINE 
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NARGUS-POST partners for 1961: American Home 
Foods (Chef Boy-Ar-Dee Meat Ball Stew); Anheuser- 
Busch, Inc. (Budweiser Beer); Bissell, Inc. (Rug Sham- 
poo); California Packing Corp. (Del Monte Catsup); 
Campbell Soup Co. (Campbell's Tomato Soup); 
General Mills, Inc. (Gold Medal Flour, Betty Crocker 
Cake Mix, Bisquick); H. J. Heinz Co. (Heinz Ketchup); 
Kraft Foods (Kraft Spaghetti Dinners); Lever Brothers; 
Libby, McNeill & Libby (Libby's Tomato Juice); National 
Biscuit Company (Nabisco Premium Saltine Crackers); 
Ocean Spray Cranberries, Inc. (Ocean Spray Cran- 
berry Sauce); The Pillsbury Co. (Packaged Potatoes); 
The Quaker Oats Co. (Quaker & Mother’s Oats, Aunt 
Jemima Pancake Mix and Ready-to-Eat Cereals); The 
Seven-Up Co. (Seven-Up); A. E. Staley Mfg. Co. (Sta- 
Puff, Sta-Flo); Standard Brands, Inc. (Blue Bonnet 
Margarine); Sunshine Biscuits, Inc. (Sunshine Krispy 
Saltine Crackers); Swift & Company (Swift Premium 
Products); Youngstown Sheet and Tube Co. (A growing 
source of tin plate for America’s canning industry.) 
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The Editorial Viewpoint . . . 


Much Manpower Is Wasted 


Quite often, as we hear leaders in advertising bemoan the forth- 
coming, or present, shortage in trained advertising personnel, we 
wonder whether we’re all talking about the same business. 

Because the fact is that there is normally available in the adver- 
tising business a sizable pool of trained people, ready and looking 
for work, and mostly they find it a discouraging experience. The sto- 
ries they have to tell are disheartening, particularly where the peo- 
ple looking for jobs are mature and have been well paid. 

Almost every advertising man knows this. In a larger city, he will 
probably know someone who has been out of a job a considerable 
length of time. And certainly the thought flits through one’s mind: 
“He has been out of a job for nearly a year—wonder how they man- 
age?” 

The job-seekers are bitterly aware of two prevalent attitudes. One 
is the search for youth. The second is the search for lower-price peo- 
ple. Where the job hunter is in his 50s and in a high salary bracket, 
he is close to “unemployable,” in the patois of the personnel men. 

The search for youth is perhaps the more foolish of the two. A vet- 
eran copywriter, now in his twelfth month of looking for a new con- 
nection, summed it up bitterly the other day in saying that there is a 
continual demand for “new faces.” The advertising business is, after 
all, not Hollywood; it is under no particular pressure to produce a 
new Rock, Kip, Tab or Biff periodically. It is supposed to be a busi- 
ness devoted to selling products, not people, and it ought not to be 
necessary to indulge in al! the casting uncertainties that have made 
the world of entertainment notorious for its insecurities. 

Youth has a lot to recommend it: Vigor, enthusiasm, and fresh 
viewpoints. But maturity has a lot to recommend it also-—and some- 
times it seems that advertising would be well advised to remember 
some of those values: Judgment, perspective, knowledgeability. It is 
perhaps significant that these are the values most frequently found 
lacking in advertising people by top management. 

The pay problem is more difficult. Part of the charm of youth is 
that it frequently is less expensive. Payrolls are inelastic, and the 
rigid rule of the budget is something all management men learn. But 
the fact is that many job seekers would be glad to go to work for 
less than they have earned. After months of tramping the streets and 
sitting in reception rooms, after the whole dreary round of classified 
ads, employment agencies, management consultants, and hopeful but 
ineffective friends, they are more than willing to make whatever 
adjustments have to be made to become part of a working team again. 

There are, of course, practical difficulties—some employers feel 
on the basis of experience that it is a mistake to hire a man for less 
than he has made, that he will be perpetually dissatisfied, and that 
he will inevitably be looking for a better job. Others feel that the 
employe begins with a chip on his shoulder, a feeling that he’s been 
downgraded, and a determination to show that he’s really worth what 
he used to be paid. Also, there are the difficulties of putting an ex- 
perienced man under junior supervision. 

It may well be that advertising is a sufficiently uncertain vocation 
so that those in it would be well advised to be prepared for periods 
of unemployment. And it may be that this dislocation is inevitable, 
considering some precarious aspects of the business. It seems ironic, 
however, to be so concerned about where the advertising business 
will find its people, when it apparently has plenty of well qualified 
people looking for work. 

The notion that creativity is the exclusive province of the young 
would be ludicrous in other fields—where the work of Frank Lloyd 
Wright, or Jean Sibelius, or Oscar Hammerstein II, or Henri Matisse, 
was admired without regard to age. 

Finaliy, if there is going to be a shortage of advertising personnel 
in the years to come, doesn’t it seem reasonable that many of the 
people one might like will be repelled by a business where premature 
aging seems to be chronic. Who would be eager to get into a business 
where a copywriter is ancient at 44? Or an account supervisor unem- 
ployable at 53? 

The facts are that the advertising business permits an appalling 
waste of talented manpower, and that nothing much is being done 
about it, and that if the next speaker who armed himself to discuss 
the horrendous personnel shortage which lies ahead would only read 
some resumes in the personnel department’s file he might get a far 
different notion of what the problem is. . 


Veritas in the Rockies 


It is interesting to read that the Denver Area Better Business Bu- 
reau has decided to stick with its Emblem of Truth program, and that 
it has now been suspended by the Assn. of Better Business Bureaus. 
From the initial announcement of the plan, it seemed it came close 
to peddling purity, and suffered from the additional handicap of 
slurring competitors of those who wore the badge of righteous con- 
duct. In its modified version, some of the inequities have been cor- 
rected, but the ABBB probably made a wise decision in deciding that 


the Denver bureau had to be suspended, after putting it on probation 
last May. 


ee 


Gladys the beautiful receptionist 


—Stanley H. Jack, R. Jack Scott, Chicago. 
“T haven’t had a bit more fun than before. I think I’ll go back to 
being a brunette.” 


Fact or Fantasy? 

Then there is this crazy rumor 
going around that your neighbors 
have a pretty low opinion of you— 
and of admen generally. And 
what’s more, it’s rumored that you 
don’t think much more of yourself 


told that less than 10% of the ad- 


as solid citizens, 
straightforward, as reliable and re- 


your neighbors see you as ivy 
league, opportunistic, neurotic, and 
a heavy drinker. And your neigh- 
bors supposedly don’t quite agree 


| energetic, bright, original, and cre- 
|ative. They do not regard adver- 
| tising as an ideal background for a 
prospective brother-in-law and 
they would discourage their favor- 
ke nephew from going into adver- 
| tising. And somewhere your neigh- 
|bors got the idea that advertising 
is an ulcer producing business and 
| burns a man up quickly. 
| Rubbish! This is the worst kind 
‘of drivel. These are illusions and 
fantasies, not reality. As you prob- 
|ably know, these are some of the 
| findings of a study of the image of 
| advertising and advertising people 
| that were reported recently in Ap- 


than your neighbors do. We are| 


vertising men think of themselves | 
as honest and | 


sponsible. And that about half of | 


What They're Saying... 


| VERTISING AGE. These findings were 


the result of 165 interviews con- 
ducted in Westport, Conn., a sub- 
urb of New York; Birmingham, 
Mich., a suburb of Detroit; and 
Winnetka and Highland Park, sub- 
urbs of Chicago. Eighty-five of the 
interviews were with advertising 
men and 80 interviews were with 
their non-advertising neighbors. 
Do you think the people inter- 
viewed in these communities are 
your kind of people? Are they rep- 
resentative of advertising men and 
their neighbors generally in this 


|country? I think not. All of the 
|advertising men were agency men 


with you when you see yourself as | 


and it can be clearly demonstrated 
that these communities are not 
typical of most of the cities and 
towns where advertising people 
live. 

If this study reported facts, then 
by all means let’s face the facts. 
But if it reported fantasy, and I 
believe it did, then its circulation 
by one of the industry’s respected 
publications did a greater injustice 
to the image of advertising than 
everything John Kenneth Gal- 
braith has said on the subject. 


From a speech by Dr. Vernon Fry- 
burger, chairman of the department of 
advertising, Northwestern University, 
at a fifth district conference of the 
AFA, reprinted in a book published 
by Scripps-Howard Newspapers. 
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Rough Proofs 


Big tv advertisers who try to 
keep tabs on their programs ob- 
ject to presentations of “excessive 
passion.” 

It’s a nice problem for a pro- 
ducer to decide when the tempera- 
ture is approaching the boiling 
point. 


The National Observer may be 
the name of the Wall Street Jour- 
nal’s new Washington entry in the 
Sunday newspaper field, and 
there’s certainly plenty to observe 
these days on the banks of the 
Potomac. 

. 


Looks as if the only way some of 
those under-the-table advertising 
deals are ever brought to light is 
when the Internal Revenue starts 
checking up on the income tax re- 
ports. 


| Hockey is generally considered 

the Canadian national game, but 
| baseball runs it a close second, as 
|the World Series has been tele- 
| vised on 54 stations of the CBC. 


Even J. D. Salinger, author of 
“Catcher in the Rye,” must have 
been at least somewhat astonished 
when this popular paperback was 
belatedly hailed by a leading mag- 
azine as something of a classic. 


AA spells it Dusseldorf, and 
some others print it Duesseldorf, 
while native Germans carefully 
explain that the only way to pre- 
sent it properly is with an umlaut. 


Jack Paar says comedians are 
| writing newspaper editorials and 
making speeches in Congress. 
| And haven’t some of them ap- 
| peared on his show? 


| Draper Daniels says some of the 
\gravediggers of advertising are 
practitioners who are ashamed of 
their vocation. 
Ashamed of everything about it, 
| that is, except the paychecks. 


| . 


“Challenging opportunity for ad 
manager,” offers a classified ad- 
vertiser, who adds that service ex- 
|}emption is imperative. 

| That’s one big challenge that 
must already have been met suc- 
| cessfully. 


Chevrolet’s four-page blockbus- 
ter in the newspapers not only in- 
| troduced the new 1962 line, but 
suggested that the world of worth 
|is rapidly expanding. 


The Green Bay Packers are 
playing to crowds in their new 
stadium as large as the city’s pop- 
ulation. 

That is what is_ technically 
known as packing ’em in. 


. 

Anti-freeze advertising this vear 
will feature the conventional 
types, reports the world’s greatest 

| advertising journal. 

The motorist confronted with 
zero weather isn’t worrying about 
off-season protection. 

| Copy Cus. 
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The Washington Post is read every 
day by three out of four business and 


professional people ... more than read 


both other Washington 


Ehe Washington Post 


CONTINUING AUDIT 


newspapers combined. nica 


OF 
THE WASHINGTON, D. C. 


METROPOLITAN AREA 


Comductad by 
Carl |. Netven Research, tee 


Based on 3,000 interviews in Metropolitan Washington, 
January-June, 1961 by Carl J. Nelson Research, Inc. 


Write or phone for brand data on com- 
modities measured in The Washington 
Post's new survey. 


Member Newspaper Color Advertising, Inc. 
Continuity Rates Apply to Both Color and Black and White. 


Represented by: Sowyer, Ferguson, Walker—N. Y., Chic., Det., Atlanta, Phila:, San Fran., Los Angeles; Joshua B. Powers, Ltd.—London; Senor G. Enriquez Simoni— 
Mexico City; Allin Assoc.—Toronto & Montreal; Hal Winter Co., Florida Hotel & Resorts, Miami Beach; Tom McGill, New England Hotel & Resorts, W. Roxbury, Mass.; 
Lou Robbins, N. Y. & N. J. Hotel & Resorts, 1265 B’way, N. Y.; Grant Webb Co., Fin. Adv.—N. Y., Chic., San. Fran., Los Angeles, Seattle, Boston, Phila.; C. E. Starck, 


Pocono Hotel & Resorts, 86 E. Beverly Pkwy., Valley Stream, N. Y.; Puck, The Gomic Weekly; Member, Metropolitan Sunday Newspapers, Inc. 
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we drove it h 


(all 6 ABC owned radio stations sparked a big 
The key to safety is community action. And words spark 
action. The words came from people like the officer in 
charge of the Golden Gate Bridge; President of the 
National Safety Council; Indianapolis 500 winner; Presi- 
dent of the American Medical Association. These and 
other interesting people participated in another ABC 
owned radio station community action campaign. ‘They 
have helped fight polio; promote physical fitness, city 
cleanliness, automobile seat belts. This time the point was 
driven home for street and highway safety. Over three 
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community action drive for automobile safety) 
thousand specially created announcements were broad- 
cast by the ABC owned radio stations in six of the nation’s 
largest cities: New York, Chicago, Pittsburgh, Detroit, Los 
Angeles, and San Francisco. Once again, the ABC owned 


radio stations are proving we can produce the kind of radio 
that generates community action—and listener respect. 


ABC OWNED RADIO STATIONS 


WABC NEW YORK WLS CHICAGO KGO SAN FRANCISCO 
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in any language, 

The Cedar Rapids Gazette 
is lowa's Ist newspaper 
in total advertising 
linage and provides 

95% coverage of lowa’s 


2nd largest market. \ squad of gee-> guards Ballanune « 


Represented by 
Allen-Klapp Co. 


means First in Chinese 


Pq 
| OFFICE SPACE 
AVAILABLE 


The most distinctive address 
for your Chicago headquarters. 
Located in the heart of 
advertising row,” convenient 
to and for suppliers 

to the advertising field. 


| north 
michigan avenue 


hbuilding 
~ 


he outside daylight in all offices 
© year 'r Omenileair conditioning 
ic elevators 
© excellent service a >. 
WIRTZ, HAYMIE & EHRAT, INC., Managing Aven 
me Phone: /RA 68333 (A Code 312) 
: am Fe. 


14 Seetanen and what they de 
to make Ballantine's Seotch 


New Ballantine’s 
Ads Are Keyed to 
Scottish Scenery 


| New York, Oct. 3—Ballantine’s 
scotch whisky took a new tack in 
advertising this week, with dra- 
matic four-color bleed pages show- 
ing Scottish scenes in Newsweek, 
The New Yorker and Time, and a 
b&w page in the New York Jour- 
nal-American and the New York 
Times. 

In the past, Ballantine’s, im- 
ported by “21” Brands, merely 
featured a heroic-size bottle with 
the simple line, “The more you 
know about scotch, the more you 
like Ballantine’s.” The new maga- 
zine series, using color for the 
first time, is based on “newly-dis- 
covered” facts about the product, 
such as the fact that the soft wa- 
ters of Loch Lomond go into the 
making of it. 

Saturday Review and U.S. News 
& World Report also are on the 


Why it takes 42 fine highland whiskies (plus a wee bit 
of toch Lamond) to make Rallentine’s 


NEW TACK—“21” Brands Inc. this fall is taking a new tack in advertising Ballantine’s scotch with four-color 


|magazine schedule, and ads will 
run once a month in each. The 
-monthlies to be used are Atlantic, 
Ebony, Harper’s and Town & 
| Country. Ads will run from Octo- 
ber through December. 

In newspapers, Ballantine’s will 
revert to its 200-line schedule in 
New York next week. + 


N.Y. Publishers Tap Bitner 

Lynn N. Bitner, general man- 
ager of the Gannett Co., has been 
elected president of the New York 
State Publishers Assn. He succeeds 
Frank S. Baker of the Herald- 
Statesman, Yonkers. Stephen Rog- 
ers, publisher of the Syracuse Her- 
ald-Journal, was named vp to 
succeed Mr. Bitner, and William J. 
Kemble of the Lockport Union- 
Sun & Journal was reelected sec- 
retary-treasurer. 


Graham Exits Goulding-Elliott 
Edward R. Graham Jr. has re- 
signed as president of Goulding- 
Elliott-Graham Productions, New 
York, it was announced by Bob 


Advertising Age, October 9, 1961 


Why there's a littl of Loch Lomond 
in every bottle of Ballantine's 


at 2 eh ey te tee 


magazine ads like these. 


Elliott and Ray Goulding, co- 
owners of the radio-tv production 
company. Mr. Graham plans to 
form his own tv production com- 
pany. 


Goodrich Names William Horn 
William J. Horn, formerly cor- 
porate marketing adviser with 
CBS Electronics, New York, has 
been named to the new position of 
merchandising manager of B F. 
Goodrich Co.’s consumer products 
marketing division in New York. 


Ben Morris Agency Opens 

Ben Morris, formerly a princi- 
pal in Frances, Morris & Evans, 
has opened Ben Morris Advertis- 
ing at 19 W. 44th St., New York. 
His former agency is in the proc- 
ess of changing its name to Fran- 
ces & Evans. 


FC&B Names Irish Copy Head 

Judson H. Irish, a vp of Foote, 
Cone & Belding, has been ap- 
pointed copy director of the New 
York office. 


Cop 


Ve ke 


‘= 


“Vests are coming back. Pass it on.” 


yright 1960, The New Yorker Magazine, Inc. 


Cow 
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Levelland Newspapers Sold 
Don W. Reynolds, operator of 
KGNS and KGNS-TV, Laredo, 
Tex., has purchased the Daily Sun 
ar News and Hockley County Herald, 
om Levelland, Tex., from Ruth M. 
Weimhold, effective in October. 
Mrs. Weimhold has published the 
newspapers since the death of her 
husband, Forrest Weimhold, May 
26. 
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WANT 
CONCENTRATION? 


USE THE PRESS! 


With more A.B.C. circulation than 
all other Dailies and Weeklies in 


Sunny ‘St. Pete’ 
Names New Agency 


in Stormy Session 


St. PETERSBURG, Oct. 3—The 
$175,000 advertising account of 
this city has been awarded to 
Spencer, Ross & Servo after what 
the St. Petersburg Times referred 
to as a city council session fraught 


tic 15-minute windup.” 


| tising Agency, which had had the 
business for 37 years. Previously, 
according to the Times, selection 


‘of an agency had always been up 


to the Chamber of Commerce ad- 
vertising committee. This year, 
| however, “the city council found 
fault with the types of ads placed 
in the past and decided it would 
have the final say on agencies.” 
ft was learned that the com- 
Nmittee recently screened several 
agencies and recommended Alfred 
Lino & Associates, with Griffith 
Advertising and Advertising Inc. 
of Florida as alternate second 
choices. The council, it was said, 
then took over the screening chore, 
voted Lino out and decided on 
Spencer—whose company is com- 
prised of former Lino employes. 


the area combined, the Press cover- | 


age in Southern New Jersey's Tri- 
County market of Atlantic, Cape 
May and Cumberland is all you 
need—Concentrated and Complete. 


Atlantic City Press 


Southern New Jersey's 
"Good Morning” 
ROLLAND L. ADAMS, President 


® A battle was touched off when 
V. M. Denney of the Griffith shop 
“asked the council for a financial 
statement showing responsibility 
and ownership of the Spencer 
firm.” Tracing client financial 
liabilities involving agency-placed | 
advertising, Mr. Denney said it | 


case the city.” According to the 
Times, he said the Spencer agency 
is “new, a matter of only months 
in existence, with no record of 
ever handling this advertising 


with “flaring tempers and a hec-| 


The decision removed the city’s | 
}ad program from Griffith Adver- | 


“reverts back to the client, in this | 


| 


| 
| 


| 


BEAR UP WITH SHERRY—Sean O’Connell (left), president of Advertising 

Sportsmen of New York, awards 2-lb. honey bear cub as door prize 

to Dwight Davis, merchandising vp, Cone Mills, at admen’s opening 

luncheon at the Hotel Lexington. The cub had been donated by the 

Spanish Sherry Institute, and guests had been told they were in- 
sured up to $300,000 against attacks by a wild animal. 


money as an agency before.” To 
this, William F. Davenport, Cham- | 
ber manager, added that the Spen- 
cer organization, at the time of its 
interview, had not received recog- 
nition by American Newspaper 
Publishers Assn. 

Spencer, Ross, after being 
tapped, issued this rebuttal to crit- 
ics: ““‘We are-indeed surprised and 
somewhat amused at the furor our 
appointment has caused. All of the 
statements made by the Griffith 
agency are specious. They have 
raised a ‘bogey man’ in the matter 
of recognition. Recognition is 


merely a matter of our having 
business to place in the various 
media which accord recognition. 


® “Recognition is a protective de- 


match our credit rating with any 
other agency in the business. If the 
city of St. Petersburg wishes us 
to do so, we will be glad to submit 
paid invoices with our bills. The 
question of the city being in jeop- 
ardy or taking any risk is ridicu- 
lous.” # 


| Stream, Holiday, Outdoor 
|Sports Afield, Sports Illustrated, 
|The New Yorker and True. Other 


vice for the various media against | 
companies setting up ‘house agen-| 
cies’,”” added the agency. “We will | 


'“Adventures 
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Norelco Plans Yule 
Drive for Shavers 


in Three Media 


New York, Oct. 3—North 
American Philips Co. plans a pre- 
Christmas television and print 
campaign to promote its Norelco 
electric shavers. The effort repre- 
sents a boost from the 1960 yuletide 
budget, H. E. Fry, North Ameri- 
can’s advertising manager, told 
ADVERTISING AGE. 

Television spots will begin in 
more than 100 markets the week- 
end of Oct. 7, Mr. Fry said. The 
spot schedule will include 10 to 30 
announcements per weekend per 
market, made up of 10-, 20- and 
60-second commercials. 

Newspaper schedules will be 
launched in mid-October in more 
than 100 major markets, with an 
additional 700 to 800 smaller mar- 
kets to be added later. 


® Men’s shavers will be advertised 
in American Legion, Life, Look, 
The Saturday Evening Post and 
U. S. News & World Report. Ads 


\for ladies’ shavers will appear in 


Cosmopolitan, McCall’s, Seventeen 
and Sunset Magazine. Norelco’s 
battery-operated shaver will be 
promoted in Esquire, Field & 
Life, 


ads will appear in the Air Force 
Times, Army Times and Navy 
Times. 

The campaign will gain momen- 


| tum Dec. 10 when Norelco starts a 
| schedule of seven one-minute par- 


ticipations in six ABC-TV shows. 
These will include “Roaring 20s,” 
“Bus Stop,” “Target: Corrupters,” 
in Paradise,” “Ben 
Casey” and “Hawaiian Eye.” 

C. J. La Roche & Co. is handling. 
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WHERE SHOW BIZ IS DOUGH BIZ 


TV is pretty heady stuff. Lights. Names. 
Lots of socko, boffo. Even some schmaltz. 
So much, sometimes, that the sponsor for- 


gets why he’s shelling out a small fortune. 


As evidence we submit the sobering sta- 
tistic that some commercials are as much 
as forty times more effective than other 


commercials for competing products. 


At N. W. Ayer, we’re as interested in a 
client’s receipts as we are in his reviews. 


That way we never have to remind him 


why he’s on camera. His sales and profit 
should tell him. 


N.W. AYER & SON, INC. 


The commercial is the payoff 
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Advertising Age, October 9, 1961 


If you're raising your sights in 61, 
AH FAD? draw a bead on the premium men’s 
sw market of over 1,300,000 Elks. 


onsu Advertising to Elks is good business in any economic weather because they're affluent, 
*Starch C cca acquisitive buyers—quick to react. Almost three-quarters of a million are business execu- 


. R t tives and professional men . . . a consistently ideal market for heavy expenditures on 
Magazine Repor business equipment and supplies, travel, clothing, photographic equipment, home improve- 
1961 ments, appliances, luxury items, services. With their high median income of $8,709", Elk 


households own and replace just about everything at a record rate*. You reach, influence 
and sell them best in their own specialized publication ELK’s MAGAZINE—the only 
medium designed to exclusively serve the dynamic Elks market 


Get a firmer foundation as business turns up, direct your sales messages to this premium 
men’s market. Cost/Per/Thousand?—lowest of any Man’s magazine. 


CIRCULATION: 1,308,301 (ABC 6/30/61) 
$2.33 


C/P/M: 


e Les Angeles, 5909 W. 3rd St. 


New York, 386 Park Ave. South 
# Chicago, 360 N. Michigan Ave. 


YOU'RE ONLY 


IN NEBRASKA 


IF YOU DON'T USE 


KOLN-TV /KGIN-TV! 


... covering a bigger, 
better Lincoln-Land 


Launching a sales program in Nebraska? 
ee The “countdown” shows just two big tele- 
a | vision markets —the extreme East and 


VITAL STATISTICS OF THE Lincoln-Land. 

NEW LINCOLN-LAND In the East, three top stations divide your 
(Sales Management, May 10, 1961) viewers. In the other big market two stations 
Population —KOLN-TV and satellite KGIN-TV — com- 
Total ions ‘ : c A ‘ : 4 ; , ; : : ; pone bine to bring you a tremendous new Lincoln- 
Effective Buying Income. . .$1,519,268,000 Land — bigger and better than ever before! 
oa TV Homes .......0..00.00000+237,900 The map, and the figures at left, give you 

ee So oe cL Retail Sales ...........$1,124,130,000 an idea of what it has to offer. 
ee: Avery-Knodel has the full story on KOLN- 
eae) TV/KGIN-TV — the Official Basic CBS 
Outlet for most of Nebraska and Northern 

Kansas. 


IN-TV /KGIN-TV 


KOL. 


COVERS LINCOLN-LAND — NEBRASKA'S QTHER BIG MARKET 
Avery-Knodel, inc., Exclusive National Representative 


HALF-COVERED 


Getting Personal 


Over There Dept.: Honored by more than 200 well-wishers at a 
testimonial dinner in Los Angeles was Bob Campbell, West Coast 
regional manager of Newsweek and an Air Force brigadier general. 
Bob returned to active duty Oct. 1 with the 146th Air Transport 
Wing, a unit which has more than its share of working admen: 
Art Streim, Redbook; Jack Chutuk, Mulle, Breem & Waldie; Jack 
Pohle, CBS Radio Spot Sales; Dave Sheehan, Santa Monica Outlook; 
and Al Iftiger, Fuller & Smith & Ross... 

Business and pleasure—Bob Wilson, exec vp of Cargill, Wilson & 
Acree, his wife Floy, and Alex Franz, head of Alex T. Franz Inc., 
and wife Mary are in Europe on a combination business-and- 
pleasure junket. Both Bob and Alex are past presidents of Af- 
filiated Advertising Agencies Network, and they will visit some 
European agencies during their two-week tour... 


S\vapan AIR LINES Qa? — 


TOKYO BOUND—Russell Putman, president of Putman Publishing Co., 

Chicago, and his wife posed at San Francisco International Airport 

before boarding a Japan Air Lines flight to Tokyo on the first leg 
of an 1l-week round-the-world tour. 


George Carson Rike, with Doyle Dane Bernbach, has a light- 
hearted title for his private business venture—Banter University 
Press, which he claims is the world’s oldest university press on 
Brooklyn Heights and also the most famous press without a uni- 
versity ... 

Nuptials: Harry Osman, director of WRCV-TV, and Connie George, 
secretary to that station’s program manager, were wed Aug. 28. 
And at WCAU-TV, Philadelphia, another romance: Bruce Bloom 
and Sara Michelson are making plans for their wedding late this 
ae 

C. E. (Red) McKittrick, assistant to the publisher of the Chicago 
Tribune, and member of the class of ’20, has been elected chairman 
of the University of Chicago alumni foundation board, fund rais- 
ing arm of the alumni group... 


Strousberg Mrs. Miller Miller Yaworski 
DUAL FETE—Cause for celebration here was the 40th anniversary of 
the Artists Guild of Chicago, for which guildsters threw a gay three- 
day bash in mid-September. One of the days was set aside to say 
good-bye to Bill Miller, retiring general art director of General 
Outdoor Advertising Co. Here with Bill and his wife Lucille are 
Jack Strausberg, Guild Days chairman, and Alex Yaworski, AGC 
president. The Millers left at month’s end for their new home in 
Honolulu, where Bill plans to paint and teach art. 


The 1961 Greater New York Fund drive lists a number of admen 
who are contributing their time and talents. Among them: Robert 
Dall’Acqua, director of tv, radio and commercial productions of 
McCann-Erickson; Dr. Peter Langhoff, vp and director of research 
of Young & Rubicam; Robert Lilien, manager of the media depart- 
ment, J. Walter Thompson; and Gerald Sartell, president of 
Macfadden Publications ... James T. Quirk, publisher of TV Guide, 
will serve as chairman of the radio-tv division of the current 
Greater New York USO fund raising campaign... 

A 9 lb. boy, James Mark, is the first addition to the Douglas 
Cornette family. Proud father is assistant general manager of the 
Louisville Courier-Journal .. . 
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THE CHICAGO TRIBUNE REACHES 


Your Kl OF PEOPLE 


Any market for life insurance can be quickly divided into two 
kinds of people. Those who buy. And those who don’t, can’t 
or won’t. 

The problem is how to reach more of the right kind—the 
buyers. In Chicago, that’s easy. Most of them read the Tribune. 

In city and suburban households, 68% of all life insurance 
buyers read the Sunday Tribune; 50% read the Daily Tribune. 

Now maybe you market luggage, layettes or lemon juice 
rather than life insurance. It makes little difference. The 
Tribune still delivers a larger audience of your actual buyers 
than any other Chicago newspaper. 

To sell more to your kind of people—the people who buy 
—use the Tribune in Chicago. 


HOUSEHOLD COVERAGE OF LIFE INSURANCE BUYERS 


2nd Sunday 
adds 17% 


2nd Daily 


-- DAILY TRIBUNE—50%—t”™ adds 26% 


Your kind of people are the kind who buy— 
and our new MARKET POWER study tells 
who they are, what they buy and how to sell 
them more. Call a Tribune representative for 
the full story. 


More Readers... More Buyers... More Results 


THE CHICAGO TRIBUNE 


_ 


Oe Pe eee 


= Pe as ree Sete meee are Pon oe : eae. pies ny oe Dis Tee mp Peete a ies = : ae no ae a : ee “ Sin ace em bee oes f Nico s Die tees a i bis re eae ‘o a aS ed + Teal oe ae a f wa ay rs a = pen re ue 
Se ae See a ee ee Pa cM ae ee 
= — cee a Se Ga mmm nee Cee ae eR eae ae ne AL Gate eee op oe ret aica' ie pees. ek Me et eae ok cue a. aa 
fe OE es Pee ae ; PVE ENEs: es Gehl ioe ac ee, ieee as ste ees SON ian ore at rte cae =f rts Reade eee Se eee ele a ia = ¢ pei ita rr a ites | ar a EES id oe Bt 
fs? igh 3 Rene ae oie eae rei es ae ey RSE ag a6 : Lee es Pe ins fee 3 ee. eg eee : 5S Senet eer Ne i : NES eas Rey oes: 
i fo ; - ‘ =, ee are. 
eae 1 ee 
os Te eae 
iF we a a 
nes Peg ge ie ee 
ibe SoBe ee 
ia us ere (ae 
; 
mo : renee 
on es 2 
a. Be Pee ae e 
= AY ? A, ee 
) ky a 
: : ’ : at : oe 
q : a, ’ : 
- x He 
~~ > ~ 
» * + 
« . ‘ : J pine 
Se Sa 4 i Ez 
7s 3 MANET Powe vere: 
. 7 CHICAGO 
S| 
“ae Fa t 
e \ = eimai 2 
ERED aie ae ey 
site Ao BL creas a 
a fae ae i a 
= . 4 Ps ne . 
= “ : owe _— ¢ “ wy ‘ a 
Ly r~ - eos gs 
Seay « A iene mS : , é : eas phy ae 
ail pen Feet ee me {] : <a av = \ * a! Ww on sea ‘ -\ ~~ : Leder “ 
2 y : Re, — f ea (ai ay a ~, ~*~ 7 ~\ a fi Pe Z z : 4m be: 
aa — —— Ln ae EN ee a \ Sh <— el? 
e = B27 NS eS ns 
S Lee ye J e. rf) a 
ws, a X ‘ = / Al ' \ 2” hg “ teal 5 oo 
ss / . : 
ae h j t ’ S ‘ 3 Y ‘ . se ‘ ° Yaga \ \ ‘ Pe 
: in 1o~ Fn, ! . —— y ' ine. (/ ‘ / , ie, SS { 
, | FATT ip > weap 
d = y \ oa * 4 a ee ea kai 
¢ >... \ ~ ‘ wos nia H Nios xi Be a me fu ses tease io, Say 
vn on : > * F poe ins ai > ie ‘naga te 
| Pie ~~ ra . ee ee Se. a F «eM Siac.) 
mt } » paises ¥ ae . ar eee ee 
ye ; ‘ ' Marre oo ee } ; ee 
bi. } a “ , \ . a> PA TA tale SRE f "8 is ae, Se nd Ce ‘ 
' ° ~~ mena ones poi 3 ae ee eae 
ra é eo * \ k Z, Fé eRe eee ate * bo ei or les . ae at ( oN ae at : 
oe {— \ ‘ i 7 . UTM ST aaa ; a: e eeal iY tae ‘ is ee a, 
aaa / Ne, , ig ae PR ae a ae ie eee 
| isa ‘é = . * ; oe d & Pinar :oé tes ay t Me Fs Be. x 
‘ee . 2 d : ; oy ae : > : ms 
ei, f ~ = be 2 : ‘ # iv of 
| he, i : a 4 . 5 ee” SS Seti 4 : if 5: . = Z iy : 
ity Nh tae Oe we og a a ‘ as w ‘2 . ; “- P, . é 
/ $ eo Tan % . J - : 5 : Lg " . 
rs, , ‘. ‘ ¢.> . a — j ee eee ‘ ~y é 4 Pid Z - - 
\ } . an, > ff 4 tt J é ee. [ : : jin 
a . 7h “Ale S a | AS eee 
ae NY " hs \ “ . pe ae Q wo . ys = SS aX . ih 4 mY ese eae 
aa ; *” ts yah \ -7 y P: a. 
bs > \ t/a ee | 
7 : ° é ~~, , ~ ‘ - A y J sett came ie aa f ' ri 3 
eee fe } Ps. “, . io 4 7 ‘ ye eae sae , 5 i 4 : 
he , a a < >. — \ z ’ ee N, in Teast A» wsA 7 
Fea eee A a —— N ‘ YA 7. oh . ‘i eens ~ ’ A 4 ff a 4 i i 
aN : : ee ie ae 2 } gma ~ x 3 Ke hy i 
a * ilies: ' We 1 ee i | 
Emme a” o iam ‘a ae or. p ere oe ’ . . a . Ries K¢ / eae ae “7 i 
ae eo : ‘ , ne v. +. v * oe, ~ —_ . 4. ‘ . « . é a ee ‘ e are 
| i \ fie es i, 3 =a { me << CAA ae 
- & : A 2 te i: 7 wae ‘. . . + ~ 7 
Pe Ome, ag ees > a o - Bee Ba eee 
a. yy , wee PE gin FSi aa : * ‘ rd = 
er ~ 5 : ? ae alae NES Nea amas I = “ wee fs 4 e : 
feiss “ a a bs ‘ % -— ae vi “A - ts ig pie PEN iv hd ae 
as i Nin Ts le mens Se Te oe . - a> ,. i oe zi ie 
ne ete ' ' ‘ ed ee Sa 
| is a ‘ae Be f J 4 ¢ \ “i / B ae ; a ee Bes ia 
ues Ss Sees ows i Se we , 7 Aaa eae 
| ee 7 neg mPa] — 1 bet) g ; P Pe af: ne “ Y ete hg coe 
| > : *. zo . a val nae , oe ; fi 4 P ¥ * {/ — ; 
Ss cae ‘ ~ns. 7 ee ee A ‘ \ i _ (SA " 4 ll Sd a i pier 
: Setanta v4 ‘ J wm o/ A, = 
se Oe te ae cee Saree { ~——” : 4 4 4 a a Z =, /4 : : 
En x wen fe y 4 — : { f/ = 
Mee - } tae * to ~s en os fe 
ae ; aan ~ ~ / 
- S ie j ee | 
| a _— SAA Bec Pins ZB i 2 4 
a | ara g j 5 yY ms be? Z 
‘ tie 8 ¥ 
— PY i ae ‘ —— A 
< PNR epee. 4 
y2 " t P , 7 ite 
4 - tte 
*” 4 ” / A Were ee ene eae , ‘ 
* -- Jeu a ; 
\ ‘ ir Ud 
i : : \ { ys ; —— i 5 
i / \ as 4 
‘ % Pi ‘ , 
3 e 2 / ‘ : 


eee it at ar er RO Na ona oe “a Tee: HE aera A BA aN. eet ig aie Role eat, ae al ap ee ee er ee SSE ae es Pre oe EdD Oe Oe. oe ee ee Bina i. hen eer og ae oS eee ge 
z aeons . Penn ee ots hpi ee oe arts i ee eee eo ae Bic ae Cae ee, SS Be eee Pe ee a aS i ee pacer Se ae as. ce ee 8 ch ee ee ee ae - eee cc ee ee 
Rp EE osc hg Se ; Fee et ee a ee Cie CM be Gite eeu Ce eee, | a gi iota 1 ee “i a 0 eg av a OER ec Oe ee ee ee a i ee ee ee i Seer a 
ee eee Reo ee ee ee ee oa pag OS oo ee et eh ee <0 ms eae ee 5 ae a a: ae ao Re ee ee ee aoe 
eee ee Oe ee nue ta. Se ee a ee Misia 2 kate Se ee a ae oh Ron ae Re as oa Pe. $< eg ae vee oe ASIN oe og eyes ete as ein 
a re eee ee Bethea, sae, ta foe eo oe iy a 3 een Sao ee eet a) pore. 5. Aen ee er ene cane oe Casa oe a, ae Sa gs ee “eee re a eo er og wee a a ee ee 
re Tae re ak te es * si See etal it Ne of Srey a aie omens Pee cap Sao oe Bie to ae he aaa wee a a oA eee ns aero eS Reta get ng Ne eRe ee ae Ce eee Z pate a ey 7 eee ee Oe es ea ere rg 
oe Rae me age re eres iS Cg aaa eg Peete ae ae 0 ae oe na a Ree He neds SE) gee ee yee ere ek he acho ERE No ee oY 
PR a a Se a 8 aera | “ree es age gk penn ae yi eee ae Rie we Se Bae AN anaes et Ae sp ae Fee a ts ec cay sho Nl) ee ara . eee ae Geers |S , eee ee een eee ee f 5 ik Ae aie 
ics ee ee ee Gee eh ea ee. ee ti Re Er ort” | graeme yy a reeere yrs eae ee : Se eae ee 
Sieg ee ee, ERE oa 1 SMR NM eS AS es ER ay aes 9d va A aes To elias <e ia e bam ee ho Sh) ee eae eee ey <<. eee FS eg en rite 
ey baa eames Bee a et eee em” aa be ea ae sls aa ms Pict, Sowa er ere SUMED: 9°" Temes te I at Steal ee ee ie @ = at eee one : oe: tate too ee — Se ae ae ee aes Ws eee AS a give ie ae mete catia ESE 
Sees atid re ‘ aa eee ae © Re eee ae a ee ee ee gee a os Sos JSP ued = ae ay nee Bei oe EMER ee Se nt ’ ; : — ee Hoag ee oe Bie: eee 
7 eee is bs, ae a : penta * ee. 4 m4 $5 ES aes Pe ae i BE ha 5 = sari RE, i nahi - So ily oe e we : Eat i ‘ pees : ony aae Peace ne ey sal a ‘ & : a ep 2 rel oh ‘ ei ay . =f ee 
Eg teh ee: a 3 bak ne cgi CR ae ‘ ee eras, Saas ORE LE on fies Sn See cs 5 4 yA pn eas Saver ania a neta ae 2 eden GAP eee eel 
7% 5.9 ag yee fy . Bs tA ee DE Bogie ey << os siete roel ope: Peete aay Res ere oe ee ee Me ce Rg Se eee re Feet i gn ee oe ae Ba Sy ees ee ieee 2 . as 
‘ r: a gee ein mee 8 seats aes Pigs > 2 ey Oe ae Ek aes See Bras ae Ti SMe ee Si ee mr is apa ear CA cine ee SERA Beka aria Be Br ee oy tegen ‘ear es. Gare. ie ¥ a : se he SA, ages 
ee ey - somata? ie, a oe Be ree i ae gee — 5 a et eee Ome Bre am Sea ain, ae ee ba gh ee ae Ae eG : : Dae or eerie lh incl hae 
ce Pepe oo Prag heaps ee oe are a ee OT ee aR ean ee ee an SED ale OS STING CT rs a aay Be ig), eee ONE a a eae a = ee eri a 
oP eae serene oe eee ae Pe eet is. pe ERE ge" ES ga Rage ener ame. “ol Ne es See cee ce Pe Ae I : Be ce ee es. —_ 
ee oo eae of ay eit qk fae ae Poles. 2 ee ome. Me : 2) yah dae Oe ete aah ee ach gee eter Re ea or Mi galae owe eo. se Cage Nene eh e as ee bay. ee eee a a ae 3: a pad eer? Birk? ee ame i Se eae 
mics | SPCR Se - ee See ats ot CR er a” a) aa Pe RL ENS ORCS gy PR Recs yh Ge ae RS Sade Teens Sail ee Oe een BORE het os | ca ee oe Me oe Ee ee mee 
a EIS 5 emer teense oe esas See be ame TPL at ae Nneapee ae pam eS eg EE | Se eS er ee ee Oe Bee oo yee es Siar a cael tag OMe 8, te pail We Bars ; % a. ee oe 
as. i a Re Hi srg = SP ual Pere mie oo oe a em a ead teSouh te aig «9p Tis Pid yi pene ar a ‘Tagen ee ale a= a = tee ae ae ee i itis ts i nf es DS eee a ee = ee ¥ ht ee Ce vere Pi 
<a een. pee ees a Se eS. ee asl Di ail. 583 pe re eres * bis ge % i ae saul Ngee Perc Seas a ae pment a2 § eon “i ee 3 Bay gc gs ae oe 
«es A eames 0 Reo te pee 2 Be fag Ua OI a nage Sil In Re eas te PR a nt Rs i pcan a i ee ie ieee ee a ae aad ae te Ge Sieh Bey ae aS i Aeon ee ame ee ae 
es ree: oe i ee a ee, ae pe Aen aise AM irae ae a thi [aoe CS 
oe er hie eee Be ee, ne ae Wy Be ee ee Ae to onan Mommie ee oe mes ‘2h el Bits So eae Lae 
ite! Pe team Bg ecole : Se er sees cede 3 er Ss li el Pe 2 Pe re re ee a lal Ee peice oc a Ai ae ero  ayeemenes OES Ge sce ne in = ;  / oe aeainien aan. haa aa 
os Oa ie oe "ies ? Pe ee oe - eos Ps ‘a aie ceil Ba toe. oie ie a or og Be ge ee bate - ea Pie eee ote pee ag hea ‘i lie ast 4 ES. eee ag : ‘a s ee 
Sie eat e a “eifiigtes 2 : bile aay a r er ee Orem gis kT a ee aie eh eo meee ae PO Ge een ie ed 7 a ST ere ced Bini ae re ie ee. oo ae a one 
- Ss ee ete a4 eal 4 Nae eed vg os eee te ee Nig i en Sh Ge ee ees erence eRe TBR Pai pe aig eee ERs a laa Pi Saag ie 7 a 2 eet ie Sts 
fees Mee as ae: é ee ee au ot I a ee ig ae eee ee ee So ae eer. ed Peach: eit ee oo, A ee, eg lad 3 sie — «= a, ia 
baa Pees: Sane ia Lot ela ie. cae we 4 ie Rese st oe ee een ACM cee, pete aee aa ee: ee gee ce ee ee wes x ages as ene oo 
Std gee Sanger aE ee Eg oe ae — 5 ellis ; S i peck i+ oe oe ca e Bete hae oe cee “oe SS eae a Nie. eee ee ee ey ee oo Be iy ode : ’ x 3 ide ae oe ae cia 
aE ata Ds aca : eee Rian eee ae Yee ee eae 2 ee ee ey eT EE se RC gr cline OY GSR (tae cameras 2 4,5 cr eo e a cone . R a | 
: igh case ee So eae eto a 8 a a en YY oa — ‘ “aa J a 
Se GS, - ee tan ina i a eet. Poe a B: 3 ee Ms Ree ae 7 , e 7 tite: | 
a - Oe .. aes eae ee ee eee e o a a ee ah, Sa ae a ee 3 , Sates aes | Ge 
—s-”.UCtC(‘(tétC 7 Paes Ss : a a oe ene ——— , sts). Silaiieae tiene | 
ae oe + ae - re a eee SS ORES an | 
: ea ate oS le aa. Ops Ba * re \ eee as ie Bar. ae Be oe | 
: . Ae ee eae a age RM a eg pea ood _  — we ee | 
a ee aed _ a . ag! a ie es tiie See. eae ee eee sos: 
So SS : oe ee ee ea : ee ae Bere Suc Utes Tt ee ees igs haere Dag eens |e 
oe Vee i eo by a ed ' ie fn ee ee 2 4 is a i xe BS a a ne Se ey Savane me ia.) Sa ean 1 PIE | - 
Bg , Si lp 2 6 SR a i ae . a OS ee OT AI oe erga Eat Oe ena ee” aa Va a ta 
; eo eee ee es Se ge ee ie S toe por ee lP eee Seas ty i eee ae ee a — 
‘ ee ok ial pao A SA os oa Piel: ee 2 ee eS. a ee are Pe Sei eee ce ea am Cy ae ie 
- REN ricccaen tibet yok ee i aabuat a eS aria na En see areas ee eee SR c+”. A a a a RR a ee! ES OTR oar Se heey gan eee a sacs fi tee yee 
a | ee jane — Le a. — er 4 oe a ae a Wipe pay ae Sema el Ro a ae deo esas pics oo ae Re ee ae ee er ees he hg gg oy eur 
ree a a 8 Bei. ae pe aie fae ey ae Bey 2 ia — og ig Aoi a Ns Tega Sr RS ikl ies Mie, : nT og eee eget aie ts te eee ae i. er es Yo OSS, | a! 
SNP ps cae Vata: ai mee mete ee eee eee Seem scree AC AEM See RRS Behe ee pe ee eee ae 
ae age ee ae pera ae eee 8 a Ree nse St ig mee: cl ae ee oe. SO een ; Die cei i ees sin eet eee i meer as me ae 
ota a as ee ae BE oS ci ee ee Se =e Ee aay ele Oe ae ee NR ist, ee eee oe i ee ie ae Se ite TO a ede mig ig tes 5 Oe 
ae a feet a ih See ea ae ee mae Ja eet ee ee ee sea ee eee: | Me Oe eee Lee SE aa oe: ee ore Me Sioa ame 
Fete Sek as ee ip aaa Oe oe SS ae pene eet: os ee Re ee a ge ee ee ee ee ee aie en ens san ee en a oe ey > ee es eee 
oe an” ee ae on ee a a “a Were ec) my BRE hee Se aa ee eb a “ oe ut Bees 6a Oe. ee Bee eae es ee rae 
a 4 eee Po eee ee eee et a ee ee er Se aaa ae Ce ee ek Ges . Bas SRA rc SMM Se eo ree a Seer nneg e Meh eh A a eeenes” Boonen 
Oh 5 AGEL O eee eee ae eae a ee rr eee RI eee a /. “=e eee” i Aitog aipt cea a se ice iia cas Ss ie es ae 
Doe ire ene way ace 5 9 Salads Seat ate : ee a ee bas, tere a ee: a : See eee a ee eal (SPI dag Lee A ter eR ie oe oh ee ales a Vee a: tel 
Sige eee rt Pee a ee 3 ea oS eee a ae ee a Oo a ae ne Se te at ne i nce ar ee i. mm 5 iat ee ee ge he 
i, eae tee Sie ea i ‘J : sae : ap 5 ? ° ag ap ed eer Fen ea sei = = ee 3 Ri ER ee Se ee pit 
eh ed ; ‘ se ‘ ‘ : ce ay _~- eee ng Age to a ; Me : an a : 
: a i ee . d i 
: oe ee : pee : ae cas eo om " Nee 8 * a b igs af : i 3s ze : poe : eS — 
: ae 3 i cae ot RS 5%  . ae 4 See eee et : 2 : 

5 ge ep Sao ae sage > ioe acs cae a eS a ee Bee Oi: Mugen NA te See ee ee we eg eae ace pe ye oe ae eee 
ae eee e re a ee ak ete ie) ae F hee ee ce oe ee Oe, OE ee ie SS ae Soe 2) ec ile meee Pee es ee ey Pe 
Hi. eh eat eid: 40! ee <o i) Sa Re em ea ea = aga eee eee 2 Mh? eo a ii ace ae rh arias ey gee aoe ree ee Be eae Yeeppacee 2 iaqieamngue se ae ARES este a oar 
we 1S eT STEN Oe eae ae ee” i, See ars ee 4 ee, ii Ae me - am ee banda Rite eee legs eg Dor. tac eee ae eee 

7 —  & ; | | . ae aa — 
: aos 3 sa 4 a : 
2 en —_ ; ; ; ee” 
: 3 2 = 2 eh ; i _— ; ; ie : . ele ee 
ane Sete, “) a oi ers ‘aie . ere : Rae ee eee 2 i ss Se ae 4 Pilar se a: . LEN ee Wee raeiS 
: 2 sper eon.» = oe : doe " a ‘ ‘ ‘ 
e a <8 i 4 s . - 7 ey > x es . “ es a 
, = a : rie — al 7 . ee ¢ oe 
: es = wf ae ae ant ee | 4 : 
i - ~? Se 3 ke bie 
; one s ; ——— ; & a 
ee fs - — ae ee rer geben en 
< . ad — ts «i, ; 
" a 2 ee as Ey - r ‘ 2 
‘ a * x , 5 ie? % Bae : > ‘ . 
ja 7 = ——— — = oo see ee et 4 : “Sa = 
oa. a 4 Z = _ i ee aay = 7 —— rs ss ue 7 Rs 
; : = ae F om : : _ oe — : oe ; 
. — : ie = ; a 
z - Fs: , fs ry * Si Meo ¢: x oe 
wh 4 Pon $ ; UN ag 
pal el caalath ce = 2 aos > il , s Re. ) Ee ei = ye } ai 4 ese i al ps i Poe ae gi li amas 
Sa a leit : os] ate ey Sees 2 ee” Z ‘ . t ‘ a . = fy 2° *. By rele eee a Seca Sere phe cy coe ee ce sorta ‘ 
x : P - Cite Mf  / a Bee. = ti - 2 ag Rae x. ance 
, _—— + ae Fe = es ae 
4 a r a pe ‘ a > % 4 x : 
: oe Lc nes ty = = ee © 7 . * ; jes ; 
a ee. ae ig a F : =a “= % 7" rus - zs 5 : . : e 
bs “ . 7 glee ; fed al Me: g a2 SS a ss a 2 Fé ae € i: : v4 as i 
ace eee — en OE ro eae 7 4 4 : . SS Ee Zz “| ¥ , are ‘ & gi me diet Ae os gs coals hee eames 
ein (sss Say . DA nip See aa , Bae i a - igi: Se a oa “ * cs * Poor tae oe ee ee Ee 
ee ee. 4. ee en, — ae ‘Sa : aw Pee: cS % a. Pee oe ie aes oe 
Se gies ee Beebe eam eae ts ee Sc eg Abe sein rete Ee ode aby es ; = a —. ag Fs * oe DPS a ee ee we I, ER ce 
: Ac : Be eee ee. ee Co Ree 8 es ke i > a Bs y ‘3 . 7 Ys % SS io Ce pee nicar cae amy eee Gey 
= : ae! Nereis sin ee wee = 2 ees = a - : ie : ae : oe, eerie 
a RS gies, 2 Seeman. hn ve aa ‘rey cee et ORR a pr . j px* * a % ; Fx a naa eo a ae oe te oie 
ns AE § hi eee aS f se Tes ‘ po. Be ae e . 4 2 2 sts ie : soe J . ’ é ae * 7 
eas ray ae eo, Se: ft al ean a x 5 ae ee, eee 3g wre a + a P ’ ee Say a Pe Z. ewie 2 P Meee. : ee Ha 
et or) Peise hay eee ne TTS, a f See gee ? & J = Se a “~~ : - x «m4 ‘3 a F 2 i ae a ae Sty Ta tee Se rete maa 
a aM gt pia. ee és ag 5 aa . a. j ae a . ~ ai & POM B Ps Z gO “Ee ‘ ‘ ae 2 AY ig oe 
ee oo : ee ; aa oe ae 2 > is a es ee aot See 
tee ee “ae cj ¥ gemea: ee, ae cee = & 5 geen eee, =o = seed 4 yy : ~ " ee ar ee ee Sa Ta semen tah ie 
fee ners ee Ge Ree WAS anaes: SENN oer oA Daler ea args Pe | OO GE a Wie 5 A 4 , Ae Say ; > F Vile ag OM ON In Ne ey lee Mee ae et eS ee eM gS 
ae ae = <: ge ee es es Fi ae Se . \. °° Sas a + ij a ry * a 5 ~ s a ee ate, ee aa Cee 
Ree «ae ee eee ae aes Rl tin gs . ; . = poe OM bg ‘ ee Poke. cau e: * Hx ae eat Se eet ies uae 4 Sele 
Poe eee” m ie Pea. Loewe eae te aera Bay + a o Ra enig a - A . ae Se cee ok. aie om ee ae : 2 : sb eps ERR OE chet D Sta ap AR hh IS a ENS MT Uae lr 
~ ei: ise | cae Minato oa ee : a -: o. a > ‘ 3 ial = ? i 5 ‘of er ee tee eae roa ce See 
é 3 : a eee ae ‘ian? ey an be — Ms r > Sa Bs. : i 3 : sd ar neice! a 
mie se v ee Fy : = es ome alae . ee : . * : ig 2 ae = & see 2 q an iy 
at Boos: hee HES a “ phe : ] , & eS ; - ‘ : - 
j itigi on ‘ i : ry a a a . a “= ; : -- . > ¥ ee . a ee 5 
7 i — ames _ —- & ¥ “ae et? a w 2 
ERGs wi oe oe . a 3 E; 3 as . 7a ss oe 7 i en 
_ i ee $ ~ : F Pe ‘ 3 Ae - Peas ce 
: a ae i : 3 v - & "4 : vy t. 4 sia 
. r i ee: gil. ae foie . = % ~ m a 7” 4 > eee — r ra ii ‘ip _ , a & ee 
oe. ree ae re ok ee nf * ae ee Pe : a _ so y 2 FQ, - 1 ss lai eo. eles 
Kes 1% < 2 - ake é 2 ii ~ 2 i eo - 2 +, on - * bes 
Zi " ge — eee : ae ms ees Lc sneeig ae natal  ak SE vcs 5 “i rc 2 aque eae > ~ ‘ 5 ® es ee a e x 4 
geen” a sae é hee Seas als = een Nee ‘ ‘ Pact seme «x aa Li ic. See iv ‘, ee me a + ; ro Z oan py seal -_ me ae 
Ae se “s Agee toe seal Dementia ees ‘ : eer se my a a ae : Wp _ ——— a F x see , _ Sage ae see : a a= 
Pane 2 een ae an ius Ue i ae Fee re ae oi ale lay Sie ae ae eee ee a ; mn eee ae ee pg by, Seah oe m a ae, a Co ee - oo! faa 
ho: cath Sop ed : oe as i: ae eae ae mm SE cr ei ae Ea oe lS) er ae lat : es ‘ : Feel ¥ i Sale rd Pee = " Co. Sei Cg ee | art a 
Reanim ht  eiceaen e i Re eee eee HE sak OS a ae St SR RI Cat ON eae, oe ee a si : crt pte ae Px. : a ee te * a ee ee Somes 
Voce ee aS Nees ala: 7 URN Yo)” NOCD enarse rds Seta Ge : Ae ae : a ee een ae Bn ae Nee i a ag 4 eae Fa 5 amt ae ‘ +7 fee : «Bi enki paleeaeneee MES. oy 8 Ta Sr eae 
OP ae ee Ries Pe abs ors eee eT.) i ae an Ge sia ree ieee: i ie ay : y ae seer, 7 og : Fe — 1 ee ameah a) din: ae Peet ns F 
ee ye ea See eo yh ee Po os a, Wee ie Ge sist ~ iad ea “ae oe 7 as 3 ee , ae ; a ee aie ae a a 
ee Boe 2s ee . : ’ te oe . ee ST 2 & ge ne ee ; Bs ie a eee IE | ae ; — Cae , 
marecenieom nil a ~ 3 2 atin ee 5 ae 2 -s % fe ial “ sg as ‘ i RE rf & thes 
oo a ee a ps wile Pee rls : ee 4 ae py a ¢ _ = <4 z pas “e ee ’ oo a oe oe ioe 
igs Deel se Sea, eal mena Fito " ay ; ie Be ee : Poe ty : Pe : Pas Ep eet eae Tr aehape se a 4 tgs Po 8 Te. a ec = : f ; as 
le ee be a CO el ‘Sale “te . ~ ee as —— 
ee tere fe eee ee a , ee cco iy! et Ete ig Se ~ ee 
28 eee a: a oe suenaee Alana i ie Ge go Ay, ee eae 7, Pig aes ed a ae o, < . See I ies & NPR 2c oe? AUR 
Pores ae) DEST 8 SER Cg MORE TCS, aaa be eae A ae i as oa 2% or Se ee ae i ‘ yy emerge Oe cg ee 
i ies Ls PORE © Say Ta ene a as Pig ah . : eee zs Sie ee ‘ 2 Pee ae 4 : sf OS Deas Sine se ve 2 f a ae 
aye , Bie ne. = eer ee C= 239 * —- erty = ‘Be, ee ‘ ie ar a eG % sig? - ae eae 
ea, SR : eptemt eat ey tS Bar a a ' ia * Pa oan Ms en : 
: f ee. > sili - hs “ . Se "Te a) ae 
ee 3 é zi Y 4 te ae. fe & seer sare bens. . “th es mM ie 
meant | S F eee = ay : ee F a5 i ‘a gn, OE kG 
¥ & age ix % + “pe . ea 
at me Bae P a Ae 
; : ue ; = ve ite : ‘ pave + ed « a ae 
: a su Me gore Si ee one . eaccy ee is ae cee 
e ; woe ae 4 - J ae Vt ee ws .* Be ‘ 
5 el nae ae eae tt ag yee ae = F 3 a hes oat ae Res if se pint: Eee. ‘i oe! el hag 
rs ss - BW ie ene ve 5 - Zig Pea es i i 2 5 aan. ie ee a Pa Ca Oe, iis 
yan ay oie i ete apc eae se Fae ne 1 Bln cg Pe eee Ne : Ba Si Pil tees ee ee ae a Bia ime 4 eure a, Taga 
2 ; ie —* us ‘Ne 
: a : — te : ’ 2 
i 2 esas a et ae Te =, 
| — le -. ne 
eee eS ee 7 , b % = eC 
he iy ae: me 4 a bi 
ie site rs +i ‘ pote Been Eee : ve a ea ae ee oe — = a he ew * ‘ ‘a ares q is ; aR Fed ” iS = SF es ee 
: ae : ai om i eae e Dg ee : ee a ie ae i ef “ene * F Shug pe a - oe Se sah <e 
, ‘ Pas = a? s e : 4 Nes orn. . oo 4 " ime a is Pi aan aos = oes i gigas Sie 
se ei sie : ie f . eas iy E > i ag + - ‘ a Si . — lk 
: ‘ a oe : 4 + cage e a ‘- ae - + Ne eee eau Poa i 
i's eS ee Ase) ou Ea Es Wage OT rn os : : “is hot i Pio es al 3 i % we . ab eis Pi oe gee A i ? ins a Mumia i Br 
sh ache 3 oo asin wo % ee Tee at SE i A ‘ase i iS iis, ’ ae? ee i a La $e Phy 2 te : a # a i aM j sae A ge 
ene aaa) is oa he oie tee Fe ae: ec : ‘ : art We . i Se x KS & ra ee oe Ce ges 3% ' “Zi Bae Pisin 
i 4 ee y rae ti c i = EN hota le s sare A ia i r ta es ( sae ae? ~ ate io aa fg es 
_ Reger | x ; 2 i piel td ‘ E ” a 5 % i : os lees “ = ra : 
eee (ogee j i Fase eee cer. - l tea aa, sige _. hae . a om cit, MR 
bee een Petey. genes ge ee ee Rey 3 ae ee ; Sy go ee ee ee. ae ‘ Bes ar "ae Jaa ‘i [ae 2 ati 
“ ears ees ris Dien ieee techie! <2. gate hy Facsp bie ss they ate wa ps age 4 ae Gos Pana pee ‘ i Se tet seem, c fo, Sar ” ? ar ‘ : ee a as ee 3 
Bartel). cee 2 eS ou ERs 1G ee ree te pee i er ee eu NE ee a [oe ee ee ‘a Og : fe ig le Be ee ee 
Pes ae ie fs: iin soa eye ete. dee een pela Ca. NY a amie ts ae eee Ee ee Og F Reet ty ae s cece, = ee ere ee 4 ee 
rs ated Scene ae 1 ieimiripeage ate piesa: sa react Pe ae inet f, Sabon it % See eat i een <a > ISR ie aiecaneree eat Meat Gaia pee Mare iu i ae a ee ee ee: Ee ea a. 2a re gc eee ered i 
eee EN ae ger nee eer A ae Oo ee a as a ee ee 
e og By, Hee ene ee ty 5G Ses baeet ak ee: OR ee ee rr Rs i a i, ee a re Ba NS a ga i Ne 
Kay ha eae 5 a sot e ced ae 3 Sn ey a Fae ie es aoe ee ea are mee * a is ce = Me ais eet i a os € e y 7 a4 pee ght aon _ 7 ae oo ee kee ey ies. ee : Lay = ach $ eee 
Se ei are See ee ee OR aes enous o Stee tee eee chee NE ee en Or Cuno eee Pero aey oh? Moy Se ee og nek ee he ee i ee era ares a Poise et aa 
- i i ee ee aan ee ae eas a yee ip ge ee eee pe F ue Ayia ‘emg os e aes # Ste 4 ee ae i le pi rac iaa MENA egCt ye rare nee ger oe Secs ye 
F 7 +e ae ae ee : 3 He ae Per ao : Si 7 Ee eto 7s Te ee ahs aha eon ei gaan owe Pare? shee 
d 
és 
x a 
x 
Me eee * 7: 
oo TA al NEP eT ka aN : i i -? . oo: a ee on ee ee Marae ai eee Nae a eed a 
‘ ‘ cea 1 ee ” . ‘4 r i a c. ong eaaata ts Sa 2 Series at peer Re yet ela cece es eee ey ase ata Lt ake eo 
: i : er ee eS ee . ——— cilia — ail . ee a see i ls ais ae a Te ae poe oe cubs a Comeen = Po ae i 1 " 
: a i ee / ‘i : : . = aa ee ee te i d : ; On i eRe eee ee a PER oN ean esto CESS RNS 
. eee ee fe 3 = - oA r * 3 ea os Boe oss, ie e. i ae Ey ee eee 1 ot cy nas ee ts eh oe = ae eT = 
fae rs Ms, eda ee mane? te - 3 sean 2 +50? ; = 4 eee es . : eG Re ae ae ie eee ei Een ee i De ute eit a ee ae oe ee 
5 h 
— 


Photo from American Home 


Spread 
thick with 


home service... 


American Home 
now runs more e 
pages on ae 
home service 7 
food, decorating, 

gardening, building 

than any other 
mass magazine. 


CIRCULATION NOW 3,750,000 


mee - eae J. oh ee Pe a. oes > ES i 
cede een Agee SS ee Pe aes hE Sy ag pe ee FOaAS st 
i. eee: oa. eee ae eae ae Sa ae we. ae eee et sp aes Be yeas HEN i 3 a ey rears 
rr es ia al ot de SEMA one BE = fl art fee a gtheenmmte Ti x SSeS ee Sis as te a eee Sp) Mie ae can cde ae os a ‘=e ata | Reel 
nd os eee ee ee ee | ee ee ee ee 
oe eee Re ee eres ee en i A Agate ai Sores pane ida gelatin eee ey Ne a Be eet sea io 
Bee ee age 2 Re oe : Seal aoe eee Sate ep aes et nas a MEE 2 sie A ae MNS A Sa bao Be tal f mh es eae a enc Ps Oe eng et oie! etn, Sih -saneeal Ge ec eet an cs) oe a ha i ee 7 
a eee Oe eke Sra gah — Lote, eee e eiee Mee ees dee we ere Cree =Dgs ia at ae NP Rg en : ist Saaeeee aot 2 ot ies ae Bec eee Gute GH Us, (eg Be Bee. ps ae ere cs aap rec Tee ee sae a eee ae . eo 
“hs ae aes eae es ee ae ter oe ye SRR ae eon eae os = Sea ee beh: et Soe gees age ky se he eee aan reat te ; Cee a Re rar ei pe is = eee taxis 
ST oe Ser ae eh). ORE Ge = ee, ie eae Peg ae Da tee 2 =a ie ee oy Ze oti eR a a amen Pa aaa Pi ee © S esc : > . SN eee eee ee See BON Rene “cy ipae Ree eee oe 
ae ec et eee Ng, Hee nate a Mae eee S| Seb sek she piyeaatulean hye sa es Gare ie OD Meee me PR SASSO ANT oO mm, inal  eemmmenal ee so ae Se ae Pe GSiReh Sack. brah ct ee ae et Beers pte cans 
capris 2 aS oO Se math oN him. <n ie ee ate ci Rist NEB" Ja 2 Vick Sohn tee Rete ee * St Ag oka . epee Bailes Seneca est Rak § cm By se: TE (s an ies te > ei a Rigi St “ae eee ee Cr Fr 
is ca lee eee meee eee a ee sg ipgte ree : ee eee a i 
i = eae oe eee eet =) ea fale eae Seal, 28 oa TOG i ata aie taal te ee Bi eae 
Mee Pe cali pres. = TE «3 ge aN SE TR Ae oe a eee ae eee gis : - fee? eles re bet 
, pele Set Ll 7 + eee put 9 Bel Ueno ae ae ea >. 7 lll oe ee: eC 
| . on Wage oe eA Rise rRer iy feo" a an ys ahi Ue ee ee 
| ae : ay ie ee. Ch I ae Pee ik aT CR acy wae J Sine go ra eee 
ees = eee eS Ri 
eee : es ok: Seen be Paros y=: Same inti * a ei. ore 
‘Zee oa ee Pe SL ips ee ee eee 5 Stine is ee hig te 
Beer ce cate MC ere meee So a ’ ‘ a ee 
Le ee eee el co ier ae a Ba 2 pete 8 
Say ee Ci ma pope a aan aa Bote. 5 ae eee gest Tae Re ig dena es enh 
Pert eo ee a ae ooh gecaihe Saks TN Te SRE . a Ree je) as 
ae F a eee Res: ee eee en et ans gas ra ee a ; i 5 Spee ae 
ees a a 7 eras f 2 one: i De nae ee a Sten ee ae. te a ote ess ieee 
| plane Wie ga ea Raed a 2S Oe Oe ae uh cis eee ay Go ae page eb a a a ; Sasa ee 
ha ee ae 2 as wee * eas ee Mapai sietes-. AA ogee phi. pe : oes Bigs fi 
a “Rana Ao eee ae i hd Ra = ge > 5 gee BERR lace tae eee ae Rae er tnthn + 
q “ROE 2 en en i : " ee eee) ee a ae * ie a Ber i eae ae 
qe Ree came TF ae Bees ee” Sue es ee aia . ae | ae 
i” a ' eee. On an 
{ oe e ee " 7 Sia ie " ore wee — P 
i” TS see eee om said sR ch, 2) | 
} ie Bs re Uh ag oo 
: | ie a ‘i Kens OSES.) ge aa a 
| Ce er Re ae 
i) 2 Oe ss BS ae ocean 
=~ < 3 Ee eae een Bes . 2 ie oat, he sh. ek 
RM ete Sie a > aa Sate i <: oe nn 
j* > RS caer enemies REE Soy i, ee Seong a oes, “en 
Re ee 4 ‘ ene ey ey F : 
ere Sa en ee “Hi sy : 2S os eg er a 
] Si eran Bs x ie are say eee a 4 a 5 
fi a rer ae: er lt—“‘“‘(C;i‘(;t:*:tC os a 3 
a oo ee ae ten ill a ee en ee ree 
i Bree eer ee iat P . ci re ss ° . eo? i ot NAR cn la ae a pane we ‘ yen ee ee zt 
ep Ree eee Ga ee ee ee ies ee, ei Beck: } ' sige ares ON Se 
a) Sg Sits eer eee Me eee Mea a phn ait MMM me ree ; : Re. me Wade. eee ae ae 
ee oe ies eh een Cree NE SEBO SRE ae Tee eee a Se? Oe a an % * in. wos 
EE 5s cle eee io eee ie See ee ee meme “ah Pi ae See ees Wen Sat 
hs SO he eee iG o> a | ene eae eee 
5 eae Be a a Ar a Lael ee ee ee} ie BS ee ee ae 
A yates Ds ewe ey: ch: Soe, SO memeer 2S rey ene anepee es ‘i Ce a. Sea 
ee ee ee oe oo oF a 
pene a aes : 4 a) es eS 
1 jae ; os : a en tO fl ae 
Ny eet M4 Se a * ¥ 5 : ba a ees ae 
en aie SE a eee fe Mined tye aia spiel) by heat ; S 
ee ae ey: tn Fihrsgili a ptertcer 2 ae Eg ee a ee Nat <a Seal 5 ise cs 
gaan SR ae x oy ye Ee Te es Rit ee eS tier ‘ : 
< Eee: Geass scant eo Cree, = ee --- . at Hoag: ee 
el : ei cee Se aa, : Se ; % 
cal TY eats : P Mie i Bienes hae sil 4 2 ml ss ¢ 7 = rhea 
. er = ays Es 
: - < ; 
pes " ‘Sis Seep ie Cea P 
ee aS a ee Jaeboes nampiowmsa eae as acl eter a Pg ae Ls P 
ah acer res Gee ee! RE aA eS eee Sik | alae Se a eh A Nae ae 
ee ie ee i ees ee ieee ae Pie SER be a eal Rok 3 : ; 
Bi is. Bn ee ey ee Rs see Reet Sap ithe rea a 4 : ape ee sn, mn : ean ‘ jet 
Sng Pa ots Gomes on ee ee RE eee: tae. ear Se aa ald ee ik: A: aOR A. neh Ne a 
SMS 2 ® Ps ew ew Na be Bee oe aa | SR ace ie BE ee s i. = a a‘ Baba tL eae, co 
ea! Shaves ae fe" evans 2 ar Sek: OF ~ < Se Spt 
2; 5 Sh fait EN ae oe ce eS (pelea con sae | moot Fe SS eas ; ee ee 
om Fe Desist eee oe ie a eae Oa aati ae ae < ; ates OSes oe 
ae MS i aes 2 ; ' me eee: — : 
Hi, ee Fi abies ae Wags area te ge oe Og F : 
Tee ee ise eo. oe 2 ae : are : : = : 
SS ge te ee ei hee ire fy sie F a ; og ; ¥ 
2s) Eee, ele ge Saeed Peer aerate Micke coll sia oi ‘ 
dite Wiscaea te gee putes Oe se! Spe Ah Bi Stith ya Salih epee vale ‘“ * i 
RN he Pe Do. 3) Rapes Bt Soe eae co gt A 7s Aang Ba Gta a Se ree s ig ee ne i i e: 
aN ka ee lg mmane aes Pe. ieee ae a Oe Ais a -elon game ace oF 
ee eae ee ee me ee giana ETE eel ge ae : 5 ‘2 
ae RCE cere en”. caret eer a eee dan : MER Be Sine peta eae ete ae ’ sh id citi etilias 
esl Caen ; rae tema oi 5) ee ee Ter a a : Bey aie 
; ‘ ; : ; 4 3 ea 2 
wet : : ¥ ; : a : ce ah Tee re 
é ef : see : : 
oe: oe v . ’ 
sehen ee aa ai " esata "90 Lip los 
erase eee : i mS Ee oN ae 
a a aS aes 8 Ae Teale oe wee nae es es ee : we 
ee me é ; “oy, = ae tg i ae ch, (Bate gee ee hc Mea a rar 
aie re am ee 2% a ee ae a yi raed ger gel eee nai a om 3 
fe one ee aia eae ee ie eS eet Se oy it a ie : os 
So ss a ae 7 ia gs pi lis gn SR Seah ei, PAs, eee y 
bas! ee See a or oe ae rig, ai ay ay Sac Me 
fine, SE, e et : ae noe gts ; : a 
| eee oer oe rae i Boor rd eR Te ee ee ca. 
set Siete i Wigs ae ? er ore Cee arate eee = 
Sy Baton eae ee . hott =o a % NRMP re Ar ee pee et Ey ee, 
oh aah ee Sars a ; — ees) ae es Lie arty 
e ie ate are yt ae? ip ee SA ingiie cae Big aeog eS me res eas 
P : ai ® TBeients : eae j * Meee ai ers 
a " ‘ i. ee ‘ ne iY aes . : a 3 ae é gah ‘ ; fa" 7 
io ; . ae | ig co ch pion 
i Sue oy Pca 4 aa sr ce 
as ae nape Si Saree any 2% § ) Perna 
2 ee : ee et ad : ; omy 5 4 oe 
eae 7 : mite tae bt 5 Ree 
: t k 5h mF ea ae a = eas aa ag 
_ ™" . | - a r 
: 3 ew. 7) egg 
« — + ‘ s 4 a . 
Baits ok | ee. é te 
*; gene :. : bi Yd eee Z 
| feat ee oe a Sapa eaten eee aale Beem ltate cht 
we : & ae % ee Sr Se ei, ane a en , ye 
ss q os a Ghat tos ta rset ae 
= a. ee + zi q es, : ae yA GB a a aed ‘ 
“ Same : Pe: hy a Sy aot eR : 3 
| aa Sica ae pace, ee ea cor 7 era oe, ‘ ee Sra Fore i ie: 
acess ee ere ee ta a - iri hee ane Reet ose ee * : 
ee eek * = Be ee ae Sa chi 4 aia - rere sees ee a. pL ph: oi ee i 
Way te Toeet ak Ren ee ae ia 5 ee aa ea ws ‘ i z c Cees ee ee od 
uate ooh i ares ns ; a Rah eee ee a fe i ‘ spa aif oa 
rer a Ce ae hs ae i y a Wai = ple al +, Foe ag . nay Pees ae ee ae 
on) Re ge ee a : Sod iE. A: ae Fee 
Se. See Se > ape’ i re a rae ere eee “ sor j ; 
yee | ae a 
ake We ae ee A bee Sy Pe aT a) ES sree pene Re 2 hal 5 : Po 
it Sie Sth wey. 5 Se RR ee SANS Sag TeL ea: Bets -: 
sence — ve ei Ce . : i Pe hea as Ae ey 
= “ 2 ee a 2 RE eis Oe ei . - - Qe aE ae a p =) oe 
aie * “ahaa ee . re Oe o- 
* ee eee peels ore Baty - ie. “ae 
27 bs Pe Se piss lags er . 
; : : ‘ i : 7 


Welcome—but Be Wary of—Pundits’ Views 
on Business, Cunningham Tells Adclubbers 


Boston, Oct. 3—The parade of 
professional scholars marc hing 
down to Washington should be 
welcomed for “fresh new ideas,” 
John P. Cunningham, executive 
committee chairman of Cunning- 
ham & Walsh, told the Ad Club of 
Boston here last week. 

But, at the same time “we must 
be alert to any possible brilliant 
misconceptions that may come 
from behind the ivied walls,” he 
cautioned. 

He noted that American business 


Consultants 

to Management 
on Packaging 
44) Lexington Ave. 


SYSTEMS, INC. New York 17, N. Y. 


DESCRIPTIVE BOOKLET ON REQUEST 


lately “‘seems to be dropping names 
such as J. K. Galbraith somewhat 
generally around board rooms. 

We should welcome books such as 
Dr. Galbraith’s, always reserving 
the right to disagree with him,” 
Mr. Cunningham said. The newly 
elected AFA board chairman said 
business’ “test-market” plan could 
be applied to Dr. Galbraith’s plan 
to eliminate geographical poverty 
by pouring better teachers and bet- 
ter schools into areas with sub- 
standard teachers and schools. The 
Galbraith ideas can be test mar- 
keted just as we would do in busi- 
ness, and if successful, could only 
help the economy, not hurt it, he 
suggested. 


= “But when it comes to diverting 
large segments of the current 
economy to build the welfare 
state, then we may well disagree 


with Galbraith. To the extent that 
new business investment is crip- 
pled—to the extent that gross na- 
tional product may suffer—we 
could disagree,” he said. 

He described Vance Packard, 
author of “The Waste Makers” 
and “The Hidden Persuaders,” as 
“a horse of a completely different 
hue from the college professors. 

“Dr. Galbraith is a constructive, 
intelligent idealist,” he said, “and I 
hope he gets most of what he wants 
—more schools, hospitals, play- 
grounds, etc. Vance Packard’s book 
is 275 pages of attack, most of it 
unfair attack. It is without con- 
structive suggestion. He does this 
for the very reason that he accuses 
us of being economically evil— 
namely, to sell more of his books so 
that he can make more money 
from overemphasis, distortion and 
exaggeration.” 


s James M. Connolly, vp of John 
Donnelly & Sons and president of 


the Ad Club of Boston, presided 


at the kick-off luncheon of the 
57th consecutive season. Repre- 
sentatives of ad clubs from the six 
New England states attended. # 


F&S&R Names Three 

Charles W. Cassidy, formerly 
with Compton Advertising, has 
joined Fuller & Smith & Ross, New 
York, as copy supervisor. F&S&R 
also has named F. Michael Latta, 
formerly with J. Walter Thompson 
Co., an art director in New York 
and Victor F. Boero, previously art 
director of Ketchum, MacLeod & 
Grove, art director in its Pitts- 
burgh office. 


Pan Am Names Herbert Emmer 

Herbert L. Emmer has been ap- 
pointed sales promotion manager 
of Pan American World Airways, 
reporting directly to Murray 
Barnes, director of advertising. He 
was previously sales promotion 


manager for Pan Am’s overseas 
division. 


* 
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What's first with Hoosiers 
.. is first with WFBM-TV 


3rd Annual Antique Auto Tour—This Hoo- 
sier love for old motor cars just comes naturally. 
Indiana happens to be the birthplace of today’s 
automobile. That’s why WFBM-TV included 
Kokomo and honored the “Haynes” on its first 


tour. So successful were preceding tours that this 


year’s caravan included 125 cars and extended 
nearly three miles. Each year it has been more fun 


for those who went—and 


even more exciting to 


goggle-eyed thousands in cities around Indian- 
apolis who watched it. These Mid-Indiana viewers 
prefer WFBM-TV, too. Ask your KATZ man! 


Represented Nationally by The KATZ Agency 


A TIME-LIFE STATION 


Advertising Age, October 9, 1961 


P&G Had Trouble 
Selling Products in 
1920, Wood Says 


New York, Oct. 3—Selling wasn’t 
always a bed of roses for Procter 
& Gamble. 

There was a time in 1920 for 
example, when a salesman walked 
into a grocery store and said, “I’m 
with P&G,” and was rocked with 
the reply, “P&G means past and 
gone, you’re wasting your time 
here.” 

This sort of reaction was because 
P&G had decided to sell direct to 
selected grocers, in order to level 
out production and employment at 
the factory. What it didn’t expect 
was the reaction of wholesale gro- 
cers who thought direct selling was 
a threat to their lives and declared 
war. They, and competitive com- 
pany salesmen, outnumbered P&G 
at least 25 to 1. 

Jobbers stopped buying and even 
returned products to the factory 
freight collect. One business paper 
said P&G salesmen were “pinch- 
back jellybeans who could not 
get an order with a six-shooter.” 
Another said P&G’s direct selling 
was a “dastardly act.” 


# Plainly, P&G was in a jam, but 
obviously it has survived and 
grown to the point where it is one 
of the most respected marketing 
organizations in the world today. 

The 1920 crisis was described to 
the New York Sales Executives 
Club by Thomas J. Wood, vp-sales 


for Procter & Gamble. Mr. Wood, 
who has spent some 43 years sell- 


jing for P&G, speaks rarely. He 
| took his audience on a trip through 


|memory lane in the world of sell- 
ing, and added that he would yield 
to no one in his conviction that 
selling is a “dedicated” business. 

Commenting on the 1920 episode 
| and the 1931-33 depression period 
|“‘which was really a hair-curler,” 
Mr. Wood said, “I know from ex- 
perience that such difficult peri- 
ods are really vital in the devel- 
opment of an individual or a com- 
pany. It is under such conditions 
that the men are separated from 
|the boys and a business and sales 
|organization either goes ahead 
| through adversity or it loses every- 
thing.” 


@ Mr. Wood said he knew of no 
other work requiring a _ higher 
quality of leadership than a sales 
executive’s and said there is no 
basic difference between selling 
|today, and 40 years ago. 

| “Your counterpart in competing 
organizations is still very much in 
evidence and continues to have the 
|same reasons that you have for 
taking his business forward. The 
objectives and relationship of the 
buyer and the seller are the same 
today as they have always been. 
I see nothing in the future that 
would indicate a change in this.” 


‘Babcock, Romer Changes Name 
| Babcock, Romer, Carberry & 
| Murray, Philadelphia, has changed 
| its name to Romer & Co. M. John 
|Romer has acquired a major inter- 
est in the agency. Foster Babcock 
left the agency about a year ago to 
join Doremus-Eshleman Co. Vin- 
cent A. Carberry and Leo P. Mur- 
ray, other partners, head the New 
York office, now known as Car- 
berry & Murray. 


‘News-Capital’ Boosts Hefton 
Richard R. Hefton, formerly ad- 
| vertising manager, has been pro- 
|moted to general manager of the 
News-Capital, McAlester, Okla. 
Dow Dozier of the advertising de- 
partment has replaced Mr. Hefton. 


‘GQ’ Appoints Hoeftler 

| Charles E. Hoefler, who joined 
| Gentlemen’s Quarterly, New York, 
/as promotion manager in March, 
_ been named business manager, 
a new position. 
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The readers of True—the world’s largest man’s 
magazine — will spend over $200,000,000 
for cigarettes in 1962. 


$1.00 in True will reach 165 men cigarette smokers— 
more than in Life, Look or Saturday Evening Post. 
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- ‘The readers of True-—the world’s largest man’s 
magazine—will spend over $336,000,000 for 
alcoholic beverages in 1962. 


$1.00 in True will reach 153 men who buy alcoholic 
beverages —more than in Life, Look or the 
Saturday Evening Post. 
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The readers of True—the world’s largest man’s 
magazine — will spend over $290,000,000 for beer 
and ale in 1962. 


$1.00 in True will reach 179 men who buy beer 
and ale—more than in Life, Look or the 
Saturday Evening Post. 
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The readers of True—the world’s largest man’s 


magazine —will buy over 575,000 insurance 
policies in 1962. 


$1.00 in True will reach 59 men who buy insurance— 
more than in Life, Look or Saturday Evening Post. 
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$1.00 in True—the world’s largest man’s magazine—will 
reach 235 men who now own autos and 49 who will buy 


a new car in 1962-—more than in Life, Look or the 
S Saturday Evening Post. 
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Promote Your Own 
Wares Like Clients’, 


Erwin Urges Agencies 


.CuicaGo, Oct. 4—If all agen- 
cies promoted their client’s pro- 
ducts as poorly as most of them 
promote their own services, they 
would probably lose most of their 
accounts, Thomas Erwin, president 
of the Advertising Workshop, told 
members of the Chicago alumni 
chapter of Alpha Delta Sigma last 
week. 

Speaking on “How to Get New) 
Accounts for an Advertising Agen- | 
cy,” Mr. Erwin, author of “Solici- | 
tation & Presentation Techniques,” 
said too many agency owners be- 
lieve that if they do a good job on) 
their clients’ accounts, virtue will 
be automatically rewarded, and 
other advertisers will beat a pat 
to their doors. 

He outlined seven steps to em 
tain new accounts, beginning with | 
establishment of a budget for new | 
business promotion. The budget | 
should not be less than 2% of net | 
profits, he said. 


= Second, a carefully selected | 
mailing list, including names of | 
every worthwhile company in the 
area which the agency can profit- | 
ably serve, should be prepared. | 
Data, including names of individ- | 
uals, phone numbers, list of plants, | 
products, type of distribution, oa 
nual sales volume, annual adver- | 
tising expenditures, name of pres- | 
ent agency and account executive, 
should be put on file cards for easy 
reference. 

Third, the agency should assign 
its best qualified writers to pre- 
pare a series of outstanding sales 
promotion letters, to be mailed 
monthly, 

Fourth, the best qualified writ- 
ers should be assigned to plan and 
produce an outstanding general 
agency presentation. The presen- 
tation should convey in simple, ar- 
resting and convincing fashion, a 
concept of the agency’s creative 
talents, experience and resources. 


® Fifth, a typewriter with jumbo 
type and a supply of linen-hinged 
sheets—should be kept on hand for 
presentations. 

Sixth, the agency should assign 
its most efficient secretary to ad- 
minister the prospect list and to 
maintain legalized data file folders 
on all prospects in which it has 
special interest. 

Seventh, an intramural competi- 
tion among all creative people in 
the agency to produce the best 
house ads possible should be in- 
augurated. + 


Breck Buys CBS ‘Showcase’ 

John H. Breck Inc., Springfield, 
Mass., will sponsor a monthly se- 
ries, “Breck Golden Showcase” on | 
CBS-TV. The first of the one-hour 
dramas, “The Picture of Dorian 
Gray,” will be presented Dec. 6. 
Breck’s order was placed through | 
Reach, McClinton & Co. NBC-TV 
signed General Mills and Ameri- 
can Tobacco Co. to co-sponsor 
“World Series Spotlight,” a 15- 
minute show before each series 
game. The General Mills buy was 
made by Knox Reeves Advertising, 
while American Tobacco’s was 
placed through Sullivan, Stauffer, 
Colwell & Bayles. 


Ofticial Films Profits Up 
Official Films, New York, tv 
film distributor, reported a pre- 
tax profit of $412,000 for the fis- 
cal year ended June 30, 1961, as| 
against a pre-tax loss of $1,308,000 | 
for the previous year. The net 
profit, after taxes, was $237,000, | 
compared with a net loss of $691,- | 
000 for the earlier year. Distribu- | 
tion commissions and the gross | 
profit from sales for fiscal 1961 | 
totaled $1,192,944, well above the | 
$414,294 recorded for fiscal 1960. | 


Telesynd Adds 3 Salesmen 
Telesynd, New York, a division 
of Wrather Corp.-set up for the 
syndication of ‘“‘The Lone Ranger” 
series, has added three account 
executives. Richard Buch, former- 
ly with Screen Gems, will make 
his headquarters in Chicago and 


Telesynd; Owen Duffy, previously | 


west coast working out of Los 
Angeles; and Frank Spiegelman, 
formerly with Independent Tele- 
vision Corp., will cover the North- 


/east, working out of Buffalo. 


Kastor, Hilton Adds Two 


American Molasses Co., New|©°Mpany, has moved to new. 


York, has switched advertising for 
its industrial division from Asher, | 


'Rosston & Kremer to Kastor, Hil- 
‘ton, Chesley, Clifford & Atherton, | tive with Advertising, Radio & Tel- | 
New York, which has had the con- : | evision Services. 
sumer advertising for five years. | 
cover the midwest territory for At the same time, Kastor, Hilton Tamber Joins EWRR 

has been named to handle adver- | 
with Guild Films, will cover the | tising for Drug News Weekly, new | |Wasey, Ruthrauff & Ryan, 

Fairchild Publications business pa- | York, as a tv-radio producer. Ex- 


per. 


Orbit Productions Moves 


Orbit Productions, New York, a| Pay-Off” on CBS-TV. 


recently formed tv film production | 


quarters at 630 Ninth Ave. Presi-| 
|dent of the new company is Sam | 
| Fleishman, previously an execu- 


Sid Tamber has joined Erwin | 
New | 


perienced in producing, directing | 
and writing, he formerly worked | 


4 


on “Candid Camera” and “The Big| 


PRESENT PAPERS WITH DIGNITY 


SEND $1.00 FOR 10 
JIFFOLD PRESENTATION COVERS 
(regular $2.10 valve) 


HOLDS 20 BY,” x 11” SHEETS 


SOFT + WHITE + DISTINCTIVE 
UNIQUE STITCHING 
WILL NOT SNAG OR SCRATCH 


CLINT LEAP, INC. 
737 Locust Corner Road 
Cincinnati 45, Ohio 


Air freight helps 


et the word 
around 


| cLus sot 
Pea 


Emery Air Freight is used regularly to ship film, transcriptions, and scripts of Canada Dry commercials 
to stations all over the country to meet program deadlines. Emery Air Freight gives same day or over- 
night delivery anywhere in the nation. Plan now to take advantage of the speed ang reliability of Emery 
by specifying “Ship Emery Air” on your shipments. Find out how much faster Emery can deliver to any 
point in the nation by calling your local Emery man, or write... 


<a EMERY A/IR FREIGHT 


-801 Second Avenue, New York 17, New York Offices in all principal cities. 
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Along the Media Path 


“Where Metal-Forming Equip-;| with its November issue. 

ment Is Advertised,” a booklet | 

showing comparisons of metal- e WBKB, Chicago, sent agency 

forming equipment manufacturers’ personnel exact replicas of the New 

advertising in principal metal- York residence of ABC-TV’s “Top 

working magazines for the first Cat,” (garbage cans) to promote 

three months of 1961, has been the new program. 

published by Metalworking, Cahn- | 

ers Publishing Co., Cahners Bldg., ¢ Linde Co., a division of Union | 

221 Columbus Ave., Boston 16. | Carbide Corp., has won the 1961 | 
Kirkpatrick Award for Chemical 

e Effective with its October issue, Engineering Achievement, pre- |» Golf Digest will change its page | 

Reader’s Digest will publish a sented by Chemical Engineering. | size from 5%x8%4” to a standard 

press section devoted to news- |8%x11%4”, effective with its Jan- 


/arship winners in March. Winners 
will be awarded a four-year merit | 
| scholarship to the college of their) 
choice. 

| 

le General Development. Corp., at | 
its recent sales meeting in Miami 
Beach, distributed specially pre- 


to more than 500 sales agents at- 
| tending the convention. The first 
two pages of the newspaper were 
devoted entirely to the corpora- | 


ments on the news. 


the air 180 students from 49/increase its frequency of issue 
schools in its listening area, who/| from 11 to 12 issues per year. 

e Shipping Management will were chosen as semi-finalists in | 

change its format from a “slick”| the National Merit Scholarship|e« In cooperation with the Penn- 

trade magazine to a tabloid news- competition. The individualized sylvania Medical Society, KQV, 


paper-style publication, effective salutes name one of the semi-fi- | Pittsburgh, has launched a “Safe- 


paper editorials and other com- |» WJBK, Detroit, is saluting on|uary issue. The magazine will also | 


ures against burns, 
the common cold. 


|@ Agency personnel last week re- | 
| ceived hemostatic forceps (surgical | and appraisal of newspapers as a 
clamps) and various other surgical | national medium in November. 


instruments, in addition to a John- 


‘son & Johnson first aid kit, from 
pared copies of the Miami News| 


ABC-TV to promote the premiere 


series, “Ben Casey.” 


|e To promote the 40th anniver- 
|sary of WABC, New York, Robert 
|F. Wagner, New York mayor, de- 
|clared the week of Sept. 30, 
“WABC Week.” 


its February issue to the problems 
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| nalists together with the school | guard your health” drive. The sta-|during the first nine months of 
| he or she attends. The station will | tion is running a series of messages | 1961, 
|/announce the names of the schol- | ) aimed at taking preventive meas-|comparable 1960 period. 
poisons and | 
|e Newsprint Information Commit- 
tee, 150 E. 42nd St., New York, will 
| publish a “scientific” measurement 


an 18% increase over the 


The group, composed of six Ca- 
nadian newsprint producers, will 


|make the results available to all 
of the network’s new medical | 


| 
} 
| 


| 


agencies and substantial adver- 
tisers in the U.S. 


|e Consulting Engineer, 217 Wayne 


t., St. Joseph, Mich., has prepared 
an annual “Specification Data 


| File” service, exclusively for the 
|use of consultation engineers. The 


® Parents’ Magazine will devote | 


|}and progress of U.S. schools and | 


education. 


Department of New Laurels: 
Home & Auto Retailer published 
404 pages of display advertising 


- 
Published H ! 
, fo — | NATIONAL SAFETY COUNCIL Please send o copy of “The Challenge to 
payee . | 425 NORTH MICHIGAN AVENUE Management of Off-the-Job Accidents.” | 
pape Counci Cc il ; “CHICAGO 11, ILLINOIS want to learn how my company can sove lives 
end the Nationa! Sefety Counch i ond dollars with your TOTAL SAFETY PLAN. 
1 
! 
SUPPORT YOUR LOCAL . NAME 
SAFETY ORGANIZATION § +% ; 
pd ! 
1 city ZONE STATE 


indexed catalog system, specifying 
mechanical, electrical and structur- 
al products, will be released early 
in 1962. The publication is repre- 
sented by Theodore E. Gordon, 50 
Rockefeller Plaza, New York 20. + 


Early Times Sets New Contest 

Early Times Distillery Co., 
Louisville, Ky., is offering a jet 
flight for two to Venezuela, with a 
week’s vacation thrown in, to the 
nation’s most creative and origi- 
nal bartender or tavern owner. The 
prize will go to the winner of the 
distillery’s sixth annual national 
mixed drink competition. Deadline 
for entries is Nov. 3. 


Texaco Sets Premium Offer 

Texaco, New York, will intro- 
duce another traffic building pre- 
mium—an oil tanker toy to sell for 
about $3.98—“well before Christ- 
mas,” thus ending speculation on 
whether Texaco would scrap pre- 
miums following the shift of its 
$11,600,000 account from Cunning- 
ham & Walsh to Benton & Bowles, 
effective Oct. 1. 


‘Illinois Meat Sets Push 

Illinois Meat Co., Chicago, will 
launch a spot radio campaign for 
Broadcast corned beef hash in 
mid-October. The one-minute 
spots will feature Amy Vanderbilt, 
etiquette writer, who will give 
household tips. 


WQSR Names Weed Radio 


WQSR, a new station in Syra- 
cuse, N.Y., has appointed Weed 
Radio Corp. as its national repre- 
sentative. 


SHREVEPORT 
LOUISIANA 


Ask our reps... 
Harrington, Righter and Parsons 


. about the naturally rich KSLA-TV market. 
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MY LIFE ON THE BLACKLIST BY RING LARDNER JR. 
BACKSTAGE WITH BOB NEWHART BY PETE MARTIN 
THE ORDEAL OF A UNITED STATES AIR FORCE CADET 
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i" -OLUMNIST.J | LDS. WHO ARE 

THE PEACEMAKERS? THE HIGH-LEVEL, BUT QUITE HUMAN, 
DIPLOMATS ON WHOSE DISCRETION...OR INDISCRETION... 
? RESTS THE FATE OF A WORLD AT THE EDGE OF NUCLEAR WAR. 
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came on, the course was changed, and 
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a to keep the little ball going back and forth across the 
depressed him more than it ever had bere, The faty 
t oddments of memory — the fore. To ‘cel 
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Politely 


at the pathetic scurrying of the America superior 
n Secret 
ty of 


Lake of Zumlanska. 

t say | feel we're very honored. Very honored.” He re 
Peated for Ja 

ck 


hen there was an awkward pause. “It has such a nj 
nice delicate 


“Well, I mus 
of anything else, and t 
taste.” 

The silence came down, and Caleb Fulton felt himself defeated. Ty; 
might be, it was @ defeat that left him with a hopeless sense of Base though it 
came time he was angry: On the face of his host oat _ ineffectu. 
the small windows in the diving helmet had bee ook of remote 
filled with an irrational anger. How does he dare Page over. 

he said 


do have to lose if I jolt him, if I send a ri 
: right hook to his 
jaw? 


Caleb Fulton was 
to himself. And what 
There was nothing to lose. 
something,” he began, waving away the b 
asia utle 
| time. I want to ask you how we're A was offer- 
which we find ourselves. ng to get out 
He was pleased to see that Stoneface was startled, so startled that { 
the visor was raised and the expression in the dirk impenshishie at for a moment 
one of curiosity. eyes was frankly 
“situation?” He had recovered. “I am afraid I do not understand what 
you mean 


by the situation.” 
“You know very well what I mean, Mr. Minister. We came here to discuss 
ways 


to insure peace in the Middle East and in Africa, fe SS 
been confronted with a situation as dangerous as any you at : “erg here we've 
our whole lives. That is the situation about which I speak, and Hea known in 
disguising it. The consequences can be terrible for all of us. I think i lncs this : 

w this as 


well as I do.” 
“Yes, very terrible,” Stoneface said, breaking the silence that had come down 
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ost roughly. “We know — you and “s 
| ae two forces they can tiie on a oe 1 toy ur ego oy 
goean the end of everything in your world and mine.” r : 
Bz rugged, the most gentle and diplomatic of shrugs. There was even o 
t smile. “There is only one way for this to be resolved, and that “ap 
| us confess to thei: aggression withdrew from the territory they have 
a spay full reparation for the damage they have done. Perhaps then it 
" , pple to persuade the peace-loving forces to put down their arms too.” 
mi. yes intolerable. Caleb Fulton kept silent. It was all very well to talk 
Mic, but patience, under the circumstances, had its limits. As though the 
- Rression of what he felt, the driving desire to reply with a blast of rage 
Miords, with words of violent anger, were too much for his body, he felt 
* his interior a sudden sharp stab of pain. A knife whetted to a razor’s 
mg drawn across his abdomen. With an effort of will he suppressed 
gp almost an involuntary cry on his lips, hoping that his face would not 
‘uish he felt. The pain abated, and with the enormous relief he felt 
S\de, a desire to have done with it, to end a farce that had gone on far 
butler was offering the salad and, as he helped himself, the pain in his 
0 . 
“ok again. He thought, I shall have to leave the table. What in God's 
i He sat with his hands rigid at his sides, aware that Stoneface had 
ibly at him. The thing was too absurd. Imagine the Secretary of State 
Ee at a moment when what he might say could mean the difference 
may death on the earth, the quick or the dead. He began to make a ges- 
Mihis salad. | 
THE PACEMAKERS. J-hot knife in his middle was turned round again, for a longer time, 
4S THE LATEST [00 wild thought occurred to him that he had been poisoned, strych- 
itd Tw Whi) (ce) |ammmc, yes, lunatic, but how else explain the red-hot poker so freely 
, OF IMPORTANT | banned the table to see if there were other victims. But no, they all 
BOOKS PUBLIS 3 itly well, even content with their lot. Tom and Grimsby were laugh- 
FIRST IN T Sly apparently at some joke that Volkonkov had told. In the intervals 
SATURDAY EVENING. pming and going, he felt for Stoneface, who was now engaged in con- 
~POST—THE _ | Geoffrey Hawkes on his left, a hatred such as he had never known 
MAGAZINE THA RE hid see him stoned, blinded, his eyes torn out. Let it come down then, 
BRINGS YOU MO fry out, let it rain down, let the Gahagans ride the skies and rain down 


: : a OTHER hath on Stoneface and all his kind. He wanted to appear to be listen- 
MAGAZINE IN | b Russian seated on his right, the Number Two of the delegation, was 


a THE WORLD. theard not a word of it. 
(92 BOOKS IN int he was hardly aware that the servant was holding out the dessert, 


1960 ALONE CAME 
~ FROM THE PAGES 


52 


~~ 


LE LEI 


ewer e ett 


Re as yf, tase ep ne ee Wes Ra mene Ee. i os ae oc ee, ae nance RE Jae eee, OR ALO eT ieee er PSE ees, >). Sa ee ae 
ee A tee ee es Re eeay. Stace ee a e ape eiabas Nac eS ee, oR SF a aie ie pe a ee epee oe ee ee x git ee ee E. 
wont eg Se ss aaa SC Le na Re Sete te oa Se cee eee ee eer ee ee ee meek ea: eet) ee ers oem, 
eg ans tia ae oN I rae je es ee a ac i er rte me es a ae Ss eet tar UR gs, eT eae eM ‘a 
ra ee cere Rr eC eee a is ss 2 See a Sewers rh Oe ea Fil OS Rae OO. een oe eRe ER cor eae ae! ERE a oS a 7 he 
PRE NON Wy ea ie ag Poriseat an! ‘ee eT Gein, ae Se ar a er ae ee Ok STL Sey Smee oP eee eas ei ae e i oy a Braet ms. ee 
URINE see wane |: ae reer i i nee Ro so ln ieee NS ae era pte Nie Whe ig tie, Oc fear cae aL Cas. eRe ee es oe alata oo” 
ELI See tN ade Nei maps Soe ee a on Sage PARR RR ety) 7 eae gee 5 aie Wik cre) RSET sa Ge epee ea eR ees oe, eS eee 
a ee ee RE ae er ter g/m Laer 2 ea ack Ras Ay, 5 a SOR Breve anata fein ame nf percha tte TH Tee: .* tage 
Boies we ame eet ce ee RR ERAS, Somme, RRM Imm hay ee coi RE Ae ei Tope er. | oe or so ra 
es Cian une eee rr Taney pe OL Pe [ond se ee 7 ee i Ps a a ee Cone se ae ¥f be Lines Cae a oe ar Pet rn oh ae ett 0 RD, hay 
Pe eae amake pea a wean ees «a ee ye RE epee Eg: onde ae een oda Ries ek NR OS a 5 ee Sc er 
«REPENS ae ee ne ae, EAL g NCR ee ee or oe xh am) oo Se eee Be See a ge 7 Seana : ee ee ay “imams, Ua: 
Bay er og ame ee eso: 1 one eee =n pets Dey Nala fxg ee See ae Se Ss Aer AR). ae se mm Pac eer eae. hoe ae. 
recipe nak Seana t Pig fae coer th Ne a se AR Hc Ce 72 un a ge “ ? ith: o> RY oe Fe ahr ee. Sel ae sees Rea ces ee ae rae 
tee Se auc = Ras fe ae = aia, 4 ch Oe eet EL oa, TO I nea: Shoe ee Sos wera ee ee RR ot cet ae aah an eet re eh) Pe ee ee eee saan) Ene 
ee ta oad is. Bee Soe do. Neem ae erie meek ae Sateen ee cn Se ee 0" seaman <i iar dling Wren! Se aa $ Bl ies pelea hee pore aaa AE onion, Bey, EAN ae ee yee Se 
BPS k, am eae Re) omega RR CEMMU ED ik Die iam, eae ae =. age Leen Bn Nee Caste ae oe Bia eng ee Oe ee bie ; si! Si eran ues San 
Ne Ree a nas Pa nes nite Pa Tae oe Pre eget ie eh es: Bic gees ; i myte oth Sati anae, ast Siete = ae by 
Lea aoe oe | Ree ee = ie ae SO eee et eae B= Ae Fee eo aN oc) ae rs = = Tp ae ee aces ee, 
Sune cea Redes oe RAE ie, oe <a - 5 ga Ve eee a ne ees, Bese ; Fegan’ oe ee a ero ee NS 
nei a ae sepa aee miiaiha Mi NG MR EE LS MCL eM et OR AD oes. | fon Wao i Sa a Bo ae) a een ey eye ae © iat 
Pat Sc eae eee nah epee teh amar ee BY et eS NS, Oe eee gen? Ree SS Be nce ine ie 
Gog aimee ee ee oS A oe ee meee: ETE Tae = ee ae Rs i le ES aa a 
bee ee ea eae A bc. hae ges PMR Be ig as tee cia 2 oA apelin a AS A lk ee Ss, ee re eee ee i es a ee ERNE eee ae = = 
Re age ii age peg ole Sa f, eat a cae ra ee ra | as See renee a pa iy as a ee eee os Cen oe oie “RE eR en te ee a 
vee mors Siu tae ase : : : LOE GN Rt eee eens eee tee i ¥ ee et hg gee Or Ne |: 
, bie 2 es; RS Selle ee A 
‘ ‘ ‘ ees ge <p 
‘ . ao ee Seren ie Ed 
; a = ae 
gee 7 reac. ears 
. ‘ pee . ca a ihe ceo 
Bee ioe Sale Bs 2: : , ae 
Bees eee ot Saas ere es ‘i 
Pe Si Seis cai emer eS a's) ie ; 
Re) Coe cape seo ST ee : J 
BP Se Me Se eee } 
» sea Ae ee Bea } 
Br ee eae : 
ig a, «lig SORE Se 3 Heenan 
. Bae ee eee 7 
Bae ns Bree sa See erm iin : oe hey q ~~ 
€ 3 RW ice re See ta 2 a AF yk. a3 
del eae eee ey Oe A Oe to 
eet tN a Pee cterie times 
si pe at oO) ie ORC sneer 
: ee age Per re se. 
no Re, ee ee 
ee. cata 
Ray ee le 
eal a ae et 
, ey ays Meare 
jf 4 ENE ee ee Pe tS ant 
a eee eT er es 
; : ty eae er oe 3 
oa te = : : 
f a aa: bt 2 Ree Te 3 ican’ 
ae eer sieges alee 
— bay s, ; 
a Bes: 
= : 
wie . : 
a J Aes Mi aaa 
er : ae ee ST eee 
ee a faa 
os: i. 
se 
+) ie eee eh 
Ee ete 
oa a ig 
3% £3 ae 
J 5 Bihsees 
Sao 
eas 
Cee a 
ee 
cee ee 
) ae 
r ae i 
Tie ae 
; i 
a 
A oad a 
; eee. 
- 
erase i 
lial ' Ye a 
a q nh a 
ar a ee eee ee ae ee . ¢ 
; pe Sauce acs : scaled ‘ li Rall a otal tubcigech ase ee ees ee & Paint 
fee in : oe ae ae Meese ha ae aie a Ra ee Re ie eA tate airs Memes 2) et et 
c alee k z * q A . Boa - Rem Pe ee, eM a nope ‘ [i : % - ee "ait pS “ag Pr E z a § aa, sor cig aa = aiglie ye eee 
race ak eee * ae aa 3 ee a : oe i r 
% r a5 sr Fi a. « pert: A: > eS uk ie Fah ne ae, ? 2 
: : eas Ee Pam, Bet Bho = Bhai o 7 ie : aut 


: 


The Peacemakers, beginning in this week’s Post, is unquestionably one of the most im- 
portant books of the year. It is the story of the diplomats of East and West in Geneva. 
20 agonized hours of their last-minute negotiations under the threatening cloud of 
nuclear war. Marquis Childs’ portraits of the peacemakers are sharply etched. You live 
with them. Share their personal fears and desires. Get behind the talkers, the skillful 
orators, the stone-faced utterers, the disillusioned mumblers. This is fiction that’s as 
real as the present Berlin crisis. The results are must reading. A re-evaluation of U. S. 
relations with England and France. A sobering conclusion about our foreign policy. It 
will be talked about in Washington, London, Paris and Moscow. Discussed in high 
places and common corners—wherever the Post is read. The new Post. The magazine 
of writing that’s right for our changing, challenging times. The magazine that dares to 
speak to American adults as adults. The magazine oe 


that influences thinking Americans to think. Suddenly H 1y X44 We erage 
advertising has a vital new medium in which to be a AN ae we 


seen. Suddenly reading becomes a new adbenure! __ i 
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NEW FLAVOR—Ac’cent Interna- 
tional is introducing new fla- 
vors (AA, Oct. 2) via half-page 
color ads in Sunday supple- 
ments in Baltimore, Cleveland 
and Washington. This ad is for 
lemon-flavored Ac’cent; a gar- 
lic flavor is also being pro- 
moted. 


Contadina Sets 
Radio Push, Joint 
Drive with Kraft 


San JOSE, CAL., Oct. 3—A new 
$500,000 campaign for Conta- 
dina tomato paste, prepared by 
the San Francisco office of 
Cunningham & Walsh, will be 
launched in October and No- 
vember. 


The campaign, largest in 


Contadina’s history, will feature | 


Stan Freberg in comedy radio 
commercials to run from 75 to 


|U. S. to Issue Book 
on Self Regulation 
of Ad Industry 


WASHINGTON, Oct. 3—The Com-. lieve it will be effective in showing 
Department’s 
committee decided to go ahead industry to deal with widely publi- 
with the preparation of a publica- | cized abuses. # 


merce 


jones form on what individual ad- 
vertisers are doing to create and 


|selves; self regulation by group 
|effort; and various trade codes and 
|practices. Sponsors of the idea be- 


advertising the constructive efforts within the 


tion which will summarize what 


the advertising industry is doing Jj99q River Launches Push 
on self regulation. 


Associations represented on the 


committee agreed to spend $2,000 —_ repel rons, ON gs nladguer 
to defray the cost of the publica- eS 

tion. Eldridge Peterson, now at vertising to introduce Combo, a 
Pace College, New York. formerly new fruit drink, in western Oregon 


editor of Printers’ Ink, is to pre- and southwestern Washington. 


pare the publication, and it will be The new fruit drink is a blend of 
published and distributed by the Pear and apple juices, with natu- 


Department of Commerce. 
The publication, long advocated | and tv spots are featured on sta- 


|ral orange flavoring added. Radio 


by committee members, will give) tions in Portland, Eugene, Grants 
information in convenient refer-| Pass and Medford, Ore. 


175 times a week in each of) 


more than 30 cities during the 
two months. 

Martin Morici, vp in charge of 
sales and advertising of Conta- 
dina Foods, said the keynote of 
the campaign will be the now 


famous phrase, “Who puts eight | 


tomatoes in that little bitty 
can?” 


The food marketer will use. 
stations in San Francisco, New | 


York, Chicago, Philadelphia, 
Boston, St. Louis, Pittsburgh, 


New Orleans and other cities | 


representing major marketing 
areas. 


® Coinciding closely with the 
radio spots will be a joint cam- 


paign with Kraft Foods to pro- | 


mote the combination of Conta- 


dina tomato paste and Kraft | 


spaghetti dinner. 
spreads showing Contadina 
sauce being blended with 


Four-color | 


Kraft spaghetti are slated for | 


16 newspaper supplements 
throughout the U. S. 

In addition, tv commercials 
on the Perry Como show, han- 
dled by J. Walter Thompson 
Co., Chicago, will feature the 
“good cooks at Kraft” preparing 
a Kraft-Contadina spaghetti 
dinner for network viewers. + 


Meeker Promotes Dudley 
Robert L. Dudley, director of 
station relations and sales de- 
velopment of Meeker Co., New 
York, radio-tv station repre- 
sentative, has been named a vp. 


‘live up to standards set for them-| 


Hood River Apple Growers) 


‘American Home’ Shifts 4 


| Standish K. Bachman, formerly 
| New York sales manager, has been 
promoted to general sales manager 
| of American Home, New York. He 
|replaces John L. Collins, who was 
appointed advertising director to 
|succeed John J. Veronis who was 
|named to a similar post with 
| Ladies’ Home Journal. Wesley J. 
Silk, previously with American 
Home, Philadelphia, replaces Mr. 
Bachman. Joseph P. Maloney, for- 
merly New York group supervisor, | 
has been named eastern sales | 
manager, a new position. 


‘Suburbia Today’ Names Smith 
Allan L. Smith, who joined Sub- | 
urbia Today, New York, in May, | 
1960, has been named to represent 
the magazine in North and South | 
Carolina, Virginia, Tennessee, Ala- 
bama, Florida and Georgia. 


FREE LIGHT 


with every sign 


“Codit” Reflective Liquid makes your 
highway “‘tacker” signs sell day and 
night—without the cost of light! Reflec- 
tive sign surface bounces back light 
borrowed from oncoming cars. Brilliant. 
Impressive. You reach 50°%, more motor- 
ists than with daytime-only signs—and 
at much less cost per reader. 


WRITE FOR FOLDER AND 
FREE DEMONSTRATION SAMPLE 


Copit 


BRAND 


REFLECTIVE LIQUID 
Minnesota Mining & Manufacturing Co. 3m” 
Dept. RCW, St. Paul 6, Minn, 


Photo courtesy of Northern Electric Co., Chicago, an A&SP advertiser since 1959 


When is a product a premium? 


The number of nationally-known products available 
as premiums and prizes keeps growing from year to 
year. Perhaps this is a market you’ve given some 
thought to for a product made by your company 
or by a client. 


The benefits are several. The market for incentive 
merchandise is large—and growing. By itself, it of- 
fers an opportunity for a handsome volume of new 
business. In addition, it almost always means bonus 
advertising for your product, being featured in the 
user’s magazine space, television and radio time, in 


newspapers, point-of-purchase advertising and direct 
mail. 


A&SP’s unparalleled coverage of sales promotion, 
advertising and merchandising executives (the idea 


people who create merchandising ideas, pick pre- 
mium offers), in combination with monthly depart- 
mental editorial features on premiums, prizes and 
specialties, has helped many companies develop their 


share of the premium market. 


help you or your client. 


Ale Advertising & 


S|P. Sales Promotion 


Perhaps A&SP can 


FORMERLY ADVERTISING REQUIREMENTS 


200 E. ILLINOIS ST. « CHICAGO 11, ILLINOIS 
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'Columbus Defers 
Action on Bill to 


Censor Movie Ads 


CoLuMBUs, Oct. 3—The city 

council last week deferred action 
on an ordinance calling for censor- 
ship of movie advertising as well 
as of movies, (AA Sept. 25). Lo- 
cally the postponement is seen as 
indefinite. Earlier, City Attorney 
| Russell Leach had submitted an 
| opinion to the council that the city 
| was empowered to censor movies, 
| but not newspaper advertising for 
| movies. 
| “Any attempt to require the 
| newspapers or publishers to sub- 
|mit advertising material for cen- 
sorship or to prohibit their print- 
ing uncensored advertising would 
| constitute an infringement upon 
|\the freedom of the press,” he 
said. + 


Bates Appoints Four 

George R. Christie and Tod 
Moore, both account executives, 
have been named assistant vps of 
Ted Bates & Co., New York. Ellen 
Tufts, formerly a staff assistant 
to Victor Riesel, labor columnist, 
has joined the publicity depart- 
ment. Alan Koehler, previously vp 
and copy chief of Norman, Craig 
& Kummel, has been named a 
copywriter. 


‘Consolidated Adds Two 


| Consolidated Advertising Direc- 
tors, Los Angeles, has been named 
agency for Holloway House, pa- 
perback book publisher, and Invi- 
tation Dinners, which offers two 
|restaurant meals for the price of 
| one with a membership card. 


STATEMENT OF THE OWNERSHIP 
MANAGEMENT AND _ CIRCULATION 
REQUIRED BY THE ACT OF CONGRESS 
OF AUGUST 23, 1912, AS AMENDED BY 
THE ACTS OF MARCH 3, 1933. JULY 2, 
| 1946 AND JUNE 11, 1960 (74 STAT. 208). 


| Of Advertising Age, published weekly at 
Chicago, Ill., for October 1, 1961. 

1. The names and addresses of the pub- 
lisher, editor, managing editor, and busi- 
ness managers are: 

Publisher, G. D. Crain, Jr., Chicago, 
Illinois. 

Editorial Director, S. R. Bernstein, Chi- 
cago, Illinois. 

Managing Editor, J. J. Graham, Chi- 

| cago, Illinois. 

Business Manager, C. B. Groomes, 
Chicago, Illinois. 

2. The owner is: (if owned by a cor- 
poration, its name and address must be 
stated and also immediately thereunder 
the names and addresses of stockholders 
owning or holding 1 percent or more of 

| total amount of stock. If not owned by a 
corporation, the names and addresses of 

| the individual owners must be given. If 

ee owned by a partnership or other unincor- 
porated firm, its name and address, as 
well as that of each individual member, 


, | must be given.) 
HOW LONG SINCE YOU VE TRIED THE | Advertising Publications, Inc., 200 East 
| Illinois Street, Chicago 11, Illinois. 


| G. D. Crain, Jr., 200 E. Illinois St., Chi- 

= | cago, Ill.; G. R. Crain, 200 E. Illinois St., 
| Chicago, Ill.; S. R. Bernstein, 200 E. Illi- 

| nois St., Chicago, Ill; M. S. Bruns and 

| R. B. Oleson, 5826 N. Whipple St., Chi- 

|eago, Ill.; C. B. Groomes and D. A. 

| Groomes, 200 E. Illinois St., Chicago, II1.; 


| E. F. Crain, 2909 N. Sheridan Rd., Chicago, 
| 
| 


Ill.; Kenneth C. Crain, 238 East 23rd St., 
| New York City; L. C. Crain, 238 East 23rd 


# | St.. New York City; J B. Miller and M. — 

A. Miller, 409 S. Second Ave., Maywood, 4 

| Ulinois; B. G. Rehm and H. M. Rehm, . 
ON 4308 Churchill Rd., St. Matthews, Ky.; ae 
a | E. K. Hamlin, Route 1, Vandalia, Michi- 
eee 


an; Mary C. Sanders, 611 Barton Place, 
vanston, Ill.; Jesse W. Crain, Box 2059, 
| Carmel, California. 
| 3. The known bondholders, mortgagees, 
and other security holders owning or 
| holding 1 percent or more of total amount 
| of bonds, mortgages, or other securities 
| are: None. 
4. Paragraphs 2 and 3 include, in cases ze 


oe IT WORKS LIKE THIS: YOU PUT ON YOUR HAT...GO OUT AND ASK OEM PRODUCT 


ENGINEERS HOW THEY FEEL ABOUT DN! We do it... regularly and thoroughly. 
If you try it, you'll get the same answers. Almost to a man, OEM designers say 


" : : | where the stockholders or security holder vag 
e Design News serves them in a very special way. How? DN fulfills, in the | appears upon the —- - “> Rng = ery 
; ‘ : rela- Tt 

pagers. most practical sense, their special needs for design ideas and data not avail- as trustee or in any other fiduciary rela & 


tion, the name of the person or corpora- 

| tion for whom such trustee is acting; also 

{the statements in the two ragraphs 

| show the affiants full knowledge and 

| belief as to the circumstances and con- 

| ditions under which stockholders and 

| security holders who do not appear upon 

the books of the comenny as trustees, 

' | hold stock and securities in a capacity 
| other than that of a bona fide owner. 

| 5. The average number of copies of 

| each issue of this publication sold or dis- 

4 tributed, through the mails or otherwise, 

| to paid subscribers during the 12 months 

ens the date shown above was: 

159. 


Cc. B. GROOMES 
Business Manager 


Sworn to and subscribed before me this 
6th day of September, 1961. 


ETHEL C. DOSTAL 
| (Seal) 
| (My commisson expires May 11, 1964) 


able in other design books. ™ Design engineers count on DN for the most 
Usable Design Ideas... proved ideas that help them design better, more 
salable products for less money. ™ Advertisers count on this “idea” climate 
to get their story to these men whose designs and specifications trigger big- 
volume, repeat sales. li We keep doing the “Hat Trick” with DN readers 
... these key men in more than 15,200 U. S. OEM/Metz'working 
Plants. It always shows why the most (52,214 current circulation) — 
and best — prospects in the design field read and use Design News! 
ROGERS PUBLISHING COMPANY, INC., Englewood, Colorado 
A subsidiary of CAHNERS PUBLISHING COMPANY, INC. 
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today? 


What in the world 
interests the businessman 


New study conducted in consultation with the Advertising Research Foundation shows 
“USN&WR” to be the “most important’? news magazine for business information needs* 


The important news of national and international 
affairs today happens fast, travels quickly, has its 
immediate effects on business plans and decisions. 
No one has a greater interest—bigger stake—in 
this important news than today’s busy businessman. 


This fact emerges from a major communications 
research project conducted for ““U.S.News & World 
Report” in consultation with the Advertising Re- 
search Foundation. Interviewed were presidents 
of corporations in the nation’s largest business 
and industrial centers, chosen at random from 
Dun & Bradstreet’s ““Million Dollar Directory.” 


(This directory lists the executives of some 21,000 firms with 


an indicated net worth of $1 million or more.) 


Findings of the study show these five basic areas of information to 
be by far the most important to the businessman today : trendsand 
developments in (1) economics and business (2) finance (3) labor- 
management relations (4) government and politics (5) world news. 


USEFUL NEWS 
FOR IMPORTANT 
PEOPLE 


The findings single out “U.S.News & World 
Report” as the news magazine preferred as a source 
for each of the five information needs. It also 
establishes “USN&WR” as the overall most im- 
portant source for all five areas. 

Why? Because it consistently publishes more of 
this news than the other two news magazines com- 
bined. And because it covers this news in depth, 
in a way that helps the businessman the most. 
It’s this climate of important and useful news that 
surrounds the advertising in “USN&WR” each 
week, that commands the interest of today’s best 


customers at the time they are seeking information to help them 


in their business plans and decisions. 


No wonder that more and more advertisers are calling on the 
advertising pages of ““U.S.News & World Report”’ to spearhead 
their campaigns. . 
. .. the most important magazine of all. 


. why so many consider it to be... 


U.S.NEWS & WORLD REPORT 


America’s Class News Magazine 
Now more than 1,200,000 net paid circulation 


*For details, in film strip or printed report, ask your agency or our advertising offices at 
45 Rockefeller Plaza, New York 20, N. Y. Other advertising offices in Boston, Philadelphia, Pittsburgh, 
Cleveland, Detroit, Chicago, St. Louis, Los Angeles, San Francisco, Washington and London. 
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corn belt. 


Pantagraph * 


Represented by: Ward-Griffith Co., Inc. 


Woody says: In Central Illinois there's no extra charge for 


RED CARPET’ ADVERTISING 


Mooney Boosts Koepplinger 
Gerald F. Koepplinger has been 
appointed marketing manager of 
Mooney Bros., Little Falls, N. J., 
and its subsidiaries, Chem Flow 
Corp. and Flow Equipment Corp. 
Mr. Koepplinger, who also will be 
in charge of market research for 


Advertising Age, October 9, 1961 


*Red Carpet Advertising? It’s no extra charge advertising plus down- 
to-earth local merchandising. Here’s how it works: 1. We send direct 
mail to retailers inviting local tie-in ads. 2. We follow up. with Flow. 
personal calls. 3. We send you a written report. Mail your ad or 
come in person, the “Red Carpet” is out. Combine this hard-hitting 
plan with a $233,000,000 market in Illinois’ 7 richest counties; James J. McKeon, 
incomes 20% above average; balanced industry, farm, education, 
it’s the ideal market right in the heart of the Golden Central Illinois 


the three companies, was former- 
ly national sales manager of Chem 


Electronic Futures Formed 

formerly 
marketing director of Soundscrib- 
er Corp., has formed Electronic 


R.0.P. Spot Color--pius Full Color (black and 


Futures, New Haven, which will 
engage in research, development 
and marketing of electronic de- 


1, 2, or 3 colors Daily and Sunday) 


and educational fields, as well as 
a line of educational toys. 


vices and systems for emg 


Sales Execs Offers Booklet 


The Sales Executives Club of 
New York has published 
|ceedings of the Second Annual 


Price for non-members is $2. 


THEATRICAL ‘FIRST’—This color page 
in the Oct. 1 Chicago Tribune was 
the first use of a color page ad in 


| Chicago newspapers to announce a 
Marketing Strategy Conference.” o spep 


“Pro- 


theatrical production, the publica- 
tion said. 


“> > 


9 billion dollars’ 


— ee = “Rg 


We're living in a needing, buying, growing America—a 
time for new and improved products and services —the 
creation of new jobs. More than ever, a businessman with 
an idea, with the urge for something better will move ahead 
with our expanding-economy. 

But after the idea, what follows can be a costly period 
of research and development. Not necessarily —if you use 
the immense 9-billion-dollar fund of research and patent 
information that’s available at your U.S. Department of 
Commerce. Think of the saving — in time and money. 

For example: there are reports on extensive research by 
your Government in new products and processes. A trans- 


lation of data on inventions and discoveries abroad — infor- 
mation on over 3 million patents—a fortune in patents 
owned by your Government. All this is yours — for your use 
and your benefit. 

Take advantage of the many ways in which your business 
can grow. In developing new products and services. In the 
lucrative foreign markets. In new U.S. markets. In attract- 
ing new industry to your local community. Just phone or 
write ‘the U.S. Department of Commerce Office of Field 
Services in your city, or Washington 25, D.C. Your 
U.S. Department of Commerce is always ready to* 
help you grow with America! 


NOW’S THE TIME TO GET GROWING IN A GROWING AMERICA! 


Court Upholds C&W 
Demurrer; Twiggs 
Told to Amend Suit 


| Los ANGELEs, Oct. 3—A _ su- 
|perior court judge here has sus- 
tained a motion for a demurrer 
brought by Cunningham & Walsh 
be a slander action involving the 
agency’s former vp and Los Ange- 
les manager, Reginald W. Twiggs 
(AA, June 5). 

The demurrer was a complex le- 
gal maneuver under which C&W 
allowed to the court that while it 
|did make statements to its clients 
regarding Mr. Twiggs, such state- 
| ments were not slanderous and 
| were not actionable under the law. 
C&W further contended that state- 
ments made by the defendants— 
|Robert R. Newell, agency presi- 
|dent, and Robert W. Dailey, west- 
|ern exec vp—were “subject to in- 
nocent interpretation.” 


# In a statement last week, 
C&W said the ruling, by Judge 
| Frank Balthis, “in effect held that 
‘the language alleged by Twiggs to 
be slanderous was not slanderous 
per se when taken as a whole and 
given the meaning which would 
| be attributed to it by the average 
a. Mr. Twiggs, C&W added, 
was given 15 days by the court to 
“cure the defects in his complaint.” 
| Meantime, Mr. Twiggs told Ap- 
VERTISING AGE that the court deci- 
/sion was “a great disappointment 
|to me and a great surprise to my 
attorneys.” He said he plans to file 
|/amended complaint within the 15- 
| day deadline. 

| In his original complaint, filed 
|May 31, Mr. Twiggs charged the 
|defendants with slandering him be- 
fore other employes and before 
|clients serviced by C&W’s Los An- 
geles office. Most of the alleged 
slanders touched on his mental 
|condition, Mr. Twiggs charged. + 


Beachboard Leaves WFBC-TV 
| Kenneth Beachboard has _ re- 
signed as manager of WFBC-TV, 
Greenville, S. C., to continue his 
theological studies at Lutheran 
Theological Southern Seminary, 
Columbia, S. C. Wilson C. Wearn, 
exec vp, will assume his duties. 


Mandabach Names Hummer 

Richard L. Hummer has joined 
Mandabach & Simms, Chicago, as 
art director. Mr. Hummer was 
formerly with George S. Sandler 
Advertising. 


Bivans Joins WBBM 

Jack Bivans has joined the sales 
staff of WBBM, Chicago. Mr. 
Bivans was formerly in the sales 
department of Adam Young Inc., 
national radio representatives. 
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unless its deferred char- 


————, 


indicated by the 


TERN UNION = 


TELEGRAM 


WESTERN UNION 


ADVERTISING OR PUBLIC RELATIO 
YOUR FULL-PAGE AD | 


STATING NTO BE SURE To GET ACT 
PROMPTED mE TO WIRE A PROSPECT 
iN REACHING EITHER IN PERSON OR BY PHONE. 


poy, WAS | SURPRISE 


WHICH RESULTED IN 
LIFE CONTRACT uP O 


THE COMPANY witt APPRECIATE SUGGESTIONS FROM ITS 


MY SELLING Hi 
N OUR MEETING 


EDWIN R BRESL| 
FRANKLIN LIFE 


WATERTOWN MASS 


p. GOT AN | MMED 


w. P. MARSHALL. PResioeNnt 


is LOCAL TIME at point of origin. Time of receipt is LOCAL TIME at point of destination 


NL=Night Letter 


1201 (4-60) 


International 


LT= Letter Telegram 


NS DEPT. NYK 
N JULY 28 1SSUE 


TIME MAGAZINE 
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Thanks, Mr. Breslin... but 


, we're not surprised at the quick 
dramatic impact Telegrams make 
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For management men 
in woodworking 


ea amansiee tals 


Sie ae ota 
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\ - -SyOOD WORKING 


*] 


Wood has always played a vital part in our growth and 


GUST - 196 heritage. There is no other basic material available to industry 
DIGEST soCENTS~< AUGY that is as flexible for conversion into useful materials. The 
: future of wood in the next ten years can be as rewarding as 

at mea in woodworking y g 


for manageme it has been in any period in our history if the basic produc- 


tion tools of the wood working industry are modernized. 

This industry is gradually losing its entrenched resistance 
to change and is planning for modernization to meet the 
challenge and competition of other products, materials and 
techniques. The wood working industry can be a dominant 
factor in our economic life in this next decade if immediate 
steps are activated to close the obsolescence gap of produc- 
tion equipment and modernize all of the antiquated and 
inefficient equipment and techniques. 

HITCHCOCK’S WOOD WORKING DIGEST has been 
serving the wood working industry since 1898. Today it 
is published to give “the management men in woodworking” 
the vital facts and information they need with which to meet 
the challenge for a revitalized industry. 

These new publishing concepts are increasing editorial 
impact—new publisher organization—new editorial com- 
pression—new editorial news features—new cover designs 


~ ad 


—new art and layout format—new type faces and engrav- 

' 4 ings—new and improved paper stocks. Increased market 

oF A coverage and penetration with a circulation effective January 

ig } =< 1962 of 20,100 at a new low rate per thousand. Increasing 
a the important buying influences. 


HITCHCOCK’S WOOD WORKING DIRECTORY is 
the only hard-covered, authoritative Directory serving the 
wood working market. Issued biennially, it has been the 
industry’s primary guide for the purchase of woodworking 
 — equipment and supplies since it was first published. 

Over 15,000 copies of HITCHCOCK’S WOOD WORK- 
ING DIRECTORY are used constantly at the time of 
selection and purchase by the key buying influences in the 
entire wood working industry. 
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GRINDING and FINISHING CUTTING TOOL ENGINEERING ane — & FASTENER ENGINEERING 
“For the men in industry “For better production and “For better production, TCHCOCK’S ASSEMBLY & FASTENER DIRECTORY 
who plan for tomorrow WITCHCOCK’S MACHINE and Toot DIRECTORY finishing with abrasives.” quality and cost “Better design and engineering 
Published since 1950 — Circulation 50,100 in metalworking.” Published sinee 1955 — Circulation 32,000 Published since 1965 — Circulation 28,000 for assembly.” 
Published since 1906 — Circulation 60,260 Published since 1956 — Circulation 31,000 
.- Cireutation (Directory) 30,000 Cireulation (Directory) 23,000 


HITCHCOCK’S SERVICE 
Marketing oe Research @ Merchandising e@ Promotion 
HITCHCOCK DIVISIONS: TECHNICAL BOOKS 
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/Y For better production 


and finishing nith abrasives 


A HITCHCOCK PUBLICATION 
In America we have attained for our peoples the highest 


living standards in the history of the world because we have 
built and used more and better tools than any other nation. 

Today American manufacturers are faced with an indus- 
trializing world—that is increasing our domestic competition 
and winning and controlling world markets. 

To meet this economic competition America must 
develop new and better production procedures. Today 
abrasive machining is the largest single segment within the 
metal cutting field. In 1960, 42% of all machine tools sold 
were abrasive using machines. 

American industry continues to realize the economies 
possible through abrasive machining. Hence, American 
industry must know the important production facts about 
these cost reducing and product improving methods. 

GRINDING and FINISHING is the only magazine 
published exclusively for the grinding and finishing industry. 
Each issue continually motivates American manufacturers 
to take full advantage of the economies and improved end 
products resulting from the use of abrasive operations. 
GRINDING and FINISHING with a circulation of 32,000 
serves the industry with the fundamental information on all 
phases of abrasive machining—“for better production and 
finishing with abrasives.” 


BRUSHING GEAR BURR > UNIFORM WHEEL 
ITCHCOCK PUBLISHING COMPANY S$ AND Kani; RADING 
HITCHCOCK BUILDING 7 WHEATON, ILLINOIS 

Publishers of Business Magazines and Directories Since 1898 


BOSTON, NEW YORK, CLEVELAND, CINCINNATI, DETROIT, CHICAGO, 
LOS ANGELES, SAN FRANCISCO 


Clickir, 
iCK T¥.CLack 


ot 


Marketing Department 
HITCHCOCK PUBLISHING COMPANY 
Hitchcock Building +. Wheaton, Illinois 


Please send complete information on the following Hitchcock 
magazines, directories and their markets. 


10 Assembly & Fastener Engineering © Hitchcock’s Assembly & Fastener Directory | 
| Machine and Tool Blue Book © Hitcheock’s Machine and Tool Directory | 
0 Hitchcock’s Wood Working Digest 00 Hitchcock’s Wood Working Directory 
| Metropolitan Transportation 0 Cutting Tool Engineering | 
© School Bus Transportation © Grinding and Finishing. ie 
| © Plant Manag t & Engineering | : 
HITCHCOCK’S WOOD WORKING DIGEST METROPOLITAN TRANSPORTATION SCHOOL BUS TRANSPORTATION 
’ “Coord d spo i “Moc 8 t 
HITCHCOCK'S wooo WORKING DIRECTORY penne gy A cities." ™ y-*y --y ” | Company. | 
“—u—a——— Published since (904 Published sinee 1956 
Published since 1898 — Circulation 20,100 Cireulation 12,000 Cireutation 22.000 | Street —— | 
Cireulation (Directory) 15,000 
| City Zone State. | 
| Name. | 
Title. | 
DE’ ARTMENTS 


Reader Service ° Direct Mail 
| SPONSORED MAGAZINES e INTERNATIONAL 
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GENUINE GLOSSY PHOTOS 


Sharp! brilliant! 
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Call or write for complete kit, showing 
new low-cost color printing samples. 


59 E. Illinois Street 
Chicago 11, Illinois 
Phone: WH 4-2929 


MATIC 


| Students Get Ad Jobs 

An advertising internship pro- 
gram has been established by the 
Medill school of journalism at 
Northwestern University, Evans- 
ton, Ill. Three graduate students 
will participate during the cur- 
rent school year: George W. Dunn 
Jr. will work at Marsteller, Rick- 
ard, Gebhardt & Reed; Charles D. 
McBride will work at Abbott Lab- 
oratories International Co.; Mi- 
chael L. Ray will work at Foote, 
Cone & Belding. The students will 
combine campus work with paid 
advertising work. 


GOA Appoints Ross 
General Outdoor 
Co. has appointed Norman E. Ross 
central and western national sales 
manager. Mr. Ross, who will head- 
quarter in Chicago, succeeds Frank 
Metzdorf, who has been appointed 
manager of the company’s Dayton 
branch. Mr. Ross was formerly 
assistant advertising manager of 

James B. Beam Distilling Co. 


Bankers are billion-dollar-a-year buyers of goods and services, including equipment, furniture, 
fixtures, insurance, securities, printing, equipment rentals, stationery, office supplies and infor- 
mation services. No other group exerts greater influence over the spending and investing of 
money. Burroughs Clearing House reaches more bankers than the next three banker publica- 


tions combined . . . at by far the lowest cost per 1000 of all. 
Send for fact-filled booklet, “Why Bankers Mean Business for You”. 


EDITORIAL AND BUSINESS OFFICES: 707 West Milwaukee, Detroit 2, Michigan 


Burroughs Clearing House 


i lt 


Brunswick's about te ro! ui} 


Advertising 


F Brunswick 


BOWLING ALONG—This opening ad 

by Brunswick of Australia Pty. 

Ltd. follows closely on the heels of 

the bowling equipment manufac- 

turer’s invasion of France and oth- 

er foreign countries earlier this 
year. 


American Distilling 
Sets Heavy Push for 
Whiskies, Liqueur 


New York, Oct. 3—American 
Distilling Co. has scheduled its 
heaviest fall magazine advertising 
to begin late this month for two 
whiskies and a new scotch liqueur. 

About 70% of the investment 
will push Bourbon Supreme, the 
company’s premium brand in the 
straight whisky field. Its blended 
whisky, Guckenheimer Reserve, 
will get 20% of the budget. 

Newest item in American’s prod- 
uct line is Glayva, a scotch liqueur 
added as an import last January. 
Glayva will get about 10% of the 
investment. It will use one-third 
and two-thirds pages in Gourmet. 

American will use four-color 
and b&w pages in Business Week, 
Esquire, Gentlemen’s Quarterly. 
Gourmet, Holiday, Look, News- 
week, Playboy, Sports Illustrated, 
The Saturday Evening Post, and 
Wall Street Journal. Ads will run 
roughly once a month in each, 
except for the Wall Street Journal, 


* which will be used once a week. 


The distiller also plans to use 
some local newspaper and outdoor 
advertising. 

Fred Gardner Co. is the agency. 


Mutual of Omaha 
Sets 4-Media Push 


OMAHA, Oct. '3—Mutual of 
Omaha has set what the company 
believes may be the most intensive 
advertising program in the history 
of health insurance. 

The company will carry its 
health insurance message on NBC 
radio and tv, via “Chet Huntley 
Reporting,” “Jack Paar,” and Bob 
Considine’s news program, and on 
CBS via “Father Knows Best” and 
“The Arthur Godfrey Show.” 

Print ads will appear in the ma- 
jor Sunday supplements and 
Reader’s Digest. Singer ‘Teresa 
Brewer and her family will be fea- 
tured in the ads, which tell why 
income protection and major medi- 
cal coverage is the best combina- 
tion. 


s Mr. Considine, heard every Sun- 
day on NBC Radio, has been spon- 
sored by Mutual for 12 years, the 
longest continuous commercial 
association in the insurance field, 
the company believes. 

Bozell & Jacobs, Omaha, is the 
agency. + 


\Shapiro Gets Two Accounts 

Family Fallout Shelters Inc., 
Philadelphia, and Electronic Cool- 
ing Corp., Wyncote, Pa., have 
jnamed Alan M. Shapiro Advertis- 
ing Agency, Philadelphia, to han- 
dle advertising. 
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00D NEIGHBO RS? Recent events have raised serious doubts about our | 
sition throughout Latin America, as often the struggle for men’s minds has flared | 

o violence. To report the status of this ideological battle to the people of Chicago, 
3BM-TV sent newsman Frank Reynolds and a camera crew on a fifteen-day tour of _ 
uth America. The result was an eye-opening two-part documentary, “THE OTHER _ 
ERICANS,”’ seen in prime evening time, detailing the extent to which communism — 
exploiting economic problems of some of our Latin neighbors... far-reaching, — 
nturesome, topical television at the local level. People who value their time find — 
bre worth watching on WBBM-TV. Which is why time is so valuable on Television 2, 

2 number one station in Chicago for 75 consecutive Nielsen reports 
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Welch Appointed VP 

Kenneth A. Welch, radio and 
television production supervisor 
of Advertising Counselors of Ari- 
zona, Phoenix, has been elected a 
vp in the account service division. 


CTV Appoints Ford 

CTV Television Network, To- 
ronto, has appointed Graham Ford 
coordinator of network operations. 
Mr. Ford was formerly on the staff 
of CFTO-TV, Toronto. 


Carey can solve it— 
Bi speedily, colorfully 
and economically. Our 


rotary printing, 
unique binding and 


paper facilities, plus 
round-the-clock opera- 
tion, easily meet your 
deadline and budget 


requirements. Cal! 


PROBLEM? S00" 


CHickering 4-1000 


CAL, eg 


CAREY wwe aces 


CALL TO ACTION— 
James Hardie & 
Coy sounds this 
warning to gov- 
ernment Down 
Under that water 
supply limits 
Australia’s devel- 
opment in face of 
population explo- 


‘ : 
JAMES HARDIE & COY. PTY. LTD. Fara Pipes sion 
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The largest merchandising show 
in the world, and the most pro- 
fessional: POPAI’s 15th Annual 
Symposium & Exhibit, this year in 
Chicago's new McCormick Place. 


Last year’s show attracted 5000 merchandising men, 
who came away stimulated & enthusiastic. Don’t miss 
this year’s show, if new ideas are your business! 


sine 


UL 


a 
“ 
4 
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The Symposium pre- 
sents the ideas of the 
best 
men in the U. S.; the 
Exhibit assembles the 
latest 
ing p-0-p materials. Al- 
together, the ideas & 
techniques that will 
move millions in mer- 
chandise in 1962. 
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merchandising 


sales-generat- 


Nov. 7th is the first 
day of the three-day 
symposium / exhibit. 
So circle Nov. 7-8-9 
on your calendar— 
and send today for 
your free tickets. 


Summed up, the scope of the show 
is this: How to Attract Attention 
to Your Product, Stimulate Desire 
For It, and Complete the Selling 
Cycle Where it Counts—Where the 
Money Changes Hands. 


——_— ee ee 


Admission free, but limited to national 
and regional advertisers, retailers, ad- 
vertising agencies and POPAI Members. 


POPAI 


/ POPAI Headquarters, 11 W. 42nd St., New York 36,N.Y. \ 


/ Gentlemen: Please send me tickets to the 15th Annual \ 


\ 
/ Symposium & Exhibit. Send me your brochure, listing ‘ 
/ speakers and subjects, as soon as it is off the press. ’ 
/ \ 
! Name Title \ MAIL 
| \ IT IN 
‘NOW 
| Company p - 
| / 
: Address / 
\ / 
\ City State / 
\ / 
\ / 
~~. 1 will require free tickets. a 
>, oo” 
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Cuicaco, Oct. 3—Compton Ad- 
vertising’s Chicago office, which 
has experienced a spectacular bill- 
ings growth of more than $23,- 
000,000 in three years, moved last 
week to more spacious quarters 
in the new LaSalle-Jackson Bldg. 

The agency celebrated its move 
;to the new building yesterday 
|morning with a breakfast for all 
employes. Compton will occupy 
| the entire 15th floor of the LaSalle- 
| Jackson Bldg., and part of the fifth 
floor. Compton will be the only 
|}agency in the ultra-modern, 24- 
floor building. 

Compton moved from two loca- 
tions—the Borg-Warner Blidg., 
where most of its employes were 
quartered, and the Palmolive Bldg., 
where it occupied the 21st floor. 
The new offices will provide half 
again as much space as the former 
locations. 


s Compton’s Chicago growth story 
began in August, 1958, when Dean 
Landis, a senior vp of Keyes, 
Madden & Jones, joined Compton 
as vp of midwestern operations. 
His instructions from Compton 
were to build up the Chicago op- 
eration, which had been primarily 
a service office. 

At that time, the Chicago office 
had 30 employes and two accounts 
—Hotpoint division of General 
Electric, and G. Heileman Brew- 
ing Co.—with combined billings of 
about $3,000,000. Shortly after Mr. 
Landis’ arrival, the agency lost 
Heileman, reducing billings to $2,- 
000,000. 

In 1959, Compton added Bunn 
Capital Co., Eversharp pencil divi- 
sion of Parker Pen Co., Otoe Food 
Products, Perfect Circle Corp., and 
Schulze & Burch Biscuit Co. At the 
end of the year, the agency was 
billing $3,500,000. 


s The agency hit the jackpot in 
1960. In January, it acquired Bak- 
er, Tilden, Bolgard & Barger with 
some $6,000,000 in Quaker Oats 
billings. Later, it landed Alberto- 
Culver Co. ($8,000,000), Boyer 
Chemical Co. (less than $100,000) 
and Chicago & North Western Rail- 
road ($200,000). Billings at the 
close of 1960 soared to $19,000,000. 

So far this year, the agency has 
picked up half of American Dairy 
Assn. ($2,500,000), a $1,000,000 
chunk of Wilson & Co., and Morton 
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Compton, Chicago, with Billings Up 800% 
in Three Years, Moves to New Building 


Chemical Co. ($375,000). The ac- 
counts lost included Eversharp, 
Otoe Food Products and Schulze & 
Burch, which it resigned. The 


| agency has a staff of 145 persons 


and billings of more than $25,000,- 


000. 


Compton provides full agency 
facilities here with the exception 
of accounting and billing, which 
are done in New York. Some of 
the key men working under Mr. 
Landis are Bruce Baker, senior vp 
and creative director; Louis Til- 
den, vp in charge of broadcasting; 
Andy Armstrong, Shimer College 
professor and former ADVERTISING 
AGE columnist, who devotes two 
days weekly to creative assign- 
ments; Larry Semon, vp and pro- 
duction chief, and Andy Zeis and 
Cliff Bolgard, media directors. The 
agency has 24 account men, 20 
copywriters and 12 art directors. 


es Mr. Landis cited the efficiency 
and convenience of the new head- 
quarters. “For the first time in 
several years, the agency will be 
under one roof,” he said. “Also, 
because it is a new building, we 
were able to design our own of- 
fices for maximum efficiency and 
comfort. We have plenty of room 
now and more than enough to 
take care of expansion during the 
next year.” 

Mr. Landis predicted that Comp- 
ton’s billings next year will total 
more than $30,000,000. + 


Curtis Promotes ‘Post’ 
Curtis Circulation Co., Philadel- 
phia, has expanded its advertising 


|campaign in behalf of the re- 


vamped Saturday Evening Post. 
Newspaper space will run in 149 
papers in 127 markets, and more 
than 1,000 radio and television sta- 


\tions will be used on a weekly 


basis at least through the remaind- 
er of the year. Batten, Barton, Dur- 
stine & Osborn is the agency. 


Fairchild Unit to Johnson 

Fairchild Semiconductor Co., 
Mountain View, Cal., division of 
Fairchild Camera & Instrument 
Corp., has appointed Johnson & 
Lewis Advertising, San Francisco, 
to handle its advertising, effective 
Nov. 17. Boland Associates, San 
Francisco, is currently handling 
the $500,000 account. 
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ACB Position Reports 


When you have an extra-im- 
portant advertising schedule 
release for Newspapers and 
“position” of ad on printed 
page is of vital importance — 
how do you know you’re get- 
ting the position you require? 
ACB offers a special ‘Posi- 


tion Report” service to han- 
dle such checking jobs com- 
pletely —collecting the ads— 
preparing a report showing 
position, and then gives each 
ad its proper Rating and Sum- 
mary. It has proved a valuable 
service for many agencies. 


We read every daily newspaper advertisement 


acey ADVERTISING CHECKING BUREAU, inc. 


NEW YORK, 353 Park Avenue South « CHICAGO, 18 South Michigan Avenue 
MEMPHIS, Tenn. »« COLUMBUS, Ohio «+ SAN FRANCISCO, 51 First Street 


Send today for descriptive material and free catalog. 
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“..-$ 0.25 Gr A 

$ 1.31 Gr A 

$ 4.73 Mt A 

$ 0.29 PrA 

(and let’s see, 3 for 
38¢ and you only have 
two makes it...) 

$ 0.26 Gr A 

™ *$15.06 TLA 
ae (and that’s the way 
the budget goes...) 
THANK YOU” 


New York is cans for the pan- 
try, food for the mind. Over 
$5.3 billion worth of grocery 
products are sold in the New 
York market each year. More 
than $29,534,000 worth of 
books are bought. Your big- 
gest market — constantly 
growing bigger. How can you 
reach it? The New York 


Times sells New York with 


the most advertising...serves 
it with the most news. New 


York is The New York Times. 
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‘Camp Chemical Sets | 
$100,000 Ad Budget 
for Cleanup Push 


BROOKLYN, Oct. 3—The disposal | 
of sewage is coming in for some) 
close attention in this area in the | 
next two months. 

Camp Chemical Co., which has| 
just named Curtis Advertising Co., | 
New York, to handle its account, | 
plans to spend about $100,000 in| 
the coming eight or nine weeks | 
for its sewage chemical products. | 
The company will promote its line 
via radio, newspapers and out- 
door, plus a page ad in the re- 
| gional edition of Reader’s Digest 
and a three-market spot tv test. 

The campaign will be concen- 
trated in a 22-county area in New 
York, New Jersey and Connecticut, 
with 20 daily newspapers includ- 
ing the Herald-Tribune, News and} 
Times in the New York area, and 
j}another 10 or 15 weeklies on the! 
schedule. Initial ads will be 350 
lines, followed by 1,000-line in- 


All newspaper ads will feature a 
coupon worth 50¢ on the purchase 
of any of the company’s four sew- 
age products—Revivit concentrated 
sewage enzymes, Rootaway sewer 
cleaner, Camp cesspool and septic 
|tank cleaner and conditioner, in- 
}stant drain pipe cleaner, and Di- 
gest sewage grease and waste sol- 
| vent. 


s The tv test will be conducted in 
|New York, Albany and New Ha- 
| ven, with two one-minute spots a 
week set for each market. In the 
|New York area, radio stations 
| WCBS and WOR are being used, 
with about 20 spots a week booked. 
The products are being stocked 

| by hardware stores, lumber yards, 
|drug stores and sanitary jobbers, 
| excluding supermarkets. The com- 


sertions, followed by 110-line ads.) 


_EN SARONG TAR FORM | MANCHESTER 
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INTRODUCING iCi—These are two 
ads in Imperial Chemical Indus- 
tries’ institutional campaign in 55 
newspapers in 13 European coun- 


LC.. ER EUROPA'S STORSTE 
PRODUCENT AF PETROKEMIKALIER 


Shab preces 
ey 


Ieper Cm Peete Tad Lem 


tries. The Norwegian ad tells the story of a sarong made in Man- 
chester; the Danish ad identifies ICI as petrochemical leader. 


pany says that about 70,000,000 
people in the U.S. are without a 
sewage system. 
Powerad, New 
former agency. + 


York, was the 


Sproul Adds Two Accounts 


Sproul & Associates, New York, | 


has been named to handle adver- 
tising for William H. Rorer Inc., 
Philadelphia, pharmaceutical man- | 
ufacturer, and Geriatric Pharma- 
ceutical Corp., New York. 


Erickson Joins ‘Sportsman’ 
Ralph Erickson has been named 
advertising manager of Alaska 
Sportsman, Juneau. He was for- 
merly with the Fairbanks Daily 
News-Miner. He will make his 
headquarters in Seattle. 


| 


As the 


Farm & Power 
Equipment’s 
Grass-Roots 
Editorials 
Help Your 
Ads Grow 

a 

BIGGER YIELD 


voice of the farm equipment 


dealers own organization, Farm & Power 
Equipment exists because it will assure 
these dealers the editorial content that 
will help them the most. This content is geared to the solu- 
tion of management, merchandising and marketing problems. 


Across the nation, 33 “field editors” — the State and 

Regional Dealer Association Managers — provide grass-roots 

contact that assures the vigor and vitality so essential to 
maintain reader interest and confidence. 


Write for a sample copy and see for yourself. 


One Ad Leads To a Campaign in... 


POWER EQUIPMEN 


igement Publicati 


2340 HAMPTON. ‘MISSION. . LOUIS 10, MISSOURI 


Prince Macaroni, Star-Kist 
Plan Joint Promotion 

Prince Macaroni Mfg. Co., Lo- 
well, Mass., and Star-Kist Foods, 
Terminal Island, Cal., 
up for a fall campaign in the 
East. They will utilize 600-line ads 
|in 33 mewspapers covering an 
eight-state area, which began Oct. 
2. A heavy radio campaign is also 


| planned for the area, running from) 


|New England to Washington, D.C. 
| Products involved are Prince’s 
| spaghetti and Marinara sauces and 
| Star-Kist’s four tuna products. A 
free can of tuna will be offered for 
a label from a jar of either sauce. 
Store display material includes a 
recipe pad with a tuna-Marinara 
sauce dish. The joint campaign is 
being handled by Prince’s agency, 
Bauer & Tripp, Philadelphia, and 
Leo Burnett Co., Chicago, for Star- 
| Kist. 
NBC Aids Nigerian Television 
National Broadcasting Co. will 
help the newly independent Afri- 
can nation of Nigeria launch a 
national television service. NBC 
International Ltd. is sending 16 ex- 
|ecutives and technicians to Nige- 
| ria under a long-term association. 
| Nigeria expects to begin a tele- 
| vision service early in 1962. Ad- 
vertising will be accepted. 


STORY. 
BOARD 


WTRF-TV 


WATCHcry! Fallout . . 


= thing you had to do about i 
| a@ new bra or girdie; or pro- 
*“WATCH, mani"’ ceed independently? 

WATCH wirf-tv 


| WATCHing Cleopatra go by! Coesar: 
Cleo is some numberl'’ Antony: 
say that again, I've checked ond 
XXXVI, XML, MXKVETEE 


WATCH Wheeling 


| WATCHful Walter was walking in the woods a 
| sow grasshopper sitting on o log. Walter hy 


will team 


. fallout 
. remember when the ~4 


“Gee, that 
“Man, you can | paign, 


it adds up to point during its run, a second set 
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Blair Units Offer 
‘TMP’ Plan to 


Assay Longer Spots 


NEw York, Sept. 27—The Blair 
TV representative companies hope 
to sell their test market plan to 
advertisers by suggesting they use 
|it to measure the impact of new 
|30 and 40-second commercials in 
the extended primetime station 
break periods. 

Some advertisers already have 
used the test market plan, or TMP 
as it is called, to measure the ef- 
fectiveness of various commercial 
lengths, Ward Dorrell, vp in charge 
of research for Blair-TV and Blair 
Television Associates, told ADVER- 
TISING AGE. Others of the more 
than 80 advertisers who have tried 
the plan during the four years it 
has been offered by the station 
| representative companies have uti- 
lized it in testing new products, 
|new copy approaches, scheduling 
strategy and the effectiveness of 
spot tv versus other media, as well 
as other marketing approaches. 

The test market plan is availa- 
ble in more than 50 markets where 
Blair companies represent tv sta- 
tions. It is offered to advertisers at 
|no cost beyond the normal media 
expenditure, with the stations ab- 
|sorbing the cost of the research, 
Mr. Dorrell said. 


s Although the plan was instituted 

|to attract the rookie advertiser to 
spot tv, it also has been used by 
|such big leaguers as Lever Bros.; 
Lorillard; Standard Brands; Block 
Drug; General Foods; Bristol-My- 
ers; Colgate-Palmolive; Du Pont; 
Corn Products; General Mills; 
Philip Morris; Miles Laboratories; 
Chesebrough-Pond’s; and J. B. 
Williams Co. One out of every four 
of the leading 100 national adver- 
tisers (as measured by AA) have 
tried TMP, Martin Katz, Blair’s 
director of sales development, 
noted. 

TMP uses a two-step research 
technique. Before an advertiser 
begins his test schedule, approxi- 
mately 300 interviews are con- 
ducted in markets to be tested. 
Each interview includes three or 
four questions developed by the 
advertiser with the help of Blair’s 
research department. Some tests 
have involved in-home interviews 
conducted by Pulse Inc., while oth- 
ers have been handled on the tel- 
ephone by Trendex. 


® There is no minimum buy re- 
quirement for advertisers to avail 
|themselves of the test plan, Mr. 
| Dorrell explained. Some advertis- 
ers have run their tests in only 


i;} one market; some have used a 


was kiss and make up; or buy| much larger number. Some sched- 


ules have run three or four weeks; 
others as long as 40 weeks. 

At the completion of the cam- 
or at some _ pre-selected 


‘of the same number of inter- 
na | Views are conducted. The same 
| questions are asked, but in differ- 


‘Little grasshopper, do you realize how famous | ent homes. Comparison of the “be- 


you are? They've even named a drink after youl’ 
| The grasshopper's eyes widened as he replied, 
“They've named a drink for me?'' Then he be- 
came skeptical: ‘‘Noa, 

| Melvin?"’ 
WATCH Seven 


| WATCH ‘EM runt Now we know why Russia’ 


runners make a good showing in the Olympic 
real bullets are 


games. During their training, 
used in the starting guns! 
WATCH wtrf-tv 
| heord this one: “Recessions don't bother me. 
was a failure during the boom!"’ 

| WATCH Wheeling 

| WATCH that line! Football season . . . 


watch numbers on sweaters instead of in them. 
the game where it takes a 


| You know, football, 
| spectator four quarters to finish o fifth! 


WATCH Seven 


| WATCH your attitude! Bob Ferguson soys he over- | 


” 


|fore” and “after’’ responses pro- 
|vide an evaluation of what the 


who'd call a drink | campaign accomplished in terms 


'of brand awareness, actual pur- 
s | Chases and other marketing spe- 
— = 


‘Delco Boosts Riddell 

Delco Appliance division of Gen- 
|eral Motors Corp., Rochester, N. Y., 
| has appointed Raymond L. Riddell 


When you | advertising media and production 


manager. Mr. Riddell has been in 
the Delco advertising department 
since 1950. 


WATCH it! Seven is the big seller in this section 


Ask George P. Hollingbery 


seven (OS west vincinia 


of the country. The Wheeling-Steubenville Indus- 
trial Ohio Valley is rich country for advertisers 
and WTRF-TV does the big job from Wheeling. 


Lily-Tulip Boosts Grady 
Lily-Tulip Cup Corp., New York, 
has promoted John P. Grady to 
the new post of vp-sales. In ad- 
dition to his new duties, Mr. Grady 
will continue his former duties as 
director of marketing operations. 
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EARL. THOLLANDER 


san Francisco... City by the Golden Gate 


San Francisco...throbbing metropolis of the West. What makes it tick? 
Companies like Bank of America (236 Business Week subscribers), 
Standard Oil of California (229), Crown-Zellerbach (136), Pacific Gas 
& Electric (96). In San Francisco, and every- 
where in business America, men who manage 
companies read Business Week. You advertise 
in Business Week when you want to influence 
management men. 


A McGraw-Hill Magazine - 330 West 42nd Street, New York 36,N. Y. 
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SOME EDITORIAL AWARDS WON BY LOOK IN 


NATIONAL EDUCATION ASSOCIATION AWARD 
(LOOK’S SIXTH CONSECUTIVE) 


EDUCATION WRITERS ASSOCIATION AWARD 
(LOOK’S FOURTH IN THE PAST FIVE YEARS) 


FREEDOMS FOUNDATION DISTINGUISHED SERVICE AWAR 
OVERSEAS PRESS.CLUB OF AMERICA CITATION 


FOUR ART DIRECTORS CLUB OF NEW YORK AWARDS 
(TWICE THE NUMBER RECEIVED BY ANY OTHER MAGAZINE) 


NATIONAL CONFERENCE OF CHRISTIANS AND JEWS 
BROTHERHOOD AWARD (LOOK’S FOURTH CONSECUTIVE) 


NATIONAL NEWSPAPER PUBLISHERS ASSOCIATION AWARD 


NEW YORK NEWSPAPER GUILD PAGE ONE AWARD 


NATIONAL PRESS PHOTOGRAPHERS—ENCYCLOPAEDIA BRITANNICA— 
UNIVERSITY OF MISSOURI PHOTOGRAPHY AWARD 


* NATIONAL SAFETY-COUNCIL AWARD (LOOK'S EIGHTH) 
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Every field has its coveted awards—its banners of leadership. In the 
magazine field, the top awards are won most consistently by LooK. Year after 
year after year, LOOK captures the biggest share of the highest honors— 
the editorial recognition for which many strive, to 
~ which all aspire. This year, LOOK dominates 
awards for coverage of education and religion, 
for reporting on civic and foreign affairs; for excellence in art. Critics acclaim 
the approach that has set a pattern for others...that has put banners of 
leadership at the masthead of LooK, the exciting story of people. 
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SCIENCE AND 
TECHNOLOGY 


AUTHORITATIVE nternational Science And Technology will speak with authority. .. its scope set by 
a working board of five distinguished scientists . .. its content growing out of the 
collaboration of an author in total command of his subject and an editor who 
combines technical knowledge with writing skill. Thus the professional reader is 
assured penetrating, timely interpretion of meaningful developments across the en- 
tire spectrum of science and technology. written in a language he can understand. 


Volume 1, Number 1—January, 1962. An ideal environment for the advertiser a ae 
with a product, a concept, a capability. 
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ARF Gets Varied View of Research as 
Speakers Disagree on Philosophy 


(Continued from Page 1) | Charles E. Swanson, assistant 
ads for more than utilitarian ac- | director of research of Curtis Pub- 
quisition of information. \lishing Co., told ARF members 

“The reason so many people read|that “research is never the an- 
ads is that ads are a rich source of|swer—not the complete answer. 
stimulation in the highly verbal, | Research can only go so far. The 
abstract, visually monotonous en-| facts it uncovers, the knowledge it 
vironment in which we carry on| produces, must be augmented and 
our daily life.” crystallized by business judgment 
and creativity.” 

s In sifting through Mr. Leavitt’s 
statements, Mr. McCall said he|# The group also heard about two 
suspects it’s true that people want) new research gadgets, a binocular- 
excitement, mystery and surprise|type apparatus used in the ARF- 
in ads, quite apart from any prac-|Du Pont study to determine the 
tical information they derive from| visual effectiveness of ads, and a 
that information. “But I wonder) roller device that produces a con- 
if it’s economically sound to fulfill| tinuous record of questionnaires 
that desire,” he said. |to head off post-interview editing. 

“Science tells us that every man | Robert E. Stover, manager of 
and woman is at least mildly schiz- | the Human Factors branch of HRB- 
ophrenic. I imagine that every con-|Singer Inc., presented findings 
sumer is two people, too. One|from the ARF-Du Pont study, in 
wants mystery, excitement and) which Salem cigaret and Lucite 
surprise in advertisements. The! paint ads were constructed, based 


other wants facts, selfish appeal to| on visual criteria established from | 


their needs and desires, basic) the tests. 
promises that explain why Brand| Bertram Gold, vp of Creative 
X is worth 22¢. Given my druthers,| Research Services, delivered his 
I'd rather be talking to person No.| winning paper in the second an- 
2 than person No. 1 in our schizo-|nual ARF competition on new tech- 
phrenic consumer. | niques. He said his machine, the 
| Recorditron, contains a built-in 
® “It is true of course that you can | clock which records points of time 
appeal to a person’s need for ex-| directly on the questionnaire. 
citement while writing exceeding-| Patterson Marzoni Jr., director 
ly square, straight-forward ad-| of marketing research of the As- 
vertisements. | sociated Merchandising Corp., as- 
“Has there ever been squarer|sessing Mr. Stover’s talk, con- 
advertising than the Rolls-Royce | : 


|mPERIAN OFF & GREASE CO. INE 


+ LOS AMOHLES + CaLinounya 


Adman in the News... Donald R. McRobie 


MONTREAL, Oct. 4—Advertising 
rates a legitimate place in the eco- 
nomic life of Canada; but it can 
retain its position only if those in 
the profession 
base their oper- 
ations on high 


Standards and 
integrity. 
Donald R. 


McRobie, new- 
ly elected pres- 
ident of the Ca- 
nadian Assn. of 
Advertising 
Agencies and 
president of 
Cock field, 
Brown & Co., in 
expressing this personal opinion 


Donald R. McRobie 


AUTO TiE—Imperial Oil & Grease | 45 Part of his business philosophy, 
Co., Los Angeles, which is sole | D&S the satisfaction of knowing) was elected president in March, 


supplier of metallic solid lubricant 

for Ford Motor Co. cars, is adver- 

tising the fact with permission of 

Ford. The first ad, shown here, 

will run in Business Week Oct. 21. 

Curtis Winters Advertising is the 
agency. 


Motor Co., described an experi- 
| mental media test pattern, some- 
| what along the lines of the re- 
| search Ford has been conducting 
|for the past year. He noted that 
experiments like this take time, 
and that there may be lost sales 
in some markets due to the changes 
in advertising, as well as media 
cost penalties involved in directing 
advertising to some places and not 
to others, as well as the cost of 


campaign? And yet intrigue 
emerged from this listing of fact 
after fact. Intrigue that follows 
from facts is good, I guess I’m say- 
ing, and intrigue that comes first 
and the facts second is not as 
good.” 

Mr. McCall said he disagreed 
with Dr. Leavitt’s claim that there 
are a great number of cases in 


‘Flying Blind’ by Admen 
Is ‘Scandalous’: McCall 

David B. McCall, chief 
copy writer and senior vp at 
Ogilvy, Benson & Mather, 
thinks advertising needs 
more accurate tools. 

“The degree to which ad- 


measurement, analysis and inter- 
pretation. 


William M. Weilbacher, vp and 
Fitzgerald-Sample, 
he pointed out that it has been 


estimated that the industry spends 
$7,000,000 for television rating 


| that he is guiding the destinies of 
| an agency which, during the nearly 
50 years of its existence, has not 
lost sight of these twin virtues. 

“High standards and integrity 
in advertising mean ethics, effi- 
|ciency, a regard for the common 
| good, and conduct that will bear 
public inspection,” he emphasizes. 
“Glibness, dramatization, sly deal- 
ing, exaggeration, and half-truths 
are too often regarded by many 
advertising people as cleverness 
and necessary to success. 

“Advertising, one of the favorite 
tools of the charlatan, is weakened, 
not strengthened, by vulgarities 
and unethical distortions.” 


|@ Mr. McRobie says that business 
|has the right to demand the most 
|efficient technical skill from ad- 
|vertising people and, as part of 
their duty, the latter must use 
|their skills to help business meet 


director of research of Dancer- | competitive problems. 


tion for time and attention be- 
comes greater and greater, he 
points out. 

A native Montrealer, Mr. Mc- 
Robie attended Westmount High 
School, Lower Canada College, and 
|was graduated from McGill Uni- 
| versity with a bachelor of com- 
merce degree in 1934. In the same 
year he joined the research de- 
partment of Cockfield, Brown in 
Montreal. 
| Because the agency at the time 
|was still in its developing years, 
he was able to move from one de- 
partment to another, acquiring ex- 
perience in each. 


® In 1947, he was elected a direc- 
tor and nine years later was named 
exec vp of the Montreal office. He 


1958. 

| He halted his business career 
| oe five years of war service, 
;emerging with the rank of com- 
|mander. He was married in 1936 
and has four children. 

Mr. McRobie has served on the 
board of Montreal Children’s Hos- 
pital for 12 years, seven of them 
| as honorary treasurer. He is a gov- 
'ernor of the Montreal General 
Hospital; past president of the 
Naval Officers’ Assn. and of the 
|Lower Canada College Old Boys 
|Assn.; a governor of Lower Can- 
ada College; and a member of the 
|Canadian Chamber of Commerce 
|and Board of Trade. 
| Always fond of athletics, he 
keeps fit with tennis, skiing and 
gardening. 


s There is no pessimism in his 
makeup. Canada is a growing 
|country and a prosperous one, and 
|he is convinced that advertising 


commented As production increases, as the| will play an even bigger part in 
that the kind of research Dr.|Canadian standard of living rises|the national development in the 
Brown described is expensive, but| higher, sheer advertising competi-| future. + 


Veckly urged the audience to de- 


| audit. 


which the brand has no special 
claim on the reader’s attention. “I 
would say unqualifiedly that there 
is no product or brand within a 
product category that has no spe- 
cial claim on the reader’s atten- 
tion. 


s “The job of the skilled adver- 
tising man really boils down to 
finding that special claim,” Mr. 
McCall said. “The day that a good 
copywriter says that his brand has 
no special claim on the reader’s 
attention is the day that another 
mediocre advertising campaign is 
born. Because he looks for intrigue 
outside of the product—and that’s 
not the way great campaigns are 
built.” 

Mr. McCall sided wih Dr. Leav- 
itt in his criticism of the Starch-| 
Gallup-Robinson evaluation of ad-| 
vertising effectiveness. Mr. Mc-| 
Call said he believes Dr. Gallup) 
would be the first to want to press 
this evaluation further, but he) 
chided Mr. Starch for his “lim-| 
ited” and “dangerous” effect on 
advertising, when taken as a 
final goal. “When ‘noting’ is made 
the god of advertising, rather than 
absortion of a selling message by 
a potential buyer, ludicrous adver- 
tising is often the result. 


® “I recently saw a book of Starch 
records on Volkswagen. Before 
Doyle Dane Bernbach did its cur- 
rent brilliant campaign for Volks- 
wagen, another campaign was done 
by another agency. [The former 
agency was J. M. Mathes Inc.] It 
was filled with silly, irrelevant art 
directory devices. It told the reader 
nothing about Volkswagen. It went 
all out of its way to attract the 
reader’s eye. And, by George, it 
did it. It got higher Starch noting 
and read most scores than any of 
the Doyle Dane advertisements. 
And yet look at the record of 
Volkswagen sales since Doyle Dane | 
took over.” 


vertising flies blind is noth- 
ing short of scandalous. 

“I think every man in this 
room knows of great com- 
panies which spend hundreds 
of millions of dollars of their 
stockholders’ money on ad- 
vertising—and keep no rec- 
ords whatsoever on what has 
worked through the years 
and what has failed. 

“And it isn’t because it’s 
impossible to pile up a rec- 
ord of experience, it’s be- 
cause they are too uninter- 
ested to do so. Besides, ad- 
vertising is so much more fun 
when you don’t know what 
you’re doing. Who wants to 
be in a science when you can 
be in an art?” 


tended, “Few, if any, problems of 
human nature can be broken into 
fragments and answered, satisfac- 
torily, one piece at a time.” 
Harry V. Roberts, of the Uni- 


versity of Chicago’s graduate school 


services, and that media tests on) Vote concentrated effort to finding George M. Robertson, General 
the scale of those undertaken by | Specific methods of determining Electric Co. manager of advertis- 
Ford were encouraging, and he|the actual degree of contribution | ing services and measurement, in 
pointed out that the marketing de- | advertising makes to sales andj|discussing Mr. Sawyers’ speech, 
partment must have done quite a| Profits. “noted that although the audit sys- 
job of persuasion with manage-| Burt B. Roens, industrial mar-|tem is excellent there are some 
ment and the sales staff. | keting manager of Scott Paper Co.,|areas where it could appropriately 

Jack B. Landis, director of de-| described a 12-month study con-| be expanded or modified to meet 
velopmental research, J. Walter | ducted to determine the effective-| unique conditions with a given 
Thompson Co., demonstrated the|ness of his company’s advertising | company. ; 
theoretical application of regres-|in print, direct mail, and distrib-| | Noting that conducting an audit 
sion analysis to the problem of iso-|utor incentives as they relate to) 1S not an easy task, Mr. Robertson 
lating a variable—in this case, market share and sales. Comparing | cautioned the audience that “in- 
what percent of the increase in a existing conditions before and after| terpretation” is the real key to 
buying rate was due to viewing the experiment—which involved | Success with even the best audit, 
of a tv program. '11 test markets where adver- | and that all too often companies 

L. T. Steele, vp of Benton &/|tising was used, and 11 control! Will conduct audit-type research 
Bowles, was impressed with the|markets with no advertising or of excellent quality and collect 
approach, pointed out the need for promotion was used—Mr. Roens voluminous helpful data which is 
more experimental designs, and|said, “I think we can see a def-| analyzed but never interpreted. 
mentioned his agency’s work in| inite pattern emerging. When you) 
measuring attentiveness to com-|put advertising and promotion | Disqualify Mid-Florida, 
mercials. dollars into a market you start to| FCC Examiner Proposes 

get positive results. When you; James D. Cunningham, chief 

® Presiding at the industrial panel | Withdraw this support, you start | hearing examiner of the Federal 
was John C. Spurr, marketing re- © lose ground. | Communications Commission, has 
search consultant, McGraw-Hill, James C. Becknell Jr., Du Pont issued an initial decision propos- 
Publishing Co., who conducted the| research psychologist, commented | ing to set aside a 1957 tv grant to 
session on “evaluating special mar-|that the Scott Paper Co. study Mid-Florida Broadcasting Corp. 
| and disqualify it from further com- 


of business and former research | ket media.” constitutes one of the most sig- 
director of McCann-Erickson, Chi-| Harry Waddell, exec vp, Mc- nificant and important advertising 
cago, in a session devoted to eval-|Graw-Hill Publishing Co., dis- Tesearch studies published to date. 


uation of mass media, asserted| cussed five areas of research in 


that the practice of research has| which “study is needed to guide| involves many complex variables 


lagged behind potential in evalu-|an intelligent marketing effort in-| 4nd he advised industrial compa- 


ating media. He recommended sta-| volving the use of advertising.” | nies with modest research budgets 
tistical decision theory, and spoke|The areas included: The market|to stay with simple, one-dimen- 
highly of “Probability & Statistics | itself; buying influences in the |Sional designs for their initial re- 
for Business Decisions” by Robert market; media which purport to| Search projects. 
Schlaifer (McGraw-Hill). cover the influences: media which| Howard G. Sawyer, vp, market- 
Decision theory, he said, offers actually command the attention of|ing services, Marsteller, Rickard, 
procedures for combining judg- the influences; and, types of ad-|Gebhardt & Reed, suggested the 
ment with statistical evidence in vertising messages which, in these use of a series of “audits” as a 
making decisions, and an approach media, will be effective in produc-| Method for evaluating industrial 
to deciding how much statistical ing sales and holding customers. | advertising realistically and objec- 
evidence should be obtained before| John Veckly, director of ad-| tively. The audits are designed to 
a decision is made. On balance, vertising, U.S. Steel Corp., corn-| determine attitudes in the com- 
he thought that while theoretical menting on Mr. Waddell’s speech,| pany and in the marketplace of 
progress had been made, there has | noted that today’s advertising re-| what Mr. Sawyer termed the 
been little advance in methods ac- search techniques are virtually “substantive factors” in business. 
tually used for evaluating media identical to those used 30 years|Four different audits were sug- 
in the past 25 years. ago, and that the old techniques gested and described: Marketing 
George H. Brown, director of the have merely been refined, rather | audit; attitude audit; communica- 
marketing research office of Ford than new techniques devised. Mr. | tions audit; and media attitude 


He noted, however, that the study | 


petition for Orlando’s Channel 9, 
which it now uses for. WLOF-TV. 

The case is one of several which 
| were initiated following congres- 
sional investigation of ex parte in- 
|fluence. The examiner said FCC 
Commissioner Richard A. Mack 
|had been improperly contacted in 
behalf of Mid-Florida, while a 
|competitive application for Chan- 
nel 9 was pending before the com- 
mission. 


|Arends Adds Citizens Bank 

Citizens Bank & Trust Co., Park 
Ridge, Ill, has appointed Donald 
L. Arends Inc., La Grange, IIl., to 
handle its advertising. 


Marks/Ritkin Adds One 
Behlman-Invar Electronics 

Corp., Santa Monica, has appointed 

Marks/Rifkin as its agency. 
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New York, Oct. 3—Dik Don- 
|chian is a BBDO account man 
|who went to the cleaners—of his 
|}own free will. He’s turned from 
Madison Ave. to running a couple 
of coin-operated dry cleaning es- 
tablishments. 

Mr. Donchian, an account super- 
| visor on The Saturday Evening 
. |Post until late last year, recently 
Se oS finished (1) compiling enough in- 

'\formation on the dry cleaning 
ie @am@® business “to tickle my imagina- 


3 PEER tion” and (2) lining up enough 
RMT TMS EP |money—close to $200,000. Going 
nt Paes Seem pemmuine? with him from BBDO was his as- 


s—anet ‘ sistant, Jim Boyle. 


‘ Lee Initial ads for his two stores, 
NOSTALGIA—Binney & Smith is run- opened Tiny Paley were 1.200. 
ning this color page in Parents’ jine newspaper-insertions of the 


Magazine for Crayola crayons, ask- Q&A type in the Yonkers Herald 
ing grown-ups to “act soon . . .| Statesman and the Riverdale Press, 
before the dreams of youth escape, to be followed by smaller ads de- 
beyond recapture.” Chirurg & signed to answer primary custom- 
Cairns, New York, is the agency. er questions, rather than promote 


| Donchian F orsakes Madison Ave.: Seeks | 
Success’ Sweet Smell as Coin-Op Cleaner | 


|said. “To me, this is what the ad- 


|by the manufacturer is not prop- 


the stores’ trade name, Cleaning | 
Genie. To announce the openings, 
10,000 to 15,000 direct mail pieces 
per store were sent out. 


s Because coin-op dry cleaning is 
so new and “dry-cleaning is some- 
what of a mystery,” customer edu- 
cation is “vital,” and the advertis- 
ing and promotion problem is 
not one requiring a highly crea- 
tive approach, Mr. Donchian said. 

“The problem here is one of 
answering the great number of 
questions in the most direct fash- 
ion possible. It’s a very straight- 
forward communications job,” he 


vertising business is all about any- 
way.” 

Mr. Donchian is convinced that 
most dealer-help material supplied 


erly oriented. “The material is 
prepared by people too far separat- 


OPEN FOR BUSINESS 
—Posing in front 
of one of his two 
new coin-operat- 
ed dry cleaning 
stores in Yonkers 
is Dik Donchian, 
former account 
supervisor with 
Batten, Barton, 
Durstine & Os- 
born. Mr. Don- 
chian says con- 
sumer education 
in this area is 
“vital” because 
dry cleaning is 
still “somewhat 
of a mystery.” 


ed from the problems of the cus- 


tomers,” he said, “because their 
oa L6393' SM primary concern is to sell ma- 
‘the chines. 

bis” > “ ’ . 


(€675 


——_ - I don’t blame them. Their suc- 
cess hinges on the success of the 
manufacturer. My success hinges 
on the number of people who walk 
into my stores and use the ma- 
chines. The manufacturer is more 
interested in me; I’m more inter- 
ested in my customers.” 

Although he’s been in the clean- 
ing business only a short time, it 
seems to Mr. Donchian that ad- 
men have an advantage as retail- 
ers because they are used to stiff 
competition. But admen as retail- 
ers have a big weakness, he adds 
—‘“the whole area of finance.” 
And that’s what he’s working on 
hardest these days.+ 


A visualisers dream 


FROM LONDON 


Hall to Retire as Field 
Enterprises Exec VP 

Arthur E. Hall will retire as 
exec vp of the newspaper division 
of Field Enterprises, Chicago, in 
December. 

Mr. Hall has 
been an official 
of the Chicago 
Daily News for 
32 years, and 
was its general 
manager when 
Field purchased 
the newspaper 
two years ago. 
He has served 


Qver 3,000 cracking good advertising photographs for $25 


Mayfiower’s famous international photo subjects each of which suggests a different 


library is now available to American agencies. 
This new service from London is now being 
used in 30 countries. 


Europe's top models and creative photo- 
graphers team-up to produce these sparkling 
pictures, all of which are taken with advertis- 
ing in mind. People appearing in the 
photographs have all been paid model fees, so 
pictures can be used for any commercial pur- 
pose. The library—on contact sheets as 
illustrated here—has been selected from 
thousands of shots covering a wide range of 


copy slant or advertising theme. 


When you become a subscriber we send you 
the entire Library in contact form which you 
can keep on file for ready reference. Creative 
work goes on constantly, and new exciting 
contact sheets will be sent to you each month 
at no additional charge, keeping your 
Library always expanding and up-to-date. A 
print to fit your layout can be air mailed 
within 24 hours for only $2.50* (plus 
postage). Reproduction fees vary according to 
use. Exclusivity can be arranged if required. 
*Print charge slightly higher above 8 x 10". 


in an adminis- 
trative capacity 
with Field for 
both the Daily 
News and Sun-Times. Mr. Hall 
was elected a director of Field En- 
terprises in 1959, and will continue 
on its board. Mr. Hall is president 
of the Chicago Newspaper Pub- 
lishers’ Assn. 


Arthur E. Hall 


Libby Promotes Two 


Libby, McNeill & Libby, Chi- 

Ma rfl St d. ° :# ib cago, has appointed Harry R. 

‘ , Mathis, vp, general manager and 

lower SLUALIO LLOTATY MAIL THIS ‘NO RISK’ COUPON NOW rene eee ite castern 

1 DOVER STREET - LONDON W.1 - ENGLAND | division and David V. Whitley has 

been appointed a vp. Mr. Mathis, 

| who joined the company in 1929, 

| was elected a vp in 1959 with 

| jurisdiction over frozen foods. Mr. 

| | Whitley has been with the com- 

| | pany 31 years and was appointed 

| general sales manager of the fro- 

foods division in 1959. 

| zen 
| 
| 
| 
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To: MAYFLOWER STUDIO 
1 Dover Street, London, W.1, England 


Please forward your complete library of over 3,000 photo- 
gtaphs in contact form. If not completely satisfied we 
will return collection immediately and you will refund 
remittance or cancel invoice. 


LH 2557 


*We enclose remittance value $25 

*Please bill us 

*Please send air mail and charge us extra postage 
*Delete not applicable 


_KNBC Names Calender 

| Dick Calender, formerly account 
executive of NBC Radio Spot Sales, 
San Francisco, has been appointed 


CET.) SE eee Mend ot Ca: sales manager of KNBC, San Fran- 
cisco. 
1 | 
RRR | WIST ‘Names Rogers 
NESE AS ONLI SR EES | WIST, Charlotte, N.C. has ap- 


pointed C. B. Rogers commercial 
| manager. Mr. Rogers was formerly 
sales manager of WAYS, Char- 


eS See wee Seer. 
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Avoid audienceanemiaitus* 


Trust Taft AND ABC to deliver the 


largest audiences in four great markets. o> 


Cincinnati Columbus’ Birmingham Lexington \\) 
WKRC WTVN WBRC WKYT C I) 
TV TV TV TV S 
am am am 
fm fm fm 


A 
4 
S TRU? 


* Nervous twitch caused by consistently low audience count. 
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...1S8 the People who read it!” 


In the ABC Seattle City Zone, people who 
read Gbhe Seattle Gimes have outstanding 
characteristics which make them THE BEST 
AUDIENCE YOUR ADVERTISING DOLLAR 


CAN REACH 


Just Released — the new 1961-62 study of Newspaper 
Penetration, Duplications and Characteristics in the 
Seattle market. This comprehensive study reveals: 


1; GAQBILY TRAITS <xxscctae rmccctna soc 


exclusive, most effective newspaper to deliver those buying factors 
affected by length of residence, age and family size. 


2. INCOME LEVELS - ine seattic Times is the exclusive 


leader at all income levels — at the highest levels, the leader by 21% to 1! 


3 . 0 C C U PATI 0 N S —- The Seattle Times’ exclusive readers bear 


the mark of the ability to buy! 


4. DOMINANT COVERAGE - tue seatite times is 


Seattle’s favorite newspaper — Seattle’s accepted newspaper - 
read by 7 out of 10 families. 
All these facts, and more, about the leadership of The Times are contained in the latest Newspaper 


Penetration, Duplications and Characteristics study of the Seattle Market, conducted by Dan Clark II and 
Associates = Write The Seattle Times or O’Mara & Ormsbee for your copy of this fact-filled survey. 


The Seattle Gimes 


Represented by O’Mara & Ormsbee, Inc. » New York, Chicago, Detroit Los Angeles, San Francisco 
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1960 Beer Ad 
Costs Reach 
$1.09 per Bbl. 


(Continued from Page 3) 

the ad slogan, “Brewed with pure 
Rocky Mountain spring water,” is 
unique in the brewing industry. 
Though the brewer spends rela- 
tively little for measured media 
advertising—$112,710 in spot tv 
and $33,202 in newspapers—it has 
managed to make substantial sales 
gains during the past few years. 

Coors is the leader in its home 
state with more than 60% of sales, 
and it leads in 10 states in its 11- 
state marketing area (a smaller 
marketing area than most of the 
bigger brewers). The Colorado 
brewer also made substantial sales 
gains in the California market last 
year. 

Coors does not release advertis- 
ing figures, but the company does 
spend substantial amounts for 
point of purchase materials and 
permanent outdoor painted signs. 
The brewer maintains close rela- 
tionships with distributors, how- 
ever, and through a distributor- 
advertising program, Coors pays 
for all point of purchase materials, 
such as bar displays, illuminated 
signs, etc., while its distributors 
pay for local advertising such as 
newspaper ads. Spot tv, radio and 
outdoor advertising are paid for on 
a 50-50 co-op basis by Coors and 
the distributors. 

True to precedent for the past 
few years, more top brewers made 
sales increases than advertising in- 
creases, as 14 boosted sales while 
seven registered losses. On the ad 
side, 11 increased ad spending and 
nine showed a decrease. Eight 
brewers chalked up sales and ad 
increases; four, whose sales were 
down, also spent fewer ad dollars. 
Five whose sales were up cut ex- 
penditures, and three whose sales 
were off, increased ad spending. 

Here are some highlights from 
the study: 


e Anheuser-Busch Inc., St. Louis, 
once again the top seller by a bet- 
ter than 2,000,000 bbl. margin and 
the top advertiser, registered sales 
of 8,480,000 bbls., over 1959 sales 
of 8,065,000. Busch hiked ad spend- 
ing just a little from $11,197,036 to 
$11,856,556 in 1960. Its 1960 ad 
costs also were up only slightly 
from $1.38 to $1.39 per bbl. and 
from 9.8¢ to 9.9¢ per case last year. 


e Jos. Schlitz Brewing Co., Mil- 
waukee, again ranked second in 
sales and ad spending, although for 
the second consecutive year sales 
were down to 5,640,000 bbls. in 
1960 from 5,863,000 bbls. in 1959. 
The Milwaukee brewer increased 
ad spending a whopping 13% to 
$10,070,397 from $7,461,781 in 1959, 
registering the highest per bbl. and 
per case costs of $1.78 and 12.7¢. 
The big increases in measured 
media spending were in outdoor 
and network tv. 


e Falstaff Brewing Co., St. Louis, 
ranked third largest seller but 
fourth largest advertiser with total 
sales of 4,940,000 bbls. in 1960, and 
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Sales of brewers whose 1960 output exceeded 1,000,000 bbls. related to the amount 
invested by each in general magazines, newspapers (including Sunday sections), net- 
work and spot tv, and outdoor. These figures are not offered as complete records of ex- 
penditures; brewers spend large sums in radio as well as point of purchase materials 
and other non-measured media. Sales figures for this study were taken for the first 
time from a compilation by Brewing World and the National Beer Wholesalers Assn. 
Figures were published in the June issue of Brewing World, copyright 1961. 


Copyright 1961 by Advertising Publications Inc. 


Per-Case Costs of Beer and Ale Advertising © 


an advertising expenditure of $5,-| 


429,472 im 1960, and per bbl. cost 
of $1.09 and per case cost of 7.7¢. 
The 1959 breakdown: 
bbls. sold; $5,457,056, advertising; 
and ad costs of $1.14 per bbl. and 
8.1¢ per case. 


e Theo. Hamm Brewing Co., St. 
Paul, was third largest advertiser 
and again ranked in seventh place 
in sales. Hamm increased its adver- 
tising to $5,502,802 from $4,446,749 
in 1959 while sales rose slightly 
from 3,552,000 bbls. in 1959 to 3,- 
907,000 bbls. in 1960. Hamm, which 
(Continued on Page 72), 


4,748,000 | 


BREWER 1960 1959 1958 1957 1956 1955 1954 1953 1952 
ANHEUSER-BUSCH INC. 
1,000 bbls. sold 8,480 8,065 6,982 5,864 5,864 5,617 5,829 6711 6,034 
Ad investment $11,856,556 $11,197,036 1t$10,263,530 $ 9,438,976 $ 6,816,889 $ 5,493,665 $ 6,820,379 $ 3,041,609 $ 1,681,096 
Ad cost per bbl. $1.39 $1.38 $1.47 $1.60 $1.16 97.8¢ $1.17 45¢ 28¢ 
Ad cost per case 9.9¢ 9.8¢ 10.5¢ 11.4¢ 8.2¢ 6.4¢ 8.5¢ 3.3¢ 2¢ 
tJOS. SCHLITZ BREWING CO. 
1,000 bbls. sold 5,640 5,863 5,893 6,024 5,941 5,780 5,406 5,255 6,347 
Ad investment $10,070,397 $ 7,461,781 $ 7,741,692 $10,682,254 $ 8,605,134 $ 7,450,861 $ 7,319,025 $ 3,733,430 $ 2,341,768 
Ad cost per bbl. $1.78 $1.27 $1.31 $1.77 $1.45 $1.29 $1.35 71¢ 37¢ 
Ad cost per case 12.7¢ o¢ 9.3¢ 12.6¢ 10.3¢ 9.3¢ 9.8¢ 5.2¢ 2.7¢ 
FALSTAFF BREWING CO. . 
1,000 bbls. sold 4,940 4,748 4,502 4,282 3,870 3,653 3,290 2,911 2,277 
Ad investment $ 5,429,472 $ 5,457,056 $ 5,266,140 $ 5,363,527 $ 4,383,350 $ 2,594,448 $ 2,744,722 $ 1,197,891 $ 784,667 
Ad cost per bbl. $1.09 $1.14 $1.16 $1.25 $1.13 71¢ 83.4¢ 4i¢ 34¢ 
Ad cost per case 7.7¢ 8.1¢ 8.2¢ 8.9¢ 8¢ 5.1¢ 6¢ 3¢ 2.5¢ 
*CARLING BREWING CO. 
1,000 bbls. sold 4,822 4,418 3,531 3,151 2,997 2,655 1,340 1,096 893 
Ad investment $ 4,757,981 $ 3,853,435 tt$ 2,926,893 $ 1,848,718 $ 2,799,404 $ 423,045 
Ad cost per bbl. 98¢ 87¢ 83¢ 59¢ 93¢ 15.9¢ 
Ad cost per case 7¢ 6.2¢ 5.8¢ 4.2¢ 6.6¢ 1.2¢ 
*SPABST BREWING CO. 
1,000 bbls. sold 4,760 4,500 2,550 *2,700 *3,115 3,500 3,500 4,250 4,047 
Ad investment $ 4,745,145 $ 4,036,989 $ 3,231,032 $ 4,332,504 $ 6,202,978 $ 3,408,382 $ 4,147,572 $ 3,089,864 $ 2,936,895 
Ad cost per bbl. 99¢ 89¢ $1.26 $1.60 $1.99 97.3¢ $1.18 73¢ 73¢ 
Ad cost per case 7¢ 6.3¢ 9¢ 11.4¢ 14.2¢ 7¢ 8.6¢ 5.3¢ 5.3¢ 
+P. BALLANTINE & SONS 
1,000 bbls. sold 4,409 4,325 4,036 3,982 3,967 3,953 3,713 3,882 4,038 
Ad investment $ 3,215,348 $ 2,938,362 $ 3,380,600 $ 3,878,398 $ 3,434,816 $ 1,571,939 $ 2,693,234 $ 2,021,738 $ 2,465,750 
Ad cost per bbl. 72¢ 67¢ 83¢ 97¢ 86¢ 39.7¢ 72.5¢ 52¢ 6l¢ 
Ad cost per case 5.1¢ 4.7¢ 5.9¢ 6.9¢ 6.1¢ 2.9¢ 5.3¢ 3.8¢ 4.4¢ 
THEO. HAMM BREWING CO. 
1,000 bbls. sold 3,907 3,552 3,394 3,376 3,325 3,072 2,249 1,686 1,380 
Ad investment $ 5,502,802 $ 4,446,749  $ 4,038,642 $ 3,932,007 $ 3,518,441 $ 2,034,130 $1,908,550 $ 647,773 $ 432,626 
Ad cost per bbl. $1.40 $1.25 $1.19 $1.16 $1.06 $1.17 84.9¢ 38¢ 31¢ 
Ad cost per case 10¢ 8.9¢ 8.5¢ 8.3¢ 7.5¢ 8¢ 6.1¢ 2.8¢ 2.2¢ 
F. & M. SCHAEFER BREWING CO. 
1,000 bbls. sold 3,101 3,050 2,787 2,940 2,720 2,675 2,690 2,541 2,400 
Ad investment $ 2,359,280  $ 2,933,733 $ 3,335,232 $ 2,530,082 $ 2,240,051 $ 1,548,486 $ 1,632,610 $ 631,093 $ 864,375 
Ad cost per bbl. 76¢ 96¢ $1.19 86¢ 82¢ 57.8¢ 60.7¢ 25¢ 36¢ 
Ad cost per co 5.4¢ 6.8¢ 8.5¢ 6.1¢ 5.8¢ 4.2¢ 4.4¢ 1.8¢ 2.6¢ 
LIEBMANN BREWERIES 
1,000 bbls. sold 2,730 2,929 2,847 ++2,900 2.882 3,162 3,410 3,085 2,875 
Ad investment $ 3,211,331 $ 3,983,679 $ 4,552,063 $ 4,753,115 $ 4,172,138 $ 3,706,080 $ 4,144,370 $ 2,212,971 $ 2,212,823 
Ad cost per bbl. $1.17 $1.36 $1.59 $1.63 $1.45 $1.17 $1.21 72¢ 77¢ 
Ad cost per case 8.3¢ 9.7¢ 11.3¢ 11.6¢ 10.4¢ 8¢ 8.8¢ 5.2¢ 5.6¢ 
MILLER BREWING CO. 
1,000 bbls. sold 2,376 2,359 2,220 +*2,221 2,246 2,191 2,096 2,138 3,043 
Ad_ investment $ 3,794,492 $3,114,585 $3,219,304 $ 3,200,547 $ 3,683,764 $ 1,683,523 $ 3,430,691 $ 1,327,696 $ 1,227,687 
Ad cost per bbl. $1.59 $1.32 $1.45 $1.44 $1.64 76.8¢ $1.64 62¢ 40¢ 
Ad cost per case 11.3¢ 9.4¢ 10.3¢ 10.2¢ 11.7¢ 5.6¢ 6.1¢ 4.5¢ 2.9¢ 
LUCKY LAGER BREWING CO. 
1,000 bbls. sold 2,168 2,178 2,265 +*2,024 1,960 1,824 1,775 1,740 1,475 
Ad investment $ 1,323,134 $ 2,242,800 $ 1,992,381 $ 2,058,622 $ 1,780,654 $ 1,223,857 $ 1,252,698 $ 223,651 $ 116,728 
Ad cost per bbl. 61¢ $1.02 B8¢ $1.01 91¢ 67¢ 70.6¢ 13¢ 8¢ 
Ad cost per case 43¢ 7.2¢ 6.2¢ 7.2¢ 6.5¢ 4.8¢ 5¢ 0.9¢ 0.6¢ 
STROH BREWING CO. 
1,000 bbls. sold 2,102 2,111 1,925 2,584 2,709 2,153 1,450 1,135 822 
Ad investment $ 1,673,613 $ 1,858,005 $ 1,984,471 $ 2,042,310 $ 1,833,535 $ 1,202,534 $ 891,231 $ 395,994 $ 255,005 
Ad cost per bbl. 79¢ 88¢ $1.03 79¢ 68¢ 55.8¢ 61.5¢ 35¢ 31¢ 
Ad cost per case 5.6¢ 6.2¢ 7.3¢ 5.6¢ 4.8¢ 4¢ 4.5¢ 2.5¢ 2.2¢ 
ADOLPH COORS CO. 
1,000 bbls. sold 1,907 1,649 1,400 1,147 1,090 1,042 
Ad investment $ 145,912 $ 142,095 $ 156,332 $ 110,765 $ 69,058 $ 32,238 
Ad cost per bbl. 8¢ 8¢ l1¢ 10¢ 6.3¢ 3¢ 
Ad cost per case .** ee ** 0.7¢ 0.4¢ 0.2¢ 
*C. SCHMIDT & SONS 
1,000 bbls. sold 1,811 1,732 1,661 1,757 1,850 1,917 1,516 1,374 1,213 
Ad investment $ 1,779,482 $ 1,489,252 $ 1,000,203 $ 917,821 $ 757,287 $ 548,653 $ 421,880 $ 286,851 $ 202,389 
Ad cost per bbl. 98¢ 85¢ 60¢ 52¢ 4\¢ 28.6¢ 27.8¢ 21¢ 17¢ 
Ad cost per case 7¢ 6¢ 4.2¢ 3.7¢ 3¢ 2¢ 2¢ 1.5¢ 1.2¢ 
DREWERY’S LTD. 
1,000 bbls. sold 1,638 1,629 1,527 1,369 1,432 1,425 1,372 1,420 1,222 
Ad investment $ 869,513 $ 904,749 $ 957,458 $ 1,023,526 $ 1,143,670 $ 543,119 $ 477,779 $ 204,998 $ 91,951 
Ad cost per bbl. 53¢ 55¢ 62¢ 75¢ 79¢ 38.1¢ 34.8¢ 14¢ 8¢ 
Ad cost per case 3.7¢ 3.9¢ 4.4¢ 5.4¢ 5.6¢ 2.8¢ 2.5¢ 1¢ 0.6¢ 
OLYMPIA BREWING CO. 
1,000 bbls. sold 1,496 1,415 1,249 1,104 1,016 865 815 
Ad _ investment $ 873,576 $ 1,559,587 $ 520,188 $ 1,298,181 $ 1,086,962 
Ad cost per bbl. 58¢ $1.10 4i¢ $1.18 $1.06 
Ad cost per case 4.i¢ 7.8¢ 2.9¢ 8.4¢ 7.5¢ 
PIEL BROS. 
1,000 bbls. sold 1,486 1,511 1,420 *1,435 *1,350 1,365 1,395 1,375 1,200 
Ad investment $ 1,693,270 $ 1,575,181 $ 1,908,295 $ 1,694,514 $ 1,665,216 $ 404,867 $ 698,192 $ 193,564 $ 269,014 
Ad cost per bbl. $1.13 $1.04 $1.34 $1.18 $1.23 29.6¢ 50¢ 14¢ 22¢ 
Ad cost per case 8¢ 7.4¢ 9.5¢ 8.4¢ 8.8¢ 2.1¢ 3.6¢ 1¢ 1.6¢ 
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A famous voice teacher heard Caruso singing in a hotel room, and was not impressed. 
That evening, he heard him sing the same arias, before a packed respectful house at the 
Metropolitan Opera, and was overwhelmed. It's the same with national advertising. 
Whatever the merit of the advertisement in copy, layout, and type proof, its power depends 
‘finally upon the stage where it appears before a national audience. 


The basic value of America's national magazines is that they provide a worthy stage of 
editorial value and reader respect for the genius of American advertising. The selling power 
of a national magazine advertisement is supported by a full cast of editorial features and by 
an audience, often many years in depth, who respect the magazine as opera goers respect 
the traditions of the Metropolitan. 


hs - a. 
aut a = 
Fred Steffen, a vigorous draftsman and stylistic 
innovator has contributed to the editorial and 


advertising pages of many national magazines. 


This is one of a series of advertisements, developed 
in collaboration with artists and photographers who 
design and illustrate for magazines and national 
advertising, which express our appreciation of 
America’s national magazines as basic media of 
advertising. For more than a quarter century our 
contributions have been technical... fine photo- 
engravings made for many of America's leading 
advertisers, agencies, and publishers. This experi- 
ence has given us an insight, here placed on public 
record, into the values of magazines in American 
life and advertising. 


COLLINS, MILLER & HUTCHINGS, INC. 


America's finest photoengraving plant 
for letterpress and gravure 
333 West Lake Street, Chicago 
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Beer Ad Costs... 


spends its ad dollars mostly in spot 
tv and outdoor media, registered 
one of the highest per bbl. and per 
case ad costs—$1.40 per bbl. and 
10¢ per case. This compared to 
1959 ad costs of $1.25 and 8.9¢. 

e One brewer who cut ad costs 
considerably in 1960—and saw 


sales drop—was Jacob Ruppert. 
New York, which | 
last year registered the highest ad 


Brewing Co., 


costs in AA’s study. Ruppert 
slashed its advertising from $2,- 
650,806 to $1,480,527 and suffered 
a sales drop from 1,430,000 bbls. in 
1959 to 1,305,000 bbls. in 1960. Ad 
costs in 1960 were $1.13 per bbl. 
and 8¢ per case, compared with 
$1.85 per bbl. and 13.2¢ per case in 
1959. 

Of six measured media, spot tv 


remained the favorite for the} 


brewers as they spent $28,650,300 
in this medium. Outdoor took the 
next largest chunk, $19,544,986; 


newspapers, $7,890,924; magazines, | 


$6,815,106; network tv, $6,375,285; 
and business publications, $223,600. 

AA has calculated figures in this 
annual survey of the industry from 


various sources of data on adver- | 


tising media and from estimated 
barrelage figures compiled by 
Brewing World and National Beer 


Wholesalers Assn. This is the first | 


year AA has used the latter fig- 
ures, 
most up-to-date estimates of bar- 
relage totals. 

Data included in this study are 
newspaper ad costs (including 
supplements) as measured by the 
Bureau of Advertising, American 
Newspaper Publishers Assn.; mag- 
azines and network tv as measured 
by Publishers’ Information Bureau; 
spot tv, by Television Bureau of 
Advertising; business publications 
by Associated Business Publica- 
tions, and outdoor by Outdoor Ad- 
vertising Inc. 


® The ad figures are only a rough 
indication of comparable ad costs 
by brewers. The measured media 
figures are based on gross rates 
and (in case of broadcast media) 
exclude production and talent 
costs. Omitted completely from the 
calculations are large amounts 
which brewers spend on radio as 
well as point of purchase materi- 
als, direct mail, dealer helps, etc., 
for which measured figures are 
not available. Also omitted from 
the study are sizable advertising 


visual communication 


15,000 B.C.—Cave Painting—Altamiro, Spain 


NOW...OUR GRAPHIC PLANNING UNIT 
MAKES IT POSSIBLE TO ACQUIRE 


a16 page booklet, 103/4 x 81/4” 
FULL PROCESS COLOR 
complete, only 25¢ per unit* 


price includes——ayout and design 
all photography—aert—typography 
four-color process separations 
fine quality printing...no extras 
We quantities of 50.000. prices on other quastites upoe request. 


Some of our friends are: 

The Sotemes & Guggenheum Museum ——— Venus Pen & Pencil Corp 
The American Rote Watch Corp —Underwood Corp fino! Associates 
American Type Founders———foontorware ——Boys Clubs of Amenca 


Call, write or were coflect—We are stafied te personally handle your 
requirements, wherever your location throughout the United States 


STERLIP PRESS, INCORPORATED 
240 West 40th Street, New York 18, N.Y 


Telephone ———--- LA ck awanna 4-6897 


which now represent the, 


(Continued from Page 70) 
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Per-Case Costs of Beer and Ale Advertising 


BREWER 1960 1959 1958 1957 1956 1955 1954 1953 1952 
NATIONAL BREWING CO. 
1,000 bbls. sold 1,355 1,342 1,294 1,301 *1,115 1,286 
Ad investment $ 1,092,068 $ 1,840,952 $ 1,876,208 $ 1,353,155 $ 1,221,254 $ 211,987 
Ad cost per bbl. 80¢ $1.37 $1.45 $1.04 $1.10 16.4¢ 
Ad cost per case 5.7¢ 97¢ 10.3¢ 7.4¢ 7.9¢ 1.2¢ 
| JACOB RUPPERT 
1,000 bbls. sold 1,305 1,430 1,450 1,490 1,539 1,638 1,769 2,005 1,800 
Ad _ investment $ 1,480,527 $ 2,650,806 $ 1,653,014 $ 873,055 $ 1,098,454 $ 925,627 $ 710,335 $ 436,038 $ 465,587 
Ad cost per bbl. $1.13 $1.85 $1.14 59¢ 71¢ 56.5¢ 40.1¢ 22¢ 26¢ 
Ad cost per case 8¢ 13.2¢ B.1¢ 4.2¢ 5¢ 4.1¢ 2.9¢ 1.6¢ 1.9¢ 
DUQUESNE BREWING CO. 
1,000 bbls. soid 1,048 1,098 1,032 1,062 1,046 988 904 
Ad investment $ 1,167,688 $ 1,115,103 $ 1,268,579 $ 1,222,623 $ 1,148,505 
Ad cost per bbl. $1.11 $1.01 $1.22 $1.15 $1.09 
Ad cost per case 7.9¢ 7.2¢ 8.7¢ 8.2¢ 7.7¢ 
| PEARL BREWING CO. 
| 1,000 bbls. sold 1,026 
| Ad investment $ 1,269,227 
Ad cost per bbl. $1.23 
Ad cost per case 8.7¢ 
JACKSON BREWING CO. 
1,000 bbls. sold 1,012 ee 1,030 1,107 1,051 1,008 1,006 
Ad investment $ 1,191,384 $ 1,599,703 $ 1,377,315 $ 1,197,871 $ 804,199 
Ad cost per bbl. $1.17 ———_ $1.55 $1.24 $1.13 79.7¢ 
Ad cost per case 8.3¢ ——— li¢ 8.9¢ 8¢ 5.8¢ 


|expenditures by distributors. 

It must also be pointed out that 
figures given in the accompanying 
chart are not strictly comparable, 
since network radio has not been 
|measured since the first seven 
months of 1955. Spot tv has been 
measured .only since the fourth 
quarter of 1955, and outdoor fig- 
ures have been available only 
since 1954. 
| The accompanying table shows 
brewers listed in order of their 
sales rank for 1960. For each, an 
advertising expenditure and per- 
barrel and per-case ad figure is 
also given. For the purpose of the 
|study, AA has taken 14 cases per 
| barrel as the standard, though ac- 
tually not all the barrelage was 
sold in cases. + 


Pioneer Ice Cream to YER 

Pioneer Ice Cream division of 
the Borden Co., Brooklyn, N.-Y., 
has named Young & Rubicam, 
New York, to handle its advertis- 
ing, effective Jan. 1. Y&R handles 
national advertising for Borden ice 
j}cream, and the local division, 
|which sells under the Borden, 
Lady Borden, Reid, Ricciardi and 
Horton brands, decided it could 
better coordinate its efforts with 
the national program by moving to 
the national agency. The account 


is presently handled by Doherty, | 


Clifford, Steers & Shenfield. 


Two Join Leo Burnett 

Gilbert P. Goetz and Frederick 
D. Montgomery have joined Leo 
Burnett Co., Chicago. Mr. Goetz, 
an account executive, was with 


|Klau-Van Pietersom-Dunlap, Mil-_ 


| waukee. Mr. Montgomery, former- 
ly general manager of North 
Woods Coffee Co. and Pop-Ice 
Corp., Chicago, will be in the ac- 
count group. 


Newbury Elected Club Head 
‘Kenneth L. Newbury, Patriot 


elected president of the New Eng- 
land Newspaper Advertising Ex- 
}ecutives Assn. Also elected were 


ford, Conn., vp, and Charles H. 
Miller, Daily News, Milford, Mass., 
secretary. 


Hixson Resigns Kleen King 

| Hixson & Jorgensen, Los An- 
geles, has resigned Kleen King 
Home Products Inc., maker of a 
line of detergents, as “uneconom- 
ic.” The account billed at an an- 
nual rate of $40,000, the agency 
said. 


| 


Corp. Meeting; No Shift from Brands: Cleaves 


*Estimated. **Advertising cost per case a fraction of 1¢. ttRevised. Figures include expenditure for both beer & ale. SThe 1960 ad expenditure and sales figure listed for Pabst 
also includes amounts for Blatz, which Pabst bought in 1958. Previous AA studies have listed these two brewers individually, but since purchase of Blatz, Pabst management has 
not disclosed individual sales figures for the two brands. 1960 ad expenditure for Blatz was $2,290,455. 


‘Brands Are Waning, French Tells Container ‘"*” “°te “}ust n° damned good.” 


He said that today stereo fm is 
being brought on the market 
“roughly 18 months too soon,” just 


New York, Oct. 3—The private | until it has gotten the most mile- | as manufacturers had been stam- 


today at Container Corp. of Amer- 


|ica’s seminar here on top manage- | 


ment’s expanding role in market- 
ing. 


Some 300 executives attending| pointed up the part played by the 


the seminar heard six panelists, 
headed by Edward C. Bursk, pro- 
fessor of marketing at the Har- 
vard Business School, stray from 
their set assignments, “Organizing 
for Marketing Action” and “De- 
veloping Marketing Strategy.” 


|Associated Merchandising Corp., 
jsaid the day of strong consumer 
loyalty to advertised brands no 


label reared its anonymous head j|age out of it, 


| 


he indicated. 


} 


peded into stereo hi fi. “When I 
saw this, I said, ‘My God, they’re 


s Martin Mayer, author of “Mad- | doing it again’.” 


ison Avenue, U.S.A.,” said the ex- 
ample of A&P and Sears, Roebuck 


reputation of the retailer in build- 
ing such sales. “These guys have 
raised hell with their suppliers,” 
he said, emphasizing quality con- 


|trol, laboratory tests and so on.) 
For instance, “Sears would blow | 


longer exists. Most brands, he said, | 


have taken the safe route, copy- 
jing their competition in product 
features and in advertising. 

In department store merchan- 
dising, it was asserted, many 
brands are prominent because re- 
tailers have made them prominent. 
| 
|@ R. Lee Waterman, vp and gen- 
eral manager of the consumer 
products division of Corning Glass 


products were below par, he said. 

“In fact, I could put my finger 
on some areas where Sears and 
A&P have got better quality than 
some other private labels.” 

Citing a court case resulting 
from power brake failures on Bu- 
ick automobiles, he added: “If 


|off a rocket to Whirlpool” when) 
| William T. French, president of | 


e Mr. Mayer said, “You can al- 
ways prove that what you're get- 
ting now is the best.” However, 
“TI watched the wizards at work on 
Edsel. Only the experts can go 
that far wrong.” 

Other panelists were Thomas B. 
Adams, president of Campbell- 
Ewald Co.; Marvin Bower, man- 
aging director of McKinsey & Co.; 


j}and Harley V. McNamara, chair- 


you have a blatant product failure, | 


you have a situation where adver- 
| tising is not going to help you for 
'a long time.” Some products, he 
said, were market failures because 


man of the executive committee 
of National Tea Co. + 


Tisdale to Massey-Ferguson 

Clive R. Tisdale, formerly ad- 
vertising and public relations man- 
ager of Fruehauf Trailer Co. of 
Canada Ltd., has been named as- 
sistant to the director of public 
relations of Massey-Ferguson Ltd., 
Toronto. 


Works, said the contest between | 


branded and non-branded products 
had been going on for 30 years; 
| yet he could not see a swing from 
brands. 

“If brands are going out of 


style, we should know about it,” | 


he said. 
Mr. French contended, “Prob- 
ably the best-known coffee in the 
U.S. today is technically a private 
label.” 
But fellow panelist Herbert M. 
Cleaves, exec vp-marketing, 


|day is not a private label; it’s an 
| advertised brand.” 
Mr. Cleaves added that in many 


are recognized by the consumer as 
| being approximately equal. 
“She will 


| 


| gives advertising the role of mak- 


| ing the consumer choose one oves | 


| the other. 


Mr. Cleaves said the key factor | 
“If you can| 


\is the product itself: 
|}develop a product that you can 


shout about, then your advertising | 
becomes less costly.” However, he| 


said, the advantage does not last 


long before the others catch up.}| 
does not give a| 


General Foods 
product to private label marketers 


of | 
| General Foods, disagreed: “The| 
| best-known coffee in the U.S. to-| 


Ledger, Quincy, Mass., has been product categories the top brands | 


the newspaper 


that GROWS ORCHIDS 


they're right. 


They say orchids are tough to raise in Central Florida... and 


@ But it’s a newspaper's business to lead . . . not only in politics 
but in all kinds of civic projects. That, in our book, includes taking 


the lead in beautifying our town. 


@ Years ago we bought truckloads of azaleas and sold them be- 
low cost. Today the azalea season in Orlando actually and factually 


_ creates here a Real City Beautiful. 


@ Now we're raising orchids. We spent $40,000 on an orchid 
house, another $60,000 on plants, supplies and labor . . . but we 


don't sell them... we give them away to the sick and invalid in 


our hospitals. 


accept any one of) 
| James H. Wilson, Advocate, Stam- | them,” he said, indicating that this | 


J 
| 


~6Orlando- 


Sputinel-Star- 


ORLANDO, FLORIDA 


GATEWAY TO THE MOON & ORLANDO SERVES CAPE CANAVERAL 


MARTIN ANDERSEN 
Editor/Owner/Ad Writer/Galley Boy/Orchid Grower 


eae pe Sr * Lo at ae ae aed ne 4-6 {3 ee ag me, Mae ee ay oi hry ore m7 ce np, Ber Fond ft ew: i a ae a ee ie ae a gen & eas - CO he bas at: “Ge aah Pe ye. eee aa! te Bere. Zan, Pagan ne oi 3 Sei: ie ae oh een ees Exe Vek ene Go , iL ee a ea te ee is, A ea ke “ meee: _— 7 ‘ena ae 
© saat oe eae Bitty Peer ee ats: foe ‘year er aie eee ee «en | * “ deat ae "apg ait ai a eR broad tsa Ban i ee Ce aes oa Seer: ees tee Fe Se, eae 2 fn ig! Sei gina | ares BP Se Fee Si 
cc eee pe ee ee a ee ee ee er OR Mee ae ee eM 
ee Sie a) IRS, Tae ea aaa ad ea a ae aR NL eo 71 em ama 8 TS IM WS eerie me eam SE TS Min es aR ara RE at om NS hat ys ok Set As ae ce goa NTP Raa aR Sy wea ao), + RA Meret, | leap eeer ena, 
Re Ny Fas Pe yl Gi Riaeeaee 5e Sa ee ae ae ey rE rea ee: | age Sige eta aS at ; ehseerenne ae vs ea ee eo a sO, aS oe gee ae ny PRE, Shieh SASS ‘ Ae ae | ed ar Be ier 2 ote a RIO ey Rt ea ea” Pere CRC 
ies se LT eS aa ek Fe ae a Ser eh Ree on esi ga i a a Ia ic ‘uh Berta are Pe eee eee — wid Se ra FOE FW ote haem, eee 
Bae eh i Fis: Thee ee 3 ve tat St oh aan re a Vise ey i ioe et a, ae Margot ee ee WOO fe ae ene a pe ee Oe Oe en. tC. Se eT oust - ef a BER I CE Se ae 4 eT, ae ea iar eae Ge Beat ee = He 
alg) ee eee 5 . or ye by £ <o sia st ER = Is OPIN a hb a! i 2 
2 Fike ae ‘ : " é ye 3 
en Rete — a Rte 
a ST ey Oo rater 
Piagie Fs | Sone 
ages | rales 
Pb igh a 
ES ites Tie 
pee: cs dh RR tee = 
ed ih eq i i 
a ie 4 i] 
ea 
ee a ee 
POON? a 
Se ae eee 
Se oo 
vn 
ae 
gee ss? . ee 
pore T ay 
ica cach “S 
<a a ee 5% 
oi ilps ak Le bas 
Pha kan ei 
— ‘ ae . 
: Saar ee 
Rea ; 
i Pigs a s E 
- Fi : 
pi ae 
| po | : 
: 
ec Sais i ike 
2% So eles 
ea i Po te 
eae ai 
a Saale poe Te de 
ba es = ah 
: x od ee 
pape. eos ae , 
tel gaa ete 
<P a et ee ae 
oo ay 
¢ : 
ae ear 
oe # Ween es a ee a | SS a 
meee : DS SS Ea eS eo PRR Rate ane oe 
ne - a 5 . — - ; ; 
i nL eee rae |S ee le ee : 
at Se 4 2 
2 " : ee 5 | 
: _ 
fe iti ame iene ; 
> > A, oe es oe Le ae en (ae ee : 
Pe ie thes ale i ee .o je eS Oe 
: RAY ee | 
ge eed a : 
: $0) 20 eee . : 
es ise Ago We < ae “tee Pay te ‘ a : 1 
Sa s mi . . Bi ‘ 
vee 3 i ee 2 
= -~ es po ee : 
i fs, ama eB 
Press, a", an Ee f 
PO © ae 4 ; : ee 
- 7 ~seo 1 3 , 
chat ae b | _— 2 
: m - ¥ Yt, : 
ee ee 
ee + 2 
: ve ‘ a 
2 : my he o 
\ eae aie Pee a J ‘ iS ™ = je a 


rod 
ee ey 


youve 


a billion wueahere! 


Be choosy! Just take the new plants being built in the 
Chemical Process Industries that cost a million or more. 
CHEMICAL WEEK did and found the total was $854,100,000 
— just for the first six months of ’61! Their comment... 
“The brisk May and June contracting pace hints ’61 will be 
a good year, but probably not quite the equal of 1960.” 


Masters of understatement, these CW editors...but re- 
member, building encourages more building. That’s why 


CPI management men, reading CHEM WEEK’s construction 


report, will view it with a calculating eye...“What fields 
are doing the heavy spending?” —“Where are the new 
plants locaied?” —“What.are the products?” — “Which en- 


In 


th 


and 


— te. 


gineering firms are doing which jobs?” —“How much is 
going on abroad?” And because they lean heavily on CW 
for the specialized “intelligence” that helps guide critical 
decisions, they find this report compacted with what they 
want to know most about new construction. 


Two dominant differences make CHEMICAL WEEK unique 
among all CPI publications. It alone matches the mind and 
mood of CPI-Management to the exclusion of anything or 
anybody else. It alone has the editorial resourcefulness to 
seek and interpret the news from the profit perspective. 
Now you know why more and more profit-minded adver- 
tisers are finding it their most resourceful medium. 


dustry Spokesman for CPli-Management 


Chemical Week 


fount 


A McGraw-Hill Businesspaper 
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ABP Mails ‘Full Disclosure 
Form for Publication Research’ | 


Associated Business Publications | 
has started mailing its “Full dis-. 
closure form for publication re-| 
search” to publishers, agencies and | 
advertisers. The form was pro- | 
duced at the urging of advertising | 
buyers, and represents ABP’s ef- | 
fort to upgrade ad and marketing 
research through full disclosure of 
research methodology. 

ABP reports that American Avi- 
ation Publications, Reuben H. Don- | 
nelley Corp. and McGraw-Hill 
Publishing Co. are among those 
who have agreed to use the form. 


AD UPDATED— 
Walter E. Heller 
& Co., commer- 
cial factor, re- 
peats this three- 
year-old ad “with 
a few correc- 
tions” to show 
further progress 
of a client. Gour- 
fain & Loeff has 
scheduled the ad 
for financial 
publications. 


THE WESTERN HORSEMAN 
Readers Own 936,743 


Head Horses, 
8,166,000 Head Cattie 


COLORADO SPRINGS COLORADO 


| 
} 
NORTH NEVADA AVENUE 
' 


Ge 


“Heller working funds have functioned 


for us as equity capital”. / 4d @/ 


| Freeman Shoe Plans Radio, 
|Magazine Drive in Spring 
| Freeman Shoe Corp., Beloit, 
| Wis., will launch a “medal winning 
|styles” promotion next spring, the 

most intensive campaign in com- 
|pany history. Network radio spots 
|on NBC’s “Monitor” will feature 
| entertainers Gordon and Sheila 
| MacRae. These spots will also be 

offered to dealers for use on local 
| stations. 

The MacRaes also will be pic- 
tured in ads in Gentlemen’s Quar- 
terly, Holiday, Sports Ilustrated, 
Time and Wall Street Journal. 
The husband-wife team will be 
featured in point of sale material, 
direct mail pieces and newspaper 
ad mats as well. J. Walter Thomp- 
son Co., Chicago, is the agency. 


Graham Moves Offices 

Hugh H. Graham & Associates 
has moved from New Britain, 
Conn., to Professional Park, Farm- 
ington, Conn. 


AWARD-WINNING COLOR 


IN A 


SALES-WINNING MARKET 


Once again the Peoria Journal Star won Editor & Publisher's top award for 2-color reproduction by 


newspapers of 100,000 to 250,000 circulation. 


Appropriately, the ad was for a Peoria product — 


Jas. Barclay & Co., Ltd.’s Corby’s Reserve Whiskey. Distilling is one of Peoria’s major industries... 
another reason why this metropolitan area has grown to become America’s 8lst market and the 2nd 
largest market in Illinois. Peoria Journal Star circulation hits 89% of this area's households, overflowing 
to 13 counties where over half a million people earn over a billion dollars annually. 


One of the pleasant things sbout Corby's is that it does as much for 
fruit favored cocktail as it does for » highball or » Manhattan Mix it plain or 
fancy you || make more kinds of drinks and make them better Try it and see! 


CORBY’S ... smoothest whiskey this side of Conede 


( 


COLOR FACTS 


low premium rates. 


Advertiser: Jas. Barclay & Co.,Ltd. (Division of Hiram Walker & Sons, Inc.) 
Agency: Ross Roy — B.S.F.&D., Inc. 


R.O.P. Color... full color or spot... available 
7 days a week...1000 line minimum... 


Peoria Journal Star 


O'MARA & ORMSBEE, INC. 
National Representatives 


Advertising Age, October 9, 1961 


Stores Bar Soft 
Drinks in Strike 


in San Francisco 


Coke, Pepsi, Seven-Up 
Are Hit; Teamster Ads 
to Push Hires Root Beer 


San FRANcIsco, Oct. 3—The In- 
ternational Brotherhood of Team- 
sters got an unusual assist from 
some employers here this week, in 
a strike against Coca-Cola, Seven- 
Up, Pepsi-Cola and other drinks. 

Hundreds of small grocery stores 
throughout Northern California 
and two major chains have refused 
to accept deliveries of soft drinks 
from firms struck by the union. 

One store official explained sim- 
ply, “We don’t want any more 
trouble with the teamsters.” 

Officials of Lucky Stores, which 
has dozens of East Bay outlets, ac- 
knowledged they had _ ordered 
stores not to accept any more de- 
liveries. Safeway reportedly took 
the same stand, but the chain re- 
fused to confirm it. 

The San Francisco Retail Gro- 
cers’ Assn. said most of its 1,200 in- 
dependent grocery store members 
are declining to accept deliveries 
of the soft drinks. 


s John Brown, president of the 
Coca-Cola Bottling Co. here, ad- 
mitted that there is “some reluc- 
tance from dealers to buy and some 
question about the chains.” 

All of the teamster locals in the 
/Bay Area are promoting a whole- 
sale boycott against 20 soft drinks 
made by seven struck companies. 
The union has 500 drivers and 
bottlers on strike, and the com- 
panies have hired non-union 
workers to replace the strikers. 

Mr. Brown’s company is the 
largest involved in the dispute; 
it is sending out 17 trucks on daily 
deliveries through picket lines, as 
compared with 40 trucks used nor- 
mally. 

The union has taken Hires root 
beer off the unfair list and has re- 
ported that Blue Crest Bottling 
Co. has agreed to “take whatever 
terms are finally settled with the 
bigger firms.” 


s In return, the union has agreed 
to run big newspaper ads asking 
the public to buy Hires root beer, 
according to the union. 

The boycott is against Coca-Cola, 
Enterprise, Royal Crown, Dr. Pep- 
per, Pepsi-Cola, Seven-Up and 
Shasta. + 


‘American Metal Market’ Names 
Robert Spraker, Edward Clancy 

J. Robert Spraker, formerly 
manager of general advertising 
of Pittsburgh Post-Gazette and 
Sun-Telegram, has been named 
Pittsburgh district ad manager for 
American Metal Market. He suc- 
|ceeds Karl Oesterle, who has 
joined Time Inc. 

At the same time, the company 
has named Edward F. Clancy, for- 
merly a district manager for Pen- 
ton’s Machine Design, district sales 
manager for AMM’s new Metal 
Center News. 


‘Professional Beauty News’ 
Begins Publication 

Professional Beauty News, a bi- 
monthly controlled circulation 
magazine going to 80,000 beauty 
salon operators, will begin publica- 
tion in November. It will carry 
only second, third and fourth cover 
ads, plus some inserts. It offers in- 
stead sales leads, based on keyed 
news items. Cost is $3 each for the 
first 200 sales leads per news item, 
and no charge for additional leads. 
The magazine is published by Sea- 
cliffe Enterprises, 35 E. Wacker 
Dr., Chicago. 
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PRODUCTION 


PLANT MAINTENANGE 
AND ENGINEERING 


What readers get from FACTORY is a remarkably practical balance 
of editorial fare to serve their needs realistically. This includes all 
three major elements of plant operations: Plant Maintenance 

and Engineering, Production, Plant Management. 


If you want to check the balance of that fare, take a look at just 
a single regular feature, FACTORY’s “Problem Solving Guide.” 
Here’s a meat-and-potatoes idea index of the issue’s content 
(Dewey-decimal, and easy to file)...a practical reader 

service unique to this publication. (Complete 1960 

Editorial Inventory, done on this basis, is available.) 


It’s editorial “differences” like this that make 
FACTORY your most important advertising 
medium when you want to sell to 
manufacturing plants. 


Ideas to cut ’n’ keep 
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. . TO REACH MORE OF THE MEN WHO MANAGE PLANT OPERATIONS, AT LOWER COST, THAN ANY OTHER BUSINESSPAPER. 
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Or some interesting illumination shed by 
Nielsen on the new season. 

Here we go again. Into fall again—with 
more television tubes aglow again. 

Glowing, already, with the premiere of a 
bright new season, with the excitement of 
such already-premiered new entries as ABC- 
TV’s Follow the Sun, and such other, new net- 
work shows as The Defenders, Car 54, Where 
are You?, International Showtime and the Du 
Pont Show of the Week... as well as with the 
return of established favorites with first run 
showings. 

And glowing already, the first Nielsen 
Report* shows, with a prophetically strong 
ABC glow. In homes where they can watch 


all 3 networks, the glowing went: : 
ABC —largest audience per average minute. 

ABC—most half-hour firsts (24 to Net Y’s 16, 

Net Z’s 11). ABC—8 out of the top 5 shows: 

(Flintstones, 77 Sunset Strip, Real McCoys). 
Sure, one rating doesn’t say a season. But 

ratings that evolve from the pattern set so 

consistently last season say plenty. 
They say the trend keeps trending. And 


that’s the kind of a trend there’s nothing 
harder to stop than. 


ABC Television 


*Source: Nielsen 24 Market TV Report, week ending Sept. 17, 
iss. Average audience, Mon. thru Sat. 7:30.11 PM; Sun., 


el ss Ya Pama! a on ee AR aes a 
= a. re ae 4 y be Se i Jost! ao ZnS) i 
“,* esr ee Oe ee a x ~* 15 a od jt, ‘Sale oN oe ae LO cei rite meee Wee, ees 0 eng = Ne ce 
eS i as = i as Rint OO hee Fi i ere ee. one, a ne aes ey eS nee Ee le ec a Pec ea ae a ke ie A aro ea Si ae ea 
Toa: ae | | a ag vy ea RR rT ER Ag SG eal a: oe moe ‘eee ea Ee Bis an eae gee a ae ona Died ee eo Pere ene ace ae S ek ae BS scare 
hae ; fase at ie: Ret Mi reat ae, Sygad teenie hh owen Foe Pome i gee hy neers a me + mmm = a ee Sis ae os fas ae “enn Rear. by. aaa Sage ees ae ee > re - Bee NS Sg o yaa Seth 
pi ee sae, Bena or? cigarette, oaeege ech os emer ee awn ts a | ate Oa: ee ea hace is a et ae BA ke ht Es esa se te pn RN eee kl ee 7 alii. ce a a se in| ee ee ae 
% Oe i ee em Un (int hy ae M2 ines re BW oe See iaee © ee NMA oe Bae nateates se Son 7 (alas RP Rg eran ge otra sae Ea oe, Pg . eeees eh: A A, A ae aes; oetaiiabs 
ay Src seh ees es eka. ar “eis mA Ee ee ee ple ee = cael ahh ae  ecacy. ave te ROO re ce ee O35. hae oc ea ne at oa ba Oa are: bays ts pita ae ae per emit a “ag! ype cial tans “1, Soe meme 1) 
es pe ii ie le tes i ee ee Pie a a acs ei pane a i Be elk ae er ca rege ee She ae Bes ey clipet eee bee) C4 Be Fa Be: ieee gral: eta eg ee ais ee ee ea i ae oar : 
LY RSI a ia a ema ere cae Sigs miata. She ih i panded Of ageless") rae : bape AE TS ca: phates Cul, ML ety aoe cia eer ies anaes! ea Weer ee ie PEs wa ces : ky ae Fes cas oie So ae eee et 
: aaah eta peek ae Braye Othe Mamas sa rite é oS ihe Tee. ge eee ae RN a arama oe ps he et ek ee ee ee Ver a es. NS Se OR ae a ere ee een ee ee! 
ee Sage ME ita nae gut PI TY Ware ale eS ae ee eo Seti ie ieee aba Meine ek oN LO a gs 2) ma = o 7 ‘ 5 . aX . j ; . . Ree 
: er : . = P Eerie 
g ‘ ‘ : Beek este 
iis 
me 
\ aed 
; pg? 
ae 
7 
. on , + 
“ Y : Z : _ 
a Pa « » i > i Md A. . re ae Y; hes ' ee 
es ‘ . “ uy es fe eaten Mee = pee eee a) ‘\ i? ‘ r y b4 ny mia i" ay a J 4 4 : ae — 7 + ry Me a eS rs " . ae os io: vu v P ar Ny Ti Loe 
4 - ae: Oe oe Cee ane eae 2 as Reena See eee PEEK 5 Deny ON Roc iNaL! < Se Iago mMeaae aaa Vian aaa Ea Bid ae Pera ors «hs rn ign a < Ciel cob Rone ee ae | ~~ Sdhiee o—gh Suara au i raise { er 
‘ — ri eee Cg Bee ee eer a ee aeeanctaade are ees ; as prmesromre ee OS AE Pa ae ris ae, ‘Si’ camer = 9 Sea ee Su =x Se ea es: oe eae ete he IE | a 
§ F : ata Pe eRe ee roe Ss eee SS per. Uae aieniee. See) 2 eee eee | eee ee’ Sa a el ee. So. ae OE 9” oni: < pe acme alles Sie ened cane Thee ae 2g Seat sees car re i Ee 
a Cet heh one ae ge ke Se as AE CRETE Sots Se ae ep eee Se. eee a ae pes ak as 
if od a ee pias : ; ee fee es ie erat ty Se wie pe i carne ee S tet ete womtae eee ‘ca cy cs r ei ests ly Pate. ae SU Se een Ws ee z eo } jas 
Pe | Sete ; ; a ae Oh aed ey ane cole wee ame x ig reaareethe Aes MTech pemet ee St) anaes a aha ag ee Si tae Me aS: eo a } oe 
eo — cae ee ee Ee a eS ee nd ere woe ee pM ger aS 2 ome Gh i a mile 
b 4 . ee oe a Bat Pe rs eee iets re ee gee Bee ao ee, Te Oe Pic ed KE Ce LR BORER ee ae Smercterre gel tigre oo, ME RAE i | eee 25 5) eee ied 
¥. } Me is bape ae ae : a eee bi ae le pepe, ae yg ae ee Seas = coo nr ee oe Seem iy ee > ee oP 
¢ pS 2S Whangeee aa calaees. rataes Lo eee * a eek Edis Ae Ss a ate pee ae ae i aL ea a a, ef bad oe es Jen te eine ane * ie - Ee Soe ae i be nes ps ; ns 
es te eee a a ee oe a te ee ee ee ee eee Tos . ere erage ee 
( a : way eA eed SS Old 0h emis hactategee Be cn ere SEE ace ys ee cal ear a a mege eu SM ee BP ee a ancien a ag a Dee ty Gait py. ae he ; 
4 RR ee SR : ser dee a ae ee adie a rs aaa igs oa eee fe ee ee Nes an eae 
ge ere pe ees ener een maT tate Cee NEE ery ae a clas aes al 
> : aan hs ae eee ar od ee oe Cae Se  Eaaat, yy 7 ie a H 
; 4 — | ee es eae et ies : ‘ el an i 
rea te ee Detod . a S Hy 
} 4 ee oh : “ae i 
} 7 ea ee, : Bias } 
ae 7 B | ae — ; H 
} rt aoa Be a , wi } 
| St , q 
Riese oy = Ar ee aru 5 Be oR 
| ioe Lita AY oe. peta: aon Se eS ee : 
; Smear Oped 2 te eee) oe cok ine Peer AA ek Se ST dene a ahe , = [yo See 
Sees Ce Oa on ear Sree = Peas one Sec ree ere eee | ah uit pte oe, 
7 3 ce ee eS hoe ee ee eee ee! - Bray: OPN NT fae ae al ae Be, PR es ae ; 
e ; 2 dS rs ag te SoS Yen Ae Be Re Soe re ek ee eee ee Tp seh led Pea ee 7 ae 
F ere) igs a aetna ea ¢ ieee ere eee deere ce hook, SERS ae RRB a ee Ree hoh ee ax Sie eee eer } sat 5e 
y -— ae Saer ayia aa a ine ve fans ete eer ere — Se Be Wee ee, ; Bri. Be a pe eae meta ae mete mt H oe 
7 — en Raa PtP ae aes o ce cars Rg hee ae a i ee Si Ma mre ee es Ss lise e Sew cae pate j ay 
3 ee Ss 2 SB ES fa rp Re RO rp a gia ae Uae a or ae oe aus ee 2 ib sasacaeinaeeaae ite 
2 . ae 2 = Beer any Se gr ee meds fae ee Nee lara Ee: fi eye. anes ani aie ' m wn Seppe mone he £ 4 Says | rel 
9 ee a OSA ae ¥ Ps, ah als CG be te aca RR Re ee ee 2 ee Siete, Fen at | aa 
ae a pe tre ee Dee Fi ae Ne F y RGA! gegen tere Bekah Pi en a hee nea ape bs Bo Yer er Ce eee me Wa” ee Fe ys Ok Mp nea hs ein aN ee Sealin  l tee 
4 aan ae ROARS ce vat caine ee eR oe ae ee Bates To er ame PM ate etme iy be ie del 3 Be erie ae ae i : Jona ce eee Fei Snake eee 1 Pas Pore ree Sig 
- ee UN eg tae cae! id Be eres et, eel Mae ah ao ee a be ae Or SL es Cae aa eau ieieg 3 aes) Pee ie ah ee a ate ea LS Ia Re Ree ere Te soar 
“ ees ot BE si PEAS SON AE ek op cat a le gr “4 ae aie Wei 5 ae ie eee a ey te eee ae eel ages oe gn Ps ese ie ad BO pe ay ae ee ae j or 
Sy _— eee ate Sy ee Se ea Ry Se a pak.” eee Newer ee? eas ae Ps ney gh ep a eee = eis Aled eo oe a 
“ ‘ - ; ee ies: * poy oe ‘ SDS A Ns a IR OR Toes te gt Prat on ; (age on De ee ee ne cl Es ge ere em enol EMRE 8S . Paral? ees)? j Br 
Serres HS in eS fee an | . ps ie SRN fk Was. “ik on a Ee ms RR ee a age tee Say ye Nid eae Pee yy | ia 
in a ie ee ea tie a8 Bi tao oe et TL CR A eae * = ean a = ae EP Me ag alc ANS ee oe Bae : 
ee Auer ‘ jee ty ee eee ce itera ME Ei 3 ae ee eS oo Sig aac cee aes Sater et } ae | 
; 2 — aye Ae Beg ee ed Bey exes a epi lege ee eee a co aa 9 1 RT Se OE A : ae oS H : 
: = ie ~ oe H 
r 2 “ i . : 
= 2 - aw : é fer } 
~ — = F 
- oa oy See eiemtet teeta. Bee “i : nian a sete e rt cee ei iaice, set a aaaan se 2 : cemetery i , 
iS Bee oa Pee eS vale : es pee GN Sune ah ae ‘ F< Serene re | ; 
a a z : x o a, . va . nes We aa ee were <- <7 x PIAEE NPE zn = “a 2 
. SS : es ae cee = ee i ae 
’ Te Z 3 ey are ae “s ie iw ‘ va Les ee 
f : a ie 
b z ‘ es ; : ag : 
, } = 
: : : Ta eas eae? bisa Betis oe SEE pM seth ne aye c ‘ 
, ; ¢ 5 - _ area a Pe Cree ite 4 EMM a = ke 
= F 
. . : 
| 4 ¥ 
4, | : 
} r 
E $ 
: a es _ 
4 € f ; . ; 
; z : ‘ : ; j 
4 
‘ ‘ ig : : 
Z spogil “ * ‘ = 
oe if - 
i Re : ? ‘ 
‘ £ — a aa : Bag: oo ah ie ote ‘ Le ‘ “5 
j ; ; 
z 7 ; a 
: Ne . aie ae af eee ee Shag 5, eae ieee aa eee eR oe z J Tes Ue, Pity 
ia ee a x i inten se ee gaganae= Fee ea pian Cie ee ee 
S ; ' ‘ a : Bae mie Sige Sa aa ss se epee’ sae aye yee ot 2 aes 
- if . : a d : gop. eee ene ot ere wae el eat). lal eae a ER RS ee ae is ieee ra behets ic: s 
i ela " a as : ch ‘ Bo : ee ese er ee nea ys oe a. aN re . 5 a3 f i 
as ii oe = aia ? e ie ; ie erage ee : : 
van yo ia ea, By ¢ : tae ‘ 
— oo. Fi ; : : :. ‘ a ie ; 
> : 3 ¥ : . a ; > a ae ‘ Ph te =the 
“ Bea : Ce wa 
é ex = pve : 7 ; it 
. ‘ oe ae oS ; ig ee ; ne a ei 
: eee A Me ae ee eek ee ee Ay 
q ; aE dene Ft eS RE ak! BE PS 9a SN a cial Leth pete) Opa aig eeb a saiuasan kT. s 
‘ “ er ve : ; us : ; i 
‘ = - ei) : 
. E a oS . Pe eo 
R : : ee es ee a ade Bee can et cea ¥ re pete. Mees 
Fah OS eee ee -e Pe ete Se ee np ee se yee ae eee _ eee Peel oe Se ee eis Saks Is See 
‘ Be hie ts ager ee pape cole Maremma 26 ea NY YO SU tune’ h ee gee TR BS i ae 
<a See Se eer a SEPT) Pe ae ee cn kk Gene Beet os ete ays. yak ae”. Lee ningee tang See 
Bb: Site ig fi i ; ag A es oa ae ig oe ee os Me sae i 2S hie eee af 
Py 4 Ss ee aici : , es ‘ i 3 : A: : : é , ; a 
' ‘3 5 ae ; Ce Ae peo 5 ‘ q ia ne ae paves or ea . : a ne ; 
er ae ge Bina. ae, ee i ae iets = ; ia te ete Gee eee wee ey ba * be ae ee as Ore ert oad 
_ e Bi Se m0 @f gamma he — “< a DRO ie, OP Bis Oe es ares Pj as oes aaa iss: €: 
= ae 5 eat ge ct SN eda oe = i ee ae ea Picatol ier eee eee Sa = 3 Sie ee 4 
PS ie aera Sea dae 4 are ie “Sane a i‘ 4) = Fo lee Nearer Ck Reman: “3 ; Cie oe 
rk Elana = a Mie eae S cea ARN Daye. got aaa ee ae BR te Pa ke Ae Ses SM Nc yi eS Se : face eh hae Z 
es ee: Rp ae od SIP yah a — * a. ea ca fee en steele aes ie ie ie SMS ere 
ms & a sae : : gies. : a ie a as : > ates re Sena $ 
-- Be : ers ogee : Pe ¥ vas = Ye = ; , 
ea : Pe as ; itn SES Tae PT : ber a. : 
: : a ‘ 
aie Se gee : 
. ° . ; eo 
: Ss _ ve rene a 5 re. . sm a, oie, r ql 
aes ee eC amen ot : 
. 
* z } 
. : 2 2 . : é é eG ie - aL “ i 


Lefebvre 


Hinerfeld 


PEPSI PUSHERS—Pepsi-Cola marketing vps discuss their beefed up pro- 
motion plans: Marc Lefebvre, field operations; Phil Hinerfeld, adver- 


Pepsi Projects 29% 
Ad Expenditure Boost 


(Continued from Page 3) 


the bottler how to do everything 


operation that might best be de- 
scribed as “goosing the bottlers.” 
The company has some 560 bot- 
tlers, the vast majority locally 
owned; and back here at New York 
headquarters the concern is not so 
much with supplying the liquid 
that goes into the bottles as it is 
with supplying marketing ideas to 


from picking an agency to reading | 


# Phil Hinerfeld pointed out that 
which numbers 
17 persons, spends $200,000 a year 
merely on the production of ad- 
vertising materials. 


his department, 


make bottlers more aggressive. 


® Talking about next year’s in- 
creased ad budget, Bill Durkee ex- 
plained that the line to bottlers 
now is: “We’ve upped ours—now 


you up yours.” 


Advertising in support of Pepsi- 
Cola breaks down into three parts: 
pre- 
pared and placed by the parent 
company. This is the umbrella. | 

2. Co-op advertising, shared by 
the parent company and bottlers 
in proportions which are not re- 


1. National advertising, 


vealed. 


3. Local bottlers’ own advertis- 


ing. 


To stimulate bottlers to ante up, 


Pepsi sends out of New York 


fantastic variety of promotional 
supports—ready to use. In addi- 


Pepsi, Mr. Hinerfeld revealed, is 
now spending half of its national 
budget in television, which is quite 
a switch from recent years, when 
the company had no network tv 
commitments. 

As head of marketing services, 
John Soughan delivers the ideas 
and sales aids to the army of bot- 
tlers. He has under his jurisdic- 
tion not only advertising but mar- 
ket research, packaging, merchan- 
dising, equipment and training 
services. 

The national staff apparatus is 
duplicated in each of the four 
field divisions, which are super- 
vised by Marc Lefebvre. The Pepsi 
field offices work with the bot- 
|tlers in the planning and execu- 
|tion of the program. Attached to 
a|the field offices are marketing co- 
ordinators. There is now one mar- 
keting coordinator for every 10 


tion to the usual materials such | bottlers in the nation. 
as mats and recorded radio spots, 


Durkee 


Soughan 


tising, William Durkee, senior vp in charge of the marketing division; 
and John Soughan, marketing services. 


the bottlers today want sophisti- 
cated marketing services. 

“We are dealing now with a 
different breed of cat then be- 
fore,” he said. ‘These are the sec- 
ond generation bottlers. They’re 
savvy. Many of them have gone 
to Harvard Business School.” 

Pepsi sales and profits have sky- 
rocketed in the past 10 years. Can 
they go any higher? The market- 
ing team responds with an em- 
phatic “‘yes.” They point fondly to 
North Carolina, birthplace of Pep- 
si and the state with the highest 
per capita consumption of soft 
drinks. 

“If we could educate the rest 
of the country to drink Pepsi the 
way North Carolinians do,” Mr. 
Lefebvre mused. And Mr. Soughan 
completed his dream—‘“We’d do 
seven to eight times our present 
volume.” + 


Allied Taps Tomlinson 

Joseph J. Tomlinson, advertising 
| manager of the general chemical 
division of Allied Chemical Corp., 
|New York, has been named as- 
sistant advertising director of Al- 
lied. He will share increased group 
|responsibilities of the company’s 
central advertising department 
| with Robert K. White, the other 


| assistant director. 


Hunter Joins Geyer, Morey 
| Edwin H. Hunter has joined 


AMA Reassigns Two 


The American Medical Assn., 
Chicago, has made these changes: 
Anthony J. DiRollo, who formerly 
handled sales for specialty journals 
in the AMA’s New York office, 
has been assigned to the Journal 
of the American Medical Assn. 
Karl Messerrly, formerly with the 
Chicago office of the specialty 
journals, has been named to a sim- 
ilar post in New York. George E. 
Miller recently resigned as eastern 
advertising manager of AMA. 


Niles Opens in New York 

Fred A. Niles Communications 
Centers, Chicago, has opened film 
studios at 108 West End Ave., New 
York. The New York studios will 
be under the direction of Howard 
Henkin, formerly a partner in 
HFH Productions. Niles also has 
production facilities in Chicago 
and on the West Coast. 


Suburban Agency Opens 

Bob Means has opened Subur- 
ban Advertising Inc., 21 W. 25th 
St., Baltimore. Mr. Means was 
formerly an art director in Balti- 
more and Washington. Accounts 
include First Union Savings & 
Loan and Monumental City Sav- 
ings & Loan, both Baltimore. 


L&N Names Hy Schneider 


Hy Schneider, an associate di- 


| Geyer, Morey, Madden & Ballard,| rector of merchandising at Lennen 


| Dayton, O., as art director. Mr.|& Newell, New York, has been 
Pepsi has thick manuals on ad-/|e Bill Durkee, who came up from| Hunter was formerly art director) named account executive on the 


vertising practice, explaining to'the bottling end, pointed out that! of Willis, Case & Harwood, Dayton.| Benrus Watch Co. account. 
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SAG, TV Execs 
Iron Out Dispute 
Over Cut-in Fees 


NEw York, Oct. 4—Differences 
between the Screen Actors Guild 
and tv management over talent 
charges for local commercial cut- 
ins within network tv shows has 


made on both sides. 

After several weeks of negotia- 
tions between representatives of 
the networks and the radio-tv ad- 
ministration committee of the 
American Assn. of Advertising 
Agencies with officials of SAG, it 
has been agreed that local cut- 
aways will continue to be classi- 
fied at the “wild spot” announce- 
ment rate, which is the lowest 
scale.(Wild spots refer to local an- 
nouncements between network 
programs.) 

The new rule involves all locally- 
sold commercials which are within 
the framework of a network show. 
An example is a spot on a partici- 
pating network show such as NBC- 
TV’s “Jack Paar Show” or 
“Today” where an announcer says, 
“And now we take you to your 
local. station. . .” 


= One exception to this latest rul- 
ing refers to network shows tele- 
cast between 8 and 11 p.m. (New 
York time). Cut-ins during this 
primetime period will be classified 
at the “local program rate,” which 
provides talent with a higher fee. 

But even in primetime, com- 
mercials for a network program 
sold entirely at the local level will 
be classified at the lower, “wild 
spot” rate. Also, in a primetime 
network show where a national ad- 


markets, these markets sold locally 
will also be subject to the lower 
talent fee. 

As a counter balance, a con- 
cession came from the advertisers 
in the area of billboards. In the 
past, announcers voicing opening 
and closing billboards on a multi- 
ple-sponsor show were paid one 
fee which was divided among all 
the advertisers. Under the new 
pact, announcers will receive a 
separate, full fee from each of the 
sponsors mentioned in the bill- 
boards. One sponsor can have as 
many products mentioned as he 
wishes without payment of an ad- 
ditional fee. : 


s The union-management dispute 
had arisen when SAG attempted 
to enforce a section of its 1955 com- 
mercial contract which stipulated 
that the local program rate should 
apply to all local break-aways dur- 
ing the body of a network show. 


Prior to that time, the union’s leni- 
ent attitude had resulted in adver- 
tisers paying the lower talent fee. 
The trerid toward a greater num- 
ber of network shows carrying 
| local cut-ins, however, led SAG to 
| fight for the higher rate. The guild 
| felt that a local commercial during 
, the text of a network show had the 
|extra pull of the network person- 
ality providing the cue-in. + 


Keyes Joins ‘TV Guide’ 
Joseph P. Keyes, previously with 
|the circulation promotion staff of 
Look, where he edited “Lookout” 
,and “International Lookout,” has 
| been appointed promotion repre- 
|sentative of TV Guide, New York. 
i will supervise the New York, 
| New Jersey and Connecticut areas. 


Names Doug Johnson Agency 

Crispy Maid Potato Chips, Syra- 
cuse, has appointed Doug Johnson 
| Associates to handle advertising 
|for potato chips and related prod- 
ucts. Local newspapers, radio and 
outdoor will be used. 


been resolved, with concessions x 


vertiser has not ordered certain © 


f 
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Digest 
405 chances-to-sell per dollar 


...double your 
chances-to-sell 


4. fe a ov cosmetics 


a V5 -to- 
af neo qrnncen to-sell per dollar i die ili ibaa 


beauty aid—with every dollar 
you invest in the Digest 


Every time an advertisement is seen, it has a 
chance-to-sell. And nationwide research by Alfred 
Politz* has measured these chances-to-sell to mag- 
azine readers who recently..bought cosmetics: 


he : d ae In the Digest. . . . . . 20,148,000 
~ Post InLook.... . . . . 9,892,000 
- ie ’ Inthe Post ..... . 17,379,000 
ted 167 chances-to-sell per dollar InLife ..... . . 6,183,000 


Chances-to-sell to these buyers per dollar invested in 
a 4-color page are illustrated at the left. As you can 
see, the Digest provides about twice as many chances- 
to-sell as its nearest competitor . . . typical of the 
advantage you get advertising any type of product 
in Reader’s Digest. Let the Digest’s massive selling 
power work for your product! «source: aired Polite Media Studies 


=: f= 131 chances-to-sell per dollar 
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AANR Chapter Elects Cooper 

James Cooper, of John Budd Co., | 
has been elected president of the | 
Chicago Chapter of the American | 
Assn. of Newspaper Representa- | 
tives. Other officers include James | 
H. Morrow, Inland Newspaper} 
Representatives, vp; Eugene Mc- 
Coy, New York Mirror, secretary 
and assistant treasurer; and Paul | 
V. Elsberry, Scheerer & Co., treas- | 
urer. 


OR eee th 
TRUCK SIGNS 


OUR SIGN HOLDERS on your fleet of 10 
or more cars or trucks mean you can tell 
your sales story to thousands more. Write 


THE YARDER mFG.co.' FREE 
724 Phillips Ave., Telede 12, 0. | PHOTO ALBUM } 


go to Congress next April. 
The survey, which is being car- | master is instructed to identify the 
ried out during the month of Oc- | publication and to indicate wheth- 


7 
P.O. Queries 
. tober, utilizes data which is in|er it receives newspaper treat- 
Postmasters In the hands of local postmasters. It) ment, and additional entry. 


|is designed to provide the depart- | 
2nd Class Probe 


ment with information about the|# A department official said the 
characteristics of more than 26,000|study was planned because the 
publishers who mail under sec- | department has not obtained ade- 
ond class and controlled circula- | quate statistical information about 
. | tion rates—without seeking any)/users of second class rates since 
Information May Be | special information from the pub- | 1955. 
Basis of Rate Hike | lishers. | Existing laws require the de- 
Under an order circulated| partment to provide Congress with 
Proposals Next Year throughout the department this|a report on postal finances by 
week, postmasters are to provide | April, 1962, he said, and the sta- 
WasHINGTON, Oct. 3—A survey the postal rates division, bureau tistical study of the users of sec- 
which got under way in the Post) of finance, in Washington, with a ond class and controlled circula- 
Office Department this week may | carbon copy of the Form 3541 com-_ tion rates will be used in preparing 


| provide a basis for new postage putation of second class postage | that report. 


rate proposals in a report that will submitted by each publisher for| The instructions to postmasters 


agencies, advertisers and broadcasters 


are now using 


-the only up-to-date industry-accepted source of radio and 
tv station coverage data for efficient time buying and selling 


CALL ...WIRE ...OR WRITE TODAY for immediate 
delivery of the NCS ’61 facts you need .. . on any or all 
stations, radio or tv, in any or all 50 states. 


CHICAGO 1, ILLINOIS—360 N. Michigan Ave., FRanklin 2-3810 
NEW YORK 22, NEW YORK—575 Lexington Ave., MUrray Hill 8-1020 
MENLO PARK, CALIFORNIA—70 Willow Road, DAvenport 1-7700 
HOLLYWOOD 28, CALIFORNIA—1680 N. Viné St., HOllywood 6-4391 


2 NE 9 . a 


Nielsen Coverage Service 


a service of A. C. Nielsen Company 
2101 Howard Street, Chicago 45, Illinois - HOllycourt 5-4400 


*As of September 1961 
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his first October issue. The post- | ask that publications be identified 


under one of seven headings, so 
that separate information can be 
obtained about the postage paid 
by (1) publications which are ex- 
empt from zone rates; (2) reli- 
gious, educational or scientific 
publications mailed at preferential 
zone rates; (3) daily newspapers; 
(4) newspapers other than dailies; 
(5) magazines and periodicals of 
general interest; (6) agricultural, 
|business, professional _ scientific, 
|labor, fraternal or veterans pub- 
| lications mailed at regular zone 
|rates; and (7) religious, educa- 
{tional and welfare publications 
|mailed at regular zone rates. 


® Postmasters have been ordered 
to forward the Form 3541 copies 
iby air mail regularly throughout 
|the month, to expedite processing 
of the information here. When the 
tabulations are completed, the of- 
ficial said, the department will 
have a comprehensive picture of 
|the characteristics of the pub- 
|lishers in terms of the dispersion 
of second class permits by type of 
publication, mailing point, weight, 
jand frequency of postage pay- 
ment at various payment levels, 
as against average. 

“For example,” ADVERTISING AGE 
was told, “we will know how many 
publishers mail at one-eighth of 
1¢ a copy, a fact which tends to 
| get lost when you fall back on av- 
erages, and report the average 
postage for whole groups of sec- 
ond class publications.” 

The collection of separate in- 
|formation on publications which 
| get newspaper handling and addi- 
| tional entry is expected to provide 
|important additional knowledge for 
the department’s rate experts. 


|@ An analysis by the department 
based solely on cost ascertainment 
statistics reported early last year 
that 45% of the total second class 
volume is receiving newspaper 
treatment. The additional detailed 
statistics from the new survey may 
be used to determine whether new 
restrictions on the “newspaper 
| treatment” privilege can be used, 
|or special assessments charged 
| for publications getting expeditious 
| handling. 

Information on additional entry 
|mailings by big publishers is also 
|expected to figure prominently in 
| any new recommendations that 
|}are included in next year’s re- 


| port on rates. The department has - 


frequently noted in the past that 
| publications which pay zone rates 
|on advertising portions cover a 
| Substantially higher percentage of 
|handling costs than publications 
which escape the zone rates on 
| advertising. 

In the 1960 report, however, the 
|Post Office told Congress: “Al- 
|though zone rates for advertising 
| will range as high as 14¢ per 
pound in the most distant zones, 
compared with 2.5¢ for reading 
matter, the relative contributions 
| to revenues from these sources are 
far less divergent than these two 
rates suggest. In 1959, over 72% 
of the advertising matter subject 
te pound rates was delivered with- 
|in the nearest three zones where 
|\the top charge for advertising 
| content is scheduled to rise to only 
4¢ per pound in 1961.” + 


_Sackheim-Bruck Appoints 

Frank Wiener, formerly creative 
|director of Leblang Advertising, 
‘has joined Maxwell Sackheim- 
Franklin Bruck, New York, as 
| senior writer. Also, the agency has 
| been named to handle advertising 
| for the Gulf American Land Corp., 
developer of Cape Coral in Florida. 
Newspapers and magazines will be 
used. 


| Foltz Joins Webster 

Dick Foltz, formerly district 
|manager of the Miami office of 
Philbin & Coine, has joined Web- 
ster Outdoor Advertising Co., Mi- 
ami. 
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a giant step forward took place 
in Boston Last Week! 
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evening 


AMERICAN 


COMBINED INTO ONE 


An All Day Newspaper Which Provides The Largest Circulation in Boston 


On October 2, the morning Record— 
evening American combination became the 
Daily RECORD AMERICAN —a single 
newspaper serving the Boston community 
and its trading area throughout the day with 
fresh, up-to-the-minute news but with the 
combined editorial features formerly in its 
separate morning and evening newspapers. 


This constructive, forward move 
clarifies for advertisers, in one giant step, the 
complicated Boston combination-newspaper 
situation. 


CONSIDER THE GREATER 
IMPORTANCE OF THIS SINGLE, 
EXPANDED NEWSPAPER 


The Daily RECORD AMERICAN 
combines into a single, expanded daily news- 
paper the cream of both former newspapers’ 


columnists, features, comics; local, national 
and international news coverage facilities. 


And, as before, the new Daily 
RECORD AMERICAN will continue to 
have by far the largest circulation of all 
Boston newspapers—an estimated 450,000 to 
475,000 daily (more than the combined 
circulation of the A.M. and P.M. Globe; more 
than the combined circulation of the Herald 
and Traveler) .: 


What The Lineup of Boston 
Newspapers Offer Advertisers 
Today, October 2, 1961 


Boston Record American 


Now published as ONE DAILY NEWS- 
PAPER. All editions carry the same edi- 
torial features and advertising content 
formerly carried in the separate morning 
and evening newspapers — except for late 
news, sports results, etc. 


Morning Globe-Evening Globe 
All editions carry the same features and 
have a similar format but, are published 
as two individual newspapers. Sold to ad- 
vertisers at combination rate. 

Morning Herald-Evening Traveler 


Two individually different newspapers, 
with different features and news format. 
Sold to advertisers at combination rate. 


Obviously the occurrence of “self- 
duplication” is minimized in the new Daily 
RECORD AMERICAN since it is the same 
newspaper all day, except for late news. 


Attractive New Rate And 
Volume Discount 


Newly established advertising rates 
will reflect by far the lowest milline in Boston. 
And in keeping with the judgment of leading 
agency media specialists the Daily RECORD 
AMERICAN will offer an attractive dis- 
count scale based on volume alone, regardless 
of space units or frequency used. 


BOSTON’S LARGEST DAILY NEWSPAPER 
Represented Nationally by Hearst Advertising Service Inc. 
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NNPA GIVES $2,000—Irvin S. Taubkin (right), of the pr committee of 

the National Newspaper Promotion Assn., and promotion director of 

the New York Times, gives a $2,000 check to Stanford Smith, gen- 

eral manager of American Newspaper Publishers Assn. Contribu- 

tion is for ANPA’s Newspaper Information Service. NNPA is the 
first newspaper group to help the service financially. 


Knight Cobb Bonin Manship Willing Bordelon 
Linam Screen Chauvin 
BROADCASTERS’ BRASS—Recently elected board and of- Chauvin, WFPR, Hammond; John Knight, WIKC, 
ficers of the Louisiana Assn. of Broadcasters are: Bogalusa; Willard Cobb, KSLA-TV, Alexandria; 
John Screen, WDSU, New Orleans, president; Win- Don Bonin, KANE, New Iberia; Douglas Manship, 
ston Linam, KSLA-TV, Shreveport, vice-president; WBRZ-TV, Baton Rouge; and Willie Bordelon, 
Si Willing, KMAR, Winnsboro, treasurer; John KAPB, Marksville. 


CANDY A LA CART—Mars Inc., Chicago candy maker, is offering this 

commercial as an industry-wide promotion timed for the National 

Confectioners Assn.’s Halloween promotion. The spot will be seen 

on the Mars-sponsored hour-long musical, “Feathertop,” on ABC- 
TV Oct. 19. Needham, Louis & Brorby is the agency. 


DANCING DOLLS—Stone Container 
Corp. produced this paperboard 

kee: a) : GRE Ye Ge oe and metal package for Whitman 
S 5% : : Publishing Co.’s Little Ballerina 
cut-out doll kit. The package can 


Pechi 
Meynell echin Bartle double as a tote-bag. 


WORKSHOP BREAK—Extracurricular discussion at ANA workshop in- 
cluded Gerry Meynell, American Cyanamid; Edward Pechin, Du 
Pont: and Frank Bartle of Johnson & Johnson’s Permacel division. 


Dingfelder Curry Grathwoh! Mennen Drew Young Friedmon O’Hagen McGuigan Sluka 
ANA WORKSHOPPERS—New products workshop sponsored by Assn. of National Advertis- Wallace Drew, Coty Inc.; Norman Young, Heublein; Frances Friedman, Chesebrough- 
ers in New York (AA, Oct. 2) attracted Dick Dingfelder, Scott Paper Co.; Oscar Curry, Pond’s; Mimi O’Hagen, Schweppes (U.S.A.); B. Felix McGuigan, Sterling Drug’s Glen- 
Campbell Soup Co.; Bill Grathwohl, Noxzema Chemical Co.; Bill Mennen, Mennen Co.; brook division; and F. J. Sluka of Q-Tips. 
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most selling one 
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exciting one 
dynamic one 
gorgeous one 
beautiful one 
readable one 
growing one 
brilliant one 
inspiring one 
brightest one 
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Rand Names Craig VP 

Frank Craig, national sales 
manager of WINZ, Miami, has 
been appointed a vp of Rand 
Broadcasting Co. In addition to his 
sales work on the national level 
for WINZ, Mr. Craig’s duties will 
include future corporate planning 
of Rand. 


Reese Joins Shure 
Gerald H. Reese has joined 


Shure Brothers, Evanston, IIl., as 
coordinator of sales promotion and | 
advertising, a new post. Mr. Reese | 
was formerly sales promotion and | 
public relations manager of Crush | 
International, Evanston. | 


THE MOST INFLUENTIAL ENDORSEMENT — 
hy 
TESTED 


AND 
APPROVED 

CONSUMERS 

INSTITUTE 


wae. 0 


2° H Street NW Wash. 1, DC 


SUITABLE COMPANY 
—Ronson’s Vara- 
flame lighter and 
an assortment of 
cigaret packs 
share this color 
page in Decem- 
ber issues of 
Look and Read- 
er’s Digest. Doyle 
Dane Bernbach 
is the agency. 


Colgate Promotes Two 

Albert H. Endler, formerly man- 
ager of Kay Daumit (Lustre- 
Creme) sales in Colgate-Palmolive 
Co.’s toilet articles division, has 
been named vp and general man- 
ager of Reefer-Galler Inc., a new 
post. Colgate recently acquired 
Reefer-Galler, manufacturer of 


Succeeding him as Lustre-Creme | 


moth-control and allied products. | | 


sales manager will be Joseph J.| 7 
Hirschberg, district manager of the : 
Jersey City toilet articles sales dis- | ~ 
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|Winchester to Distribute | 


Catalog with November ‘Guns’ | 

Winchester-Western, firearms | 
division of Olin Mathieson Chemi- 
|eal Corp., New York, will distrib- 
jute its 40-page catalog of sporting 


| Skokie, Ill. The catalog and mag- 
azine will be held together with a 
wrap-around banner. 


TIMELY! INFORMATIVE PUBLIC SERVICE! WFAA's “Open Mike” tears right 
into the heart of controversiai issues, the latest being widespread publicity 
and the subsequent iaw-ban of a popular novel. With the police chief, a 


thinister, a psychiatrist and a iit 
Program Director Pierce Allma 
result was a better informed p 


TAaTia 


Byeee 


a 


n forming the discussion panel, WFAA 


mM put printed “smut” on the firing line. The 


£ 


beads 7 - limes 
andi kudos from liste 


nets everywhere 


People around “Big D” like to be informed. That's why they turn to 
WFAA-820. A call to your PETRYMAN now can establish your client's 
message in WFAA'’s always interesting, timely, adult appeal programming. 


WFAA—820 
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WFAA e@ AM e FM ee TV—THE DALLAS MORNING NEWS 
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MINKY SPECTRUM—This color page in 


arms and ammunition with the | the October Glamour opens a six- 
November issue of Guns Magazine, month series in the magazine, pro- 


|moting Emba mink jackets and 
| stoles in 12 mutation mink colors 
|to the younger customer. Partic- 
ipating stores will be listed in a 
| facing column. Albert Woodley Co. 
\is the agency for the Mutation 


Mink Breeders Assn., Racine. 


Agency Folk Dislike 
Tardy Media Selling, 
4 A’s Council Finds 


MINNEAPOLIS, Oct. 3—It depends 

{on what side of the fence you’re 
jon: Media buyers in agencies 
|think that space and time sales- 
;men do their selling too early or 
| too late to influence media sched- 
uling. But media salesmen say that 
\the agency buyer puts them off 
juntil it is too late to enter com- 
| petition for the sale. 
These beliefs were disclosed to- 
|day in a study issued by the Twin 
City Council of the American 
|Assn. of Advertising Agencies. 
Based on a survey of 170 media 
|representatives and 30 advertising 
jagencies conducting business in 
|Minneapolis and St. Paul, the 
|study was aimed at determining 
how the buying-selling function 
can be improved. 

Pleasantness was the outstand- 
ing characteristic of media reps 
in the minds of agency respond- 
jents. The agency men, however, 
\disliked “too independent” sales- 
|men and those who “just try to 
|sell.” The salesmen, on their part, 
|said they best liked buyers with 
|knowledge and authority and dis- 
liked “lack of knowledge” and 
|people “difficult to see” and thdse 
| who are “biased.” 
| 


® Agency men ranked business 
papers in first place as the kind of 
media having representatives who 
“do the best job.” Then came 
|representatives of consumer mag- 
jazines, television, radio, newspa- 
|pers, outdoor and direct mail, in 
that order. + 


Callahan Re-elected 

| William J. Callahan Jr., of Sul- 
|livan, Stauffer, Colwell & Bayles, 
|has been re-elected president of 
the Marketing Research Trade 
Assn., New York. Other officers 
_are: Frances Reitmeyer, Pepsi-Cola 
|\Co., vp; Beatrice Gorbaty, Survey 
Service, corresponding secretary; 
Isobelle Rhodes, Opinion Research 
\Corp., recording secretary; and 
Frances Kienker, General Foods 
Corp., treasurer. 


POA Switches Lieber to S.F. 
Perry Lieber Jr., formerly ac- 
count executive in the Los An- 
geles office of Pacific Outdoor Ad- 
vertising Co., has been transferred 
|to San Francisco as an account 
|}exec and assistant to the manager. 


'Krate-Basch Joins League 

Krate-Basch Associates has 
joined the League of Advertising 
| Agencies, New York. 
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. Greater Philadelphia is the only way to describe 
ae Philadelphia today—a land mass of 5909 square miles. 


Just to drive across it, you'll need a tankful of gas 
and time on your hands. 


Yet to reach its ballooning and dispersing popula- 
tion—tap its buying energy—you'll need exactly the 
same newspaper you've always needed. 


The Evening Bulletin (total circulation 720,794*) is 
pre-eminent, as always, in all ABC areas, from the 
farthermost suburbs to the very hub of the city. 


Let us describe The Bulletin’s relationship to 
Greater Philadelphia in detail, beginning with the 
outermost area and working our way inward. 


View in Montgomery County, Pennsylvania—one of Greater Philadelphia's fourteen counties. Thirteen miles to center city. 
Here, along the Schuylkill, Alan Wood Steel Company and Lee Tires, and many others, have contributed to the county's 46% 
population growth since 1950. The Bulletin is No. 1 in circulation in Montgomery County, No. 1 for the entire fourteen-county area. 


First come the famous fourteen counties—the 
suburbs near and far plus the city proper — listed by 
ABC as the City and Retail Trading Zone; this is 
Greater Philadelphia. 1,548,229 households reside 
here. The Bulletin is No.1 in this all-important area 
with a circulation of 704,797*. 


Next is the eight-courity area—Philadelphia County 
and seven adjacent suburban counties; this is called 
Metropolitan Philadelphia. There are 1,266,429 house- 
holds in this area, and The Bulletin is No.1 with its 
circulation of 649,460+. 


Lastly we have the “eye” of Philadelphia, defined 


* ABC 6-mo., ending 3/31/61 +ABC 12-mo., ending 9/30/60 


How big is this Philadelphia where nearly everybody reads The Bulletin? 


by ABC as the City Zone. The population is 693,158 
households and The Bulletin again is No.1 with a 
circulation here of 445,521*. 


The geography of Philadelphia, the face of its map, 
is changing. There is a vast influx and shifting of 
population — hustle and activity at every turn. 


In newspaper reading habits the inhabitants are 
flatteringly loyal. The Bulletin continues to be No.1 
newspaper and buying guide in all ABC categories. 


Today, as for fifty-six years — 
In Philadelphia nearly everybody reads The Bulletin. 


Member Million Market Newspapers, Inc. / Member Metropolitan Sunday Newspapers, Inc. 
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Dreier Retires 
After 40 Years 
With ‘Chicago Trib’ 


Cuicaco, Oct. 4—After a 40- 
year career in newspaper adver- 


tising—during which he saw news- | 
papers pioneer many advertising | 


techniques and grow in influence, 
then run head-on into the glamor 
and power of tv—Alvin W. Dreier 
confidently predicts: “Newspapers 


are on the threshold of a great | 


new era.” 
Mr. Dreier, one of the youngest 


60-year-olds in the advertising | 


business, will retire Jan. 1 as gen- 
eral display advertising manager 
of the Chicago Tribune. 

Why stop now? “I’d rather run 
out than rust out,” he replied. 

He has an intense loyalty to the 
Tribune, however, and will prob- 
ably be available as a consultant 
when Robert C. Tower takes over 
his post (AA, Oct. 2). 


s While “trying not to sound like 
the Bureau of Advertising,” Mr. 
Dreier listed several reasons why 
he thinks newspaper advertising 
will soon enter a “great new era”: 
New selling techniques and new 
copy approaches will be devel- 
oped; color, with its greater im- 


pact, will be used more; and ad-| 
vertisers will become disenchanted | 


with the high cost of tv. 

“Can you imagine the r.o.p. col- 
or campaign an advertiser could 
get for what he spends on one tv 
show?” he asked. 

Mr. Dreier, born in Chicago in 
1901, joined the Tribune’s classi- 
fied ad department in 1921 with 
several years’ experience in sales 
already behind him. “In fact, I 
left a $60-a-week job to come to 
the Tribune for $16 a week. It 
took me four years to get back to 
my old salary.” 


From selling window displays | 


and other advertising devices in 
those early years, Mr. Dreier came 
to realize the importance of ad- 
vertising, and decided to enter the 
agency business. 


e “But there was a recession in 
1921, and none of the agencies 
could hire me. Bill Rankin (Wm. 
H. Rankin Co.) advised me to go to 
the Tribune and get some expe- 
rience first.” 

Among his co-workers during 
his days in the Trib’s classified 
department were Chesser M. 
Campbell, late publisher of the 
Tribune, and C. E. McKittrick, 
now assistant to the publisher. 

Mr.. Dreier was promoted to the 
retail display advertising depart- 
ment in 1923. In 1926, he was 
transferred to the advertising re- 
search and merchandising division, 
and two years later he joined the 
general display advertising depart- 
ment. He became manager of the 


1947, and was named general dis- 
play advertising manager in June, 


“There’s a great new era 
ahead .. .” 


Alvin Dreier 


1955. 

“When I joined the Tribune, 
it was already known as a major 
force in advertising,’ Mr. Dreier 
said. “The Tribune pioneered in a 
creative program to teach adver- 
tisers how to merchandice their 
ads to obtain important new dis- 
tribution. 


= “We were trying to get a great- 
er hunk of the ad dollar away 
from magazines, of course, 
|more importantly we were creat- 
|ing new business,” Mr. Dreier re- 
called. 


vertising first, and the Chicago 
market second, before we could 
sell the Tribune.” 

Today, he noted, newspapers 
must sell against the huge audi- 
ences of tv. “The qualitative as- 
pects were diminished as the arith- 
metic formula came in—cost per 
delivered message. This washes 
out all the things we sell—the 
force and vitality of the news- 
paper. 

“But I think the tide is begin- 
ning to turn,” he added. “The ad- 
|vertiser is looking for a greater 
| economy for his dollar.” 

Mr. Dreier, who expects to de- 
| vote much of his leisure time to 
| travel, horticulture, music and lit- 
‘erature when he retires, said it is 
difficult to pass on any “rules” 
that newcomers might follow to 


“It’s hard to set down a lot of 
rules,” he said. “We have always 
| been as flexible in our approach as 
the medium we sell.” + 


Kidde Names Basford 

| Walter Kidde & Co., Believille, 
N.J., manufacturer of fire detect- 
ing and extinguisher equipment, 
|has named G. M. Basford Inc., 
|New York, to handle advertising 
and public relations. Cunningham 
& Walsh was the former agency. 


Hadley Joins Noyes 

William T. Hadley, formerly in 
charge of publication advertising 
of the Foxboro Co., Foxboro, Mass., 
has joined Noyes & Co., Providence, 
as public relations division man- 


agency account executive. 


but | 


“We had to sell newspaper ad- | the cigaret out in two special test | 


markets—in the city of Berlin it-| 


|\Ads for Gelten, New 
German Cigaret, Tell 
Life, Tempo of Berlin 


FRANKFuRT, Oct. 4—Just as if 
|there weren't already enough cig- 
‘aret brands in western Germany, 


Haus Neuerburg has decided to. 


add another. 

This 
called Gelten and made with a 
“Berlin blend,” was introduced 
through Young & Rubicam. It is a 


week the 257th brand, 


new tobacco mixture made by the) 


Neuerburg specialists in Berlin. 
|The red package, containing 12 
cigarets, sells for 25¢. Gelten was 
designed by Y&R and features the 
words “Berlin blend” and a tiny 
figure of the symbol of the city, 
the famed Berlin bear. 


lin) is the theme, and the cam- 
paign stresses the tempo, activity, 
and life that set this colorful in- 


lof the world. Sketches showing 
typical Berlin scenes are utilized in 


in television spot advertising. 


s While Y&R would not release 
|figures on the exact budget, the 
|introductory campaign is bringing 


self, and in the state of Hesse, of 
which Frankfurt is the chief city. 


Frankfurt papers. 

In these two markets, incidental- 
ly, live 14%% of the entire popu- 
lation of West Germany. 

For the half-page newspaper 
ads, Y&R is using the hi-fi color 
process that it recently introduced 
in Germany. 

The Gelten account brings to 
three the number of Haus Neuer- 
burg products advertised through 
Y&R. The agency also introduced 
the new Reyno mentholated brand 
that Haus Neuerburg first brought 
on the German market in March 


“Das Ist Berlin” (That Is Ber-| 


| 
| 
| 
| 


| 


ernational city apart from the rest | 


the half-page newspaper ads and) 


So the agency is utilizing all the) 
Berlin newspapers and the local) 


this year; the agency has had the 


/1961. # 
| 
|e 


| Newsweek International’ 
Adds New Page 

| Newsweek International has add- 
ed a page called “International 
Business Bulletin Board” to its Pa- 
| cific and European editions. It will | 
|allow a company “to get into print 
|with their news” that is “not cov- 
ered by the international press.” 
|The two-color duotone bleed unit 
| will position the “International, 
Business” standing head atop aj} 
cork background that suggests a/| 
bulletin board. An advertiser’s 
message will be “clipped” or 
“thumbtacked” on the cork. One 
advertiser at a time may use the 


Tempo. 
Aus 


nen deutschen Ligaretion 


5) — Die 
der das 


oo 


(BERLIN BLEND) Neuer, 


Celten 


Tempo. Leben. Aktivitat. das ist 
Aus 


eredelt. d 


Gelten.. Sesiais a 


LoveMiinvitat, das ist Benin 


Stad!. dem Hereen der mode: 
Industrie kommt 


Neuer, frischer Rauchgenuss aus Bertin 


Advertising Age, October 9, 1961 


= Celten nn cencmsie 


frischer Rauchgenuss aus Berlin 


rt Qelten wm cenarscn 


rad 


peal 


TABAKGESCHMACK—Half-page drawings like these are appearing in 
Berlin and Frankfurt newspapers to introduce Gelten, western Ger- 


many’s 257th 


cigaret brand. 


‘Show Business Illustrated’ 
Names Fall, Coleman 

HMH Publishing Co., Chicago, 
publisher of Playboy and Show 
Business Illustrated, has _ estab- 
lished the advertising department 


advertising manager of Show 


will continue to act as midwestern 
ad manager of SBI. A midwestern 
ad manager of Playboy will be 
named at a future date. 

At the same time, Joseph K. 
Coleman, formerly eastern ad man- 
ager, has been appointed adver- 
tising manager of Show Business 
Illustrated. Mr. Coleman will con- 
tinue to act as eastern ad manager. 


Beiswinger Joins Myrbeck 
William G. Beiswinger, formerly 


corporate advertising manager of 


the Laboratory for Electronics, 


Air France Names Hancock 
|Head of New Ad Group 

John Hancock, formerly an ac- 
| count executive on airline business 
‘at Young & Rubicam, has been 
named marketing services man- 


company’s Overstoltz cigaret ad-|0f Show Business Illustrated as a|ager for North America by Air 
success in newspaper advertisimg. | vertising since the beginning of | Separate selling organization, un- | France, a new post. 

| der the direction of Joseph W. Fall 
| Jr. Mr. Fall, formerly midwestern 


Air France said it has stream- 
|lined marketing by merging mar- 
| ket research, advertising and mer- 


| Business Illustrated and Playboy,|chandising into one group. Mr. 


| Hancock will “integrate and direct 
each section into a strong, unified 
marketing program.” 


‘Practical Gardener’ 
Sets New Name, Format 

House Beautiful’s Practical Gar- 
dener, an annual, will change its 
name and format effective with 
the next issue, to be published 
|Jan. 18, 1962. It will be called 
|House Beautiful’s Gardening & 
Outdoor Living, and extend edi- 
torial coverage to outdoor cooking, 
|furniture, swimming pools and 


& page. The two-color page rate is Boston, has joined S. Gunnar Myr- other recreational equipment. Cov- 
department's western division in ager He will also serve as an| $940 for the European edition, and| beck & Co., Quincy, Mass., as ajer price will remain at $1.25 and 


$650 for the Pacific edition. 


‘technical acccunt executive. 


“We were creating new bust- 
OGe. s 


” 


“It’s hard to set down rules... 


“I'd rather run out 
ein 


than rust) 


/no advertising rate changes are 
| planned. 


Monthly Makes Debut 

Marina Management, a new 
monthly covering waterfront serv- 
ice and retail sales activities, has 


| been started by Marina Manage- 


ment Associates, 43 West Front St., 
Red Bank, N.J., an affiliate of the 
Post Exchange Publishing Corp., 
F. Scott Wilder is publisher, and 
James E. Brooks is advertising 
manager. Mr. Brooks said rates 
were based on $300 per b&w page 
and $525 for a four-color page. 
The monthly has a controlled cir- 
culation of about 5,000. Advertis- 
ing office is at 141 E. 44th St., 
New York. 


McCarthy Succeeds Endsley 

Jerry McCarthy, formerly with 
Yardley of London, has joined the 
New York sales staff of the Army 
Times Publishing Co. He succeeds 
Lt. Col. Robert W. Endsley, who 
'has retired. 
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The $4.billion shoe industry is stepping lively. New merchandising concepts are taking 
over. Record production is forecast for the year ahead. Packaging is coming alive. Goal: A 
billion pairs a year by 1970. BOOT AND SHOE RECORDER, one of 20 Chilton business 
magazines, is pacing this growth with an exciting new merchandising slant to its editorial format. 
CHILTON COMPANY, Chestnut & 56th Sts., Philadelphia 39, Pa. 
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BEFORE & AFTER—The once seedy Galileo Hotel in San Francisco’s North Beach section 
(left and center) is now (right) the home of Guild, Bascom & Bonfigli. A bay at the which spins him around. 
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INDUSTRIAL MARKETING 


alone, serves exclusively the huge growing Industrial 
Advertising Field...reaching those executives concerned with 


advertising and marketing to business and industry 


INDUSTRIAL MARKETING 


SELLING AND ADVERTISING TO BUSINESS AND INDUSTRY 
200 EAST ILLINOIS STREET ¢ CHICAGO 11, ILLINOIS ¢ DElaware 7-5200 


flatiron building’s tip is now David Bascom’s one-passenger office with a turntable 


Bryan Houston Rips 
the Hocus-Pocus in 
Foreign Marketing 


New York, Oct. 3—Agency 
president Bryan Houston thinks 
there isn’t much difference be- 
tween domestic and international 
marketing and wonders if life isn’t 
unnecessarily complicated for in- 
ternational advertisers because 
there’s too much hocus-pocus 
about foreign marketing. 

The president of Fletcher Rich- 
ards, Calkins & Holden told a lun- 
cheon meeting of the International 
Advertising Assn.—an audience 
filled with people who consider 
themselves “experts” and “spe- 
cialists” in the art of export ad- 
vertising—that “we have been 
somehow sold the idea that each 
overseas market is so vastly dif- 
ferent from the domestic market 
that American methods just don’t 
apply. 

“As a consequence, many Amer- 
ican companies which have been 
eminently successful in their U.S. 
program, are operating at 50% 
efficiency abroad because they 
failed to apply the tried and prov- 
en techniques they know will 
work, on the notion that the man 
from Stockholm doesn’t have the 
same basic drives, interests and 
aspirations as the man from Min- 
neapolis.” 


# Mr. Houston acknowledged that 
there are certainly areas where 
American marketing methods can- 
not be applied, “but I am con- 
vinced that we make more of a 
problem out of it than the situa- 
tion warrants. While we are ex- 
horted not to use our techniques 
abroad, the most successful mar- 
keters in the very countries that 
are reputed to be so unique are 
using these same American meth- 
ods themselves.” 

Mr. Houston said another error 
in judgment was thinking of for- 
eign markets as some place to send 
surplus products in the hope that 
they can be found useful overseas. 
What is needed is determining the 
needs of an overseas market and 
then satisfying those needs either 
by shipping to, or manufacturing 
in, the market. 

Mr. Houston offered five guide- 
posts for the international market- 
er—which could easily apply to 


|any marketer: 


1. Develop a positive attitude. 
2. Get to know your markets. 


3. Insure that your products are 
of the highest quality. 


4. Keep prices competitive. 


5. Use the best marketing tools 
available—the ones that built your 
business at home. + 
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Van @mps pork and beans 


Sm Quickest way to call ‘em in... 
a 


Outsell the 
rest ‘cause 


and Beans, of course! Protein-rich beans, pre-cooked in a Secret 
Savory Sauce made with special spices and luscious, plump toma- ae they taste 
toes. Just heat, eat and enjoy, and you’ll see why sailors —and land- poRK = the best! 


Everything’s ready for a landing party . . . with Van Camp’s Pork Van Gi inp 


lubbers too—have made Van Camp’s America’s best selling beans. NS 


serve the finest...products from Stokely-Van Camp! 


Plenty of juicy, bite-size, sliced 

4 Wieners. Van Camp’s famous, ten- 

Have you tried der Beans. Spicy, special Secret 
Savory Sauce. They all add up to 


ene Beanee Weenees ? BEANEE WEENEES, a delicious, 


mans wat § nutritious meal! 
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Advertising Age, October 9, 1961 


Clients, Agencies be more forceful in questioning 


research; (3) interest must be in- 


Blamed for ‘Shallow, stilled in a greater number of stu- “« | a 


The new March ARB shows 


WJIM-TV 


{ 
has increased it's audience in 


dents, to be offered better cur- 
© a ricula; (4) more support must | Wilh TV 
Slipshod Resear ch come from management levels at = 
New York, Oct. 3—Much of to-| both advertiser and agency in a 
day’s advertising “research” is|terms of understanding and fi- strategically located 
to exclusively serve 


nothing more than “a stew of half-| nancial support; (5) the account 77 
truths, slipshod investigations and| executive must be made “re- 


shallow analyses seasoned with the | search-wise” to short-circuit use-| ” ‘LANSING...PLINT...JACKSON . F L | N T 
powerful desire to ‘promote’ some | less projects. rs | 
— Bonga @ pre-determined | | ang (6) the market research ja and we do mean Michigan's second market by 


man must constantly re-examine 


This charge was made by|,. “ | 
Paul Keller, vp and research i-| is w" etnies, stand up for his i F LINT! 
rector of Reach, McClinton & Co., : y\% 


‘) 

‘ 

at a meeting of the American Mar- those who want to dictate to him, . : 
gq 

, 

° 


oo onniteeeapoace ae: 


63% ey 


keep abreast of new developments a ;.¢ s f elve months! a . 
keting Assn. He distributed the in the field and work to uae . a 
blame equally —_——— media, ad- | management to the correct and z 
vertisers and agencies, explaining henedh use Of teenaseh. & 
that “the researcher is not nearly F P= 


as much at fault for the great vol- 
ume of poor research as is the re- _Enloe Names Bell, Press 


quester of research.” Stanley P. Bell and Dr. Harold 

Mr. Keller maintained that all) 4- Press, vps of Cortez F. Enloe 
the average advertising executive | Inc., New York, have been elected 
wants “is an end-result, a set of | | to the agency’s board of directors. | 
figures to use in his decision-mak- | 
ing process, without the need to| 


worry about how the statistics were | 
obtained.” NEW 


= Mr. Keller recalled a sumptu- 
ous presentation staged by a me-| SALES LEVERAGE 
dium to announce “important new | 

> research.” After rubbing elbows 


with 600 “‘top-drawer” agency and | FOR YOU f2 
advertiser personnel and sampling 

elaborate spreads of food and liq- 

uor, Mr. Keller discovered that the | PRODUCTS | 


research” was so “trite, shallow | 
and meaningless that I could hardly | 
contending that many media em- 


believe that anyone would waste | 
even a one-page memo on its pres- 
Generated by the fact that your 
l ] ti t 
rubber-stamp projects initiated by | ad message in Today’s Health is x 


(Sunday through Saturday . . . 9:00 am - Midnight) 
- more than ever... WJIM-TV dominates Mid-Michigan! 


nae 
Bey 
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time are so obsessed by their de- 

sire to be first somehow—even if it 

is in reaching left-handed thumb- 

suckers between five and six years 
of age in Montana—that they will 
a do anything by way of research 
to ‘prove’ it.” 

He said the advertiser finally 
rejects all contradictory material, 
and, in addition, “feels that re- 
search is nothing more than a 
cheap prostitute in a house of pro- 
motion.” 


an 


es Mr. Keller said the need for 
promotional research would disap- 
pear “if the media salesmen were 
real salesmen rather than order- 
takers using canned pitches with | 
: plenty of big numbers.” He also 
a8) singled out for blame the guy in 
i charge of research at the medium, 


entation.” 
Mr. Keller admitted that when 
sia the pressure’s off, media research 
gee can rise to “lofty heights.” But, he 
ai added, “most sellers of space and 
management. 
Agencies also must take some of | 
the Sen for poor research, Mr. | SEEN...SEEN OFTEN...BELIEVED! 
; Keller said. Often, clients put the | 
By heat on the agency to come up 


alle alll: 


= n— 
with “facts” in an unreasonable | Research reveals—compared to other general magazines- - 
period of time. This leads to the| Today’s Health is more consistently and repeatedly 
ae ae Se ee | read. (65.4% of subscribers read all 12 issues. Each issue read 
man on “cheap and quick re- | . ann . ' 
saanch” to caneinee the client that | an average of 3 times.) And it’s believed! (66.5% place 
the agency is servicing the account. more belief in T.H. Only 1.8% regard other 

Other “useless, shallow and. ill- magazines more believable. ) 
conceived” research results from 
agency “make-work projects,” put What’s more, products gain unique stature. (57% indicate 
: together hg make = - research higher regard for a product when seen in T.H. than 
staff look busy. “Yet, these types : . 
of efforts are released to clients when seen in other magazines.) 
on because they look impressive,”’ Mr. 


call , . Put this exclusive force behind your product — 
ae — oom aan advertisers often | | acting = 815,000 paid subscribers, plus a bonus circulation 
: are unwilling to spend enough | of 1.5 million verified reception room readers. 
money for high-grade research or | 
try to pressure their agencies in- 
to conducting projects clearly in 

the advertisers’ domain. 
The basic problem, Mr. Keller 
said, is that the average adver- 
tiser either considers research 


non-scientific” or doesn’t under- 

stand it, and therefore pays it Monte Brown 

only lip-service. 535 N. Dearborn St., Chicago, I!!., WH 4-1500 
Mr. Keller suggested a six-part Charles Lauer 

solution: (1) The decision-making 475 Fifth Avenue, New York, 17, N.Y., OR 9-9383 

advertising executive must be Whaley-Simpson Co. 

taught to evaluate research prop- 6608 Selma Ave., Los Angeles 28, Calif., HO 3-7157 


erly; (2) agency media men must 700 Montgomery Bidg., San Francisco 11, Calif., SU 1-4583 American Medical Association 


~ Unequaled ability to move people to action 
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The fastest-growing major market in the United States is down 
in the southwest corner of California...San Diego County. 

San Diego County ranks second in the state in automotive and 
furniture-household appliances sales, and third in food 

and drug sales. San Diego is young, bustling, growing (now 
over a million people!)...and it has just one Sunday newspaper, 
The San Diego Union. The Sunday Union reaches eight homes 
in every ten in the vital San Diego city zone, where 85% of the 
county's retail sales are made. Of course, as progressive a 
newspaper as The San Diego Union distributes a syndicated 
Sunday magazine. And the Sunday magazine it distributes is the 
one that matches its alert on-the-news editorial policy. 

That Sunday magazine is PARADE. 


PARADE—THE SUNDAY MAGAZINE SECTION OF STRONG NEWSPAPERS THROUGHOUT THE NATION REACHING 10 MILLION FAMILIES EVERY WEEK. 


In 59 of its 65 key markets 
PARADE is distributed by the 
largest (or only) Sunday 
newspaper. This includes 8 of the 
13 big metropolitan markets—such 
as Washington, St. Louis 

and Miami—where one or more 
of the other syndicated Sunday 
magazines also is distributed. 

The results you get from a 
syndicated Sunday magazine depend 
on the newspapers that distribute 
it. Market by market, PARADE 
newspapers invite comparison. 
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Two Ad Factions Struggle for Attention as 
the Problem of Getting Heard Gets Harder 


By William D. Tyler 


No advertiser in his right mind would 
deny that it’s harder to get heard today. 
But he generally follows only one of two 
courses to overcome this, the major ob- 
stacle facing today’s advertisers. 

One is the “let’s- 
blow-their-house- 
down” school. This 
one uses money as a 
sledgehammer. It 
says that the only 
important thing is 
to have a strong 
selling idea. Then 
you jam this down 
people’s throats by 

f ’ repetition. Eventu- 

William D. Tyler ally, you batter 

down the prospect’s 

defenses, and he listens to you in spite of 

himself. This is an expensive way home, 

but a lot of advertisers use it. It has, not 

so incidentally, given birth to some of the 

most actively resented advertising the 
world has ever known. 
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Starts Tomorrow at The Fine Arts and Forum 47th St. Theatres 


Scream of Fear 


The other school takes the opposite 
course. It says that since it’s so hard to 
get attention today, your advertising 
should devote most of its effort to getting 
attention. It then follows that it doesn’t 
matter so much what you have to say 
as to make sure people hear you say it. 
This is an entire new advertising cult— 
the off-beat. It has been responsible for 
some of the brightest, most see-able ad- 
vertising of this or any other time, be- 
cause it is completely without selling in- 
hibitions. It is also responsible for some 
of the nuttiest. It has as its crusading ob- 
jective, the goal of a dramatically com- 
pelling ad every time out. The selling 
idea is as good, as it provides the oppor- 
tunity for a dramatic ad. Some adver- 
tisers will even change. the selling idea 
from ad to ad in order to get the most 
surprising ad they can. 
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Bart Starr puts grease on his face... 


Bachened grease under each eye cuts down glare, helps Green Bay's top-notch quarterback find 


ws man with o 
vom. He goes for Vitalis’ with V-7,, the remarkable 


Ps ______; 


The vast majority of advertisers today 
are on one side or the other of this con- 
troversy. One says that advertising is 
nothing more than the science of mass 
selling. So all you do is find the best 
possible selling idea. The other says that 
success in advertising depends on the 
art of dramatic presentation. 

You know and I know that advertising 
is neither one of these things. It is a 
combination of both. Great advertising 
is a blend of the best selling idea and 
the most exciting presentation of that 
idea. 


Polaroid Land Camera 


The humor in this ad is sophisticated, 
and that is usually a danger sign in ad- 
vertising. But not in this case. The mes- 
sage comes through even for those who 
don’t get the double gag of the father’s 
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Polaroid 


never on his hair! 


stazhing pass But when Bart Start looks for # hair tonic—no greasy hid-stufl for 


best 
Vitalis does = Workout.” Your scalp will feel gree! your hair 


(Vitalis keeps his hair neat all day without grease) | 


you want a hair tome to do ft fights embarrassing dandruf, prevents dryness, 
‘eof afl, heeps your heir neat all day without ‘Try the Vitalis “60-Second ) 
great. Get Vitalis with V-7 today! 


tongue-in-cheek pride in an absurd pic- 
ture. David Herzbrun’s copy explains that 
the camera, rather than the photographer, 
was responsible. “All the boy had to do 
was aim and snap. He didn’t have to 
focus. He didn’t have to adjust for light. 
He didn’t have to wonder. He saw the 
picture ten seconds later. Looks like I'll 
have lots of fun with it, when it’s my 
turn.” William Taubin of Doyle Dane 
Bernbach was the art director. 


Scream of Fear 


The newspaper ad for this movie thrill- 
er does a brilliant job of illustrating 
both the title and the mood of the pic- 
ture through a single, memorable device. 
The graphic trick of having a series of 
concentric circles emanating from the 
wide-open mouth of a horror-stricken fe- 
male, conveys both the mood of the pic- 
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Scripto 


ture and illustrates its titie in one “swell 
foop.” You needn’t read a word of Jac 
Thaull’s copy to get the idea. Art Director 
Joe Levine of Donahue & Coe was re- 
sponsible for the concept. 


Vitalis Hair Tonic 


Vitalis continues its “‘greaseless” theme 
with a fine and timely expression in 
Sports Illustrated, tailor-made for that 
audience. Left-hand page shows Green 
Bay’s quarterback applying black grease 
under his eyes. Right-hand page shows 
him after his shower, combing with Vi- 
talis. Bob Oskner’s headline tells the 
whole story: “Bart Starr puts grease on 
his face .. . but never on his hair! (Vi- 
talis keeps his hair neat all day without 
grease.)’’ Inferentially, competitive ton- 
ics become vaguely odious, a by-product 
which probably does not fill Bristol-Myers 
with irremediable dismay. DCS&S’ John 
Murray made the layout. 


Scripto Tilt-Tip Pen 


The Scripto people have brought out a 
new pen that is “scientifically tilted,” ac- 
cording to Dick Fry’s copy, “to let you lean 
the pen back at a relaxed writing angle.” 
Not, at first glance, the kind of story 
that makes for dramatic advertising, but 
look what he and art director Bill Free of 
McCann-Marschalk were able to make 
of it. 

This is a case where headline and il- 
lustration truly work together to tell 
the story. The same elements that make 
the ad catch your attention are the ones 
that deliver the selling message. You 
can’t get much better integrated than 
that. 


REA Express 


Maybe not a great ad, but one that 
delivers its message with the same speed, 
clarity, and visual memorability as the 
Scripto one, is this price announcement. 
The hand presses down in the headline 
message itself: “Now REA Express has 
new low rates (more coming!).” Here 
again, the headline becomes the hero of 
the illustration, actually acts out the 
message. To get this particular effect, 
Benton & Bowles’ art director Vito Cata- 
lano lettered the headline on a strip of 
foam rubber, which was then depressed 
by hand and photographed for maximum 


REA Express 
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realism. Copy and idea by Art Kramer. 
Borg-Warner 


Here is an institutional ad designed to 
spread awareness of “the research-mind- 
ed nature of Borg-Warner,” in the words 
of William Okeson’s copy. The example 
chosen to illustrate this theme was the 
company’s development of “a solid de- 
odorant, in the form of pea-sized pellets, 
which destroys odor molecules. When .. . 
in an air conditioner, stale indoor air 
becomes as clean and healthful as Na- 
ture’s own.” To dramatize this accom- 
plishment, the copy lead reads, “You 
know the old expression about stepping 
outdoors for a breath of fresh air? We 
just retired it.” Headline: “Let’s step in- 
doors for a,breath of fresh air!” Art di- 
rector: Clint Frank’s Doris Gregg. 


Schick Electric Razor 


In this introductory ad, Schick has suc- 

. ceeded in making what is essentially a 

somewhat less than earthshaking product 

development sound like nuclear fission. 

The new Schick Compact seems to have 

little more to recommend it than the 

low price, so Stanley Silverberg of Nor- 

man, Craig & Kummel has seized upon 

rill the fact that the head is washable to 

ae make a memorable layout. With the help 

of a wonderful Strobe photograph, he was 

able to come up with an exciting visual 

of water surging through the shaving 

head like Niagara. Whether this approach 

will be as commercially effective as it 

undoubtedly will be at attracting atten- 

tion, is anybody’s guess. Allen Koehler 
was the copywriter. 


Wolfschmidt's Vodka 


The boys at Papert, Koenig & Lois 
are having a ball turning out Wolfschmidt 
ads. They are also getting this brand 
talked about, which may be more to the 
point. To do so, they are sacrificing the 


The editerial excellence of pages like theee ls building McCall's cirealation to over 8 million 


McCall's 


white-gloved elegance that characterizes 
most liquor advertising. In fact, they are 
throwing: it right out of the ball park. 
For example, the copy here reads as fol- 
lows: Bottle: “You sweet doll, I appreci- 
ate you. I’ve got taste. I’ll make you fa- 
mous. Kiss me!” Orange: “Who was that 
tomato I saw you with last week?” This 
refers, in turn, to a preceding ad in which 
the bottle tells a tomato, “You’re some 
tomato. We could make some beautiful 
Bloody Marys together.” Copy by Julian 
Koenig and magnificent art direction by 
George Lois, who has been reading Freud. 


Creative House Personnel 


Traditionally, placement-agency ad 
listings have had all the warmth and 
personality of a cold-storage eel filet. 
Recently, in this very publication, Jack 
Baxter of Chicago broke this stereotype 
into little pieces. His explosion took the 
form of a chatty, friendly, highly read- 
able column. He used narrative, humor, 
and provocative subheads and copy leads 
to get attention. It must have been the 
best-noted ad of its kind yet. Even better, 
the approach helped establish an image 
of Creative House as a very pleasant, 


@ helpful place to help you get a job. 


McCall's Magazine 


One of the shrewdest uses any adver- 
tiser made of the first issue of the new 
Post was a competitor. McCall’s took a 
spread in that dramatically changed mag- 
azine in which it showed nothing but 
miniature reproductions of its own ex- 
citing spreads. To an audience made par- 
ticularly aware of modern editorial for- 
mat by the magazine they were reading, 
the McCall’s spread took on greater sig- 
nificance, packed an extra wallop. Art 
Director Onofrio Paccione made the lay- 
out to the specification of the copy group 
at Grey. = 


CREATIVE HOUSE PERSONNEL 


PUBLIC RELATIONS 
Morris Jacobs will not 


PURELY PERSONNEL 


Peop! “ muc! not accept our 
ny “rt pos: a. ay “ definition that the difference be- 
ose a Coaeive tween a publicity man and a pul 

House lic relations man is per week 


The answer is, “Nothing!” 


They also ask: “Does it invelve 
me in any way? 


But whatever you call yourselves 
out there, we have ———- for 
communicators on photographic 
equipment ($12,000), schools 
($10,000), association projects 
($10,000), industrials ($8,500) 


We even“have a boat club that 
will pay a press rep. 000 per 
year—even though the Coast 
Guard is ready to pick up harbor 
moorings for the winter. 


The answer: “Not in any way.” 


Who pays the fee, then? In nearly 
every case so far, the ae -. 
has paid the fee because we 

a six month guarantee on any man 
we place in a job. 


In the event we offered a job 
where the applicant was to pay 
the fee, or any part of it, he would 
be told—before the job interview 


What's your story? 
WOTE TO COPYWRITERS 


After looking over some proofs of 
ads by agricultural writers, we 
are convinced that the govern- 
ment should step in and pay some 


Any questions” 


FOOD FOR THOUGHT of them for not planting any more 
We have two interesting jobs for °™ 
food researchers—one as a dept What prom all this is our des- 
head of a Texas agency, the other berate a top farm writer 
with a top feod company. Both at a+ $18,000 


around $12,000. Any takers’ 

We could also use a cosmetic gal 
(at $20,000) whose ads don't look 
like they were put to bed in pin- 
curls. 


We have jobs for artists of every 
race, creed, or color—except green. And we have current jobs (to 
$15,000) for food writers who 
haven't lost their appetite for 


Home Furnishings $25,000 ©6great copy 
Branch Office Mead 17,000 
tome Furnishings 13,000 ©'In short, we have many good jobs 
Feeds 10.000 «in print or TV 
tasusweas — The best ones, though, seem to be 
Guat Rgveny ned going to those who did their best 
We could also use a package de- job on the job they just left 
signer ($15,000), a studio illustra- 

tor ($12,000) and a studio designer ACCOUNT MEN: 

$12,000 If you're tired of the grueling 10 

e to 4 o'clock rate race, remember 

UNCLASSIFIED AD Creative House has jobs for Ad 


~~ Managers, too 
Some of our jobs don't fit into 


neat catagories. Too many, im fact, to list this 
wee 
For instance 

Office Manager. A 4A agency 


wants us to locate a top man to 


Meanwhile, if you're determined 
to- stay on Michigan or Madison 


Avenue, consider these sample 
head up an Eastern office Account Executive offerings 
to $30,000 
toed $20,000 
Personne! Manager. A top advertiser Big Fish, Small Pend 20 000 
wants a top executive recruiter Electronics 14 000 
who knows modern methods Paper Accoent - 13,000 


to $20,000 
Girdle Queen. To dream up ideas and 


plan sales promotion for a girdle 
company. A fun spot for a gal 
who knows the undie world 

to $10,000 


PLAYING ROULETTE? 
Many people tell us‘ they follow 
our ads waiting for the perfect job 
to come up for them. 
Recruiter, A door-to-door cosmetic 
firm needs a man to get and train 
salesmen and plan ads. 
to $10,000 
President's Assistant. An ad agency 
that has its own film producing 
unit wants a TV and film writer 
to be the president's right arm 
to $12,500 


Stop playing roulette 


Our ads list only typical current 
openings. Many of our jobs aren't 
advertised. They're filled by those 
already registered with us 


Se to make sure your number 
comes up, just make sure your 
application is in our files 

JACK BAXTER KHOWS ADVERTISING . 
41 EAST OAR STREET . 


ADVERTISING KNOWS JACK BAITER 
Curcase 11 . OE 7-000" 


Creative House 


“Who was that tomato 
I saw you with last week?” 


“You sweet dull, | appreciate you. I've got taste, 
Mt bring out the real orange in you 1h make you famous 
Kins me.” 


ee . 
af a i 
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Wolfschmidt 


On the Packaging Front... 


Is There Such a Thing as a Selling Package? 


(Mr. Smith is advertising and merchandising director of S. C. John- 


son & Son, Racine, 


Wis. His first advertising job was with thé old 
Melamed-Hobbs agency in Minneapolis in 1945. 


In 1949 he joined 


Swift & Co., Chicago, and was product manager until 1953 when he 
moved to New York as account executive with BBDO. He joined 
S. C. Johnson as advertising manager in 1955 and was appointed to 


his present post the following year. His column, 


which appears for 


the fifth time in this issue, will be published twice a month.) 


By Douglas L. Smith 

How often we hear the term “selling 
package” used among marketing people, 
either to describe a label they happen to 
like (“real nice—it’s a selling package!”’) 
or to define a general objective in de- 
signing a new one 
(“above all, boys, 
let’s be sure the 
new package does a 
selling job!’’). 


At the risk of 
alienating a_i col- 
league or two, and 


a few designers, I 
would like to con- 
tend that the term 
“selling package” is 
a misnomer, in its 
usual sense, and that 
they who say it are, more often than not, 
guilty of assuming that the package may 
be doing a selling job when it is not, or 
expecting it to do so when it can’t! 

To clarify for a moment, I should em- 


Douglas Smith 


phasize that this contention does not in- 
clude engineering design that makes the 
package a functional, use-package bring- 
ing the consumer a definite service, such 
as a closure, or opening, or applier func- 
tion. If, in the engineering design of the 
package, some new plus is brought to the 
user, this then becomes a part of the 
product attributes, and not the package 
in its design appearance sense. 


8 I would like to set forth the thesis idea 
that the selling function of a product lies 
in the assets of the product itself—its 
quality and values to the user—and the 
effectiveness of the advertising and mer- 
chandising support the product has be- 
hind it—not in the label design. 

The label through the artistry and in- 
geniousness of the designer, is responsible 
for identifying, distinguishing, and in- 
forming: IDENTIFYING the brand in its 
particular marketplace—DISTINGUISH- 
ING the product from its competitors— 
and INFORMING the buyer what it is 
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During the first | 


Ssix months of 1961--and § 
a throughout 1960 and 1959 
stoo-SPORTS ILLUSTRATED 


Camera a 


ranked Ist among all gen- 
eral magazines in pages of 
dvertising. 


. Photographic advertisers have caught the spirited 


The focus is right. The perspective is right. 


expression of SI's nearly 1,000,000 families. 
Four out of five of these families own still cameras — 


-» 1,650,000 cameras all told. These same cameras click 


often —with 9,000,000 rolls of film used annually. 
Beyond that, more than one in four Sports ILLUSTRATED 
families own motion picture cameras and projectors. 
This avid interest in picture-taking stems from the 
youthful vitality of SI families themselves. 

Median age of the man of the house is only 42 

and for his favorite subjects he has nearly | 

600,000 teenagers and more than 1,000,000 of 

their younger brothers and sisters. 

With a median annual income of $10,835, almost 
twice the national median, SI household heads also 
have the means to travel. In 1960 alone, for 

example, Sports ILtustrATeD families made more than 
2,200,000 airline pleasure flights; and the chances 
are good that one of the things that made them 

a pleasure was that their cameras came along. 

These are the active people and they make active 
markets. In the photographic field, as in so 

many others 


Sl is a basic buy 
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and what it does in both its over-all de- 
sign appearance and instructions for its 
use. 


® Iam moved to submit this point of view 
after reflecting upon the presentation of a 
design firm I saw recently, in which the 
speaker repeatedly emphasized, while 
pointing to an array of packages he had 
designed, that the packages had per- 
formed a primary selling function. Yet, in 
virtually all cases, the good products he 
displayed were successful first because of 


On the Merchandising Front... 


the products themselves (their appeal to 
the consumer and competitive advantage) 
and some highly effective advertising and 
merchandising behind them. 

The package is important—vitally. And 
the label itself, via the creative efforts of 
the designer and good judgment of the 
manufacturer, can perform a most im- 
portant service (to repeat) in identifying, 
distinguishing, informing. Let’s be sure it 
does these things first, when we hear the 
old cliché, or as I called it earlier, misno- 
mer, “selling package.” + 


Roadblocking Product Improvements 


By E. B. Weiss 


Many years ago, as a youngster, I gave 
up trying to market ideas for new prod- 
ucts and product improvements to man- 
ufacturers. I had found, rather quickly, 
that this was a straight road to starvation. 

Today, the con- 
sumer who con- 
ceives an idea for a 
new product or a 
product improve- 
ment finds channels 
into manufacturer 
offices even more 
clogged than was 
the case years ago. 
This has come about 
for a variety of rea- 
sons; one persuasive 
reason has been that 
when the door is held open too carelessly 
to sundry ideas from the outside, law- 
suits may trip in through the same door. 
A second reason is that scientific and 
technical product research is both vastly 
larger and vastly better organized than 
was true 20 or 30 years ago and the prob- 
ability that an outsider may stumble on 
an important new concept presumably is 
correspondingly lessened. 

But I suspect that a reason that is at 
least equally common is that in a paid 
manager society there is a greater re- 
sistance to ideas! The paid manager is 
not typically an entrepreneur in the true 
sense of the term—if he were, the chances 
are he would not be a paid manager! 

As a conseauence, I believe there are 
more roadblocks erected today by man- 
ufacturers (through deliberate intent, 
through neglect, through inaction) to the 
flow of product ideas from the outside 
than ever before. I wonder whether more 
often that otherwise this may not repre- 
sent a policy and a practice that should 
be reviewed. 


E. B. Weiss 


s Today we have more scientists, more 
technicians, more educated, more sophis- 
ticated people than in any previous age. 
We have more trained and disciplined 
minds than ever before. We have more 
leisure time, more status symbols to strive 
for, more unfilled wants, more ambitions. 

All of these circumstances surely mean 
that a large segment of our society—and 
a constantly growing segment—is both 
intellectually able and socially and eco- 
nomically desirous of tinkering with new 
product ideas and improvements outside 
of one’s vocation. In brief, the creative 
faculty has never enjoyed such a fav- 
orable atmosphere as our socio-economic 
climate currently provides. 

Yet at this very moment, many and 
maybe most of our large advertisers hold 
open only a tiny crack for product ideas 
from the outside to trickle through. What 
is more, the few product ideas that man- 
age to trickle through that crack from 
the outside tend to get short shrift. 

e A very interesting 


case in point 


emerged recently in the hard-surface floor 
covering field. The story goes like this: 

1. At the January, 1961, meeting of the 
National Retail Floor Covering Council, 
a floor covering retailer advanced a 
product-improvement idea. It was a sim- 
ple idea that did not require any huge 
investment in new machinery by manu- 
facturer, any great additional cost, etc. 

2. The idea was to mark hard-surface 
floor covering rolls on the reverse side 
with lineal footage markings. 

3. This would permit improved inven- 
tory control by the retailer. It would les- 
sen lost sales due to an accidental in- 
correct balance being shown on a roll 
and on the inventory sheet. It would les- 
sen complaints to distributors from deal- 
ers charging that rolls purchased were 
not of the yardage billed. It would allow 
the retailer’s cutters to make a perfectly 
straight cut. 


@ Makes good merchandising sense, 
doesn’t it? And bear in mind that the 
manufacturer would not be involved in 
any huge machinery obsolescence, any 
huge machinery investment, any substan- 
tial added cost. 

Finally, bear in mind that this idea did 
not come from a woolly consumer—but 
from a respected retailer who is a former 
president of the Floor Covering Mer- 
chants of Chicago. 

Yet, at the time the idea was suggested 
it aroused bearly a ripple of interest. The 
retailer who conceived it had to write 
no less than 1,500 letters to manufac- 
turers, distributors and other retailers to 
keep the idea warm! 


® However, the hard-surface floor cov- 
ering industry is fortunate in that its 
manufacturing members include the dy- 
namic Sandura Co. Before most and may- 
be all the other manufacturers in the 
field applied open minds to the idea, 
Sandura assigned a technical group with- 
in the firm to develop the required mark- 
ing equipment. And just about six months 
after the idea had been suggested by an 
outsider, Sandura had begun to ship hard- 
surface rolls with lineal footage markings. 
Appropriately, the first roll was shipped 
to the retailer who had conceived the 
idea and who would not permit it to die 
aborning. 

Incidentally, that merchant is still won- 
dering when the other manufacturers will 
take similar action! 

I suggest that many manufacturers 
might find this to be an appropriate time 
to review their policies with respect to 
product ideas that may come in from the 
public and the trade. It seems to me that, 
in a number of instances, the present 
policies were developed to meet a sit- 
uation that has since changed quite rad- 
ically. 


s I would like particularly to make the 
point that our growing army of scientists 


The Creative Man’‘s Corner... 
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‘tooth paste advance since fluoride... 
now IPANA has Hexa-Fluoride 
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How brushing with new Ipana helps you 
protect your gums as you protect your teeth 
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We find it ironic that advertising, in its very quest to be one-up on compe- 
tition, so many times gets in its own way and loses the very battle it hopes to 
win through complete and utter confusion. 

Here, for example, is Ipana announcing, actually, that it is putting out a 
toothpaste equivalent to P&G’s Crest. Only the strategy boys must find some 
way of making the new Ipana seem better than Crest. So what do they do? 
They add hexachlorophene which, says the copy, “destroys millions of decay 
germs” while “fluoride strengthens the enamel of your teeth.” But are there 
really such bacteria as “decay germs?” And if there are, and if the new Ipana 
destroys them, wouldn’t it be a little more convincing to list a few of the 
“germs” that hexachlorophene destroys? 


But before you get into this part of the Ipana story, you have to wade 
through a block of copy that tells you how proper brushing with Ipana over- 
comes the major cause of ultimate tooth loss—tartar. Ipana’s “film-removing 
agents,” says the copy, “help you brush away the soft film that naturally 
forms on teeth before it hardens into tartar that irritates and inflames gums.” 
What film-removing agents? And doesn’t proper brushing with any tooth- 
paste help keep the gums firm and tartar accumulation down? 

Not only is there too much copy to read in this ad, but the story is told so 
clumsily that even the slight advantage of a toothpaste with hexachlorophene 


major 


and technicians is totally unable to con- 
fine its disciplined imaginations to its 
own backyard. Very interesting con- 
firmation of this observation—if that is 
needed—comes from the exploding cir- 
culation of Scientific American. For dec- 
ades, that publication’s circulation merely 
inched along. Over the last decade, it 
has leaped ahead—and the basic expla- 
nation is that scientists and technicians 
have not only multiplied in numbers, but 


that they want to read a publication that 
posts them on scientific developments in 
areas other than their chosen fields. 

Why roadblock the creative product 
thinking of these disciplined minds by 
outmoded policies with respect to the 
submission of new product ideas? And 
why discourage a much more highly edu- 
cated, a much more curious, a much 
more sophisticated general public from 
submitting product ideas? And why per- 
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International 


a Management 


International 
Management 
EN ESPANOL 


English Edition 


Spanish Edition 


Portuguese Edition 


When you advertise to business and industry worldwide... 


...Use INTERNATIONAL MANAGEMENT ’s 


3 editions in 3 languages... 


You'll reach 50,000 management men 


in over 


Boston + Chicago + Cleveland + Dallas + Denver + Detroit + Los Angeles + Philadelphia + Pittsburgh « Portland + Saint Louis » San Francisco + London + Frankfurt « Geneva + Tokyo, International Media Representatives Ltd. 


100 countries 


Now these 3 editions in 3 languages will take your sales 
story to the most concentrated audience of management 
men in worldwide markets that any magazine delivers. 


This new flexibility of International Management, starting 
with the January issue, makes it possible for you to talk 
direct with important management men in industry, business, 
and finance in the markets you want to sell. Advertise in the 
English edition to sell the Eastern Hemisphere; Spanish edi- 
tion to sell Spanish-speaking Latin America; the Portuguese 
edition to sell Brazil; all three to sell the entire free world 
except the United States and Canada. 


You advertise with maximum efficiency: over 80% of sub- 
scribers are department heads or above. You reach them with 
maximum economy: approximately $15 per country based on 
12-page rate of $1566 for a B/W page in all 3 editions. 


Everyone of the 50,000 businessmen you’ll reach in Jnter- 
national Management is identified by name, title, company, 
and type of business. McGraw-Hill’s subscription policy 
screens out all but those with a management title or function. 
Result: you advertise to a known audience of management men 
in industry and business... 70% of whom are in companies 
each employing 50 or more employees. 


You reach customers and prospects in a business frame of 
mind because /nternational Management’s editorial concen- 
trates on business only, with each edition written for the in- 


International 
Management 


dustrial management communities served. Each deals with 
world business trends, technological advances, management 
techniques, marketing, plus methods to increase productivity 
and the utilization of men and machinery. 


Make plans now to begin your 1962 advertising campaign in 
one or more of the January editions. Call the McGraw-Hill 
office nearest you for complete information on rates, plus 
breakdowns of titles and industries by edition. Ask to look 
at a pilot issue of the new Spanish and Portuguese editions, 
too. Closing date for January editions is November 15. 


ENGLISH EDITION sells 20,000 management subscribers 

in Europe, the Middle East, Africa, Asia and Austral- 

asia. Cost, one page B/W: $695.* 

SPANISH EDITION sells 20,000 management men through- 

out Spanish-speaking Latin America. Cost, one page 

B/W $695.* 

PORTUGUESE EDITION sells 10,000 management sub- 

scribers in Brazil. Cost, one page B/W $350.* 

*12 page rate for B/W ad. Discounts of 8% for any two, 
and 10% for all editions when same space run in same 
issue. Ads translated into Spanish and Portuguese free. 


McGRAW-HILL INTERNATIONAL 


330 WEST 42ND STREET, NEW YORK 36, N. Y. 
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mit these product ideas, when they do 
come in, to get the most perfunctory and 
most unimaginative and most timid con- 
sideration? 

Sure there are iieadaches when doors 
are opened wide to product ideas. But 
the business that thinks it has no head- 
aches is a business with one great big 
potential headache—it is playing things so 
safe that it must be losing competitive 


The Peeled Eye Department... 


status. 

With headaches, as with other facets of 
business, one must strike a balance. Is the 
headache worth the potential reward? 

In this instance, I earnestly believe 
the answer must be in the affirmative— 
and as our group of highly educated and 
trained men and women continues to in- 
crease, the answer’ must be still more 
in the affirmative. + 


‘I Dreamt I Grew a Beard 
in My Delightform Bra’ 


By Dick Neff 


Bold New Brassiere Marketing Ploy? 

“The attached ad on bras appeared 
some time ago in The San Francisco Ex- 
aminer,” writes Revett Wallace, of Mil- 
lion Market Newspapers, San Francisco. 

“Since I have exhausted all of the per- 
sonal possibilities to 
exploit this remark- 
able typographical 
foul-up, I thought 
that perhaps ADVER- 
TISING AGE might 
have a use for it.” 

“Delightform’s 

‘Invisinet’,” it reads, 
“ . . the bra with 
the shape that never 
changes ... Make 
the most of your 
spring fashions with 
‘Invisinet’ . . . Soft, lacy cups . . . shaping 
that won’t wash out, won’t iron away. In 
black or white nylon lace, or Dacron poly- 
ester and cotton in white only .. .” 

Such a lovely ad, and what a nice 
little touch in that line that reads “3.95 
Men’s or Women’s.” 


Leaves No Stone Unturned 

We are indebted to Edwin M. Joseph, 
executive vp of Industrial Publishing 
Corp., Cleveland, for passing along a 
chubby little envelope, sent to him by 
a direct mail outfit, that fairly bulged 
with mailing pieces promising a happier 


Dick Neff 
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life. In the order in which we read them, 
they exclaimed happily: 
“FREE VITAMINS FOR 
FOLKS OVER 50” 
* = *” 
“At Last! Glorious 24-Hour Pain Relief 
Plan for 
ARTHRITIS-RHEUMATISM” 
* © * 
“DON’T BE DEAF!” 


? x * 


“HOW TO AVOID CRIPPLING 
DEFORMITIES!” 


canned 


“THROW AWAY THAT TRUSS!” 
* * * 


and as a fitting climax: 


“MONUMENTS DIRECT TO YOU— 
EASY TERMS” 


Now there’s an outfit that’s not afraid 
to lay all its cards right on the slab. 


Ad-ecdote Dept. 

Here’s an ad-ecdote we heard from 
Dan Packard, co-manager of the Detroit 
office of Geyer, Morey, Madden & Bal- 
lard. 

The executive of a big outfit in the 
appliance field was being given the needle 
by a competitor regarding their some- 
what indiscriminate franchising of deal- 
ers. 

“Don’t you have any franchise pol- 
icy?” he asked scornfully. 

“Sure we have a franchise policy—no 
two dealers at the same address,” was the 
calm reply. “Might confuse the mailman.” 


Hurrah for ‘Non-Conformists’ . . 
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Please Send Me Semi-Absolutely Free 

“When you deal with Keystone you'll 
never have to buy film again!” says 
an ad contributed by Bill Hayes, eastern 
manager of the Dana Chase publication, 
Metal Products Manufacturing. 

“Every time you have your film proc- 
essed at Keystone you will receive a same 
size roll absolutely free ... You pay only 
our low cost of developing and print- 
ne 

Coupon then proceeds briskly to wrap 
up the order with this copy: 

“Please rush free mailing bags and 
price list for free film.” (Italics ours.) 

Sort of let the cat out of the mailing 
bag that time, hey, Keystone? 


Typographical Boo-Boos 

Standard Rate and Data Service, stuck, 
no doubt, with an oversupply of s’es, 
carries this remarkable listing in its agen- 
cy list: 

United States Brewers Foundations Inc. 

Didn’t realize there were that many 
brewers wearing ’em. + 


Take a Lesson from Show Biz 


This interesting viewpoint, expounded in an article entitled “The 
Care and Feeding of Screwballs,” is reprinted here in its entirety 
from “Dividends,” published by Ketchum, MacLeod & Grove, Pitts- 


burgh. 


Business and industry are now coming 
to grips with a problem which has faced 
show business for centuries . . . the care 
and feeding of geniuses. 

In the theater or on television or radio, 
you’ve either got it or you haven’t. And 
if you’ve got it, you are a star and noth- 
ing is too good for you—salary, honors, 
adulation, a press agent of your own, and 
a star painted on your dressing room door. 

The reason is easy to see: If you can 
put across a song, or a television show, 
you may be the difference between suc- 
cess and failure for a whole enterprise 
which can involve millions. 

Some people have a divine gift. There’s 
no accounting for it; you’ve got it or you 
haven't. 


® Today, business and industry, and peo- 
ple in government who are charged with 
the national defense, are discovering the 
truth and importance of this fact. In this 
seething age, our very existence may de- 
pend upon some American being the one 
to discover some _ scientific principle 
which may be so complex that the rest of 
us poor mortals cannot even understand 
it. 

But, whether we can understand it or 
not, we can’t ignore it, because it may 
mean life or death to us. 

In this area, too, we are beginning to 
find you've got it or you haven't. 


# On a less global scale, in the area of 
your own business, you may find that 
your company’s prosperity will depend 
upon your success in attracting and 
holding the kind of people who are capa- 
ble of some flash of genius that can move 
you and the company years ahead of 
competitors. These people are most often 
scientists, research men, designers. 

In an advertising agency, in our own 
small way, we have the same situation. 
Most of us are marketing men, or re- 
search men, or account executives, or 
production men, or other serious, sober 
fellows; yet some artist or writer may hit 
upon a magical set of words or some vis- 
ual device that makes a message ring out 
clear in a way that puts the rest of us to 


shame. 

The trouble is that many of these bril- 
liant people have characteristics which 
tempt less sympathetic persons to call 
them “screwballs.”’ 

They are non-conformists. They don’t 
fit readily into company patterns. They 
revolt at rules and regulations. In a 
word, they are a lot of trouble. 

But the success and prosperity of your 
business and ours may demand that we 
learn how to handle them and get the 
priceless things they can give us. 

Show business has learned that lesson. 

The theater, which has known this 
travail for years and years, would almost 
go through hell to find another Mary 
(Martin or Rex Harrison or Yul Brynner. 


® In business today, the counterpart of 
people like Julie Andrews or Jack Ben- 
ny may be a Dr. Somebody with a degree 
from MIT and a stretch at Los Alamos. 

In other “Dividends,” we have often 
quoted Pierre Martineau, research director 
of the Chicago Tribune. If we may be 
allowed to do so just once more, here is 
something he wrote recently: 

“In spite of the lip service we pay to 
creativity, nothing is as dangerous as a 
new idea. It will be very threatening to 
almost everyone, and people become hos- 
tile to the individual who suggested the 
new idea. Many organizations would great- 
ly prefer hiring mediocre people instead 
of brilliant people for this reason. Medio- 
cre people fit amiably into the organiza- 
tion, whereas brilliant people will prob- 
ably be disruptive by introducing new 
ideas and questioning accepted attitudes.” 

So, these people are non-conformists. 
But if they were conformists, their minds 
might not range off into the lofty areas 
where great secrets are found. 

They can, in one intuitive leap, arrive 
at some conclusion which most of us can 
reach only by slow, pedestrian plodding— 
if ever. 

So show business, which has learned 
this lesson, says to American industry: 
Bear with them. 

If you do, the fruits can be precious 
beyond words. # 
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who “‘approves” approved outdoor advertising 


Everybody! 


Because in Approved Outdoor Advertising 
there is continued adherence to the highest 
standards of good taste and to the require- 
ments of marketers who insist their message 
be close to where the sale is made. 


That’s why Approved Outdoor locations are 
primarily in commercially-zoned areas — 
where marketers can effectively use this low- 
cost medium to drive down today’s rising 
distribution costs. 


This is the only kind of Outdoor recommended 
and sold nationally or regionally by OAI, the 
national sales organization — the kind |lo- 
cated so close to the cash register that it can 
be the last product-purchase message before 
the prospect enters the store, tavern or 
dealership. 


Approved Outdoor Advertising plant opera- 
tors (represented by OAI) learned long ago 
that marketers and agencies seek locations 
in or close to the central marketplace and 
the surrounding shopping areas—not on 
those parts of the great highways where 
little or no business is done. 


Note: Roadside signs of non-standard size or 
construction—and signs identifying places 


of business—are not a part of the Approved 
Outdoor Advertising medium. OAI sells only 
standardized 24-sheet and 30-sheet posters 
—painted bulletins with or without dramatic 
embellishments—and spectaculars specially 
constructed to meet special needs. 


lf you are alarmed at rising media costs and 
skyrocketing distribution percentages, we 
suggest you critically study the recent in- 
dustry-wide research program delineating 
markets including reach and frequency of 
households with the lowest exposure-per- 
dollar rate in all advertising. 


We suggest you take a good look at some 
case histories that will show an excellent 
share of market increase where Approved 
Outdoor was the only variable. An Approved 
Outdoor representative can be at your desk 
as early as tomorrow morning. Give us a ring. 
He'll have the facts why agencies recommend 
this vital medium to marketers who have to 
sell every day, all day. 


APPROVED OUTDOOR is the smart money 
answer to today’s tough marketing situa- 
tions and is represented nationally only by 


Outdoor Advertising Incorporated 
360 Lexington Avenue, New York 17, New York. MU 2-2800 


Offices in: Atlanta, Chicago, Dallas, Detroit, Los Angeles, Philadelphia, St. Louis, San Francisco, Seattle 
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you're being asked to 


S&W Continues TV Drive 


| 
S&W Fine Foods, San Francisco, | 
will feature green beans, peaches | 


nadian daily newspaper’s battle for 
its fair share of the advertising 
dollar depends largely on its edi- 


and tomato products in a stepped- 
up fall tv drive on the West Coast. 


scheduled for KGO-TV, San Fran- 
cisco; KOVR-TV, Stockton; KNXT 
and KABC-TV, Los Angeles; 


KGW-TV and KOIN-TV, Port-| 


land; KING-TV and KOMO-TV, 
Seattle, and KXLY-TV and KHQ- 
TV, Spokane. Doyle Dane Bern- 
bach Inc. is the agency. 


Shakespeare Seeks Agency 

Shakespeare Co., Kalamazoo, 
has dropped MacDonald-Cook Co., 
South Bend, and has had discus- 
sions with five other agencies, 
most of them in Michigan. The 
company, which makes fishing 
tackle and archery equipment, 
said no decision will be made on a 
new agency within the immediate 
future. The account bills an esti- 
mated $300,000. 


HAVE YOU 
AN ADVERTISING OR 
PUBLIC RELATIONS 
PROBLEM? 


Case Histories of Successful 
Advertising and Public Rela- 
tions Pieces! Learn how some 
of America’s largest companies 
solved some of their advertising 
and public relations problems 
through the use of Prentice-Hall’s 
Special Publications. Hand tai- 
lored to stand on their own, or to 
fit into larger campaigns, booklets 
by the Special Publications Divi- 
sion can help YOU with your spe- 
cific problems. 


For your FREE copy, write: 


PRENTICE-HALL 


Special Publications Division 
Department AA-1, Englewood Cliffs; N. J. 


Minute and 20-second spots are | 


torial excellence, R. B. Collett, vp think big, think compact 
and general manager of McCann- and think small. 
Erickson, Montreal, told the dele- 


gates. 


NEW PREXY—Sylvio Carle (left), new president of the Newspaper Ad- 
vertising Managers Assn. of Eastern Canada, takes over from his 
predecessor, W. R. Sootheran. 


|@ “You can seek constantly to be 


leading spokesmen and _ philoso- 
phers of the new pattern of living 
in your communities ...to be able 
to see more clearly and to lead. 
more surely than anyone else the 
public response to fresh ideas, 
fresh products and novel and indi- 
vidual forms of dress, housing, en- 
tertainment and recreation. Spo- 
radically, tv takes over the role of 
thought leader, but the job which 
the newspaper can do is and can be 
far more comprehensive, more sus- 
tained, and, more effective,” he 
a1 elected Sylvio Carle, OPENING SALVO—American Motors 
Le Nouvelliste, Three Rivers, Que., P’@dicted buyers would go for its 
president, succeeding W. R. Sooth- "ew Rambler in_ introductory 
eran, Niagara Falls Evening Re- newspaper ads. 

view. Other officers named were 


L. B. Leith, Evening Reporter, AMC Adds Broadcast 


Galt, Ont., lst vp; H. W. Creigh- 


ton, Ottawa Journal, 2nd vp; W. J. 


to Heavy Newspaper 


Sell as National Medium to Combat Inroads 
of TV, Canadian Newspaper Admen Advised 


MONTREAL, Oct. 3—Canadian 
newspaper advertising managers 
were given a reassuring shot in the 
arm here when they were told that 
newspapers have the potential to 
become the only true basic na- 
tional medium and already re- 
gained much ground lost to tele- 
vision. 

William H. Erskine, vp and gen- 
eral manager of J. Walter Thomp- 
son Co. Ltd., told the Newspaper 
Ad Managers Assn. of Eastern 
Canada that only by selling as a 


national medium, rather than as/ 


individual newspapers, could they 
counter the “aggressive advance of 
other media.” 

Newspapers should relinquish 
some of their individuality. to 
achieve the desired end, he said, 
suggesting that they standardize 
column width and page depth. 

“The agency finds a way around 
such a problem because you have 
to find a way around it,” he ad- 


mitted. “Daily newspapers are a 
vital Canadian advertising medi- 
um.” He criticized newspaper sell- 
ing for lack of creativity, pointing 
out radio and tv’s use of rotating 
spot programs, singing clocks, spe- 
cial pre-recorded weathercasts, 
|and other “imaginative” plans. 


@ In the opening session of the 
three-day convention, R. A. Bar- 
ford, general manager of the Ca- 
|madian Daily Newspaper Assn., 
said newspapers now take about 
64% of total ad revenue. 

Charles N. Peters, publisher of 
the Montreal Gazette, told the con- 
vention that newspapers should 
concentrate on their “real rivals” 
rather than fight among them- 
selves. “Much criticism is directed 
against newspapers, and where 
criticism is sound we must pay at- 
tention to it and try to improve 
our editorial product,” he said. 

The future success of the Ca- 


ONE OF AMERICA’S 


WZ, Standard Metropolitan Areas... 


\ 


ty 


ALE Lest in the West! 
EMERALD EMPIRE.. UGSUYUL 
The 1960 census confirms Eugene-Lane county popula- 
tion claims and establishes it as a Standard Metropolitan area 
70,593 people in Eugene-Springfield, 162,890 in Lane county 
Effective buying income is in excess cf 316 million dollars 


The Eugene Register-Guard is delivered to 81% of these 
homes every day of the week 


Engene KegisterGuara 


Ask the Sowyer-Ferguson-Walker man about the Register-Guard’s 
volume and frequency discount rate. 


Moore, Cape Breton Post, Sydney, 
N. S., secretary-treasurer. Drive for ‘62 Cars 
= Four newspapers received award) DETROIT, Oct. 3—American 
plaques in five categories of news-| Motors will be strong in news- 
paper advertising in the past year. | P@Per advertising again in 1962, 
The Kitchener-Waterloo Record| Ut participation in two network 
received two awards, for the best) *V Shows and an expanded radio 
classified “business builder” and | °@™paign will help launch the new 
the most effective national color) Rambler, on sale Oct. 6. , 
ad. Other awards went to the Ot-|. E. B. Brogan, Rambler advertis- 
tawa Journal, for the best support | "8 manager, said AMC expects an 
of a national campaign; Evening|®V€® more intensive newspaper 
Tribune, Welland, Ont., for the| Program for 1962. He said more 
best small linage campaign; St. than 2,600 newspapers, daily and 
Catharine Standard for the best Weekly, will be used during the 
local color ad. A scroll was pre-| Year, with an ad breaking about 
sented to McConnell Eastman & Co. | OMce a week through the year. 
as the agency producing and plac- But for the announcement peri- 
ing the winning national color ad.|°¢, Rambler commercials will be 
NAMA has a membership of seen on “The Tall Man (NBC- 
some 70 English and French news- TV) Saturdays and “Frontier 
papers in Ontario, Quebec and the Circus” (CBS-TV) Thursdays 
Maritime Provinces. + through October. In addition to 
network tv, Rambler will be 
' ’ |plugged on six tv spots a week 
ag seag eny sae _—- a during October in 50 top markets. 
has made two buys on WCBS-TV, ; ; 
New York, via Papert, Koenig, ® For the sixth straight year, 
Lois. They are full sponsorship Rambler will use NBC Radio, 
twice weekly, plus cross plugs two sponsoring 20 “Monitor newscasts 
other days, of “The Late News” | every weekend. In addition, AMC 
with Douglas Edwards, and minute has signed with ABC Radio to 
spots four times weekly on “The | Sponsor Week-End News” 20 
Morning Report.” The contract, es- times each Saturday and Sunday. 
timated at $150,000, was said to AMC used @ pre-announcement 
have a three-month minimum. The |C@mpaign with two newspaper 
Herald Tribune will spend more | 44s, two ads in Life, and a special 
than $1,000,000 on advertising this | half-hour program featuring AMC 
year instead of the $600,000 pre- | President George Romney Oct. 1 on 
viously quoted, according to re-| NBC-TV. 
ports. | Starting the evening of Oct. 5, 


| newspaper ads up to page size will 

run in the full list of 2,600 news- 

ye oe go gg papers. Major market ads will be 
Radio gu ; , | two-color. 

City, has been purchased by KFRM 

Inc., a new corporation, from Cook 


Magazine ads begin with three 
Broadcasting Co., Kansas City, and color pages in Life, Look, Reader's 
Metropolitan Broadcasting Co., 
New York, for an estimated 
$200,000. Norman E. Kightlinger, 
Hutchinson, Kan., is president of 
KFRM Inc. 


NOW— it’s Brazil! 


More than a BILLION souls are under K's 
bloody thumb—more are falling! Freedom 
desperately needs fighters as dedicated 
to Freedom as the Russian Conspiracy is 
to subjugation. 


No other group has more brains, ability, 
experience, initiative and loyalty to help 
win the “Cold War’ than the communico- 
tions field—active and retired! Spare time 
ideas, art, writing, promotion, etc. Send 
resume! - 


FIGHTERS for FREEDOM 
P. 0. Box 462 
Greensboro, N. C. 


Digest and The Saturday Evening 
Post, plus color pages in News- 
week, Sports Illustrated, Time and 
U. S. News & World Report. 


| # Rambler also has planned special 
campaigns aimed at auto features 
|of interest to outdoorsmen—travel 
|beds, road clearance, etc. These 
lads will run in Field & Stream, 
Outdoor Life and Sports Afield. 
Another campaign, aimed at young 
|families, is planned for Sports II- 
|lustrated and True. 
| Rambler will go after the stu- 
dent population with ads in 110 
|college newspapers and 49 college 
| magazines. 
| Geyer, Morey, Madden & Ballard 
| is the agency. + , 


| Dettman Gets New Post 

Morris D. Dettman, ad manager 
of Minneapolis-Honeywell’s elec- 
tronic data processing division, 
Boston, has been named to the ad- 
ditional post of ad manager of the 
precision meter division, Man- 
chester, N. H. The precision meter 
post is a new one. 


se 
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What boy wouldn’t give his eye tooth to be there... to sling 
his saddle and pack to the ground and gee his horse to graze 
on historic frontier land? Well, the November issue of Boys’ 
Life covers the tale of a trip to “mako sica,” Indian for the 
badlands, made by thirteen boys hunting for tracks, fossils 
and relics of the old days. But boys are interested in a good 
deal more than adventure in the outdoors these days. In the 
January issue alone, we start a three installment story by 
Robert Edmund Alter; the biography series features the life 
of the revolutionary American Haym Solomon, written by 
Gerald Johnson; there’s another illustrated outdoor article 
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PUBLISHED FOR ALL BOYS BY THE BOY SCOUTS OF AMERICA 
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by Edwin Way Teale; a feature on the fine points of ratio- 
cination by Erle Stanley Gardner; and a delightful travel 
piece by Leonard Wibberly (The Mouse That Roared). 

There’s one boy market, only one. And there’s one mag- 
azine that serves it, only one. Boys’ Life, with its 5,000,000 
plus boy readers (almost one out of every two boys 10 to 17 
in America), scores a higher degree of penetration of its 
market than has been achieved by any adult magazine. That, 
we submit, is market coverage. And it’s a market well worth 
covering. It’s the market where buying begins. Buying 
begins with Boys’ Life. 
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Liquor Rivals Take 
Opposite Tacks to 
Sell Canada Whisky 


New York, Oct. 3—Two liquor 
companies have revealed contrast- 
ing plans to enliven the Canadian 
whisky market. 

The House of Seagram aims to 
entrench itself more firmly in the 
business by reintroducing its old 
Harwood brand in New York, 
California and Chicago. At the 
same time, Carrington & Co., im- 
porter of Canada House, will use 
magazines for the first time with 
a b&w ad in the Oct. 16 Sports 
IUustrated. 

While Seagram will revive Har- 
wood as a premium product in 
direct competition with 


“spoof the prestige image” 
cartoon ads showing that even 
upper-crust guys like to save a 
buck and a half a bottle. 
Seagram’s move will cover an 


New ARB Study 


Top 50 
TV Markets in 


Homes Delivered 


its own | 
Canadian V.O., Carrington will | 
with | 


ME TOO—This is one of Carrington 
| & Co.’s 


| 90U0IS 


“I'll have whatever be’s having.” 


W-E-L-L, maybe. But don't buy the right whisky for 
the wrong reason. Buy Canada House because its 
flavor is unsurpassed and it costs $1.50 less 
than most Canadian Whiskies. Buy Canada House 
because it has a finesse of its own — and costs 
$1.50 less. Buy Canada House because, whether 
of not it srs up illusions about limousines 
and the enchantment of a harem, it is a 

remarkably fine imported whisky 
and costs $1.50 less. 


sua De 4 RIND woe © Canabe 


image-spoofing ads for 


| Canada House Canadian whisky in 


/unprotected flank 


a new campaign. 


in a market | 
|dominated by two big brands, its) 
‘own Canadian V.O. and Hiram) 
Walker’s Canadian Club. The com- | 
pany wants to insure that if any 
gains are made on the outskirts | 
of the business, some of them will 


ARB ranks the top 50 TV markets | come its way. 


as follows, based on homes delivered, 


6:00 p.m. to midnight, Sunday through | ~ Moreover, its Calvert division's | 


Saturday, ARB November 1960 and | 


March 1961 nationwide sweep data | 


combined: 
New York 1 
Los Angeles 2 
eee Pee 3 
. . Sree re 4 
EN ere ee 5 
eee 6 
Cleveland 7 
Pittsburgh 8 
GE POUND. «oc ndeccces. 9 
We ds os os eee es neeaseerse 10 
Washington 11 
GS. WN ne 5 os de owecvds 12 
WOUIGIURETED. 5 2 cc cc asccves 13 
Se- VARIG. sc. cn cccdvvcecss 14 
Minneapolis-St. Paul ......... 15 
GS ow 64 vcem ss teanaeters 16 
ML . os a vbk odckds  s58e<0 17 
Kansas City 18 
ES re 19 
New Haven-Hartford 20 
Milwaukee 21 
PPE IS oss 5 fen cs os coc ecete 22 
Columbus, Ohio 23 
Atlanta 24 
Houston 25 
Miami 26 
Charleston. Huntington 27 
Memphis 28 
Albany Schenectady-Troy 29 
Grand Rapids Kalamazoo 30 
Syracuse 31 
Providence 32 
a eee 33 
Rs vir ts nee yas Ks ee eeo nes 34 
Tampa-St. Petersburg 35 
Denver 36 
NASHVILLE 37 
Chartotte 38 
Loursville 39 
Saginaw Bay City-Flint 40 
Sacramento Stockton 41 
Birmingham 42 
Oklahoma City 43 
Toledo 44 
Wilkes Barre Scranton 45 
Omaha 46 
Harrisburg-Lancaster-Lebanon York 47 
Tulsa 48 
Johnstown Altoona 49 
Spokane 50 


Is Nashville on 
your list? 
It should be. 


You get a lot to like in Nashville! 


Canadian Ten died ignominiously , 


about a year ago, and Harwood | 


will fill the void. It will sell as a 
premium item, at the same price 


as V.O. ($6.50 per fifth). Reviva | 


of the brand will give Sea 
outlets not handling V.O. a chance | 
to market a Canadian whisky. 


Seagram will market Harwood! 
| through its General Wine & Spirits 


Co. Kingsley Bleimeyer, national} 
sales manager for Chivas Regal) 
and Chivas Royal Salute scotch! 
whisky, has been named to the 
additional position of national sales 
manager for Harwood. The com- 
pany said it was “premature” to 
talk about naming an agency, and 
no budget has been set. 


Seagram bought the brand in| FLYING CARPET—This is one of a group of spectacular painted bulle- 


| tins in the Philadelphia area by Humble Oil & Refining Co. 


1953 from Harry M. Silver, who 
operated Harwood’s U.S. market- 


ing arm. Seagram diverted Har-| 
wood inventories to V.O., keeping | 


the Harwood label alive with to- 
ken shipments of about 40 cases a 
year. 


a Mr. Silver coincidentally also 
figures in the Canada House op- 
eration. As president of Carrington 
& Co., importer of Carrington’s 
Canadian whisky 
premium product), 


Canada House in the U.S. two 


| years ago. 


Canada House is a four-year- 
old whisky selling for about $1.50 
less than premium brands. Car- 
rington launched Canada House as 
a price brand in Michigan, and 
now has an eight-state market— 
New York, New Jersey, Pennsyl- 
vania, Illinois, Michigan, Ohio, 


| Maryland, Connecticut, and Wash- 


ington, D.C. 
Last month, the company tried 


the | Roanoke, Virginia, 
_ Newspaper food 
market is 


3 TIMES 


LARGER 
than its Metro 


FLASH! World-News Wins SNPA South Eastern 
Newspaper Annual ROP COLOR SWEEP- 


STAKES AWARD 


THE ROANOKE ‘TIMES 
The Roanoke World-News 


SAWYER - FERGUSON - WALKER, Nort’! Representatives 


i 


Welcome : all haven 


—_—_ es 


| plementing Humble’s extensive o 


LANDAY 


. sup- 
utdoor advertising in the area. 


Agency for Humble Oil & Refining Company is McCann-Erickson, 
New York. 


a new tack in advertising with 


200-line cartoon-style ads in a} 
wide list of newspapers, including | 


the Chicago Sun-Times, Cleveland 
Plain Dealer, Detroit Free Press 
New York Times, 


ads will run roughly once a week. 

Based on cartoons by William 
O’Brian (of The New Yorker), the 
ads are intended to kid the pres- 
tige image ordinarily used by Sea- 
gram and Hiram Walker, said | 
John Rich, account executive at | 
| Ellington & Co. 


s Mr. Rich (who moved to El- 
lington from C. J. La Roche & 
Co., where he handled Canadian 
Club), said: “This brand deserves 
a magazine platform, because like 
|all Canadian whiskies it appeals 
| to the exotic taste, the desire for) 
lightness, and so on. But what do! 
you do with a brand that’s only| 
marketed in a fifth of the country, | 
and at the same time moves into| 
the magazine category?” 

The resulting strategy shaped up 
like this: since Canadian whisky | 
is generally a prestige item, Can-| 
|ada House ads will feature obvi-| 
ously upper-crust people showing | 
they also like to get quality things | 
cheaply. 

So far, six ads have been pre- 
pared, all headlined: “I'll have 
| whatever he’s having.” They show 
a fox-hunter, a deep-sea fisher- 
|}man, and a sultan with his harem 
ordering the brand, while an ob- 
viously impressed bystander de- 
cides Canada House is just the 
| thing he needs, too. + 


Land Joins Westinghouse 

Herman Land, previously direc- 
rund of public relations and special 
projects at Corinthian Broadcast- 
ing Corp., has joined Westing- 
house Broadcasting Co., New York, 
in the new post of director of cre- 
ative services. In his new job, he 
will be responsible for the coor- 
dination of two existing depart- 
ments—advertising and promo- 
tion, and publicity and public 
relations. 


MISTLETOE 
for CHRISTMAS 


PROMOTIONS 
Send for full details—BOX AA 


HOLIDAY PROMOTIONS, INC. 


| 
a Sub. of Orchids of Hawaii 
i 


305 7th Ave., N.Y. 1, N.Y. © OR 5-6500 


Branches: 469 E. Ohio St. 
Wl. © Tel. 467-5765 « 
Ave., Lomita (L.A.) Cal. 


Chicago 11, 
24333 Narbonne 
* DA 5-0381 


Wife's Food Picks 
Express ‘Real Me,’ 


; Janet Wolff Says 


Philadelphia | 
: | Bulletin, and Pittsburgh Press. The | 
(a six-year-old | 


he launched | 


EAst LANSING, Oct. 3—There’s 
no “mass market” for food, any 
more than there is a “composite 
woman,” Janet Wolff, vp of 
William Esty Co., New York, 
| told Department of Agriculture 
|nutrition specialists here last 
week. 

| The author of “What Makes 
|Women Buy” said, “Mass ap- 
peal in the popular sense does 
| not exist. A true mass market is 
|made up of many individual 
| differences.” She cited Camp- 
| bell Soup, Pilllsbury and Nes- 
cafe as marketers enjoying suc- 
cess in selling foods by “con- 


stantly using appeals which 
were selective.” 
Noting ~that population 


growth trends will prompt di- 
| versification of types as well as 
|brands of foods (more baby 
foods, more foods for the 
| aged), she predicted that wom- 
en will be faced with an in- 
| creasing variety to choose from. 


se “The one strong, dominant, 
motivating factor in her choice,” 
she said, “is how well a certain 
food helps her make a presen- 
| tation of herself to herself and 
others. 

“Few channels of daily activ- 
ity offer as much chance for a 
woman to ‘live out, act out,’ 
make a presentation of herself, 
as the purchasing of food,” she 
said. 

She urged advertisers to 

| keep in mind that a woman may 
| present herself as (1). family- 
| minded—a home body; (2) se- 
cure—peaceful; (3) knowing— 
the best thing—the right thing; 
(4) creative; (5) social (be- 
cause paradoxically she’s alone 
so much); (6) feminine... ro- 
mantic; (7) one of the crowd 
—conforming; (8) using leisure 
well—active, energetic—not 
lazy; (9) adventurous, cosmo- 
politan, sophisticated. + 


WNEW-TV Names McArdle 

John E. McArdle, formerly 
|vp and director of sales of 
WNEW-TV, New York, has 
been appointed to the new post 
of vp and general manager of 
|the Metropolitan Broadcasting 
station. 


| Kleen King Names Stebbins 
Kleen King Home Products 
on City of Industry, Cal., has 
|appointed Hal Stebbins Inc., 
Los Angeles, to handle adver- 
tising for its line of household 
| cleansers. 


| Blum Adds Iron Clad 

Iron Clad Products, San Fran- 
cisco, has appointed Art Blum 
Agency, San Francisco, to han- 
dle advertising for its new 
Bakelite plastic golf iron covers. 
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By now you probably cannot find 
copies of Show’s October premiere 
issue on the newsstands—but you cam 
find them at home with 100,000 of 
the most influential, communicative 


families in oe OW 


{RT ] 18] "TH STREET N. Y. 22 


Note: Show’s October and November issues 
contain 55 all-new advertisers. Why not include 
yourself in the Show success story of 1962? 
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Industrial Litho Names Three 
| Industrial Lithographic Co., New 
| York, has named Thomas A. Baioc- 
* |chi president; Emil M. Martocci 
» | vp-secretary; and Joseph W. Clark 
y | vp-treasurer, following the resig- 
| nation of E. Victor Martocci as 
| president and Francis X. Martocci 
as treasurer. 


; “y _ |Anderson Joins Kollsman 
li a le Jack G. Anderson, formerly vp 
eee | 6|of marketing of General Dynam- 
= BSS S ics/Electronics, has joined Kolls- 
«| Bis Geechee RE man Instrument Corp., major divi- 
e.. ee | sion of Standard Kollsman Indus- 
»|tries, Melrose Park, Ill., in the 
> same capacity. 


Pte ‘Official Promotes Koerner 

Howard B. Koerner, formerly | 

CHALLENGE TO TRIAL—Imperial’s in-| executive in charge of product ac- 

troductory b&w newspaper ad in-| quisition for Official Films, New 

vites luxury-car prospects to York, has been appointed vp in| 

“thorough comparison tour all by charge of product acquisition for 
yourself.” the tv film distributor. 


Where do the moneymaking ideas come from—those ideas which make 
successful novels, radio and television programs, moving pictures, sales 
campaigns, and businesses? 


James Webb Young, one of the highest paid idea men in the adver- 
tising business, set out to answer this question for his students 
at the University of Chicago. The result is a little book which you can 
read in an hour but will remember the rest of your life. 

In the simplest and clearest of language Mr. Young has succeeded 
in describing the way the mind works in all creative people. He gives 
you the formula which they consciously or unconsciously follow in 
producing ideas, He shows you how to train your mind so that idea 
production is, as he says, “as definite as the process by which motor 
cars are produced.” 

Enthusiastically endorsed by sales managers, editors, college pro- 
fessors and students, poets, advertising men, salesmen and business 
executives who have read it. Send for your copy of A TECHNIQUE FOR 


PRODUCING IDEAS now. Only $2.00 postpaid. i/linois residents please add 
4% (.08c) State Sales Tax. 


ADVERTISING AGE, 200 E. ILLINOIS ST., CHICAGO 11, ILL. 
Attn: Book Department 


‘Malt Is Witch,’ 
Robertson’‘s Scotch 


Campaign Declares 


New York, Oct. 3—Kobrand 
Corp. is using a large list of news- 
papers on the East and West Coasts 
to tell scotch drinkers that “The 
malt is the witch” in the making | 
of Robertson’s Yellow Label scotch 
whisky. 

That’s the way a Highlander 
says, “The malt makes the differ- | 
ence.” 

Launched Sept. 18, the Kobrand | 
campaign consists of three small- | 
space ads. The New York schedule 
includes Cue, the Journal-Ameri- 
can and the New York Times, plus | 
Where, a hotel magazine. At the 
same time, the West Coast ads go 
in regional editions of Esquire and 
the Wall Street Journal, as weil as | 
Daily Variety, Where, the Los An- 
geles Herald Express and other 
newspapers. 

Hicks & Greist is the agency. + 


Katz Joins Seven Arts 

Norman Katz, previously vp in 
charge of foreign operations for 
Television Industries, has joined | 
Seven Arts Associated Corp., New 
York, tv film distributor, in the) 
new post of vp in charge of for- | 
eign operations. He will make his 
headquarters in London. 


Reisner Named Sales Head 


Stanley L. Reisner, formerly as- 
sistant circulation manager of 
Popular Publications, has been 
named to the new post of director 
of sales for Paperback Library 
Inc., also New York. The compa- | 
ny, which started in June, pub-'| 
lishes four titles a month. 


Collins Named VP 


John L. Collins, who succeeded | 
John J. Veronis as advertising di- 
rector of American Home, has been 
appointed a vp of Curtis Publish- 
ing Co. Mr. Veronis became ad 
director of Ladies’ Home Journal. | 


Byrde, Richard Adds Arco 

Arco Publishing Co., New York, 
book publisher, has appointed 
Byrde, Richard & Pound, New 
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If you are considering new office space in Chicago, we 
cordially invite you to inspect availabilities in the new 
Advertising Age Building at 740 N. Rush Street. 

This building, which will become our headquarters in 
April, 1962, is now being extensively remodeled with the 
installation of a beautifully modern entrance and lobby, 
new automatic elevators and central air-conditioning. 
The building is ideally located just one block west of 
Michigan Avenue and one block south of Chicago Avenue 
—close to bus, subway, Lake Shore Drive, and the Ohio- 
Ontario interchange with all expressways. There is also 
ample parking across the street. 


CHOICE CHICAGO 
OFFICE SPACE 


in the 
Advertising Age 
Building 


The rent for this distinctive, convenient location is less 
than for any comparable space within miles—and it in- 
cludes air-conditioning! 


Desirable space, in any size units (up to 20,000 square 
feet on one floor) will become available between now 
and April, 1962: 


The Advertising Age Building is particularly well suited 
for agencies, publishers, media representatives, research 
organizations, art studios, graphic arts services and other 
allied interests. We already have a lease from one agency 
and strong show of interest from several publishers. 


If you would like to see space, or talk further about the possibilities, please call or 
write Jack Barnett, Advertising Age, 200 E. Illinois St., Chicago 11 (DElaware 7-5200) 


Advertising Age, October 9, 1961 


Creative Creeds Smack of New Business 


| NEw HAVEN, Oct. 3—Some agen- 
|cies have come to wield their cre- 
lative philosophies the way Bat 
|Masterson brandishes his gold- 
headed cane, Burke C. Herrick, 
president of Remsen Advertising, 
told the New Haven Advertising 
Club at its Sept. 25 meeting. 

Mr. Herrick, who joined Remsen 
from J. Walter Thompson Co. early 


Solicitations: Herrick to New Haven Admen 


“We believe this attitude is im- 
portant, because the two _tech- 
niques have actually become, in 
their own right, a means of self 
promotion on the part of agencies 
which completely endorse one over 
the other. Individual agencies have 


shaped, or are attempting to shape, 
their own images to one or the 
other of these two currently pop- 


this year, said the battle between | ular advertising philosophies.” 


the “inventive” and 
schools sometimes becomes “less a 
|/matter of professional conviction 


|of what’s best for the client than a | 


“hard-cell” | Mr. Herrick said it is all right 


| for an agency to wield its creative 


| vehicle for new business solicita-| 


tions.” 


He said both schools have their | 
‘places, and that neither should be | 
exclusively embraced by an agen- | 


| cy. “Which approach is better de- 


|/pends on the marketing problem, | 


the product, its price, its competi- 
tion and many other factors, rath- 


er than a basic agency preference | 


for one approach. 


@ This big, expert news-gathering and 


editing staff builds effectiveness for adver- 
tising in The Chronicle. Only in this news- 
paper is local, national and world news 
presented complete, available at the time 


just under 1 /3 of a billion dollars to spend, 
look for advertising messages in depth in 
The Chronicle, too. They want the shop- 
ping convenience of advertising in their 
newspaper. 


choice of the reader. Almost 200,000 
people depend on the Chronicle 


for news in depth. 


These same people, with 


E | 


_ Vuskegou 
1 preeCwws, Vs 


this 
big 


stilt — 


A Booth Michigan Newspaper 


ads — 


A a) 


Join the advertisers who are using the 
productive, profitable influence of 
The Muskegon Chronicle. Add 
The Chronicle to your list. 


News room of The Muskegon Chronicle 


Ave 


7-4680 @ Brice 


“BEST FOR NEWS AND ADVERTISING TOO” 


THE MUSKEGON CHRONICLE 


NATIONAL REPRESENTATIVES: A. H. Kuch, 1 10 €. 42nd Street, New York 17, MUrray Hill 2-4760 @ Sheldon 
B. Newman, 435 N. Michigan Ave., Chicago McQuillin, 785 Market 


” , 
Son Francisco 3, SUtter 1-340] @ William Shurtliff, 1612 Ford Bldg., Detroit 26, WOodward 1-0972. 


philosophy like a Bat Masterson on 
tv, “provided the type of account 
and its product or service that 
comes your way happens to fit 
your agency’s format—otherwise, 
look out! 

“In fact, it’s interesting to note 
that in actual practice, the one- 
sided formula partisans frequently 
find it necessary to borrow freely 
| from each other’s philosophies. For 
instance, the current Shell news- 
paper campaign produced by Ogil- 
vy, Benson & Mather is much 
closer in feel and format, in fact, 
to the ‘12 good reasons’ Ted Bates- 
| type of approach than to any other 
I can think of.” 


s Mr. Herrick cited some apostles 
|of these conflicting creeds: “By 
far the most articulate—and visi- 
ble—figure leading the hard-sell or 
| pseudo-scientific troops into battle 
|}is Rosser Reeves, chairman of Ted 
Bates & Co.” 

| As for the “inventive” school, 
“at the head of this gray flannel 
|line stands William Bernbach, 
|president of Doyle Dane Bern- 
bach.” 

Mr. Herrick said these concepts 
|now are beginning to reshape in- 
| dustriai advertising, too. “This is a 
| field where the so-called ‘believ- 
able benefit’ in the headline has 
reigned unchallenged for many 
years. Lately, the new creative 
;concept has been applied skilfully 
and successfully by agencies with 
imagination, and by clients with 
courage and open minds.” # 


Fairchild Names Five to 
‘Drug News Weekly’ Staff 

Fairchild Publications, New 
York, has named William L. 
Nightingale as ad promotion man- 
ager of Supermarket News and 
Drug News Weekly. Mr. Nightin- 
gale, formerly sales development 
manager in the eastern office of 
Chicago Sun-Times and Daily 
News, succeeds Joseph M. Kessler, 
who has joined the ad sales staff 
of Supermarket News. 

Also named to the ad sales staff 
of Drug News Weekly, which 
bowed Sept. 27, are: Douglas 
Schwalbe, formerly ad sales rep- 
resentative for Supermarket News; 
|Fred Dieffenbach, formerly with 
Time Inc.’s merchandising depart- 
ment; John W. Heaney, formerly 
assistant to the media director, 
Sudler & Hennessey; and Richard 
L. Stauffer, for the past six years 
with General Electric Co., Chicago, 
who will be midwestern repre- 
sentative. 


Crook Elected Adclub Head 

Jay Crook, former publicity 
head of the Clearwater Chamber 
of Commerce, Clearwater, Fla., has 
been elected president of the new- 
ly organized Clearwater Advertis- 
ing Club. 


Automotive Book to Hazard 

Automotive Industries, a Chil- 
ton publication, has followed How- 
lard A. Harkavy to Hazard Adver- 
| tising Co., New York. Mr. Harkavy 
|recently dissolved his agency to 
|join Hazard. 


‘Molnar Joins Hoyt 

| J. Dennis Molnar, formerly with 
|Compton Advertising, has joined 
Charles W. Hoyt Co., New York, 
|as a creative executive. 
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Architectural Forum the Magazine of Building Published by Time Inc. 


THE CASE OF THE THREE-SIDED SALE 


No love affair, the eternal triangle in the building 
industry is strictly a business matter. It involves 
three important parties: the architect/engineer, 
the contractor, and the client. Anyone who would 
do business with the building industry must “sell” 
all three. 


Architectural FORUM neatly solves the thorny 
problems of the three-sided sale. Its editorial content 
embraces the three main areas of building: the art 
of architecture, the technology of construction, and 
the economics of building. It appeals to the partic- 
ular interests of architects, contractors, and clients 
—and to the joint interests of all three.* 


This fact alone sets FORUM apart — makes it 
essentially different from any other publication 
serving the industry, and makes it essential read- 
ing for 62,000 building professionals, principally 
architects, contractors and clients. This also makes 
FORUM an essential selling medium for adver- 
tisers because FORUM alone reaches all three sides 
of the building sale—all at once. 

*Reader interest in FORUM runs unusually high. Evidence: the 
lively letters-to-the-editors pages, the great volume of press pick- 
ups (five times that of the other two magazines in the field) and 
the findings of an independent survey of reader interest. This 
continuing survey shows that reader interest in the editorial con- 


tent of a typical issue averages 62 per cent per page and that the 
interest among architects, contractors, and clients is almost equal. 


FORUM: tanbukialy difruut— br read ns... and fpr aduentisos 
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Congress Gets Old 
‘Householder’ Mail 
Privileges Back 


WASHINGTON, Oct. 3—Mailer, 


envy your congressman. He has the | rider had been included in the GF Boosts 
answer to rising mailing costs. Or $1.2 billion supplemental appropri- tone tes been 
| ation bill which was the last item |"e/@¥- Lamps velope 

Like all mailers, congressmen | on the congressional agenda for Electric’s general purpose control 
fret at rising costs, such as typing, | this session. 


at least he thinks he has. 


stencils and mailing lists. Congress- | 


men also hate to see those mis- adjourned. When senators stood up sales promotion material. Mailed 
addressed envelopes coming back. to strip the “householder” clause | tg more than 1,000 of its sales en- 


So just before going home last 
week, Congress voted itself a fool- 
proof way to get its mail distrib- 
uted at minimum cost. Under a 
provision tucked into a last minute 
appropriation bill, it authorized the 
Post Office Department to deliver 
congressional mail addressed only 
to “householder.” 

It was a shotgun decision. For 
nearly two years, the House has 
been taking: amendments author- 
izing the congressional “house- 
holder” service into appropriation 


: 


—- 
; 
me 
a 


extra | 

377’ 

and | 

new 
maximum 
power | 
transmitter 


more 
homes 
SERVING 
than THE QUINT CITIES 
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WOC-TV Channel 6 
Roymend & Guth, Ger 
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Pax Shoffer, Sales Manoger 


Exclusive National Representatives 
Peters, Griffin, Woodward, Inc 


| bills. Until last week, the Senate 
| had resisted, denouncing the move 
las “congressional junk mail.” 


e Early last Wednesday, however, 
the House out-slickered the Senate. 
|The congressional “householder” | 


The House passed the bill and | 


from the bill, they discovered they | 
had to accept the bill as is, or} 
leave scores of important govern- | 
ment programs with no operating | 
funds for the coming year. 

The clause actually restores a 
right which Congress had until 
1958. At that time, the Post Office 
was running a test program which | 
enabled all mailers to blanket as | 
many homes as they wished by 
supplying local postmasters with 
unaddressed “householder” mail. 

Screams of “junk mail” were} 
heard from housewives, and pro- 
tests poured in from newspapers 
and mailing list brokers. In the 
end, Postmaster General Arthur 
Summerfield decided everyone, 
including congressmen, must put 
an individual address on every- 
thing mailed for city delivery. + 


TIO Adds 19 Siations 

The Television Information Of- 
fice, New York, has added 19 tv 
stations to its list of sponsors. They 
are: WCSH-TV, WGAN-TV and 
WMTW-TV, Portland, Me.; 
WPRO-TV, Providence, RL; 
W-TEN, Albany, WKTV, Utica, and 
WRGB, Schenectady, N.Y.; WTVD, 
Durham-Raleigh; and WFMY-TV, 
Greensboro, N.C.; KSD-TV, St. 
Louis; WALB-TV, Albany, Ga.; 
WWL-TV, New Orleans; WISC- 
TV, Madison, Wis.; KDAL-TV, Du- 
luth, Minn.; KXJB-TV, Valley 
City, N.D.; WHO-TV, Des Moines, 
KGLO-TV, Mason City, and 
KWWL-TV, Waterloo, Ia.; and 
KUTV, Salt Lake City. 


Blake to ‘Chemical Engineering’ 

Johnson C. Blake, formerly a} 
sales engineer for Handy & Har- 
man, New York and Cleveland, 
has been named Atlantic district 
manager for McGraw-Hill’s Chem- 
ical Engineering. He succeeds John 
Emery, recently named assistant 
to Joseph Allen, vp and director of 
ad sales for McGraw-Hill. 


Merchandising Ideas 


| 


e A shiny alu- 
minum foil en- 


used by General 


department as an attention-getting 
wrapping for a package of unusual | 


gineers across the country, the foil 
envelope contained  actual-size 
pop-ups of a new 300-volt indus- | 
trial relay. Each package also con- | 
tained copies of the space ads and | 


| 
| 


atnats 
AMP 300-VoLT 
INDUSTRIAL RELAY 
— 


eo OS ere ate 


PoPp-uPpS—These pop-ups took the | 
place of more expensive actual | 
samples of a new 300-volt relay | 
in a promotion by General Electric. 


|Promotion Aids ord Corp., Chi- 


troducing the “brightest 40-watt 
cool-white fluorescent ever made.” 
A business reply card invited the 
recipient to write for more infor- 
mation. 


e Mercury Rec- 


cago, points to| 


Victory Ride 

its “Wellington's | 
Victory” album as one of the few 
classical selections to make any 
“best selling” lists. Through its | 
agency, Herbert Baker Advertis- 


ing, Chicago, Mercury conducted a_|* 


bombarding point of sale, direct 
mail and national advertising | 
campaign to aid Wellington in his 
ride to victory. Among the promo- 
tion pieces for the album was a 
two-color folder headlined: “Bee- 
thoven and Mercury win the Battle | 
of Vitoria for all time.” Inside, 
another headline proclaimed ‘““Wel- 
lington’s Victory—the biggest 
boom on the record market.” 
Underneath was a plastic envelope 
containing two musket shells to 
emphasize that the recording uti- 
lized “the complete forces in Bee- 
thoven’s original score—French 
Charleville-Pattern muskets, Brit- 
ish Brown Bess muskets, 6-lb. 
French cannon, 6-lb. British can- 
non, 12-lb. 18th Century Howitzer 
and 188 cannon shots and 25 mus- | 
ket volleys synchronized precisely | 
with the music.” 


e Disregarding 
Fortune Cookie the thought that. 
Boosts Bank carting cookies to 
National 


j 


Carton Tells 
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Island City. The promotion was 
conceived by the bank’s agency, 
Albert Frank-Guenther Law. 


e The Bermico 
Postcards Used division of 
asSalesCourse Brown Co., Ber- 

lin, N.H., manu- 
facturer of bituminized fibre pipe, 
has created a series of postcards 
which are being used as a direct 
mail sales training course. Includ- 
ed on each card is the selling 


SALES CARDS—This is one in a series 

of postcards being used as a direct 

mail sales training course by the 
Bermico division of Brown Co. 


theme, “Sales grow when you 
know your product.” Each card 
carries a separate message about 
the pipe’s features, illustrated by 
a cartoon. Two groups of five 
cards make up the complete mail- 
ing, which Bermico is sending at 
weekly intervals to its own sales 
force and to its distributors’ sales 
forces. 


e Canada Pack- 
ers Ltd., Toronto, 
used something 
novel in mailers 
to announce improvements in Do- 


Own Story 


Biscuit |mestic shortening’s package design 


other promotion being used and|Co. might seem foolish to some, | to the retail food trade. Actual die- 


mailers the customers would re- 
ceive. The mailing to the sales 
engineers was part of a three-fold 
introduction for the new product, 
according to A. G. Davidson, ad- 
vertising manager of the control 
department. With the sales promo- 
tion package, Mr. Davidson said 
GE had not only informed its sales 
force of the product, but also ad- 
vised them of how the customers 


| were being informed. 


GE, in another promotion for its 
large lamp department, sent out 
small boxes to business executives. 
The box contained a candle in the 
shape of a tiny foot, with a label 
“1 foot candle.” An accompanying 
folder announced that GE was in- 


The man from Cunningham & Walsh 


How are pharmacies boosting cosmetic sales? Which lines 
| move best in drug stores? Just ask copy supervisor Bill Gale. 
By working in-store, C&W men develop a retail-mindedness 
that’s easy to spot in our advertising—and hard to top. It’s 
why we believe the “Man from Cunningham & Walsh” pro- 
gram gets results for our clients. Cunningham & Walsh Inc. 
Offices in: New York, Los Angeles, San Francisco, Dallas. 


promotion for the bank’s services. 


PROSPEROUS FORTUNE—Philadelphia | 


National Bank sent fortune cookies 


bank’s services. 


Philadelphia National Bank sent a| cut carton flats were used. The 
| batch of Chinese fortune cookies to | inside (or blank) part of the car- 
|some 1,300 Nabisco employes in a| ton was printed to show a flaxen- 


|haired, pink-cheeked baby in a 


| PNB’s Pennypack Circle office,| diaper pinned with a large metal 
which opened earlier this year, is 


| safety pin. On the baby’s “tummy” 
was printed: “Just arrived—some- 
thing new—something fresh— 
something bright.” The recipient 
was asked to remove the pin and 
tear off the diaper cover. When the 
cover was removed, a message un- 
derneatit asked the reader to note 
the new carton colors. Canada 
Packers’ agency, Cockfield, Brown 
& Co., designed the mail piece. # 


Corn Products Shuffles 
Marketing Personnel 

Best Foods division of Corn 
|Products, New York, has made 


|like this to National Biscuit Co.|some personnel reassignments in 
employes urging them to use the | its 


marketing setup: Robert 
| Wheeler, marketing director for 
|Mazola margarine, has been as- 


located near the Nabisco plant, | signed Mazola oil, as well; Wil- 


which utilizes the 
banking facilities of the new bank 
office. Each cookie, with a con- 


commercial | liam E. Hecht, formerly product 


| manager on Mazola oil and Karo 
syrups, has moved to Mr. Wheel- 


cealed message inside, was sealed |er’s group and will continue to 
in a cellophane bag which also| handle Mazola oil; and F. Bruce 


contained a small card reading, “A 


Hamilton, formerly product man- 


fortune cookie for you from PNB.” |ager for Mazola margarine, has 


The message 
suggested, 


inside the cookies 
“You give fortune a 


push by earning full 3% interest | 


on savings at PNB,” and described 


other bank services. The cookies | 


were baked by Twixt Inc., Long 


JUST ASK FOR MARIE... 
Call WAbash 2-8655! 


Let Marie handle your complete 
mailings — including addresso- 
graphing, addressing, multigraph- 
ing fill-in on multigraphed let- 
ters and planographing. 

Marie keeps your Mailing List 
up-to-date too and frees you from 
all the detail work. 

Direct Mail has been our business 
for 30 years. We pick up your 
rush copy, give quick service, do 
accurate work and guarantee 
prompt delivery. 


431 S. Dearborn St. * Chicago 5, Iilinois 


been named to a similar post for 
| Karo syrups. 

Also, Robert Braun, formerly 
advertising manager under Albert 
Brown, vp of advertising, has been 
appointed product manager for 
|Skippy peanut butter. He succeeds 
Joseph Durber, who resigned. 
Robert Dobbin, previously product 
|/manager for Hellman’s mayon- 
naise, replaces Mr. Braun. 


‘Clinton Boosts Collinson 

Robert Collinson has been pro- 
_moted to the new title of director 
|of marketing services in Clinton 
Engines Corp.’s new marketing 
|division, Maquoketa, Ia. He was 
formerly account executive in the 
Maquoketa plant. 


Waldie Names Wall PR Head 


Raymon M. Wall, formerly. an 


a Leller Stops |account supervisor, has been ap- 


| pointed public relations director of 
|Waldie & Briggs, Chicago. 


>» DD» 


Bec te ts ie, 1 Pe aaa Alb a S REA Gira, eS SC oes Ur ae paneer atid es oak cr ee We PR i ao. eee : ; aM pie. Te ee ae Si ocr Si lately a eee Mou ae 3 ‘ea Sars i. — 
an oe es oe le da OSs ea oe ie eae — ae Re ae ae gee, | cal eer wis 
Ul Oy peer doe ie ei uane Gist.» Sg NNR 2d? re ng eae gle Peete ape Sets 2 a Se wie Se age aumento RR Re a io! <2 Rp ea eee a RS rR OR ASS came 5 eg 
a eee ee eee a a ee el ee a 
ae 2 oe ese 45 rf : Fig eke a Sn Sra ae eo is, 2 ey eae dcgig Jeers Saas TERI: Se ee ik Po ehaes i a ee 
ae Rees 
Eiki oe 
re Nan iat se 
—— CO ee — 
\ ee ee 
: : BS 
ie de: . — ‘a 
Aa a | . 
po 
. 
es ae : ¥ 
“Teme ae 
Semis STRONG Se, ss oon 
oeieen AND TOUGH a = e 
me ae eae et ee a) Ad, : a 
2 ai ae come cna berwce te cer *« = a 
yecal Degg lasts toy shows Bermice eae 4 alt ar 
emus poate creamy fore Mae Vig B 
‘ 'ay pet Banke mest othe: mete ahs ~~ £2 ~ ‘ 
ie, pc toe aery es 
ae | Sales Grow Eb m7 C 
Se ae When You Know ‘ aa 
rs SS een a ; an 
: a = Your Product ~— Eee 
: as in os the 
- a —* P 
“te 3 Soe ee jou 
peli ot i SS SS : e 
mae 
‘ == ac 
“ - ee... ries ras 
= he — ‘J ; 
= : Bis fa -° “i ies = : 
| | Ny pa | Cc 
z eS L ¥ 
<i == ee cil 
ne 
NY ——————— 4 de 
—_— “ = oes 
| mame |) me a 
ero B's a b 
nee average aK ne : 
oe a's =F 
| el) a 
ihe bore AX ie 
Se NEC =a 
oe ee yd eS ne 
‘oat oo Zs ies 
a ay " ts 
ra i \ ewe : — ? ‘ 
i i. ae 
* & 
i 7 ae) ria % a, ol Ci 
f i a ; Fr <" 4 
fi ¢ 
iN a a a e a' 
Vy, OE “Sa eee Od heigl 
: Per | , ae — Re ue ‘g — 
ie * 4 > pp <0 — ’ gee u 
5 gah Lead SROs ' eth, 
a 4 A} ~ fee , ‘ae F 
a ni Oh ea ah 3 oa Ate, 
Fee a's Se” Te Pee ais 
ec « Bee Lay eh 
es Wy Cy. . ae 
pitt Niy ae 
ee Ni TALLER | 
—- aa7 }y es 
eri ee 4 Se 
Etna 8 NY cae 
“ square |X one a Re as i Ne ee 
miles ~¢ ee : L 
¥ , , ‘ % . 
| is i 3 ' ee eg 
—_ as = SS C 
: Bs + eee 3) ae : 
ee vaca! b ae 1 gid Cod malaige ee o : fi id . a 
oe - hi awk oi : ; poe. 
: 65 : t | i i . |=? 
: > * "=e me fy Qe ae j 
ied : a "ey Lb Uh einige eri a0. 
2 a lee © ig 
sere evec. | —— = eS ine. aon >. bed ae wt need 
i 7 - ae ers a a aS ‘ ae ty f 3 i a 1 
: - et i” Se eeu 
an” ‘ erage eS ae — toe bade 
= % 3 ive og Pia c shove ar ie ‘. 
hy " — ~ | E 7 sae 5 ie male al ™ P * . r _— | 
we. are Ge = = ; ss, =) pane | ee . Ms aa (tua 
<7 . . mei = A : ‘ er wiles ale 
ee : 
4 -_ ™ Re 3 
; en ey a. 
- ~~, , s f 
‘ _ ae oe r “ _ ‘ PS ot. x 
‘ er a ~~ —_—o 7 ! ‘ 
— —<" 
—_— ~~. rie 
a 


A Spectacular NEW Magazine for Women! 
A Sensational NEW Tool for Marketing! 


COUPON ALMANAC makes history with 
an entirely new and original publishing idea. For 
the first time, the appeal and power of dramatic 
journalism are merged with the excitement and 


action of mass couponing. 


COUPON ALMANAC guarantees 8,000,000 
circulation for its first issue. No subscriptions. No 
deals. It will be sold only at its full cover price of 
25c in the 30,000 key supermarkets of the big urban 
and suburban shopping centers. Every reader must 
be an active shopper and there can be no waste 


in marginal markets! 


COUPON ALMANAC is both a great ad- 
vertising medium and the greatest tool for mass 
couponing ever devised.* It cuts couponing costs, 
avoids waste, and makes coupon misredemptions 
utterly impossible. Available in regional editions 
for advertising and couponing, or for advertising 
alone, COUPON ALMANAC can match your mar- 


kets, your promotional plans, and your budgets. 


Now is the time to not only include COUPON 
ALMANAC in your 1962 plans, but to protect your 
plans with definite orders. Coupons cannot be ac- 
cepted for competitive products and each coupon 
contract includes a valuable renewal option. Write 
today for rates and full information. COUPON 
ALMANAC, 400 North Michigan Avenue, Chicago 


11, Illinois. *The COUPON ALMANAC concept was market 
tested in 1959 within a limited area as COUPON Magazine. 176,000 
women mailed STC 2,228,000 coupons with proofs of purchase 
for cash redemption . . . and no misredemptions! 
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Ere 
COUPON 


0oAALMAN 


THE MAGAZINE 
FOR URBAN 
AND SUBURBAN 
LIVING 


COUPON ALMANAC is a property of Statistical Tabulating Corporation 
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ABC-TV Sales Names Stein 


Walter M. Stein, director of re- 


search for ABC-TV National Sta- | 
New York, has been | 
promoted to director of marketing | 


tion Sales, 


and research for the ABC station 
representative subsidiary. 


Lawrence Expands Services 

Robert Lawrence Productions’ | 
tv tape division in Toronto, Ont., | 
now will offer complete studio and 
mobile facilities for tape produc- 
tion by special arrangement with 
Taylor Video Corp. 


Winters Joins Katz Agency 

Thomas R. Winters, 
with WWJ, Detroit, has joined the 
radio sales staff in the Detroit of- 
fice of the Katz Agency, media 
representative. 


WDRC Names John Blair 

WDRC, Hartford, formerly han- 
dled by Peters, Griffin, Woodward, 
has appointed John Blair & Co. as 
its national representative. 


New ARB Study 


Top 50 
TV Markets in 


Homes Delivered 


ARB ranks the top 50 TV markets 
as follows, based on homes delivered, 
6:00 p.m. to midnight, Sunday through 
Saturday, ARB November 1960 and | 
March 1961 nationwide sweep data | 
combined: 


New York 1 
Los Angeles 2 
Chicago 3 | 
Philadelphia 2 } 
Detroit 5 
Boston . 6 } 
Cleveland » Bes 
Pittsburgh —- - 7 
San Francisco ees 9 | 
St. Louis oies dévis on 10 
Washington ° . 11 
Dallas-Ft. Worth aeas 12 
indianapolis giuducewae<s 13 
Seattle-Tacoma =" . 14 
Minneapolis-St. Paul... ....... 15 
Buftalo = , 16 
Baltimore ° paoeeus 17 
Kansas City acc nae 18 
Cincinnati : 19 
New Haven-Harttord 20 
Milwaukee : vicecs sae 
Portiand, Ore. 22 | 
Columbus, Ohio 23 
Atlanta 24 
Houston 25 
Miriam . 26 | 
Charleston. Huntington 27 
Memphis 28 | 
Albany- Schenectady Troy 29 
Grand Rapids Kalamazoo 30 
Syracuse 31 
Providence 32 
New Orleans 33 
Dayton 34 
Tampa-St. Petersburg 35 
Denver 36 
NASHVILLE 37 
Charlotte 38 
Loursville 39 
Saginaw Bay City-Flint 40 
Sacramento. Stockton 41 
Birmingham 42 
Oklahoma City 43 
Toledo 44 
Wilkes Barre-Scranton 45 
Omaha 46 
Harrisburg Lancaster-Lebanon. York 47 
Tulsa 48 
Johnstown-Altoona 49 
Spokane 50 


Is Nashville on 
your list? 


formerly | 


It should be. 


WSIX-TV ABC 8 
WSM-TV NBC 4 


WLAC-TV CBS 5 


You get a lot to like in Nashville! | 


oc 
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MINOR REPAIR—Alex Adams puts finishing touches on small re- 

pair job on his 18’ Rhodes 18 sailboat, before setting forth on 

Long Island Sound. He enjoys the 14-mile sail from Westport to 
Long Island and back as a day’s outing. 


V ersatile Adman . Alexander Adams 


Alexander Adams, vp in 
charge of advertising of Bank- 
ers Trust, New York, believes 
in fighting battles. 

Mr. Adams, a natural scien- 
tist, former FBI man, honorary 
museum curator, lecturer and 
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NEW FRONTIER—Alex Adams 

looks over a typographic map of 

lands to be acquired by Nature 

Conservancy, the conservation- 
ist group he heads. 


letter-to-the-editor writer, 
through the years has cultivat- 
ed a strong notion of “what’s 
right.” 

When problems of the New 
Haven railroad commuter serv- 
ice became more than he could 
bear, for instance, Mr. Adams 
whipped off an unrepressed let- 
ter to his senator and to his lo- 
cal newspaper; the letter was 
reprinted in the New York Her- 
ald Tribune. 

The former editorial writer 
and poetry editor of the Hart- 
ford Courant holds that “the 
human mind wants something 
more than money.” 


s One of those things, he feels, 
is recognition. He has supported 
the Penny Poems operation, 
which on every school day pub- 
lishes and distributes a poem by 
an unrecognized poet. “If the 
advertising business is going 
anywhere, it’s got to support 
people interested in words,” he 
believes. This year Donahue & 


| nati, 


Coe, the Bankers Trust agency, 
is backing Penny Poems. 

Mr. Adams worked for the 
FBI from 1942 to 1946, after be- 
ing advised that the Army and 
the Navy had no use for an old 
man married two years and 
with a wife and child to look 
after. 


s The Bankers Trust vp is pre- 
paring a book on “intelligent 
non-conformism,” which he 
contends is the best way to beat 
communism. His book on Cape 
Cod, illustrated with his own 
photos of local scenes, is to be 
published next spring by Dev- 
in-Adair. 

Mr. Adams is a natural sci- 
entist by avocation, although he 
readily admits his youngest son, 
Elliott, 14, is “better at it than 
I am.” The elder Adams is pres- 
ident of Nature Conservancy, 
Washington, whose goal is to 
buy up wilderness areas before 
they disappear from the Amer- 
ican scene. One reason for pre- 
serving our natural areas, in 
addition to the obvious one of 
beauty, is to create “gene pools,” 
where scientists some day may 
discover new medicines from 
old molds and growths whose 
function is unknown. 


® His family’s interests are 
likewise varied. His daughter, 
Harriett, 19, a Bryn Mawr soph- 
omore, worked this summer in 
a Labrador hospital with the 
Grenfall mission, caring for Es- 


VERSATILE VEEP— 
Alexander Ad- 
ams, advertising 
vp, at his desk at 
Bankers Trust. 


.| P&G’s Wood to Retire 


Thomas J. Wood, a vp and direc- | 
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WORKING PHOTOG—The photo for 

this b&w page ad for Bankers 

Trust was made by Alex Ad- 

ams, Bankers Trust advertising 
vp. 


kimo children. His older son, 
George, 17, a senior at Exeter, 
was an apprentice at an experi- 
mental theater in Westport. 
Young Elliott worked last sum- 
mer for Powdermill nature re- 
serve of Carnegie Museum, 
where his father is an honorary 
curator. 

Mr. Adams’ wife, Lucy, is the 
daughter of the former head- 
master of the college he attend- 
ed at Yale. Though they lived 
across a court from each other 
for four years, they met later, 
on a ship bound for Europe. 
They were married in 1940. 
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|Gumpertz Agency Adds One 


Great Western Paint Co., 


Los 


tor of Procter & Gamble, Cincin-| Angeles, maker of paints and cat- 


will retire Oct. 31 after 42 | alyzed 
| years with the company. Mr. Wood | Gumpertz, Bentley & Dolan to han- 


coatings, has 


appointed 


CONCLUSION: 


Wf yc 


Avene in YACHTING. | 


Yach tin 


POWER --« bly, 


QUALITY CHARACTERISTICS ess 


YACHTING readers are club members | 


: (82%), predominantly professional aT 


and executives whose average annual 


_ income is $17,774, median income - 


$14,360. 83% are home-owners, 


60% own at least 2 cars, 95% owna _ 


205 E. 42 ST.,N.Y. | ; 


MUrray Hit 9-071 


has been vp of sales from 1943 un- | 
til February of this year. Since | 
then, he has served as a vp re- 
sponsible for certain special com- 


pany projects. 


(U. S. Yachts to Chambers 


U. S. Yachts, Westport, Conn., 


\has named Chambers, Wiswell & 


Moore, Stamford, Conn., to handle 
its advertising. 


Levine Moves Offices 

Mervin & Jesse Levine has 
moved to 1270 Sixth Ave., New 
York. 


FILMSTRIPS 


From Artwork or Transparencies 
Black & White or Color 


FAST SERVICE 


Also Record Pressings or Tapes 
35mm color duplicate slides 


idle its entry into the industrial 
and consumer markets. Previous- 
ly, the company was a supplier of 
private label brands. 


Zeld Promoted to Art Head 

Emanuel Zeld has been promoted 
to art director of the New England 
|division of United Advertising 
Corp., New Haven, Conn., succeed- 
ing Alexander Murdoch, who has 
retired after 38 years with the 
agency. Mr. Zeld has been with 
United since 1946. 


Mission to Atherton-Privett 
Mission Home Products, Los An- 
geles, has assigned its ad account 
ito Atherton-Privett. The account, 
| formerly with Max Becker Adver- 


itising, makes insecticides and 
j}housewares. The ad budget is 
‘about $40,000. 


Monticello Drug to Becker 
Monticello Drug Co., Jackson- 

| ville, Fla., has appointed Robert A. 

‘Becker Inc., New York, to advertise 


write for prices its line of cold _ preparations. 
Colind Photography, Inc. rite W. Hoyt Co., New York, 
P.O. Box 165 Peoria, Illinois 


is the previous agency. 
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the medical journal 
doctors read, re-read and retain 


= Readership in Depth J 


Confirmed by outstanding response 
to classified advertising* 


* Response to classified ads 
totals 1,000,000 annually. 
(Each issue carries an 
average of 250 classified 
ads...or a total of more 
than 13,000 per year). 


Pe ae ae Sus _ - : ‘ sg —- " 
J A\ WIA. 


provides readership in depth 
for display advertising, plus... 


1 Broad Coverage—Full coverage of the active medical market: 3 impressive Frequency—52 times a year, J.A.M.A. can place your 
* 61,636 GP's, 91,628 Specialists, plus over 20,000 other sub- * product or service before the nation's physicians in a climate 
scribers —students, hospitals, schools, government, industry and of maximum confidence. ; 


foreign. 

9. High Readership —'The scientifically oriented atmosphere of 

* J.A.M.A. is conducive to doctor readership. Physicians look to , Page Sixe—70 sq ‘ethos of cult ond thot us 

3p wane omy. y ond cetheaninatine we aula as : a D. contrasted with 29 square inches in other mass circulation 
medicine. For example, original articles are published often within modieel (enteale 
four weeks from date of acceptance. References and Reviews now ; ‘ ma 
publishes abstracts of articles simultaneously with the month of 6 Low Cost—Over-all advertising cost per subscriber is‘less than ie 
appearance of the original article. * a penny. ‘ 


4 Better Exposure—The balance of 55% editorial and 45% adver- 
* tising pages assures greater advertising visibility. 


ee et See 
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Technicolor Adds Hawaii 


Technicolor Inc. 
two Hawaiian companies, 


Inc., 


waii Inc. 


= 
YOUNG FAMILIES 


ith childr 


MARKET 


. They spend 94% more for 
foods; 157% more for footwear; 56% more for 
women’s and girls’ apparel; 86% more for boys’ 
and men’s apparel; 76% more for housing; 86% 
more for furniture; 94% more for household 


for gasoline and oil; 112% more for recreation. _ 


US Dept of Commerce. Stacy of Consumer Expranfitures Income and Savings 


ONLY PARENTS’ MAGAZINE GIVES YOU 


VIRTUALLY 100% CONCENTRATION 
IN THIS BIGGEST-SPENDING MARKET! 
This Seal UPS sales! 
—— soy 

Parents: 


Ouitres © 
Porent: Magerme (ocutenes  Perent: Megarme fomiie: thenthiy Leogering 


has acquired 
Color 
Laboratories Inc. and Foto Fan) 
in exchange for 25,000 shares 
of its stock. The two photo finish- 
ing operations will be consolidated 
under the name, Technicolor Ha-| 


| 
| 
| 
| 
| 
| 


NEW... FREE! 1961 MARKET DATA BOOK 
valuable information about big- 
families with children. Write for 

your copy. 52 VANDERBILT AVE., N.Y. 17 


SPANGLE ANGLE—Neiman-Marcus in its » fifth annual “Fortnight” 


cele- 


bration doffs its hat to “Star Spangled American Genius” in a 12- 


‘Country Club Woman’ Opens 


N.Y. Offices, Names Holmes 


George F. Walsh Publishing Co., 
Landisville, N.J., has opened a 
New York office at 41 Madison 
Ave. for Country Club Woman, to} 


be launched next March. At the. 


same time, Walter R. Holmes has 
been appointed eastern advertising 


Neiman- Marcus Uses 
| (12-Page ‘New Yorker’ 
Unit to Extol U.S. 


| 

| DALLas, Oct. 3—Neiman-Marcus 
launched its fifth annual Fortnight 
celebration with a 12-page ad in 


the Oct. 7 New Yorker, putting the | 


page ad in the Oct, 7 New York 


page and 


er. Here are the opening 


three of the tributes to American marketers. 


safety pin and Du Pont’s Dacron 
and Orlon; an ice cream cone and 
Du Pont Antron nylon and Lyrca 
Spandex fiber. 

The Fortnight promotion is not 
confined to the store alone, but is 
a citywide festivity. Tie-ins with 
Dallas civic and cultural groups— 
from the library to the opera— in- 
clude films, lectures, plays, con- 


manager for the new publication.|emphasis on America for the first certs and tv programs. 


Mr. Walsh formerly represented 
Newsweek, Time and Parents’ 
Magazine. 


Olsen Gets Nielsen Grant 

Ole Olsen, of J. Walter Thomp- 
}son Co., Toronto, is winner of the 
|'Rasmus Nielsen Scholarship 
jaward, and will receive $3,500 a 
| year to pursue advanced studies in 
marketing research at the Univer- 
| sity of Wisconsin. The scholarships 
| were established by A. C. Nielsen, 
\chairman of A. C. Nielsen Co., 

‘Chicago, as a memorial to his 

| father, a native of Denmark. Sev-| 
eral grants are awarded annually 
to outstanding students who are)! 
| natives of Denmark. 


L.A. Center Names Olen 


| time. 

Each year since 1957, the Texas | 
retailer has devoted a fortnight to} 
promoting the products and people | 
of a single area. In past years, 
these have been France, Britain, | 
South America and Italy. From) 
|}Oct. 16-28, the store will honor 
“the best past, present and future 
U.S. design, invention and crafts- 
manship.” 

The first page of the 12-page 
unit pictures a tall Uncle Sam hat, 
with the headline: 
star spangled American genius.” 
|Each following page pictures a 
_world- -known American symbol— 
|the ice cream cone, the Yankee 
|dollar, a safety pin, ete —in com- 
‘bination with a world-known 
| American company. 


Harvey Morse & Associates has | 


named David Olen Advertising, 
Los Angeles, to handle advertising 
and public relations for California 
Mart, a $50,000,000 Los Angeles 
marketing center project. Ads in 
apparel trade and business pub- 
lications, plus direct mail, are 
planned. 


NEW YORK CITY'S 


c Sos new tony hil in thi ly yeas 


A Renaissance of the Arts of Hospitality 


UMMIT OF NEW YORK 


EAST 51ST STREET AT LEXINGTON AVENUE « PLAZA 2-7000 


Robert Huyot, Vice President & General Manager 


LOEW'S HOTELS, INC. ¢ PRESTON ROBERT TISCH, PRES. © C.C. PHILIPPE, EXEC. VICE PRES. 


x 


s The 11 pages combine a Paul) 


Revere pitcher (and Mr. Revere’s 
lhp midnight ride) with the 300- 
hp Thunderbird; a Tiffany glass) 
with Elizabeth Arden; an old- 
fashioned sewing machine with 
Supima cotton; the Yankee dollar 
with Fouke Furs; a covered wagon 
|with American Airlines; a wooden 
| Indian and Churchill Hats; a banjo 
and Seagram’s 7 Crown whisky; 
Coca-Cola and American sports- 
wear; a piece of whaler’s scrim- 
shaw and Wamsutta sheets; a 


“Hats off to} 


Design and development of the 
12-page ad was handled by Push 
|Pin Studios, New York, in collab- 
loration with the Neiman-Marcus 
ad department. Kay Kerr and 
| Susanne Hulme, of Neiman-Mar- 
cus, wrote the copy. + 


Gruener Joins DJA&C 

Karl M. Gruener, formerly in 
the motion picture and tv produc- 
tion business, has joined David, 
| Johnson, Andersen & Colombatto, 
Los Angeles, as director of radio 
and television,.a new post. 
Gruener was onetime manager of 
| the Hollywood office of Guild, Bas- 
com & Bonfigli. He resigned that 
post in 1959 to go into the produc- 
tion business. 


Fritz to Langendorff Bakeries 


Jimmie Fritz, formerly with 


|Roche, Eckhoff & Associates, has | 


| joined Langendorf United Bakeries | 
jas director of merchandising for 


the company’s southern California | 


area. 


Bess Joins Donahue & Coe 

William G. Bess, formerly with 
Erwin Wasey, Ruthrauff & Ryan, 
has joined the Los Angeles office 
of Donahue & Coe as senior crea- 
tive writer. 


Mr. | 


ABC Names Pauley 
President, Boosts Dutty 
American Broadcasting Co., New 
York, has elected Robert R. Pauley 
president of the network. Mr. 
Pauley was formerly vp in charge 
of ABC Radio. At the same time 
James E. Duffy, formerly national 


Robert &. Pauley 


James E. Duffy 


director of sales, has been named 
vp in charge of sales and William 
T. Rafael, formerly national pro- 
gram director, has been elected vp 
in charge of programming. 


Shanks to Davis, Johnson 

Thomas H. Shanks, formerly 
with McCarty Co., has joined Dav- 
|is, Johnson, Anderson & Colombat- 
to, Los Angeles, as copy chief. 


|Calvert to McNaughton-Laub 

J. Russell Calvert, formerly with 
| Winfield China Co., has joined Mc- 
Naughton-Laub, Los Angeles, as an 
account exec. 


Grubb Moves Offices 

Grubb Advertising has moved 
to 3231 N. Meridian, Champaign, 
Ill. 


This announcement is not an offer to sell, or a solicitation of an offer to buy any of these securities. 
he offering is made only by the Prospectus. 


65,000 Shares 


Gilbert Youth Research, Inc. 


Common Stock 


(Par Value 50¢ per Share) 


Price $7.75 per Share 


Copies of the Prospectus may be obtained from any of the undersigned 
only in States in which the undersigned are qualified to act as dealers 
in securities and in which the Prospectus may legally be distributed. 


McDonnell & Co. 


Incorporated 


September 22, 1961 
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In the first 6 months of 


61 The Herald published 


1,100,241 lines of color 
advertising and soared 


‘in total color volume 


Pe 


in Ghe Mliami Herald 
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Niagara Group Opens Push 
Niagara Frontier Industrial Dis- 
tributors Assn., Buffalo, has 
launched an institutional advertis- 
ing program to focus attention on 
the scope of services and products 
offered by its member firms. 


The Nationel 


Future Farmer 


BOX 29 
ALEXANDRIA, VIRGINIA 
ROckwell 8-1212 


Dan River Credits Thematic Approach. 


Campaign Pre-Selling for Doubling Sales | 


New York, Oct. 3—Consumers 
won’t see Dan River Mills’ “New 
Horizons in Color” campaign until 
spring of 1962, but by now the ads 
are a familiar story to most of the 
fabric company’s direct custom- 
ers—the 9,000 clothing manufac- 
turers who use Dan River cot- 
tons. By Thanksgiving, the drive 
will have been presented to re- 
tailers in 20 markets by a trio of 
Dan River executives. 

The mill credits much of the 
success of its advertising to this 
determined pre-merchandising— 
and to the thematic approach 
which it adopted in 1954. Previ- 
ously it had used item promotion, 
publicizing Dan River fabrics as 
used by various manufacturers, 
but since 1954 it has designed 
garments solely for the ads, thus 
stressing fabrics and brand names, 
rather than specific clothing items 


most a snapshot manner.” Back- 
grounds will include an Atlas 
rocket, the U.S.S. Skipjack, the 
assembly line for the Convair 880- 
990, a modern dance trio and ab- 
stract paintings. 


= Here’s the timetable for the 
year-long campaign building, 
starting in January, when the 
theme was selected. (Themes must 
be “topical, impressive in scope, 
have an American flavor, and have 
popular—mass market rather than 
prestige—fashion appeal.’’) 

In March, free lance designers 
began creating clothes especially | 
for the ads, working at first only 
with paintings of the fabrics. By 
April 1 they had 10 yards of each 


|fabric, turned out in a pilot plant, 


and a handful of manufacturers. | 


# In 1954 the ad budget was $500,- 


| 000, with sales of $81,776,000. Now, 


seven years later, it has doubled 


|both sales and advertising, with 
| gross sales of $162,821,000 in 1962 
|and a budget of more than $1,000,- 


000, split 60-40, spring and fall. 


and a fortnight later the clothes 
were ready for photography. The | 
company’s four divisions—dress | 
goods, men’s shirtings, sportswear | 
and yard goods—get equal space | 


jin the ads. 


March also saw the scheduling 
set: 13 color pages and a color 
spread in April, May and June in 
Esquire, Glamour, Holiday, Life, 


|McCall’s Pattern Book, Modern 


| Miss, 


Meanwhile it has increased cut- | 
ter customers from 6,000 to 9,000, | 


and the use of Dan River hang 
tags has jumped from 40,000,000 
to more than 100,000,000 a year. 
Dan River’s spring, 1962, cam- 
paign will salute “new horizons” 
in arts, industry and science, with 
special emphasis on outer space. 
Ads will show a “typical Ameri- 
can family” photographed “in al- 


New York Times Maga- | 
zine, Parents’ Magazine, Seventeen, 
Simplicity, and Sports Illustrated. | 


® Photography for the ads, com- 


ws wets pee ph teetoh eon 

NEW HORIZONS—This color page in 

the May Seventeen is typical of the 

1962 spring campaign for Dan Riv- 
er cottons. 


Several of the ’62 ads violate the 
code, it must be reported. 


# In June, a 12-minute film pre- 
sented the campaign to Dan River 
salesmen, who hit the road in July 
on a two-month drive to sell each 
cutter the campaign—and as much 
fabric as possible against specific 
ads. Salesmen carried samples, ad 
preprints and a souvenir record 
of America’s first manned space 
flight, for presentation to each 
cutter. 
Starting 


in September, three 


; | chandise managers 


Advertising Age, October 9, 1961 


\promotion manager, will present 
the promotion to divisional mer- 
for dresses, 
sportswear and men’s wear, and 
will leave a resource list of cut- 
ters who use Dan River cottons. 


s December will see a series of 
reminder mailings to buyers, timed 
to lead up to the buyers’ arrival in 
New York for the January mar- 
ket and visits to cutters’ show- 
rooms. 

By that time, Mr. Barber says, 
50% of the ad program objectives 
will have been reached, before a 
single consumer has seen a Dan 
| River ad. 

Grey Advertising is Dan River’s 
agency. # 


Browning Joins Colgate 
Kenneth F. Browning, formerly 
responsible for sales and advertis- 
ing of Quaker Oats Co.’s cereal 
division, has joined the household 
|products division of Colgate-Pal- 
;molive Co., New York, as general 
|product manager. He will be in 
charge of marketing plans for all 
|products of the division, with the 


| exception of new products. 


Einson-Freeman Buys Merrick 

Einson-Freeman Co., Fair Lawn 
INJ., has acquired the Merrick 
Lithography Co., Cleveland. The 
newly purchased company will be 
|operated as a wholly owned sub- 
sidiary, the Einson-Freeman Co. of 
Ohio. The companies produce ad- 
vertising displays. 


pleted in May, followed the com- | Dan River executives will embark | 


pany code: ‘“‘Models must be pretty 
(or handsome and virile); ... 
healthy; appear to be enjoying | 


on a three-month safari to pre- 
sent the promotion to retailers. 
A. W. Barber, director of advertis- 


Adler Appoints Winston 
Warren Adler Ltd., Washington, 
has appointed Allen Winston exec 


themselves; must smile; and they|ing and sales promotion, Nancy | vp. Mr. Winston was formerly an 
must establish rapport with the Hawes, fashion promotion manag- | account executive of Ernest S. 


reader by looking into the camera.” 


er, and Ruthann Coggins, 


sales Johnston Advertising, Washington. 


SURPRISING HOW 
TRENDS CAN BE 


1 STOPPED 


The fact is, we’re not much for breeding bunnies. 
Now success—that’s something else again. Espe- 
cially with the young ones, the people kind. Take 
a look at these new trends at WTCN-I1: 


Lunch with Casey. Ruling Pied Piper of Minneap- 
olis-St. Paul, who now has more kids following 
him than any other TV show in town. Up 143%.* 
Popeye ‘n’ Pete, with Dave Lee. Also very much 
alive in upper Midwestern homes. This popular 
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show is currently batting close behind Casey. * 
And these special attractions added September 
25: Superman, Rocky and Richard Tracy. 


If it’s people you want produced, any size, check 
your Katz man about WTCN-I1. A very prolific 
station. The trend-stopping, trend-fopping one. 


TIME-LIFE BROADCAST 


WTCN-11 Independent— Minneapolis-St.Paul 


*Nielsen, August 
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LET’S INVESTIGATE 


REPRINT 


ALIAS: “MULTI-PAGE INSERTS” 


This booklet doesn't contain all the answers, but 
it does attempt to provide some basic insights into 
this new ‘‘giant"’ in the world of print media. Here 
are some of the areas which it covers: 


@ What is a Preprinted Section or a 
Multi-page Insert? 


@ Who are the logical users? 
@ The advantages of using preprints. 


@ What are the elementary decisions on page 
sizes, number of pages, color of stock? 


@ Is localizing practical? 

@ Typical newspaper rates and data 
@ Production and delivery 

@ Transportation 

@ Postal requirements 


@ Suggested uses for preprinted sections. 


THIS COMPLIMENTARY BOOKLET IS AVAILABLE 
FROM ANY OF THE NEWSPAPERS LISTED BELOW 


.~ . or write Standard Gravure Corporation, 643 South Sixth Street, Louisville, Ky. 


Atlanta Journal and Constitution The Louisville Courier-Journal 
Birmingham News New Orleans Times-Picayune 
Cincinnati Enquirer Newark News 

Columbus Dispatch The Phoenix Republic 

The Dallas Times Herald Pittsburgh Post Gazette 
Houston Chronicle St. Lovis Globe-Democrat 
The Indianapolis Star The Washington Post 


14 of the best of the 55 newspapers who edit and distribute 
Home Edited Gravure Magazines, serving 41 major markets. 
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BUYING POWER INCREASING 
IN MONTREAL! 


Total dollar volume of retail sales in Montreal for the 
first six months of 1961 is estimated at $1,023,520,- 
000 the highest on record for this period. 

Here's solid evidence of Montreal's tremendous 
spending potential which will produce rich sales 
returns for any advertiser. 

Get YOUR share of this spending power by concen- 
trating in The Montreal Star—the one paper that 
delivers unmatched coverage of Montreal's English 
market. 


Write for a free copy of The 
Star’s Market facts book. 


Che Montreal Star 


Represented in the United States 
by O'Mara and Ormsbee Inc. 


Eugene Lemcoe, 50, 
Veteran Newspaper 
Ad Exec, Is Dead 


St. Louis, Oct. 3—Eugene J. 
Lemcoe, 50, assistant to the adver- 
tising director of the St. Louis 
Globe Democrat, died September 
29. He had been under treatment 
|for heart disease. Before joining 
the Globe Democrat last January, 
Mr. Lemcoe was advertising man- 
ager of the old St. Louis Star- 
Times for 16 years and then ad di- 
rector of the Houston Post for nine 
years. In the course of his tenure 
with the Post, Mr. Lemcoe was 
elected president of the Texas 
Newspaper Advertising Managers 
Assn. in 1960. 


LOUIS GOLDSTEIN 

Los ANGELES, Oct. 3—Louis 
Goldstein, 64, co-founder of Hygo 
Television Films in 1952, died Sept. 
28 of a heart ailment. He retired 


PENTHOUSE 


FOR A 


SPACEMAN 


A worker is dwarfed by a structure at 
Marquurdt-Air Force jet-space laboratory 


At its Ogden plant, Marquardt Corporation builds ramjet 
engines for the Air Force. A new laboratory nearby develops — 


nuclear ramjet engines and other missile devices. It is part 


of Utah’s big and growing space-age industry which includes 
Thiokol Chemical, Hercules Powder Chemical Propulsion Division, Boeing, Sperry-Utah Engi- 
neering Laboratory — all within 65 miles of Salt Lake City. Thousands of workers; millions in 
payrolls! This is why we say, take Salt Lake — a market of 1% million consumers served and 


sold by The Salt Lake Tribune -Deseret News and Telegram 


Represented nationally by MOLONEY, REGAN & SCHMITT, Metro Comics Network 
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in 1959. Mr. Goldstein joined Co- 
lumbia Pictures in 1930 as Latin 
America sales manager, and from 
1933 to 1934 managed the Milwau- 
kee branch of United Artists. He 
rejoined Columbia in 1935 as dis- 
trict distributor for Brazil and lat- 
er became South American super- 
visor. 


OSCAR B. HANSON 


NORWALK, Conn., Oct. 3—Oscar 
Byram Hanson, 67, pioneer in ra- 
dio and tv broadcasting who wired 
the Metropolitan Opera House for 
radio broadcasts, died in Norwalk 
Hospital Sept. 26. He had suffered 
a heart attack earlier at his home 
in Westport. 

Mr. Hanson was chief engineer 
and a vp of National Broadcasting 
Co. from 1937 to 1954, when he 
was named a vp of the parent com- 
|pany, Radio Corp. of America. He 
| retired in 1959, but continued as a 
| consultant to RCA. In 1931 he de- 
| signed the master control system 
and studios for RCA radio opera- 
tion in Radio City, New York, for 
future adaptation to television 
broadcasting. 


FRANCIS J. MALONE 

MINNEAPOLIS, Oct. 3—Francis J. 
Malone, 53, president of Merchan- 
dising Aids Inc., died of a heart 
attack in his home Sept. 24. A pi- 
oneer Twin Cities transit adver- 
tiser, he began his career with Bar- 
ron G. Collier in 1937, and helped 
organize Murray-Malone Inc., 
transit ad specialist, in 1940, be- 
coming president in 1956. He is 
credited with originating the “take 
one” transit ad, and with his part- 
ner, Jay Murray, he helped de- 
velop the “transit spectacular,” ad- 
vertisements covering the entire 
side of buses. He was also formerly 
president of Silk Screen Studios, 
Minneapolis. 


J. HARRY BURRIS 
SAULT STE. MARIE, Oct. 3— 
J. Harry Burris, 56, ad manager of 


parent heart attack in his home 
Sept. 30. Mr. Burris joined the 
News in 1933 as an advertising 
salesman after his graduation 
from Michigan State University. 
|He was charter president of 
|the Sault Ste. Marie Lions Club 
and a member of the Izaak Walton 
League. 


CLAYTON S. COGGESHALL 

SCHENECTADY, Oct. 3—Clayton 
S. Coggeshall, 72, retired marketing 
executive of General Electric Co., 
died Sept. 23 in Glenridge Hospi- 
\tal after an illness of several 
|months. He had retired in 1953 
|after 42 years of service. He was 
| manager of marketing for GE’s 
steam turbine division from 1938 
to 1951, and later assistant to the 
manager of the division. 


GERARD GARCEAU 

MontTrREAL, Oct. 3—Gerard Gar- 
ceau, 53, national advertising man- 
ager of Le Nouvelliste, Three Riv- 
ers, P. Q., died here last month aft- 
er a brief illness. Mr. Garceau was 
to have been a delegate to the 13th 
annual meeting of the Newspaper 
Advertising Managers’ Assn. con- 
vention here at which Sylvio Carle, 
advertising manager of the news- 
paper, was chosen president. Mr. 
Garceau was employed by the 
French-language daily for 25 
years, taking over as national: ad 
manager several years ago. 


ROBERT L. HERTZLER 


SEATTLE, Oct. 3—Robert (Bud) 
Hertzier, 34, advertising manager 
of United Control Corp., was killed 
instantly last month in an automo- 
|bile collision. Mr. Hertzler, for- 
|merly with the Seattle Times, 
| joined United Control, electronics 
| manufacturer, in 1953 and became 
|advertising manager in March, 
/1960. # 


the Evening News, died of an ap- - 
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Everybody else just talked about the weather 


The glass windbreak shown here is a 
typical House Beautiful Climate 
Control idea. It converts “marginal” 
weather into good weather by 


House Beautiful did something about it. In 1949, we invented the concept of 

Climate Control—the application of regional weather data to house design and siting in each 
local area. Today, Climate Control is a part of our language, part of the thinking of 
architects, builders, manufacturers and consumers the world over. And, it’s typical of 
House Beautiful’s creative editing—giving our readers the fundamental facts before anyone else. 
In so doing, we enlarge their understanding of how to live better. They “bought” 

Climate Control, just as they are buying other new ideas today, because our readers seek 

new ways to widen their horizons, enrich their lives. When they find them, they start 

the trends others follow. To sell all the people, first sell the People on the Grow. 


i INE PETE 


vee Soe 


eliminating the wind (keeping the 


view) and creating what we labeled 
a sunpocket. 


House Beautiful... | st with People on the Grow 
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Dodge Teaser Ads Highly 
Untunny to This Adman 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 
the new Dodge? Certainly not! I 


happen to own a foreign car. A 


To the Editor: As a member of Peugeot. I am proud of the auto- 


the advertising profession, I often 
feel a responsibility to defend in- 
discretions committed by fellow 
advertising men, but this display 
of poor taste is inexcusable. These 
teaser ads (see clippings) appeared 
this morning in the Cleveland Plain 
Dealer. Communism is not a laugh- 
ing matter. I would like to tattoo 
this sentence across the forehead 
of every newspaper man, advertis- 


FIRST IT WAS OISNEYLAND 
«..WOW THEY WON'T LET 
ME SEE THE 62 DODGE 


yO) 
IKE EVERYBODY ELSE 
HE CAN SEE IT SEPT 28 


ALL NEW FOR 
YOU IN 62 — 


mobile and its advertising. How- 
ever, I once owned a Dodge and 
|can only say what I sincerely hope 
{the people behind this advertising 
campaign are saying by now—nev- 
er again. 


(PFC) John M. Walsh, 
Account Executive, Wellman 
Co., Cleveland. 


Factors Beside Successes Guide 
Choice of Agency, Lundin Says 
To the Editor: . You have 
seen fit to take issue with some of 
my statements [AA, Sept. 18] 
which you have a right to do even, 
I suppose, taken out of context. An 
editorial column does need contro- 
versy—implying, I presume, the 
opportunity of rebuttal. I also ob- 
serve that in disagreeing with what 
I have said you inadvertently (7?) 
recommend that “smart advertis- 
ers” think first of employing the 
services of the six particular 
agencies cited in the editorial as 
capable of turning out quality 
work. This, too, is editorial license 
of a sort, but what I wonder might 
| be the reaction of perhaps six hun- 
|dred other agencies who in their 
terms—and in mine as a matter of 
fact—also turn out quality work? 
The speech from which you drew 
|your material, was not as you 
might recall, a speech about adver- 
tising agencies. Agencies were 


ing man, and client who is not mentioned for half a page in an 


aware of what is happening in the |®!¢ven-page paper 


addressed to 


not-so-cold war which threatens psychologists on the topic of clin- 


our nation. 


ical psychologists functioning in in- 


May I point out the news head- | @ustrial settings. The paper was 
lines which appear next to each | °M¢ of four constituting a symposi- 
of these ads? They are “Russia |U™ on the topic mentioned above, 
Threatens Stray Planes,” “Irish and except for the brief reference 
Overwhelmed in Battle of Jadot-|t© advertising in my own remarks, 
ville,” “French Won’t Sit in on the advertising field was not being 
Talks With Reds.” The same edi- considered, scrutinized, assessed, 
tion of the Cleveland Plain Dealer | Praised or condemned. I mention 
carried such items as “Russia this because the reader of your ed- 
Warns—Rockets to Fire at Stray itorial could easily come away with 


«AND IN 10 YEARS 
WE WILL ALL OWN 


A 62 DODGE 


YOU IN 62 — 


the impression that advertising was 
|the focus of our interest. 

As for the context of my own re- 
marks: they were, as stated in the 
paper, “. . . a highly abbreviated 
version of a fairly well articulated 
analysis of competition within the 
field of advertising.” The complete 
analysis is covered in four issues 
of a newsletter distributed to ad- 
vertising agencies during 1960, and 
in a paper presented to a Four A’s 
group in New Orleans in Febru- 
ary of this year. 

The statements I made iilustrat- 
ed a point for the psychologists at 
the meeting—the point being that 
psychologists in industry have to 
begin developing theories to ac- 
count for the things they see. This 
kind of theory building based upon 
observations, and later experimen- 
tation, if possible, will enable the 
psychologist to make a distinctive 
contribution—to the advertising 
business, or to any business, as he 
has already done in the fields of 


Planes,” “Bishop, 135 Other Priests education and mental health, for 
Expelled by Cuba.” Does this type | €*ample. 


of editorial material permit such 


advertising? 


When I propose the theory that 
agencies are hired not because of 


I am currently in an Ohio Na-| what they have done for others, 
tional Guard unit which is under- | but for other reasons I am offering 


going increased training for a pos- 
sible alert and activation which 
will take me away from my family 
and my career. The subjects of 
these advertisements are the rea- 
sons for this impending threat to 
my future plans. Many ether young 
men are in a similar position and 
do not see Castro and Khrushchev 
as laughing matters. Are we going 
to have to defend those who do not 
understand why we may have to 
kill or be killed? 


Would these advertisements in- gle in advertising. The theory I|universal anguish attendant to|letter from their organization. As 
fluence me to see, let alone buy,| prefer to use instead is that agen-|opening the coffee can. [On the/|if any of their officials ever made 


an alternative way of looking at a 


complex event—the choice of an 


agency by an advertiser. I am say- 
ing in effect that the “what we 
have done for others we can do for 
you” theory is not adequate to ac- 
count for the kinds of decisions ad- 
vertisers do make. 


I am proposing that the use of 


that theory to explain what takes|again! And I’ve never ceased to|by auto parts stores and paint 
place in the field of advertising ob-| wonder why there hasn’t been a| stores where we do business. 


scures reality by not telling us very 
much about the competitive strug- 


cies are chosen for reasons of 
emotion, approach, politics, etc.— 
events of the moment, and not of 
the past. You will observe, for ex- 
ample, that almost every agency 
can muster a well reasoned argu- 
ment fully documented with ex- 
amples of previous efforts for other 
clients. These are expected and log- 
ical, for agencies have access to a 
broad range of talent, and there 
will be times when everything fits 
into place for the right kind of cli- 
ent, culminating in brilliant cam- 
paigns. Few agencies are deficient 
in this kind of history. 

I should not overburden these 
ideas since they are a matter of 
record elsewhere. One further com- 
ment is in order: Why do I say 
that “the boss is the shop,” as you 
put it? I will try to explain an in- 
volved phenomenon very briefly. 
First, I will ask you to accept the 
principle that “good” advertising is 
based upon the operation of some 
kind of creative process. We are 
learning more about creativity, and 
even though we have a long way 
to go, there is one thing most re- 
searchers agree to: that creative 
expression does not flourish equal- 
ly well under all conditions. 

There are few copywriters and 
art directors who cannot substan- 
tiate that one agency or another, 
one supervisor or another, seemed 
to bring out their best work. This 
isn’t a new observation, nor is it 
a discovery to find that within the 
same agency one client will elicit 
“better” quality work out of the 
same people than some other client. 
How do you explain these events? 
Agency people work out of their 
heads, hearts, and experiences— 
not out of a machine. They are, I 
feel, delicately tuned to the rela- 
tionships with their bosses and the 
clients they service. 

The same people can be alert, in- 
quisitive and productive, or—de- 
pending upon the atmosphere with- 
in which they work—defeated, de- 
pressed, and cynical. These, too, 
are events which all can observe. 
How do you explain them? 

As I understand the field, an 
agency has no product until it 
works on something for a client. 
Its history is a record of its 
achievements, and is not its prod- 
uct. When I say that the boss is 
the shop I am symbolically assert- 
ing that the most significant ele- 
ment in trying to understand how 
an agency does what it does is the 
influence of leadership upon agen- 
cy employes. 

I do not say that others make no 
contribution. But in establishing 
some kind of model to look at— 
where agencies are concerned, and 
where we are talking about what 
they sell, and about how they get 
their work done, and about why 
their work varies as it does—the 
personalities of leadership are the 
element I would see as being the 
mo.t important. What may come 
second, third and fourth—and how 
leadership exerts its influence over 
the creative process—is much be- 
yond the scope of this letter. 

Let me close by adopting your 
own editorial style: I trust that 


gists recognize why Ap AcE writes 


about major and serious issues. 
William H. Lundin, 
Director, Psychological Dy- 
namics, Chicago. 


on Coffee Can Closures 
To the Editor: You can say it 


| general hue and cry... in all con- 
— publications ...about the 


Ap Ace recognizes that psycholo-| 


provocative and pithy editorials | 


Consumers Continue Comments» aiiway instead of a bus transit 
| company. 


Packaging Front, AA, Sept. 11.] 

If all goes well and one is able 
to keep the key on the track, it re- 
quires some sixty turns (if my 
memory’s functioning) to remove 
the lid, by which time the muscles 
of the forearm ache...and how! 
...and the fingers have become 
cramped to the extent that they 
have to be pried apart with those 
of the other hand. 

I, too, am the family early bird. 
But you and I differ in one re- 
spect: it “gifs” instant coffee when, 
to enjoy ground, a new can must 
be opened by me. You’ve guessed 
it: I’ve sworn off opening vacuum 
coffee cans...and I don’t mean 
maybe! 

But we do have something in 
common: for years I’ve kept my 
paint brushes and nails in empty 
coffee cans. So it’s a good thing the 


little woman is willing to open ’em. 

The vacuum pack is necessary, 
so I’m told, by the big coffee) 
roasters in this area: General | 
Foods, Standard Brands, etc...| 
But surely there should be an eas- 
ier way to open the can, with 
which dilemma I’ve often specu- 
lated. Certainly there’s a fortune 
awaiting the inventor who solves 
the problem. 


Arch Campbell, 
Chicago Car Card Advertising 
Co., New York. 
a 


To the Editor: I read with great 
interest your recent article in Ap 
AGE concerning the problem of 
opening a coffee can. Amen, [| 
think you have a point well taken. | 

I hope somebody does something | 
about it—particularly before the 
only coffee you can buy will be the 
instant. 

Angus Robinson, 

Director, Television Network 

Sales, National Broadcasting 

Co., Chicago. 

. 


To the Editor: It was a fine col- 
umn on coffee cans. I concur 
wholeheartedly! 

Have you ever tried using a beer 
can opener? I do regularly and 
while it is far from perfect there 
seems to be less spillage than 
when I follow the manufacturer’s 
directions. 

Peter W. Aliport, 

Assn. of National Advertisers, 

New York. 


. 

Cash Club Ancestors Cited 

To the Editor: Mr. Gay’s Cash 
Card International Club [AA, Sept. 
11] already has some competition 
in this part of the country. The 
Dallas Bonehead Club has been is- 
suing “cash cards” for several 
years now. Said to be “valid 
worldwide,” they are printed in 
one language only, because cash 
speaks any language. Boneheads, 
of course, are not the only ones 
who buy for cash. 

R. P. Wall, 
Editor, Insurance Graphic, 
Dallas. 
e 

To the Editor: Your Sept. 11 is- 
sue detailed a cash card plan. 

For at least 20 years, we have 
used a cash discount slip. 

The enclosed sample cash dis- 
count slip is headed: railway, be- 


cause at one time we were a street 


THE TOUNGLSTOWN MUNICIPAL RAHWAY 6 
SVC. Fate ROA? it 


pi dokas (BARD). e 


FLERE Giles PERMA Ghar UtA Cade OOMLCURET O Camee mane ETES 


” 


Vac een Bry Prgms Fagen e Sere 
Bn) reagan ha 


at te 


In general, discounts are allowed 


A solicitation of downtown retail 
merchants brought only a scolding 
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a personal purchase without asking 
for a cash discount! 
H. C. Graham, 
General Purchasing Agent, 
Youngstown Transit Co., 
Youngstown, O. 


More Ways Than One to Sell 
Bikes, Kiddie City Has Shown 

To the Editor: In the Sept. 18 
ADVERTISING AGE [Creative Man’s 
Corner], the point was made that 
there is no better way to do a bi- 
cycle ad than the Western Auto ad 
shown. 

We at Kiddie City, a twelve unit 
chain of children’s specialty dis- 
count stores, feel that the enclosed 
ad which was run in the Philadel- 


\ 
| oY: EOD. ’ 
ROSS oe 
=f. che ho BE 


phia Sunday Inquirer Sept. 11, 
1960, is new, different, exciting, 
and gave us one of the most suc- 
cessful bike promotions we ever 
ran... The ad was prepared by the 
Lavenson Bureau of Advertising. 
Norman R. Tissian, 
Executive Vice-President, Kid- 
die City, Philadelphia. 


Humble Ad ‘Hurricane’ Tagline 
Timing Too Close for Houston 

To the Editor: Talk about timely 
ads! 

On Pages 70 and 71 of the Sept. 
16 Saturday Evening Post, on the 
newsstands Tuesday Sept. 12, the 
Humble Oil & Refining Co. has an 
ad whose tagline is “Each Day 
Humble Supplies America With the 
Energy of a Hurricane!” 

Humble’s national headquarters 
are in Houston. 

On the day that ad hit the news- 
stands—if it hit them in Houston 
—the big office was closed. Hous- 
ton had been hit by Hurricane Car- 
la (actually a near miss; the eye 
passed to the south, but the winds 
got up to about 80 mph) and like 
most firms, Humble had its office 
closed the next day while people 
dug out and cleaned out. 

Louis Alexander, 
Houston. 


Diligent Wife’s Mate Disputes 
‘Family Circle’ Ad Observation 
To the Editor: The full-page 
Family Circle ad in your Sept. 18 
issue says “... When a homemak- 
er leaves the supermarket, her 
buying has just begun .. .” (then 


|lists other stores). 


Not the housewives I know. They 
go to the supermarket LAST be- 
cause the stuff they pick up there 
includes ice cream and other per- 
ishables. I don’t know a single one 
who goes to another store after- 
ward. 


This has nothing to do with the 


leffectiveness of Family Circle but 


it raises doubts about whether the 

writer of their ads has ever ob- 

served housewives himself. 

Rinehart 8S. Potts, 

Librarian (husband of a most 
diligent and prudent housewife 
who would never let the ice 
cream melt all over the seat of 
his car), Philadelphia. 
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The postmarks are actual reproductions 


Grit can help give your sales story a happy ending in 16,000 small towns 


Let us set the scene for you. 


The major mass media saturate the big metropolitan 
markets, But in hard-to-reach small towns, their coverage 
thins out badly. There’s the conflict. 


Enter Grit. 
Grit plays a strong supporting role . . . delivers a primary 
audience of some 850,000 families, concentrated in some 
16,000 small towns coast to coast . . . helps provide the 
balanced national coverage you must have for total market- 
ing success. 
What should you, as a national advertiser, do about it? 
Enter Grit. 


ru sae Sor - 


ie runic at ChE LA pe ote 
Grit Publishing Company, Williamsport, Pa. 
~ Represented by Newspaper Marketing Associates 
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How Far Should You Go? 


Sponsors Differ on TV 
Control in FTC Probe 


Views Range from P&G 
‘21 Points’ to ‘We're 
Not Drama Censors’ 


New York, Oct. 3—The spon- 
sors disagree. This summarizes the 
reaction to many of the issues 
raised last week at the Federal 
Communications Commission’s in- 
quiry into network tv program 
practices. 

Three of the 18 witnesses testify- 
ing before James D. Cunningham, 
chief hearing examiner, during the 
first four days of the current hear- 
ings subscribed to a hands-off-the- 
program-content policy. Jersey 


IF YOU/YOUR CLIENTS 
SELL TO AEROSPACE.. 


. . then a most comprehensive, yet 
highly specialized publicity mailing 
list has just been completed for you. 
Product of months of research, it 
will save you countless hours; en- 
able you to quickly isolate and con- 
centrate upon tailor-made ae ce 
audiences with specific product, 
service, or institutional publicity; 
and still thoroughly cover the field. 


This master list includes: 


a. 698 metropolitan newspaper list- 
ings, broken down by locally-covered 
aerospace companies’ names, loca- 
tions, and types of oy to reach 
key personnel of the following 223 
contract-holders at home: 43 primes, 
33 in pr lsion, 46 in guidance, 34 
in ground support and launching, 15 
in fueling systems, 8 in ceramics and 
nose cones, 29 in aircraft, 12 in air- 
craft engines, and 3 in pilot escape 
and survival. 


b. 71 best trade magazines by edi- 
tor, name, and address; broken down 
by principal aerospace activity cov- 
erage, as follows: Aviation and aero- 
space industries, military and naval, 
systems design engineering, general 
technology. procurement, aerospace 
business news, nuclear science and 
engineering, marine engineering, and 
ceramics. 


Printed on 81x11” stock, shipped 
flat, and sectionalized as above, this 
list is available to you, postpaid, at 
$34.50 on single orders, or at $30.00 
on orders for three or more sets. 
For immediate delivery, mail check 
with order to: 


McMILLAN MANAGEMENT SERVICES 
2031 Broadway 
Boulder, Colorade 


Standard’s David A. Shepard, Bell 
& Howell’s Peter G. Peterson and 
J. B. Williams Co.’s Edward Klet- 
ter were willing to select high- 
caliber producers and leave pro- 
gramming to them. All the other 
advertisers felt it their responsibil- 
|ity to maintain varying degrees of 
supervision over program produc- 
|tion to make sure that tv adver- 
| tising intended to sell products did 
jnot offend any segment of the 
| public. 

| 


|@ Opinion ranged from that of 
|P&G’s A. N. Halverstadt, who ar- 
|gued that his company’s 21 do’s 
and don’ts were a “wholesome in- 
fluence,” to that of Mr. Shepard, 
who termed it “somewhat preten- 
tious and unrealistic to set our- 
|selves [sponsors] up as arbiters or 


Game for Admen 


See if these shows meet P&G and GM 
standards; they are principal P&G and 
| GM telecasts booked for ‘61-'62 season. 
P&G 
Cheyenne (ABC) P 
| Margie (ABC) F 
The Real McCoys (ABC) F 
Rifleman (ABC) F 
Dick Van Dyke (CBS) F 
Frontier Circus (CBS) P 
Search for Tomorrow (CBS) F 
| Guiding Light (CBS) F 
As the World Turns (CBS) C 
| Edge of Night (CBS) C 
| Car 54, Where Are You (NBC) F 
| Joey Bishop (NBC) C 
Truth or Consequences (NBC) P 
| It Could Be You (NBC) P 
Loretta Young Theater (NBC) P 
Make Room for Daddy (NBC) P 
| Hollywood: The Golden Years (NBC) 
Special 
GM 
Surfside 6 (ABC) C 
My Three Sons (ABC) F 
| Chevy 50th Anniversary Special (CBS) 
Rowvte 66 (CBS) C 
Danny Kaye Special (CBS) 
Garry Moore Show (CBS) C 
Bonanzo (NBC) F 
} Mitch Miller (NBC) C 
Laramie (NBC) P 
four Football Bowls (NBC) C 


Note—F, full sponsorship; C, co-sponsor- | 


ship; P, participations, generally minutes. 


,5ays... 
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Anat 
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SHOT 35MM COLOR REDUCED TO i6mMM 


Bandelier produces the best animation for 
the money, in the business. We believe this 


because clients say so, and keep 
year after year! 


We work with the biggest, as well as smaller 


ohn Garling 


John W. Garling, one of the world's 
top twenty animators and Cannes 
Film Festival Animation Award 
winner, has joined Bandelier 

Manager and Vice President. 

Garling, formeriy associated with 
producers in England, South Africa 
and for the past several years in 
Hollywood, has worked on such 
renowned cartoon series and com- 


mercials as: © Hamm's Beer 


® Rocky and 
His Friends 


ae 
ci 
; 


Sir Loin and 
The Dragon 
© Gillette 


coming back 


agencies. Our prices are at least one-third 


lower than you'll find anywhere. 


Our quality a 


is the best and remains constantly at the 


highest level. 


Send us script or storyboard for quotation 


... and see! 


4q 72 
ou 


1837 Lomas Blvd 


Address All Correspondence to Main Office and Studios 


hoe 


BANDELIER FILMS, INC. 
DENVER ALBUQUERQUE CHICAGO 


CHI 


N.E., Albuquerque, New Mexico 


' |narily either as a device for motivation | 


censors in the field of drama in 
our democratic society.” 

At least twice the examiner 
sought to get a definitive answer 
as to who prevailed when the ad- 
vertiser sought script changes for 
business policy reasons and the 
producers or networks argued that 
the program material was in good 
taste and that changes would be 
detrimental to the show. 

Answers varied: (1) The pro- 
ducer has the final word in crea- 
tive matters; (2) the network de- 
termines what will actually get on 


in an exchange between Mr. Cun- 
ningham and Roger M. Greene, 
advertising vp of Philip Morris Inc. 
This is the gist of a question put 
by Mr. Cunningham: Changes are 
asked because something in the | 
show reflects on the product, but 


changes made? Do you prevail as a 
matter of right? 


lining his company’s routine for | 


argument can pull out and refuse 
to pay for a particular episode he 
considers inimical to his business 
policies. 

An effort to clarify the sponsor’s 
legal rights—if any—in a dispute 


He was asked to examine his con- | 
tracts and answer the question in| 
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over program content was andes (wening within ten days. 


Commercial Climate 
How important is commercial 


climate? Take your choice of these 
answers from the experts: 


: 4 | Corp.: 
is otherwise entirely proper. The| we d 


producer disagrees. Are the larges 


Richard E. Forbes, of Chrysler 
“We want a large audience. 
on’t necessarily want the 
t, if the vehicle doesn’t pro- 
vide the right kind of climate for 
the registration of our sales mes- 


Mr. Greene, who had been out- | sage.” 


John W. Burgard, of Brown & 


reviewing scripts for content that Williamson Tobacco Corp.: “The 
the air; (3) a sponsor who loses an might “reflect poorly on the ciga- |effectiveness of a commercial is 

ret business” when this exchange | not affected by the type of vehicle 
took place, said he did not know if] it’s in. Be it western, comedy, 


Philip Morris had the legal right | musical, the impact is much the 
to insist that the changes be made. | same.” 


Mr. Halverstadt, of P&G: “We 
(Continued on Page 126) 


General Motors and P&G Give Full 


Details on TV Programming Policies 


New York, Oct. 3—At the Federal Communications Commission 
hearings on network television programming last week, the program- 
ming policies of the country’s two biggest advertisers—General Motors | 
Corp. and Procter & Gamble—were inserted into the record. They are | 
markedly similar, no doubt due in part to the fact that Gail Smith, | 


| cause it avoids questions of political fa- 
| voritism which may come to the minds of 


people in the audience, most of whom are 
our customers for one product or another. 

NOTE: Should an exception to any of 
above paragraphs seem in order, permis- 
sion to broadcast exceptional material 
shall be secured by the agency script su- 
pervisor from the P&G productions pro- 
gram supervisor concerned. 


GM’s Television Policies 
Basically, it is our belief that televi- 


‘ -_ a P ‘ |} sion sh s ed by G ‘s 
GM’s director of tv advertising (who introduced his company’s guides : yf oe een a nee 


| into the record), is a former P&G official. 


| Here are the complete texts of both P&G’s and General Motors’ tv | 
programming policies: 


or GM divisions should avoid: 

A. Subjects that are likely to be offen- 
sive to viewers. 

B. Subjects that could influence view- 


| ers, of whatever age group, to commit il- 


a ™ . | legal, immoral or offensive acts. 
P&G's Television Policies political organizations, fraternal organiza- | 


tions, college and school groups, labor 
1. In general the moral code of the | groups, industrial business and profession- 
| characters in our dramas will be more | al organizations, religious orders, civic 
|or less synonymous with the moral code | clubs, memorial and patriotic societies, 
| of the bulk of the American people. The } philanthropic and reform societies (Anti- 
| usual taboos on sex perversion, miscegna- | Tobacco League, for example), athletic 
| tion and rape is banned, as are scenes of | organizations, women’s groups, etc., which 
excessive passion and suggestive dialogue. | are in good standing. 

Suggestive situations covered by innocu-| 11. There will be no expressions against 
ous dialogue should not be used. |nor endorsements of a given political 
| 2. Care will be exercised that lines in party. 
scripts with double meanings or uncon- | 
| scious ambiguities are not used for broad- | be construed as derogatory to a particular 
casts. 

3. There shall be no profanity or near 
| profanity. Slang of the more vulgar type 
| will be avoided. | 

4. The treatment of unpleasant material 
shall be always subject to the dictates of 
ordinary good taste and a regard for the| 44 There will be no material for or 
sensibilities of the listener. This applies against sharply drawn national or region- 
| particularly to accidents, actual hangings | ,) controversial issues. 
jor electrocutions as legal punishments | 15. There will be nothing slurring any 
a — brutality or gruesomeness of | given type of occupation. 

, | 16. There will be no ridicule of man- 
Pe iT das ites aseienee aioe te ners or fashions that may be peculiarly 
4 , sectional. 
dialogue or narration is banned. Crime | Se We wit treet tent £ the Civil 
shall not be presented in such a manner | w mahi fully — dful 2 the 2 wee 
as to inspire sympathy against the forces | _ ot te & : son - Pog . See 
| of law and order or to incite imitation. ness of the South on this subject. 

6. The mention of intoxicants will be| 18. No written material may be used 
| held to a minimum. Whether or not a par- | that might give offense to our Canadian 

ticular character is permitted to drink | Neighbors for any uniquely national rea- 
must be a matter of judgment. The type | 50M, €.g., facetious reference to British 
| of character, type of show and occasion | Toyalty, unfavorable comparison between 
| must all be factors in the judgment. 

| %. Procter & Gamble would prefer that 
' 


bens or religious strife. 

13. Material which depends upon physi- 
cal imperfections or deformities such as 
blindness, deafness or lameness for hu- 
morous effect is not acceptable. 


life, light treatment of a subject nor- 
mally treated seriously in the Dominion, 
etc. 

19. Where it seems fitting, the char- 
acters in P&G dramas should reflect rec- 
ognition and acceptance of the world 
situation in their thoughts and actions, 
although in dealing with war our writers 
shall minimize the horror aspects. The 
writers should be guided by the fact that 
any scene that contributes negatively to 
public morale is not acceptable. Men in 
uniform shall not be cast as heavy vil- 
lains or portrayed as engaging in any 
criminal activity. 

20. There shall be no material on any 
of our programs that could in any way 
further the concept of business as cold, 
ruthless and lacking all sentiment or spir- 
itual motivation. If a business man is cast 
in the role of a villain, it must be made 
clear that he is not typical, but is as 
much despised by his fellow business men 
as he is by other members of society. 

20 (A). Special attention shall be given 
to any mention, however innocuous, of 
the grocery and drug business as well as 
any other group of customers of the com- 


| suicide or kidnapping not be used ordi- 


|or as a result of plot conflicts. Should 
| murder be necessary to the story devel- 
| opment, it is suggested that it take place 
| off stage and reference thereto be han- 
| dled with due regard for the sensibilities 
of the listener. 

8. Ministers, priests and similar repre- 
sentatives of positive social forces shall 
not be cast as villains or represented as 
committing a crime or be placed in any 
unsympathetic or anti-social role 

9. If it is necessary in the development 
of conflict for a character to attack some | 
basic conception of the American way of 
life, e.g., freedom of speech, freedom of 
worship, etc., answer must be completely 
and convincingly made some place in the 
same broadcast. The answer cannot be 
carried over to the “next day.” 

10. There will be no material that may 
give offense either directly or by infer- 
ence to any organized minority group, 
lodge or other organizations, institutions, 
residents of any state or section of the | 
country, or a commercial organization of 
any sort. This will be taken to include 


pany. This includes industrial users of the 

| taurants and laundries. For obvious rea- 

| sons, it is essential that no statements be 

| | made on any of our shows which could 

| | be construed as being unfavorable to any 

|or which would favor one type of cus- 

tomer over another. For example, no ref- 

erence should be made to any difference 

9 compared to independents or to the econ- 

|} omy of using laundromats instead of reg- 

i ® | ular commercial laundries. 

} Only 7 Indians left, but there’s If there is any question whatever about 
plenty of wampum .. . nearly 

21. It is the policy of P&G to avoid fea- 

in the Fa turing state or national political figures 

Income rgo-Moorhead on its radio and tv entertainment pro- 
Standard Metro Area, where you. 

get 99% coverage with company’s intention to avoid having its 

programs appear to favor the political in- 

terests of any individual or party. We 


company’s products, such as bakers, res- 
| special group of the company’s customers 
in the prices charged by supermarkets as 
| such material, it should be deleted. 
$200 million Effective Buying 
grams. In pursuing this policy, it is the 
THE FARGO FORUM have found this to be the best policy be- 


12. There will be no material which can | 


religion or race, or which may promote | 


Since this is a rather broad statement, 
following are specific details concerning 
the content of our programs: 

1. The dictates of ordinary good taste, 
and a regard for the sensibilities of the 
listener, shall be of primary importance. 


| This is especially to be considered in the 


ease of accidents; actual hangings or elec- 
trocutions as legal punishment for crimes; 


| brutality or anything that might be con- 


sidered gruesome, should not be shown. 

2. Profanity shall be avoided. 

3. Care shall be exercised to avoid us- 
ing words or phrases that might have 
double meanings of an undesirable nature. 

4. If the subject of crime in anv form 
is dealt with, it shall not be presented in 
such a way as to incur feelings against 
our legal forces or their representatives. 
Such presentation should certainly not 
encourage imitation of criminal acts. 

5. Generally speaking, the use of in- 
toxicants or the mention of their use 
should be held to a minimum. While the 
subject need not be avoided entirely, 
good judgment should govern the fre- 


| quency of its use or mention. 


6. It is best that suicide or kidnapning 
not be used, either in the development of 
the plot, or as a sub-plot. If murder is 
the subject, as good taste as possible 
under the circumstances should be used. 
and the sensibilities of the listener should 
be uppermost at all times. 

7. Additional subjects or details to be 


avoided: 


|} some phase of Canadian and American | 


A. Showing members of the clergy. or 
other representatives of forces for good, 
as villains, or reprehensible or anti- 


| social characters. 


B. Expressions for or against 
ticular political party (excepted 
broadcasts, or expressions by 
figures as might be expected on 
ate occasions). 

C. Anything derogatory, or making light 
of race or religion. 

D. Any supposedly humorous presenta- 
tion of physical imperfections or deform- 
ities, such as blindness, lameness, etc. 

E. Anything of a controversial nature 
concerning national or regional issues. 

F. Anything of a belittling nature con- 
cerning any respectable occupation. 

G. Anything that might ridicule man- 
ners, fashions or customs of regional, sec- 
tional or racial groups. 

H. Anything that might be peculiarly 
objectionable to Canadians, bearing in 
mind that many of them are regular view- 
ers of programs originating in this coun- 
try. 

I. Care should be taken in making men- 
tion of the Civil War, due to the sensi- 
tiveness of many southerners on this sub- 
ject. 

J. The feelings of all legitimate minor- 
ity groups should be given careful con- 
sideration. There should be nothing de- 
rogatory, for example, about such groups 
as fraternal organizations, business and 
professional organizations, civic clubs, 
philanthropic and reform societies, etc 
The above are only examples—many oth- 
ers should be given consideration. 

To emphasize our attitude, the morals 
and actions of characters in our pro- 
grams should be synonymous with the 
qualities of the average member of the 
American “‘middle class." While the char- 
acters may not necessarily be representa- 
tive of this group, they should be ac- 
ceptable to them, and in no way offen- 
sive 

It is the purpose of our programs pri- 
marily to entertain or inform; in doing 
this to avoid offense, and, insofar as pos- 
sible, leave a pleasant impression on the 
minds of the viewers. 


any par- 
are news 

political 
appropri- 
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when the ELECTRONIC DESIGN engineer a 


SPHCIFIES 
his company BUYS 


In the fast moving electronic market, timing is especially 

critical to sales success. Because specification must precede pur- P 

chase, your advertising must reach the electronic design engi- P 

neer before the critical moment of specification. This is a task 

far beyond the capabilities of even the largest sales force. It’s ce ee 
a task that can only be accomplished by the magazine that con- ; 
centrates exclusively on this key engineering function: 
ELECTRONIC DESIGN. 
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Sponsors Differ... 


don’t have the kind of evidence or 
knowledge that says a particular 
type of program is a particularly 
good environment for a commer- 
cial from the standpoint of effec- 
tiveness.” 

T. M. Hunt, of Aluminum Co. of 
America: “A good climate is the 
difference between an active 
viewer and a passive one. An ac- 
tive viewer is totally involved in 


the program and watches the com- | 


mercials.” A passive viewer sits 
and watches without any great 
interest and “nine times out of ten 
never pays any attention to the 
commercial.” 

The vote was pretty well split 
on whether happy, upbeat tv is 
necessary for effective selling. 


Sponsor Identification 

Is sponsor identification a prime 
concern as an advertising aim? To 
multiple sponsor Brown & William- 
son, which spreads its dollars over 
many shows shared by other ad- 
vertisers, “It’s nice if you get it, 
but not too important.” 

Contrariwise, Prudential Insur- 
ance Co. of America, sole sponsor 
of the weekly series, “20th Cen- 
tury,” considers close association 
with the program vital. Said this 
company’s H. M. Kennedy: “What 
people think of us is very impor- 
tant and our whole tv effort—the 
program itself as well as the com- 
mercials—is aimed at building an 
image of reliability and integrity, 
an image of a company that is 
strong and progressive, operated 
in the public interest.” 

Armstrong’s Max Banzhaf in- 
sisted on maintaining full respon- 
sibility for his tv show just as for 
other advertising. “We are perhaps 
more concerned with this than 
some other television sponsors, 
because we seek sponsor identi- 
fication with ‘Armstrong Circle 
Theater’ ...and because we have 
achieved it in large measure.” 


Magazine Plan for TV 


The air cooled noticeably when- 
ever this subject was raised. No 
witness—they weren’t all asked 
for an opinion on this issue—spoke 
up in favor of a switch to a print- 
like system giving broadcasters 
full editorial control and limiting 
advertisers’ jurisdiction to com- 
mercials. 

P&G and J. B. Williams officials 
called the term a misnomer, and 
said it would not be magazine-like 
to rotate tv commercials at ran- 
dom throughout the schedule in 
programs designed to appeal to 
special segments of the audience 
ranging from children to sports 
lovers. A magazine advertiser, they 
pointed out, can select the publi- 


cation he wants to meet specific | 


needs. 


The Brown & Williamson wit- | 


ness suggested that if “cigaret 
commercials were put in Mickey 
Mouse, the American public 
wouldn't like it,” and pointed out 
that it is a great advantage to have 
commercials integrated in such 
programs as the “Bob Cummings 
Show.” 

The Du Pont spokesman said tv 
would have to be re-evaluated as 
an ad medium if the industry 


| 


Objectionable Program ae 
At the commission’s June hear- | 
ings, a number of writers, pro-| 
ducers, performers and directors | 
| testified that they were not free to| 
|do their best work because of 
| sponsor interference. They said the 
| sponsor’s fear of offending—even a 
handful of viewers—has shut off 
'the most powerful dramatic sub- 
|jects from camera range. 
| The extent of the creative man’s 
| worries was well documented by 
the advertisers themselves here 
last week. Many of the biggest 
spenders, including P&G, the big- 
gest, frankly admitted their pref-| 
erence for “cheerful, entertaining” | 
shows. 
“Censorship” activities, as one | 
witness termed them, were cov-| 
ered at length. One sponsor, Rob- 
ert E. Gorman, assistant vp, All- 
state Insurance, said Allstate made 
175 suggestions for changes in 


|shifted to a magazine plan. 
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Brown & Williamson Takes No TV Chances 
Statement of Policy on the Use of Tobacco Products in ‘Bus Stop’ 


‘obacco products of any type appropri- 
ate to the situation and the character 
using them may be shown in any se- 
quence in which their use would natu- 
rally occur—subject to the following con- 
siderations: 

1. Use of tobacco products should be 
casual and incidental. They should not be 


involved in the plot in any way, and no | 


attempt should be made to show more 
use of them than would be natural and 
normal. 


2. Tobacco products should not be used 
in any derogatory or harmful way, and 
no references or gestures of disgust, dis- 
satisfaction or distaste be made in con- 
nection with them. Example: Cigarets 
should not be ground out violently in an 
ash tray or stamped out underfoot. 


3. No tobacco product except cigarets 
should be used by women—but women 


|should not be shown smoking on the 


street. 


4. Whenever cigarets are used by antag- 
onists or questionable characters, they 
should be regular size plain ends and un- 
identifiable. But no cigaret should be used 
as a prop to depict an undesirable char- 
acter. Cigarets used by meritorious char- 


| acters should be Brown & Williamson 
| brands, and they may be identifiable or 
not, depending on the situation and cir- 
cumstances. 


5. Marilyn Maxwell, Rhodes Reason, and 
Joan Freeman [stars of the show] should 


use no tob prod pt Viceroy 
| cigarets. 


| 6 No sequences should be filmed in 
| which the viewer can identify the brand 
| names or any portion of the advertising 

of any cigaret, smoking tobacco or snuff, 
| except those manufactured by the Brown 
| & Williamson Tobacco Corp. as listed on 
| the attached sheet. This restriction ap- 

plies to all types of signs, advertising 
| material and tobacco counter product dis- 
| plays. It also includes any non-commer- 
| cial portion of competitive tobacco ad- 

vertising which is identifiable, such as 

the entertainment portion of a competi- 
| tive television or radio program, the il- 
| lustration of a competitive advertisement 


| (e.g., the Marlboro man and tattoo), the | 


music of a competitive jingle, and the 
picture of the star or principals of a com- 
petitor’s program (e.g., Dale Robertson, 
Garry Moore). 


7. In any sequence involving a tobacco 


|ecounter or cigaret vending machine in 
|which tobacco products can be seen, 
Brown & Williamson brands should be 
clearly in evidence. 


8 Any situation regarding the use of 
tobacco which does not fall into the cate- 
gories set forth by this policy will be 
referred to the agency not later than 
three working days before the deadline 
for changes. 


| @ It is the intention of the sponsor to give 
| the creators of its program properties the 
| widest possible latitude in the use of to- 
| bacco products in the series commensu- 
| rate with the sponsor’s interests. There- 
| fore, the agency wil! consider on its own 
merits any situation requiring a departure 
| from this policy in the interests of better 
} entertainment. 

| 

| NOTE—These guidelines for the use of 
tobacco products on “Bus Stop” went in- 
to the FCC program study record as a 
part of the testimony of John W. Bur- 
gard, B&W ad vp. Providing such a set of 
standards to guide tv producers is rou- 
tine procedure for this sponsor. 
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Power). 


tically. 


Incredible—but 


Yes, metro Norfolk-Newport News is greater in 
urban population than all those metro areas com- 
bined (source: Sales Management’s Survey of Buying 


| Dig a little in Tidewater Virginia and you’ll find 
other surprises—and a lot of treasure buried statis- 


For example, standard market statistics omit many 


millions in retail sales by the dozens of commissaries, 
post exchanges, shops, clubs, etc., operated here 
by Army, Navy, and Air Force bases for service 


personnel, their families, and authorized civilians. 


Just the civilians employed by federal installations 
here (greatest military concentration in the world) 


outnumber all manufacturing production workers 


in the State of Delaware! 
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Advertising Age, October 9, 1961 


synopses for scripts for 78 stories 
during two and one-half years of 
sponsorship of 
Presumably the producer was also 
hearing from several other co- 
sponsors during that same time. 
Allstate’s objections ranged 


from an outright turndown of|s Here are some specific examples 


“Butterfield 8” (the network 
agreed) to demurrers about a sin- 
gle word of dialog. A reference to 
Blue Shield—an Allstate competi- 
tor—was deleted upon request. 
Some 80% to 85% of the time, 
revisions acceptable to the sponsor 
were made. In some instances CBS 
carried the plays to which Allstate 
objected on a night when the in- 
surance company was “not on” the 
alternately sponsored telecast. 


s From the time-consumption 
standpoint, the sponsor editing 
problem may be a bigger headache 
for the producer of the multiple 
sponsored show than for those who 
have only one backer to keep hap- 


| PY. The agencies for Brown & Wil- | 


\liamson and American Home Prod- 


casts, including the minute carriers 
|with a long list of participating 
sponsors. 


‘cited by advertisers to show the 
FCC how they operate in the area 
| of program control: In a Colgate- 
|Palmolive sponsored film, a shot 
lof the Lever Bros. building was 
}cut and a shot of Colgate’s Park 
|Ave. headquarters inserted as a 
replacement; General Electric) 
turns down many scripts for “GE) 
Theater” because they deal with | 
science fiction (“too far out for) 
us”) or because they are “down- 
beat and sad” (not in keeping with | 
\the mood of the “Progress is our 
|most important product” theme) ;| 
Prudential nixed a “20th Century” | 
|show about the bank holiday be-| 
|cause it cast doubt on “some fine 
institutions” that are now in good 


shape. Philip Morris talked CBS} 
into making changes in a drama} 


“Playhouse 90.”| ucts read scripts for all their tele- about an Indian girl’s pregnancy, | 


the sponsor insisting that the sub- | 
ject of “labor was being labored” | 
to the detriment of the show. | 


# General Motors vetoed a se- 
quence showing a principal in the | 
show “happily intoxicated and} 
driving an auto.” American Tobac- 
co didn’t want Peter, the butler, 
hit in the face with pie in “Bache- | 
lor Father.” And Brown & Wil- 
liamson currently is protesting the | 
use of abortion as a theme in| 
“The Defenders” and “excessive 
violence” in “Bus Stop,” both dis- 
putes involving shows not yet seen | 
and both still being negotiated with | 
the networks. # 


MacBeth to Bristol Labs 
Lorne MacBeth, formerly with | 
G. D. Searle & Co., Chicago, has | 
joined Bristol Laboratories, New | 
York, as general sales manager. 
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Proud Cooper Domnick 
TRIUMPHANT TROIKA—Felicitating a successful 10th District Advertis- 
ing Federation of America convention in Tulsa are C. James Proud, 
president and general manager of AFA, New York; Mark Cooper, 
incoming governor of the 10th District and director of advertising 
and public relations of General Telephone Co., San Angelo, Tex.; 
and Ken Domnick, president of the Tulsa Advertising Club and di- 
rector of advertising and public relations of the National Bank of 
Tulsa. 
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' Another hidden plus—of $200 million in effective 


buying income—lies in the 


armed forces payroll is largely available for dis- 


cretionary spending. 


W TAR-TV 


CHANNEL 3—CBS 


fact that the huge 


er 
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These are some of the reasons why Philip Salisbury, 
editor and publisher of Sales Management has called 
Norfolk-Newport News ‘America’s most misunder- 


stood market.” 


For more information, write to any of these stations, at Norfolk, Va. 


WVEC-TV 


CHANNEL: 13—ABC 


WAVY-TV 


CHANNEL 10—NBC Company 


| Jack O’Mara Joins TvB 

Jack O’Mara, formerly vp in 
|charge of promotion, merchandis- 
| ing and research of KTTV, Los 
| Angeles, has been appointed di- 
|rector of the western division of 
‘the Television Bureau of Adver- 
tising, operating out of Los An- 
geles. He succeeds Walter McNiff, 
who resigned to form a company 
in the communications field. 


Beeson Joins Pulse 

Sterling Beeson, formerly gen- 
eral manager and part owner of 
WRVM, Rochester, has joined the 
sales executive staff of Pulse Inc., 
New York. Before joining the 
Rochester radio station, Mr. Bee- 
son had been president of Headley- 
Reed Co., a radio-tv station repre- 
sentative, which has since merged 
with the Bolling Co. 


Dietz Joins Feasley 

Donald Dietz, formerly with 
Fletcher Richards, Calkins & 
Holden, has joined Lambert & 
Feasley, New York, as a copywrit- 
er in the Phillips Petroleum Co. 
copy group. 


It’s simple . . . SHOW HIM with living 3-D 
pictures. Stereo talks a language every- 
body understands. 

In today’s demanding market, the com- 
plete, dramatic realism of full-color stereo 
carries your message as no other media 
can. Stereo is always seen—never goes 
into the wastebasket. Your prospect sees 
your product exactly as it is—be it buttons 
or bulldozers—and hears it speak with 
commanding authority. Design, color, tex- 
ture, all details and features are repro- 
duced with a “reach out and touch” real- 
ism that “reaches out and selis’’. 


Put View-Master Stereo to work 
for you—write today. 


SEND FOR FREE SAMPLE: View-Master 
product reel and hand viewer. Mail coupon to 
Sawyer’s, inc., Dept. A, Portland 7, Oregon. 
Name 


Street. 
City. Zone. 
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YOU NEED ALL OF GEORGIA, TOO! 
You can’t do much with half a telephone...and you 
can't sell but half of Georgia’s $5% billion market with 
one newspaper buy. So combine Atlanta with the Georgia 
Group and get effective coverage in the areas containing 
85% of the state’s people, 87% of its spendable income. 
The Augusta, Columbus, Macon and Savannah papers 
cover the “missing half.” And it’s yours with 1 order, 1 
bill, 1 check. The Branham Man has the details. 


bn 


auGusta Chronicle and Herald Macon Telegraph and News 
cotumBus Ledgerand Enquirer SAVANNAH News and Press 
REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


Musselman Kicks Off 
3-Media Campaign 
for Apple Products 


BIGLERCILLE, Pa., Oct. 3—C. H. 
Musselman Co. is using a new 
theme “Musselman—Apple Capital, 
U.S.A.” and a Pennsylvania Dutch 
atmosphere in a newly-launched 
magazine and newspaper cam- 
paign. 

For its apple products, Mussel- 
man has scheduled a total of nine 
color pages in Woman’s Day and 
Family Circle—five in full color. 
three of which are bleed, and*four 
pages in two colors. Large-space 
b&w newspaper ads and some r.0.p. 
color ads are appearing in selected 
major markets. Spot television will 
be used on a test basis in Chicago, 
Detroit, Cleveland and Toledo. 
Musselman markets in eastern and 
midwestern states. 

The campaign is through Gray 
& Rogers, Philadelphia, which Mus- 


| two-pronged, consisting of maga- 
|zine ads in nine of 12 months and 
|four special promotion periods, 
| supported by local newspaper ads. 
Grocery trade paper ads in full 
pages back the four promotion 


selman appointed last June. It is, periods. 


8S out of 10 homes 
in Medicine Hat 


will read 


THE NEWS 


will they get your sales message ? 


An expanding western market, Medicine Hat offers 
you excellent sales potential. 


Personal dispasable income now totals over 
$30,600,000. Retail purchases total over $35,500,000 
and are still rising! 


To sell this fast-growing market, use the medium 
that’s number one—The Medicine-Hat News. 


The Southam Newspapers are: 


THE WINNIPEG TRIBUNE THE NORTH BAY NUGGET 
THE CALGARY HERALD THE EDMONTON JOURNAL 


THE OTTAWA CITIZEN 
THE HAMILTON SPECTATOR 


You get action when you advertise in 


THE MEDICINE HAT NEWS 
A Southam Newspaper 


It’s the only way to give your sales message com- 
plete penetration of this prosperous city of 24,500! 


Circulation 6,731 A.B.C. September 30, 1960 


THE MEDICINE HAT NEWS 


HE VANCOUVER PROVINCE 
Published for Pacific Press Ltd.) 


REPRESENTED IN THE UNITED STATES BY: CRESMER & WOODWARD INC. (CAN. DIV), NEW YORK, DETROIT, CHICAGO, SAN FRANCISCO, LOS ANGELES, ATLANTA 


|@ The first magazine ad broke in 
| August. The initial promotion pe- 
|riod is scheduled for October and 
is built around the theme, “It’s 
| Musselman’s Apple-Pickin’ Time.” 
| Three succeeding promotions are 
| scheduled for January, March and 
May, 1962. 

The first phase of copy approach 
is a “leadership” campaign in the 
two store-distributed magazines. 
For example, a color ad in Family 
| Circle shows a cut glass serving 
dish of apple sauce and an open 
jar with copy advising that “The 
Pennsylvania Dutch flavor of Mus- 
selman’s apple sauce is so good it 
has made Musselman’s Apple Cap- 
ital of the U.S.A.” 

The second phase of copy strat- 
egy in both magazines and news- 
papers is a hard-hitting retail-type 
presentation of the themes around 
which each of the four annual 
promotions are developed. 

Copy for the tv test markets 
features an animated one-minute 
presentation of a musical jingle, 
“Musselman, the Apple Man.” 


® Apple sauce is the largest-sell- 
ing product by far of Musselman, 
which claims to be the largest 
processor of apple products in the 
world. It reports sales gains for 
its apple butter and apple juice 
which it began featuring in its 
consumer ads for the first time 
last year. 

It also makes products with oth- 
er fruits, such as pie fillings from 
blueberries, peaches and cherries 
and tomato juice. Its ad budget is 
estimated at about $500,000. + 


Bates Signs TV Pact 

Ted Bates & Co., New York, has 
entered an agreement with five 
producers of television commer- 
cials, allotting each a minimum 
annual percentage of the agency’s 
commercial production. The pro- 
ducers are Filmways, Transfilm- 
Caravel, Sarra, VPI Productions 
and MPO Videotronics. The agree- 
ment will not preclude Bates from 
employing other production com- 
panies. 


Beech-Nut Spending $100,000 

Beech-Nut Baby Foods is spend- 
ing more than $100,000 in Chicago 
during the last three months of 
1961 and reports it is now the fast- 
est growing baby food in that 
market. Half of the budget will go 
for 1,000-line high frequency ads 
in four dailies and the remainder 
for television. Young & Rubicam, 
New York, is the agency. 


Colgate Names Eldridge 

| William T. Eldridge has been 
appointed manager-new products 
|for the household products divi- 
|sion of Colgate-Palmolive Co,, New 
| York. He was. formerly associate 
|general product manager-new 
| products. 
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PROFIT RANK 


of magazine sales through retailers* 


PUBLICATION 


FREQUENCY 


CURRENT 
COVER PRICE 


AVERAGE MONTHLY 
TO DEALERS 


PROFIT 


TV GUIDE 


$710,249.33 


SATURDAY EVENING POST 


-20 


180,035.66 


EVERYWOMAN'S FAMILY CIRCLE 


-10 


144,886.63 


LIFE 


-20 


140,232.73 


READER'S DIGEST 


35 


132,725.88 


WOMAN'S DAY 


10 


129,359.85 


LADIES’ HOME JOURNAL 


35 


123,637.43 


McCALL’S 


35 


117,961.13 


PLAYBOY 


-60 


116,347.92 


REDBOOK MAGAZINE 


zlzlzlzilzi/zil<e;/2z/; 2/8 


80,263.26 


LOOK 


o 
= 


71,200.45 


TIME 


70,435.71 


GOOD HOUSEKEEPING 


68,266.38 


SEVENTEEN 


63,254.10 


TRUE 


*Figures based on publishers’ statements to Audit Bureau of Circulation, first six months of 1961. 


Zziz|/z/= 


61,822.45 


With the largest total circulation of all weeklies, TV Gurpe also tops the league in voluntary, full-price single- 
copy sales, prime index of editorial vigor. And its young marrieds (18-34) primary audience heads the standings 
too.t TV Gun is one of the few major magazines which have moved up in both circulation and advertising every 
year since they started. The TV Gut1pE boom has a solid base. Batter up! Best-Selling Weekly Magazine in America 


Starch 


1961 Consumer Magazine Report 


TV 


GUIDE 
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Chry sler Giveway heen. Dart and Lancer. Draw- | 


| ings will be held at the end of the | 


Aims for Repeat © 


Showroom Traffic 


Detroit, Oct. 3—Chrysler Corp. | 
will give away 180 new cars during | 
an “October open house” which | 


will be promoted heavily on radio | 
and tv broadcasts of the World| 


Series. 

Chrysler and Gillette Safety Ra- 
zor Co. will co-sponsor the Series 
on NBC. 


The contest, patterned after a) 
successful giveaway keyed to the) 


major league All-Star games in 


July, is designed to build dealer 


traffic. 


Anyone who visits a Chrysler | 


Corp. car or truck dealership be- 


tween Oct. 4 and Oct. 31 will be) 
eligible (except residents of Ne-| 


braska, Florida and Wisconsin). 
Prizes will include 30 each of the 


New ARB Study 


Top 50 
TV Markets in 


Homes Delivered 


ARB ranks the top 50 TV. markets | 


as follows, based on homes delivered, 
6:00 p.m. to midnight, Sunday through 
Saturday, ARB November 1960 and 
March 1961 nationwide sweep data 
combined: 


1962 Valiant, Plymouth, Chrysler, 


month. 


Chrysler expects the contest, | 
following introduction of ’62 mod- | 


els by one week, will bring many 
people back to the showrooms for 
a second look. 


® Retail salesmen will have a 
separate contest of their own, tied 
| in with the open house. A Chrysler- 


of the 18 sales regions, and the 36 
winners and their wives will get 
|}an expense-paid trip to the Rose 
|Bowl game, which Chrysler also 
will co-sponsor on radio and tv 
with Gillette. 

The more customer entry blanks 


chances. 

Chrysler has arranged a tie-in in 
most major markets with RCA. Lo- 
cal RCA distributors are arrang- 


cost plus installation charges, a 
color tv set for showrooms. Dealers 
will then open their doors for the 
World Series colorcast. 

Leo Burnett Co., Chrysler’s cor- 
porate agency, is handling the en- 


tire World Series broadcast cam- 


paign for the company. + 


‘Show Business Illustrated’ 
to Become ‘SBI’ Oct. 31 

Show Business Illustrated, new 
| sister of Playboy, will switch her 
cover dress and change her name 
after only seven issues. Effective 
Oct. 31, the weekly will be known 
simply as SBI. The current title 
| will be relegated to secondary, 
small-type billing below the new 
|logo, and the multi-photo Mon- 
| Grian design cover will be dropped 
| in favor of a single big-picture 
treatment. 
Victor A. Lownes III, vp and 
promotion director of the two 
|magazines, speaking before the 
| Sales Promotion Executives Assn. 
|in New York, said “everyone was 
j}asking for ‘SBI’ so why not call 
|it SBI? We think of ourselves as 
|busy, flexible and changing— 
|which is what made our young 
| organization successful.” 


| Frazier Joins WIMA 
Claude Frazier, formerly gen- 
|eral manager of WAGA, Atlanta, 


Plymouth salesman and a Dodge} 
salesman will be drawn from each | 


a salesman co-signs, the better his | 


ing to lease or sell to dealers, at} 
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N_KING CORPORE RCA, Zenith Heads 
ems See Rosy Color TV 
Sales Pictures 


Cuicaco, Oct. 3—The presidents 
of two giants in the television in- 
dustry last- week predicted a rosy 
future for color tv, and soon. 

John L. Burns, president of Ra- 
dio Corp. of America, in town to 
address a meeting of its deal- 
ers, predicted that the color tv in- 
dustry will reach an annual rate 
of $200,000,000 some time next 
year, and that there will be a $4.3 
billion market for color tv by 1970 
in terms of receiver equipment, 
sales, service and broadcasting. 

Joseph S. Wright, president of 
Zenith Radio Corp., told the Invest- 
|ment Analysts Society of Chicago, 
| “We look forward to a possibility 
| of 1,000,000 color sets a year being 
| sold within five years.” 


| 
|@ RCA is now almost alone in color 
| tv sales, accounting for an esti- 


| THIS IS CONVENIENT?—British actress Sally Aylward tries using chop- 


sticks to sample canned chop suey made in America by Chun King 
Corp. at the American foods exhibition in the U.S. Trade Center in 
London. 


HIG Television Signs Three 
HJG Television, a new station 


‘representative company, has| U.S. Judge Tells | 


‘opened offices at 7 Central Park 
|be headed by James E. Greeley, a 
|partner in the law firm of Spear, 
|Hill & Greeley, as president, and 
|Leon P. Gorman, formerly general 
| sales manager of WINS, New York, 
jas exec vp. HJG has been named 
|national representative for WCCA- 
|TV, Columbia, S.C., and WCCB- 
TV, Montgomery, Ala., both of 
which are due to start telecasting 
|soon, and KTVW, Seattle, an op- 
| erating station with no previous 
|national rep. Clarke Brown & Co. 
| will handle all three stations in the 
| South. 
| 
Broadcast Time Names Two 
George Beavers, formerly with 
WCBS, New York, and Joe Levy, 
|previously with Grey Advertising, 
|have joined the New York sales 
staff of Broadcast Time Sales, 
| radio station’ representative. At 


'Ga., has been appointed station the same time, this company has 
manager of WTMA, Charleston, |moved to-larger quarters in De- 
|S.C., replacing Vincent French, | troit, in the Penobscot Bldg., and 


| who resigned. 


'in Philadelphia, at 1713 Spruce St. 


IN RIVERSIDE COUNTY, CALIFORNIA THERE’S 


ACTION 


\ 


A 


New York 1 
Los Angetes 2 
Chicage 3 
Philadeiptua 4 
Detroit 5 
Boston 6 
Cleveland 7 
Pittsburgh : 8 
San Francisco. ...... ; 9 | 
St. Lows Jets &A 10 
Washington ‘ , ll 
Dalias-Ft. Worth . a" 12 
indianapolis = 13 
Seattle Tacoma : 14 
Minneapolis-St. Paul 15 
Buftalo 16 
Baltimore 17 
Kansas City 18 
Cinemnati : 19 
New Haven Hartford ‘ 20 
Milwaukee 21 
Portiand. Ore 22 
Columbus. Ohio 23 
Atianta ‘ 24 
Houston 25 
Miarm 26 | 
Charleston. Huntington 27 
oa Memphis 28 
ake Albany Schenectady Troy 29 
Grand Rapids-Kalamazoo 30 
Syracuse 31 
Providence 32 
New Orleans 33 
Dayton 34 
Tampa-St. Petersburg 35 
Denver 36 
NASHVILLE 37 
Charlotte 38 
Loursvill¢ 39 
Saginaw Bay City-Flint 40 
Sacramento. Stockton 41 
Birmingham 42 
Oklahoma City 43 
Toledo 44 
Wilkes Barre-Scranton 45 
Omaha 46 
Harrisburg Lancaster-Lebanon. York 47 
Tulsa 48 
Johnstown Altoona 49 
Spokane 50 


Is Nashville on 
your list? 
It should be. 


WSM-TV NBC 4 


WLAC-TV CBS 5 


WSIX-TV ABC 8 


You get a lot to like in Nashville! 


ENTERPRISE. Riverside is 60 


Walle 


NAW be 
ch ll, 


Mim 

Riverside is a vital market that buys more food than Mobile,. 
Alabama; Spokane, Washington and El Paso, Texas Counties. 
And you can capture it only through the Riverside PRESS and 


miles from Los Angeles and only 


an ineffective 14 of 1% of the Los Angeles papers ever reach 
here. That’s why you need the PRESS and ENTERPRISE. Riv- 
erside is part of the San Bernardino-Riverside-Ontario billion 
dollar market that is 4th largest in California, 27th in the nation. 


Always include the Riverside 


PRESS and ENTERPRISE in 


your schedule and you'll get plenty of action in the super market! 


lly By N 


paper Marketing Associates 


| 
| 


'W., New York. The company will| Duncan Competitor 


| damage by the order in the mean- 


|the time the case is decided and 
| cited the sudden life and death of 
‘the hula hoop. 


|justify the restraining order and | 


| temporary 


Don't Say ‘Yo-Yo,’ 


| 

BUFFALO, Oct. 3—No matter 
what the kids may call their| 
products, the manufacturer and 
the distributor of return tops failed 
to rid themselves of a federal 
court order that bars them from 
calling their toy a “Yo-Yo” and a 
“Butterfly.” 

Federal Judge John O. Hender- 
son had issued an order temporari- 
ly restraining Dell Plastics Inc., 
Brooklyn, the manufacturer; Ster- 
ling Sales Co., Buffalo, the distrib- 
utor; and Station WGR, Buffalo, 
from using the disputed words in 
advertising and selling their toy. 

That order will be in effect un- 
til the judge decides whether a 
injunction should be 
granted pending outcome of a suit 
involving the charge by Donald 
F. Duncan Inc., Evanston, IIl., that 
its trademarks are being infringed 

The judge later denied motions 
by the defendants both to lift the 
restraining order and to postpone 
argument on the temporary in- 
junction. 


s Attorney Isadore Snitzer argued 
that Duncan Co. should not have 
been given the restraining order 
since it failed to show it would 
suffer irreparable damage if the 
defendants were allowed to keep 
selling their toys until the -trade- 
mark suit is resolved. 

But, he further argued, the de- 
fendant will suffer irreparable 


time if their devices must “gather 
dust.” : 

He said his clients were wor- 
ried that the fad over these tops 
on strings might be all over by 


Judge Henderson, in denying 
the motions, said he felt adequate | 
representation had been made to| 


that if the defendants were so | 
concerned over their suffering ir- | 
reparable damage they could be) 
ready to “shape up” with their 
arguments in court. + 


Two Join Avery-Knodel 

Arthur O’Connor, previously 
with Devney-O’Connell, has joined 
the tv sales staff of Avery-Knodel, 
New York, radio-tv station rep- 
resentative. Duane Harm, formerly 
assistant sales service manager of | 
ABC-TV in Chicago, has joined 
Avery-Knodel’s Chicago sales 
staff. 
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mated 95% of color set sales. Ze-|to give him the greatest enjoy- 
nith, considered the No. 1 b&w set} ment of his purchase.” 
maker, is leading an attack on 


RCA’s position by several set mak-|® Neither Messrs. Wright or Burns 


\ 
ers who will offer color sets this|saw a possibility of a technolog- Welcome to South Bend... 


fall. ical breakthrough in the near fu- 


Mr. Burns said color tv has en-|ture which would appreciably re- INDIANAS RICHEST MARKET 
Per Household Income-$7.987 


tered a “rapid growth” phase.| duce the cost of color tv receivers. 
Asked when he thinks other net- 
works will be forced into heavy |Fastline Names Agency 


‘A RICH MARKET, YES... 
BUT GOLD PAVING BRICKS?”’ 


South Bend really doesn’t have gold streets. (They 
were too slippery.) But South Bend is a gold mine 


a ~/ 


colorcasting (RCA owns NBC, Fletcher Richards, Calkins & 
which does the bulk of color broad-| Holden, New York, has been named 
casts), Mr. Burns noted: “We have|by Fastline Inc., New York, to 
reached the point in the develop-|handle advertising and pr for a 
ment of color tv where if other|new type of fastener for fabrics. 
networks want to leave us with a|Julie C. Buddy, formerly fashion, 
tidy monopoly, perhaps we ought| publicity and pr director of Deer- 
not to complain.” ing, Milliken Inc., has joined 
Mr. Wright said pay television|Fletcher Richards as an account 
(which Zenith will test next year |executive and fashion coordinator. 
in Hartford) will provide addi- 
tional stimulus to color tv set sales.| WPIX Promotes Flynn 
“We are betting that this will open Jack F. A. Flynn has been pro- 
up wide avenues of programming |moted from an account executive 
and that the customer who pays |to national sales and business man- 
his own money to see something| ager of WPIX, New York, suc- 
like ‘Sound of Music’ is going to| ceeding Thomas P. Robinson, who 
want to have the finest display | resigned to enter the stock brok- 
device that he can afford in order|erage field in Greenwich, Conn. 
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for advertisers who act on the facts about this 
market. As covered by WSBT-TV, South Bend is a 
15-county market with over 900,000 people who 
earn $1.73 billion per year. This market is too big 
to miss, but you surely can't hit it with outside TV 
The job is done, however, by WSBT-TV’s full CBS 
schedule and popular local shows. Check details 
with Raymer. 


© WSBT-TV 


SOUTH BEND, INDIANA 
Channel! 22 
Poul H. Raymer, Inc. © National Representative 
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NEWSPAPERS THAT MEAN BUSINESS IN SAN DIEGO 


Gasoline Service Station Sales in San Diego County, California, reached 
$95,482,000 last year — a total which placed San Diego 13th among the 
nation’s 200 leading counties in that category. Note these comparative totals: 


SAN DIEGO, CALIFORNIA. . .. . . . . . « « $95,482,000 
KING (SEATTLE), WASHINGTON. . . . . . . . . $91,135,000 
DADE (MIAMI), FLORIDA. . . . . . . . « « « $90,507,000 
MILWAUKEE, WISCONSIN... . . . «. « « « $90,041,000 
ERIE (BUFFALO),NEWYORK. . .. . . . . «. « $80,291,000 


SALES ESTIMATES: 1961 SALES MANAGEMENT SURVEY OF BUYING POWER 


Two metropolitan newspapers sell the important San 
Diego market: The San Diego Union and Evening Tribune. 
Combined daily circulation is 226,437 (ABC 3/31/61). 


Copley Newspapers: 15 Hometown Daily Newspapers covering San 
Diego, California — Greater Los Angeles — Springfield, Illinois — 
and Northern Illinois. Served by the Copley Washington Bureau and 
The Copley News Service. 


REPRESENTED NATIONALLY BY NELSON ROBERTS & ASSOCIATES, INC. 


Copley Newspapers 
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JOHN BURGOYNE & BILL MASTERSON 


Burgoyne Survey 
Zeroes In 


on Shoppers’ 
Buying Habits! 


One look at Burgoyne’s new 1961 
Super Market Survey and you'll 
agree that the hottest facts in 
the super market business are 
printed on the pages of this 
eight annual edition. 


Always known for its ability to de- 
tect trends and developments in 
buying habits and attitudes, this 
year’s Survey searches more 


deeply than ever before into the | 18; sheraton Palace, San Francisco, Oct. | 


“reasons why” of shoppers’ buy- 
ing and non-buying decisions. 


Prepared by Ben L. Schapker, a 
man with three decades of expe- 
rience in both the super market 
and market research fields, the 
1961 Survey is based on nearly 
3,000 interviews made in eight 
metropolitan markets. 


Burgoyne’s Super Market Survey, 
of course, is made primarily as 
a special service to top manage- 
ment among chain and inde- 
pendent super market operators. 
However, its value to grocery 
product manufacturers and 
their agencies is obvious—and 
substantiated year after year by 
the number of Survey requests 
that pour in from advertiser and 
agency people. 


To order a copy for your own use 
simply clip a crisp dollar bill 
onto your letterhead and send 
it to: Merchandising Director, 
Burgoyne Index, Inc., 1705 First 
National Bank Bldg., Cincinnati 
2, Ohio. We'll send your Survey 
postpaid. 
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Coming 
Conventions 


(Listed Alphabetically) 


| Advertising Federation of America, 7th 


| district, Jackson, Miss., Oct. 8-10; 3rd dis- | 


| trict, Jack Tar Hotel, Durham, N.C., Oct. 
19-21; 2nd district, Hotel Hershey, Her- 
| shey, Pa., Nov. 10-12; 8th district, Hotel 
|= Paul, St. Paul, Minn., Nov. 24-25. 
| Agency Management Seminar, spon- 
| sored by Advertising Age, La Salle Ho- 
| tel, Chicago, Oct. 30-31. 
| Agricultural Publishers Assn., annual 
| meeting, Chicago Athletic Assn., Oct. 16- 
| 17. 


American Assn. of Advertising Agencies, | 


central region meeting, Ambassador West 
| Hotel, Chicago, Oct. 12-13; western region 


| meeting, Hotel del Coronado, Coronado, | 
| California, Oct. 15-18, eastern region meet- | 


| ing, Biltmore Hotel, New York, Nov. 15- 


American Women in Radic and Televi- 
sien, national convention, Sheraton-Chi- 
cago Hotel, May 3-6, 1962. 

Associated Busi Publicati fall 
conference, Drake Hotel, Chicago, Oct. 18. 

Assn. of National Advertisers, annual 


meeting, The Homestead, Hot Springs, | 


| Virginia, Nov. 2-4. 
Audit Bureau of Circulati 1 
meeting, Drake Hotel, Chicago, Oct. 19-20. 


Broadcasters’ Promotion Assn., annual 
convention, Waldorf-Astoria Hotel, New 
York, Nov. 6-8. 


Direct Mail Advertising Assn., 44th an- 


nual convention, Statler-Hilton Hotel, 
New York, Oct. 10-13. 


Financial Public Relations Assn., 16th 
annual convention, American Hotel, Bal 
Harbour, Fla., Nov. 26-30. 


Industrial Advertising Research Insti- 
tute, second annual research forums, Plaza 
Hotel, New York, Oct. 18, and Sheraton- 
Blackstone Hotel, Chicago, Oct. 25. 


Junior Panel Outdoor Advertising Assn., 
llth annual convention, Sheraton Hotel, 
| Chicago, Oct. 12-13. 


Matual Advertising Agency Network, 
|management meeting, Palmer House, 
| Chicago, Oct. 26-28. 


| National Assn. of Broadcasters, regional 
conferences: Sheraton-Dallas Hotel, Dal- 
las, Oct. 9; Jefferson Hotel, St. Louis, 
Oct. 13; Hotel Utah, Salt Lake City, Oct. 


20; Somerset Hotel, Boston, Nov. 10; Pitts- 
burgh-Hilton Hotel, Pittsburgh, Nov. 13; 
Leamington Hotel, Minneapolis, Nov. 15; 
Robert Meyer Hotel, Jacksonville, Nov. 20. 


National Assn. of Educational Broad- | 


casters, annual convention, Willard Hotel, 
Washington, D. C., Oct. 23-26. 
National Editorial Assn., annual fall 


meeting, Pick-Congress Hotel, Chicago, | 


| Oct. 12-14. 
| National Federation of Advertising 
Agencies, western regional meeting, Mir- 
amar Hotel, Santa Monica, Cal., Oct. 13-15. 


Natienal Newspaper Promotion Assn., 


midwest regional meeting, Jack Tar Ho- 


tel, Lansing, Mich., Oct. 21-24; southern | 


| regional workshop, Claridge Hotel, Mem- 
| phis, Oct. 11-14. 


Outdoor Advertising Assn. of America, 
|amnual meeting, Diplomat Hotel, Holly- 
| wood-By-The-Sea, Fla., Oct. 22-27. 


Potnt-of-Purchase Advertising Institute, 
| 15th annual symposium and exhibit, Mc- 
Cormick Place, Chicago, Nov. 1-9. 

Printing Industry of America, diamond 
| jubilee convention, Pittsburgh Hilton Ho- 
tel, Pittsburgh, Oct. 9-14. 


Radio Bureau of Advertising, Rickey's 
Studio Inn, Palo Alto, Cal., Oct. 9-10; De- 
troit, Oct. 12-13. 

Southern Newspaper Publishers Assn., 
58th annual convention, Boca Raton Hotel, 
Boca Raton, Fla., Nov. 13-15. 


Television Bureau of Advertising, an- 
nual meeting, Statler-Hilton Hotel, De- 
troit, Nov. 15-17. 


Davis Promotes Leavy 

Herb Leavy has been appointed 
assistant publisher of Mobile Home 
Journal, published by Davis Pub- 
lications, New York. He succeeds 
the late Michael H. Froelich, a vp. 
Mr. Leavy also will continue in 
his post as editor. Alyce J. Collier, 
previously assistant to Mr. Froe- 
lich, has been named assistant 
advertising manager. Hiram L. 
Roberts, formerly with Street & 
Smith, has joined the magazine’s 
Chicago office. William A. Ayres 
Co., Los Angeles, has been ap- 
pointed its western advertising 
representative. 


VIASA Names Monroe Dreher 

VIASA—Venezuelan Interna- 
tional Airlines—has appointed 
Monroe F. Dreher Inc., New York, 
to handle its advertising in the 
US. The airline recently inaugu- 
rated service between New York 
and Caracas. 
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LaRue Adds Two 


LaRue, Cleveland Inc., Detroit, 
has added two new accounts. One 
\is Ex-Cell-O contour projectors, 
sold through Optical Gaging Prod- 
|ucts, Rochester, a subsidiary of 
|Ex-Cell-O Corp., Detroit. The ac- 
count, which bills around $50,- 
000, formerly was handled by Hef- 
fernan & MacMahon, Rochester. 
The other is Airway Underwriters, 
Ann Arbor, a year-old aircraft in- 
surance company, which had no 
previous agency. 


| 


Ora-dent Names Campbell 
Ora-dent Corp., Lodi, Cal., has 
named Campbell Agency, Stock- 
jton, to handle advertising for 
|Foam-ettes dentifrice tablets. The 
|product was introduced on the 
| West Coast a year ago. It is now 
|being introduced in Colorado and 
| Washington, D. C., and will go into 
Baltimore, Salt Lake City, Phoe- 
nix, Boston and Philadelphia soon. 


NOW BACON'S CLIPS 
NEWSPAPERS 


offers expanded 
: coverage! 2: 


O’Meallie Stern 

GOLDEN ICING?—Cutting the 50th birthday cake for the Advertising 

Club of New Orleans recently were Elmer Doerries, assistant man- 

ager, Industrial Outdoor Advertising; Robert J. Fabacher, ad manag- 

er, Jackson Brewing Co., club president; John R. O’Meallie, ad man- 
ager, Times-Picayune; and Edgar Stern Jr., president, WDSU. 


FCC Criticizes ABC 
/in dealing with historical facts on 


’ 
for ‘Untouchables 'a clearly fictional basis and the 


WASHINGTON, Oct. 3—The Fed- proper degree of freedom of ex- 
eral Communications Commission | pression which may be exercised 
closed out the dispute over the | by an author in dealing with spe 
ABC program, “The “Untouch- | cific individuals and events which 
ables,” with a letter warning that | are relatively contemporaneous in 
the network was “clearly derelict” point of time, particularly when 
in failing to adequately disclose| the individuals and events are 
'the fact that the program was fic- | readily identifiable.” = 
| tionalized. 

The commission said the prob-| Toshiba Will Use 11 
|lem of the inadequate disclosure| Magazines in Fall Drive 


Transistor World Corp., 


Fabacher 


Doerries 


|be drawn between freedom of ex- 
|pression which may be exercised pbb jo 
marketing areas. Now you’ 

t accurate coverage of 


with one bureau — BAC 
national standard 


s 


Send for 


MARKET AREA MAP. 


Full details: BACON'S ex. 


|does not appear to be sufficiently | New 
| widespread to justify considera-|york, importer of the Toshiba 


|tion at this time of special regula-| transistor radios from Japan, will 
| tions to prevent deception. But the be using 11 magazines this fall in 
commission said it expects ABC 4 pre-Christmas campaign. The 
and its program suppliers “to give importer expects dealers to tie in 
| further attention to this problem! with the national campaign in lo- 
of avoiding the dangers of repre-| ca) ads. The Toshiba insertions are 
senting fiction as fact. _scheduled for Ebony, High Fidel- 
i | ity, Holiday, House Beautiful, Life, 
# FCC’s letter to the network || ook, Newsweek, Playboy, Seven- 
came after James V. Bennett, di-| teen Show Business Illustrated 
|rector of the U.S. Prison Service, | and Sports Illustrated. Milton 


complained that a two-part “Un-| ¢ am 
| touchables” episode early this year | onan Be oun Agency is 


undermined public confidence in 
the integrity of the prison service. | 
The episodes involved the trans-| 


fer of Al Capone from Atlanta to| 

| Aleatraz, and included incidents of | 

violence which Mr. Bennett said | Mw h Th 
never occurred. eac e 


SE geld: tte investigation! ( AND STILL GROWING) 


showed original “Untouchables” | 


BACON'S CLIPPING BUREAU | 


14 E. Jackson « Chicago 4 
WA 2-8419 


programs were based on the ac- 

| tivities of Capone and his eventual DEPT. STORE 
trial and conviction. “To the ex- 

tent that the original programs had THROUGH 


been based on factual events, the 
events portrayed in the subse- 
quent programs were given an air 
of credence.” 


‘MODERN RETAILER”’ 


ee 


s The commission told ABC it has 
an obligation not to create enfone- 
ous impressions with respect to 
| programming represented as be- 
ing factual in character. “This is 
doubly true,” FCC said, “where the 
result is to damage reputations 
of identifiable individuals or 
groups.” 

Skirting the censorship issue, 
FCC said, “The commission is well 
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from the prohibition against cen- 
sorship contained in the Commu- 
nications Act, it is a basic policy) 
of the commission not to attempt 
to hamper freedom of expression 
on the air. 
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(Continued from Page 1) 
against quackery, but rather we 
will work closely with the federal 
government, the state governments 
and private and voluntary organi- 
zations in more effective law en- 
forcement and in a campaign of 
public education.” 

Government and private speak- 
ers alike emphasized that “food 
faddists” and other “modern” 
quacks use promotion techniques 
that are hard to get at. 

Food & Drug Commissioner 
George Larrick listed vitamin 
products, special dietary foods and 
food supplements as the most 
widespread and expensive type of 
quackery in the U.S. today. Mil- 
lions of consumers are being mis- 
led concerning their need for such 
products, he warned. “Complicat- 
ing this problem is a vast and 
growing ‘folk-lore’ or ‘mythology’ 
of nutrition which is being built 
up by pseudo-scientific literature 
in books, pamphlets and _ periodi- 
cals. 

“Enforcing the law against food 
faddism and quackery is not easy,” 
he confessed. “Particularly since 
there is so much of it, and so much 
that is beyond the reach of the 
law. Unless it constitutes labeling 
or advertising matter, or can be 
proved to violate the mail fraud 
statutes, quackery in print is out- 
side the jurisdiction of any federal 
statute.” 


® Commissioner Larrick said FDA’s 
court record of successful actions 
against food quacks, “although im- 
pressive, is very small when we 
consider the total extent of food 
quackery.” 

In the cosmetic field, he said, 
FDA “more and more is running 
up against what we are sure is 
‘rigged research’—the study that 
is set up and written up to support 
a claim, rather than to seek for 
scientific truth. 

“We have with us today the pro- 
fessional research quack—the M.D. 
who specializes in arranging for 
‘tailored studies’ of products in- 
tended for the over-the-counter 
market,” he said. 

The aim, he said, is “to get 
enough evidence so that the gov- 
ernment will find it difficult to 
prove the negative to its claimed 
value.” 


® Dr. Frederick J. Stare of the 
Harvard school of public health 
complained that the Federal Com- 
munications Commission stands si- 
lently by letting radio stations pre- 
sent faddists who mislead the 
public and undermine confidence 
in our food industry. 

He said at least 60 radio stations 
disseminate broadcasts by food 
faddists who “purr melodious in- 
cantations of nutritional nonsense 
over the radio waves.” Generally, 
they complain that normal diets 
are inadequate. ““These faddists al- 
ways have something to sell,” he 
said, “a book or a special food 
preparation with 16 vitamins and 
32 minerals, all, of course, from 
natural sources. 


8 “Don’t be taken in,” he advised. 
“No one food is essential to health. 
Some sixty nutrients are. By eat- 
ing a varied diet, from foods avail- 
able in any grocery store, you will 
get them. Have confidence 
America’s food industry; 
serves it.” 

With respect to FCC’s role, he 
challenged: “Mr. Minow, you could 
catch some fish. Not only could 
you catch them, you should catch 
them unless our radio waves are 
to be used in part for harmful, 
false, misleading nutritional propa- 
ganda. 


it de- 


® Federal Trade Commission 


AMA, Government, Private Groups 
Pledge All-Out War on Quack Drugs 


Chairman Paul Rand Dixon and 
Postmaster General J. Edward Day 
outlined the difficulties faced by 
their agencies. 

While FTC already has power to 
get court injunctions in drug ad- 
vertising cases, Chairman Dixon 
said, the commission strongly be- 
lieves it would be “more efficient” 
for FTC to issue its own “tempo- 
rary” cease and desist orders. 


s FTC has not seen fit to use its 
injunction power very often in the 
past, he acknowledged. “But now 
all food, drug and cosmetic adver- 
tising cases are being examined 
with great care to determine 
whether temporary injunctions 
should be sought in the courts.” 

FTC’s proposal for power to is- 
sue temporary cease and desist or- 
ders would provide for full review, 
by an appeals court and the Su- 
preme Court, he observed, “just as 
these courts have jurisdiction to 
review similar temporary orders 
issued by district courts or final 
orders to cease and desist issued by 
the commission. 

“Properly drafted and adminis- 
tered, legislation giving the com- 
mission power to issue temporary 
cease and desist orders would, 
while observing all the require- 
ments of due process, make it pos- 
sible to protect the public interest 
more adequately in many areas,” 
he said. 


& Postmaster General Day report- 
ed that his department may seek to 
impound mailings by medical 
quacks. Because of the widespread 
plying of the fake medicine trade, 
it is “imperative that we use our 
limited resources wisely in com- 
batting this type of fraud,” he said. 
“Impoundment” authority has been 
used so far only in obscenity 
cases, he acknowledged. “We have 
been reluctant to use it in the 
field of medical quackery, but we 
may give it a test when just the 
right case comes along.” 

Unreliable articles in medical 
journals, and sensationalism in im- 
portant magazines help the quacks, 
the meeting was told. Maye A. 
Russ, vp, National Better Busi- 
ness Bureau, said one medical jour- 
nal article studied by NBBB, pur- 
porting to be a clinical study of 
insomnia, concluded that the over- 
the-counter preparation under stu- 
dy was as effective in inducing 
sleep as the maximum safe dose of 
a particular prescription drug. 
“Had the editors of this journal 
taken the time to read the article 
carefully,” she said, “they would 
have discovered that no prescrip- 
tion drug was administered to the 
test patients. Furthermore, the ar- 
ticle presented this preparation as 
being ‘a new soporific.’ As a matter 
of fact, the product had been on 
the market for over six years at 
the time the article was published.” 


® Popular magazines were also ac- 


cused of publishing scientific ar- 
ticles without careful evaluation. 


AMA HITS USE OF 


in | 


DRUGS IN COSMETICS 

Cuicaco, Oct. 6—Drugs used in 
| cosmetics can be harmful sooner or 
| later, Dr. Stephen Rothman, head 
|of the American Medical Assn.’s 
cosmetics committee, claims in the 
|current Journal of the American 
Medical Assn. 

Nearly all drugs can penetrate 
the skin, he said, and there are 
serious objections to use of such 
drugs as antibiotics, which may 
breed immunity to the miracle 


drug when there is medical need) 


for them. 

Improvement of the skin is a 
matter for the dermatologist, and 
not the cosmetician, he says. + 


Last Minute News Flashes 


Sun Chemical Names Kastor, Hilton 


New York, Oct. 6—Sun Chemical Corp. has appointed Kastor, Hil- 
ton, Chesley, Clifford & Atherton to handle corporate and product ad- 
vertising for all divisions, effective Nov. 1, and Kastor, Hilton, Toron- 
to, for Canadian advertising, effective Jan. 1. Sun sells a wide variety 
of graphic arts, chemical and packaging products. Cranston Advertis- 
ing Associates, a house agency, formerly handled the domestic ac- 
count and Walsh Advertising the Canadian end. At Cranston the 
account billed around $300,000, plus collateral services. The new agen- 
cy estimates total billings will be $500,000 or more. 


‘House & Garden’ and ‘Living’ to Be Combined 

New York, Oct. 6—House & Garden and Living for Young Home- 
makers, both Conde Nast publications, will be combined in January 
into House & Garden Incorporating Living. H&G’s one-time b&w page 
rate of $4,975 will apply through March, then go to $6,500 in April. 


R. J. Reynolds Ad Backs Yanks (Tentatively) 


WInsTON-SALEM, N. C., Oct. 6—R. J. Reynolds Tobacco Co. is gam- 
bling on the New York Yankees to win the World Series. The campany 
has scheduled a page ad, featuring Roger Maris endorsing Camel ciga- 
rets, to run in newspapers across the country immediately after the 
Yankees win, if they win. A couple of weeks ago Reynolds scrapped a 
similar endorsement by Mr. Maris when he failed to beat Babe Ruth’s 
154-game home run record. William Esty Co. is the agency. 


44's to Tell Ad Image Poll; Other Late News 

e What opinion leaders think of advertising, results of a poll conducted 
by Group Attitudes, subsidiary of Hill & Knowlton, New York, will be 
unveiled at the Oct. 15-18 western region meeting of the American 
Assn. of Advertising Agencies, in Coronado, Cal. They amplify pre- 
liminary findings by singling out tv as a chief target of criticism—spe- 
cifically proprietary drugs, cosmetics and cigaret ads. Print media are 
“hardly touched, with much praise for magazines.” The 100-page, 475,- 
000-word report covers 180 interviews in 18 cities by 22 staffers. 


e Murray Gross, formerly director of sales development with the Tele- 
vision Bureau of Advertising, has been named director of advertising 
of MetroMedia, New York, succeeding Warren Boorom, who has joined 
Hamilton-Landis & Associates, media broker. Richard Kelliher has 
been named manager of the Chicago office of WNEW Radio National 
Sales, a division of MetroMedia’s Metropolitan Radio Sales, replacing 
David L. Miller, who has been transferred to Metropolitan Television 
Sales in Chicago. Mr. Kelliher formerly was national sales manager of 
RKO General’s KFRC, San Francisco, and KHJ, Los Angeles. 


e Baumritter Corp., New York, furniture manufacturer, has appointed 
Daniel & Charles, New York, to handle its advertising. The account 
bills approximately $250,000. In July, when Baumritter parted com- 
pany with Alfred Auerbach Associates, the manufacturer invited ten 
agencies to make presentations, but ended up talking to 23 and sin- 
gling out five finalists. Baumritter specifically prohibited speculative 
presentations and evaluated the agencies strictly on “their thinking 
and performance for clients.” 


e G. O. Markuson, exec vp and treasurer of Hearst Corp., New York, 
has been named general manager of Hearst Newspapers. He will con- 
tinue as exec vp and will relinquish his post as treasurer to Frank 
Massi, who will also continue as controller. Mr. Markuson succeeds 
J. D. Gortatowsky, chairman of Hearst Consolidated Publications, who 
held the position temporarily. 


e Oak Mfg. Co., Crystal Lake, Ill., manufacturer of electronic com- 
ponents, has named Klau-Van Pietersom-Dunlap, Milwaukee, as its 
agency. John Cassato, advertising and public relations director, said 
Oak’s 1961 ad budget was $250,000, and is expected to be substantially 
increased for 1962. Albert Frank-Guenther Law previously had the 
account. 


e William Patten, San Francisco vp, chairman of the plans board, and 
marketing director of Lennen & Newell, has resigned to become an 
executive with Cappel, Pera & Reid, Orinda, Cal., agency. 


e Turtle Wax Imc., Chicago, is seeking a new agency following the 
resignation of D’Arcy Advertising, Chicago. The company said it hopes 
to select an agency within two weeks. D’Arcy would say only that 
“potential account conflicts” caused the resignation. Turtle Wax, mak- 
er of car waxes, reportedly budgets between $200,000 and $300,000 an- 
nually for advertising. 


e Life will replace its seven-region program with a 29-market re- 
gional setup, effective Jan. 5, patterned on Nielsen test markets and 
chain store distribution. State lines will be ignored, and areas need not 
be contiguous. Page ads will be accepted in three-area minimums. 
Basic one-time b&w page rates, to be in effect Feb. 16, are $2,610 for 
375,000-circulation markets; $5,810 for 1,000,000; $10,910 for 2,000,000. 


e Monsanto Chemical Co., St. Louis, has named Tatham-Laird, Chi- 
cago, to handle advertising for its plastics division, effective Jan. 1. 
It had been handled by Needham, Louis & Brorby, New York. Billings 
estimates range between $200,000 and $500,000. 


e John Kallir has resigned as vp and account supervisor of William 
Douglas McAdams Inc., after 10 years with the agency. A well-known 


| creative man in the ethical drug field, he has been supervising the 
| $4,000,000-plus Roche Laboratory account. He expects to announce his 


plans next week. 


|e Tradewell Stores Inc., Seattle, which operates a chain of 40 food 
| stores in Seattle and Portland, has named Campbell-Mithun, Chicago, 
as marketing consultant. The agency will not place food ads, but will 
develop themes and advertising concepts, working on a fee basis. 


e Mogul Williams & Saylor and Davis, Johnson, Anderson & Colom- 


batto, Los Angeles, have agreed to merge through an exchange of stock. 
Mogul Williams gets a 20% interest in Davis, Johnson, and the latter 
acquires the equivalent value in Mogul. The deal is effective Nov. 1. 
Mogul has been looking for a western office to handle the West Coast 
end of Rayco Mfg. division of B. F. Goodrich Co. and Rootes Motors. 
These accounts formerly were handled by Beckman, Koblitz under a 
fee arrangement with Mogul; this was terminated because of client 
|conflict on new Rayco products. 


Plowe Denies 
Kickbacks; Will 
Sue Pew for Libel 


New York, Oct. 6—Elliott Plowe, 
president of Grant Advertising, to- 
day denied he ever accepted kick- 
backs from anyone, and announced 
he would file a libel and slander 
suit against Marlen F. Pew Jr. for 
$1,000,000. 

The suit arises from a tax court 
case (AA, Sept. 25, Oct. 2), in 
which the court cleared Mr. Pew, 
who contended that $28,699 had 
been turned over to Mr. Plowe, 
who then was advertising manager 
of Peter Paul Inc., Naugatuck, 
Conn. The $28,699 was part of 
nearly $60,000 collected by Mr. 
Pew for public relations services 
for Peter Paul. Tax court records 
show that Mr. Plowe paid taxes on 
$28,699, but today Mr. Plowe con- 
tended these amounts were based 
on several tax issues, not kick- 
backs. 


® Here is Mr. Plowe’s statement: 

“First, I vehemently deny any 
kickbacks in any form, from any- 
one, at any time. 

“Second, I have consulted with 
my attorneys and they have recom- 
mended the following course of ac- 
tion beginning with the initiation 
of a suit for libel and slander for 
$1,000,000 against Mr. Pew. 

“T have retained Mr. Irving Rib- 
icoff of Ribicoff & Kotkin, Hart- 
ford, Conn., to institute this action. 

“TI was advised that I could not 
appear in the Pew case of my own 
volition. As a result, even though 
Mr. Pew admits he lied in his ear- 
lier affidavits, his testimony was 
accepted and this I cannot let stand 
without comment.” 


® He then attacked Mr. Pew’s 
veracity, asserting that in light of 
the record [Plowe’s attorneys had 
fought consolidation of the cases 
on the ground that he would be 
associated with a “confessed liar’’], 
“My declaration must be accept- 
ed.” 

He continued, “The settlement 
that I made with the Treasury De- 
partment, on my 1952 tax, as rec- 
ommended by my attorneys, was 
purely a monetary settlement 
based on several tax issues and not 
for any kickbacks as described by 
Mr. Pew. 

“In connection with my libel 
case against Mr. Pew, I have 
turned over to my attorneys docu- 
mentary proof, including affidavits 
of associates and other prominent 
business executives, which com- 
pletely disprove Mr. Pew’s latest 
version in which he claims I re- 
ceived kickbacks. I repeat, I have 
never received nor been a party to 
kickbacks in any form at any 
time.” 


® Reached in Hartford, Mr. Ribi- 
coff said that he would make no 
comment on any matter until 
service had been completed. 


e William Murray, of Jackson, 
Nash, Brophy, Barringer & Brooks 
(Mr. Plowe’s attorneys), told AA 
the suit would be filed in state 
court in New Haven, and reported 
that it would first be necessary to 
serve Mr. Pew. 

The case may continue to be of 
interest because it is based on libel 


|arising from privileged matter— 


the records of the tax court. Mr. 
Murray said other material, such 
as Mr. Pew’s verbal reports to In- 
ternal Revenue Service investiga- 
tors, would form part of the case. 
Mr. Murray couldn’t say whether 
Connecticut had precedent for a 
libel and slander case arising from 
litigation, but said there are prec- 
edents in New York. # 
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Agency Men Fret over Magazines 
Cut-Rate Subscription Activities 


(Continued from Page 1) subject, it does have a bearing on 
off offers.” our media buying. 

The agency referred to Pub- “A publisher has two sources of 
lishers Clearing House figures and |Tevenue: Circulation and adver- 
traced offers made by 40 major |tising. If the cut-rate subscription 
magazines. It also listed in tabular | total is overblown, the profit comes 
form the per-copy cost to con- | from ads. Aside from the sanctity 
sumers at special rates, at regular of editorial, it is up to the pub- 
sub rates, and at newsstand prices. | lisher to decide whom he wants to 
Said Burnett: “If magazines are |reach, and for how much, while 
the fine product they purport to | maintaining the book’s integrity. 


be, the customer should be willing 
to pay more, not less.” 

Some comments from other 

agencies: 
e John J. Ennis, vp and director 
of media, Fletcher Richards, Cal- 
kins & Holden: “The general sub- 
ject of cut-rate subscriptions is 
‘old hat.’ Whoever is the shrewd- 
est wins; you can’t single out any 
one magazine.” 

He said the agency determined 
a magazine’s merit “basically on 
its latest ABC,” and was watchful 
of “what apparently is more than 
normal circulation growth.” Mr. 
Ennis said “there are growls 
when a publisher takes off like 


mad and brags about picking up| 


2,000,000 subs in two years—be- 
cause we know darned well that 
the agency and advertiser will be 
asked to pay for this bonus later. 

“T’ve never seen it to fail,” said 
Mr. Ennis, “that six months or so 
after a bonus has been announced, 
rates go up. Thus, the ‘bonus’ is 
only temporary.” He added that 
Fletcher Richards was “not influ- 
enced to any great degree” by 
lower sub rates. 

“It would be better, however, if 
Magazines earmarked more of 
their circulation promotion money 
toward researching their own read- 
ers.” He thought it was necessary 


for publications to be “competi- | 
tive” because “if magazine A in- | 
creases its by-mail subs, it’s prob- | 


ably doing it at the expense of 
magazine B’s newsstand sales.” 


e Newman F. McEvoy, senior vp 


and media director of Cunningham | 


& Walsh: “This agency is con- 


stantly looking into this area.” He} 


said “only yesterday” Cunningham 
& Walsh’s media supervisors met 
on the subject of cut-rate sub- 
scriptions. 

He said Good Housekeeping’s 
“current sellout on the newsstands 
at 50¢ a copy has made a great 
impression on us.” This ability, he 
said, was linked to a “magazine’s 
measure of vitality.” 

Asked whether cut-rate subs 
influenced C&W’s media buying, 
he answered: “Yes, to a degree. It 
has moved from 10th to about fifth 
on our media criteria scale, which 
indicates our growing interest in 
the subject. 


e William Fricke, associate media 


director on Westinghouse at Mc- | 
Cann-Erickson, said he particu- | 


larly is interested in “the rela- 


|However, magazines should give 
‘more consideration to the sophis- 
| tication of the advertising audience 


than they do.” 

e Alvin Kracht, vp and media di- 
| rector of J. M. Mathes Inc.: “There 
‘are a million things to consider 
|about cut-rates. Our agency has 
looked into the problem, but on 
| the basis of specialized groups for 


specific projects. Has it influenced | 


media buys? Yes. 
“Clients,” he added, “often hear 


about cut-rates and question their | 


agencies on it. But clients some- 


times are apt to read the story in| 


newspaper ads—where the pot is 
calling the kettle black.” 

e John L. de Bevec, vp, J. Walter 
Thompson Co., Chicago: “The heart 
|of the problem, I think, lies with 
| the Audit Bureau of Circulations.” 
|He said the agency is studying 
| various means whereby ABC could 


| tighten its rules to reduce the num- | 


ber of cut-rate subscriptions. 


zines what to do,” he added, “but 


tions.” 


e Harry M. Johnson, media di- 
|rector of Campbell-Mithun, Min- 
|neapolis: “We haven’t done any 
|extensive study, but we are con- 
| tinually looking into the subscrip- 
tion aspect of magazines. The 
race to have numbers is shooting 
|the cost up, and decreasing what 
| we call the true demand for mag- 
| 


azines,” he said, adding that cli- | 


jents are “aware that they’re pay- 
ing through the nose for low sub- 
| scription rates.” 

Both clients and the agency take 
the amount of cut-rate subscrip- 
tion selling into account when 
making media selections, he said. 
e Albert S. Trude Jr., vp and me- 
dia director of Clinton E. Frank 
Inc., Chicago, said, “We have gone 
into the problem quite deeply. 
We're interested in how much 
cut-rate selling is going on, the 
conversion rate, the length of sub- 
| scription, how great the cut is, etc. 
“Advertisers are getting tired 
|of paying the bill for this. We’ve 
| told magazines that our clients 
|won’t swallow any more rate in- 
|creases based on production costs 
| going up.” 
| Mr. Trude said the agency be- 
gan “asking a lot of questions” 
j}about magazine circulation about 
three years ago, and has been de- 


tionship between basic sub prices | veloping a wealth of information. 


and single copy prices; what the 


The subscription problem has 


lowest reduced price offers have |not as yet been a great influence 


been in relation to single copy 


on media buying decisions, said 


figures; the highest reduced prices, | Mr. Trude. “But it has caused us 


and the medians.” 


| to take a closer look. We’ve adopt- 


Some publications are “going as | ed a wait-and-see attitude now.” 


low as the law allows,” said Mr.|. piair Vedder Jr., vp and media 


Fricke. 


Mr. Fricke said magazine rate | Brorb 


‘director of Needham, Louis 


“We don’t want to tell maga-| 


if we talk about the problem we | 
should offer some possible solu-| 


slashes have not altered McCann’s | 
buying pattern. He added: “I’m 
not saying they won’t. There’s 
been a terrific inflation of circu- 
lation, and people are really start- 
ing to look at it. If a publisher 
doesn’t make a profit on his cir- 


proposals at the ABC meeting in| 
Chicago, Oct. 19, aimed at getting | 
a “realistic” relationship between 
a magazine’s cover price and its 
regular subscription price. 

“What many people don’t real- 
ize—including some magazine reps 
culation, he tries to get it from |—is that while ABC says a mag- 
somewhere—from advertising.” azine can’t offer special subscrip- 
e Herbert Zeltner, vp and media tions at less than 50% of the 
director of Lennen & Newell: “Nor- regular subscription price, there 
mally, cut-rates are not a healthy is no floor on regular price,” he 
thing. It suggests a magazine is said. “A magazine could put its 
having trouble maintaining its subscriptions at 50% of its news- 
circulation. While there’s been no stand price, then make a special 
formal study by our agency on this offer of 50% off that, and a reader 


How Offers Compare with Regular Prices 
(Chart prepared by Leo Burnett Co. based on special 
subscription offers from Publishers Clearing House.) 

Price Per Copy % Spec. Sub. % Spec, Sub. 
Regular is of is of 
Special Regular Single Regular Regular 
Magazine Sub. Sub. Copy Subscription Single Copy 
General Editorial 
antic zu ¢ 60 ¢ 60¢ 50% Lag 

Harper's 27-2/3 50 60 SS 6 

Holiday 25 u9-1/2 60 51 2 

Life 10 ll-1/2 20 e7 0) 

Look 7-2/3 15 2 51 31 

Saturday Evening Post 7-2/3 11-1/2 fe 67 51 

Home Service 

The American Home 12-2/3 25 35 51 36 

House & Garden 25 50 60 50 42 

House Beautiful 25 kl-2/3 60 60 42 

Living for Young 16-2/3 33-1/3' ho 50 42 
Homemakers 

Yomen's 

ood Housekeeping lb-1/2 29 35 50 hi 

Ingenue 1-1/2 29 35 50 ul 

Ladies' Home Journal 12-1/2 25 35 50 36 

Parents! Magazine 16-2/3  33-1/3 50 SO 33 

Men's 
Argosy 21 42 50 50 2 
Esquire 25 50 60 50 2 
| True 17-3/h 3341/3 35 53 51 
Youth 
“Tmeriecan Girl 13-1/3 25 25 53 53 
Boy's Life 18 25 25 72 72 
Childrens 
“Children's Digest 30 50 50 60 60 
Yunpty Dumpty's 30 De) 50 60 60 
Women's Fashions 

Tlamour 17-1/2 33-1/3 ho 53 Lh 

fademoiselle 25 hl-1/2 50 60 50 

Vogue 30-1/2 2-1/2 60 72 51 

Motion Picture 
Motion Picture 10-1/2 21 25 50 h2 
| Photoplay lo-1/2 21 25 50 42 

Fishing & Hunting 

“Gutdoor Life lh-1/2¢ 28-1/3¢ 35¢ siz hls 

Sport's Afield 15 29 35 52 43 

Gardening 

| “Flower Grower 1y-1/2 29 35 50 yl 
Popular Gardening 1b-1/2 29 35 50 ul 

Mechanics & Science 

| “Mechanix Illustrated 12-1/2 25 25 50 50 
Popular liechanix 15 29 3 52 43 
Popular Science lb-1/2 281/335 51 yl 

| Photozraphy 

| ~Popular Photography 21 2 50 50 2 

| Sports 

Sports Illustrated 6-1/2 13 25 65 34 

News 

“Time 7-1/3 13-1/2 25 Su 29 

Health 

“Todays Health 12-1/2 25 35 50 36 

TV & Radio 

| “tW Guide 7-1/3 9-1/2 15 77 ug 
| Literature 

“Saturday Review 7-1/2 -13-1/2 25 56 30 

Romance 

| “True Story 10-1/2 21 25 50 k2 


would be paying one-fourth the |icies “is something the magazines 
cover price.” have to do themselves. 

He will also seek action regard-| “We're not in favor of excessive 
ing the length of the special sub- | cut-rate subscriptions,” he added. 
scription offers. “Magazines of ne-| “Because they aren't as valuable 
cessity have to use various devices|as regular subscriptions.” 
to sample readers,” he said. “But|,. Car} Georgi Jr., vp and media 
there is a difference between sam- | girector of Campbell-Ewald Co 
pling and getting them on the hook | netroit, said, “We have quite a li- 
for a long time. If you tie a person |prary of [cut-rate subscription] 


nghoed = oe time bse pote ae of offers that have come into Detroit, 
a bargain, there is a good chance | ang we have discussed this situa- 


he won't read the magazine after tion with reps from time to time.” 
a while—-and we won’t reach him! ,,, . 
with our advertising.” | The amount of cut-rate dealing 
He said there is one publication |? ™@8a@zine does is “a factor” in 
in the women’s field which NL&B | ™€dia selection, “but not an over- 
is not now using “because we are | riding arte he said. 
not sure how they are going to get | The basic reason we buy a 
their additional circulation.” |magazine,” he said, “is its edi- 
Advertisers are showing con-|‘orial content; then we consider 
cern as well, he said, because “cost | *€ Market it covers. Numbers are 
increases have far outstripped|"°t the most important point.’ 
their budgets, and they have to| West Coast agencies surveyed 
reduce their number of insertions,” |DY AA showed little interest in 
resulting in less exposures for the | the cut-rate subscription situation. 
same amount of money. je C. W. Fisher, of the McCarty 


space buyers have compiled sub-| azine ‘cut-rate subscriptions do 
scription data on 30 magazines in | magazines any particular harm.” + 
eight classifications, and he will | 


. . . . | 
y, said he planned to make | US€ this information to discuss | Magazine Ad Volume Gains 


possible remedies with other space | ‘ nai ¥ 
buyers before the ABC meeting. | U. an ae ee 0 
“Something has got to be done,” va ~~. - Poe wg mn & 
he declared. “These cut-rate sub- third pe nny of wae tetbenes 
et could destroy the merits were $175,000,000, up $3,000,000, 
: or 1.8% over the 1960 period. For 
mans lathe came ke ee the first nine months of 1961, the 
provement” on the part of sub- total dipped 2.3% to $594,100,000. 
lishers who have announced their 
intentions to control cut-rate sub- Speer, Mays Merge 


scription offers. Speer Advertising Agency, Los 
e George Bolas, vp and director Angeles, and Mays & Co., Los An- 
of media activities at Tatham-| geles, have merged to form Speer 
Laird, said he feels any solution) & Mays, with offices at 1833 W. 
to the cut-rate subscription pol-| 8th St. 


Mr. Vedder said the agency’s |Co., said he “does not think mag- | 


Research Better 
to Push Dailies, 
NNPA Is Told 


(Continued from Page 2) 
emphasized that what salesmen 
need is first, a basic market pres- 
entation and then from time to 
time a sales piece addressed to a 
specific sales policy. 

Dorothy Staley, promotion direc- 
tor, Santa Monica Evening Out- 
look, detailed what a sales promo- 
tion piece should contain. To cap- 
ture an advertiser or an agency, 
she said, you have to prove first 
that there is a market for him, 
and second, that your newspaper 
is the only one that can reach the 
market. 


® Market information, she con- 
tinued, should cover population, 
growth, construction, bank depos- 
its, bank debits, sales, and car 
| registrations. The advertiser wants 
|to know, Miss Staley continued, 
“not just circulation but reader- 
|ship, the kind of households you 
;are reaching, and whether they 
are willing to spend.” 

Alfred L. Goldblatt, merchan- 
|dising director of Botsford, Con- 
|stantine & Gardner, Seattle, 
\dumped on a table a foot-high 
|pile of media promotion reports 
|that he said were received in a 
'single, normal week. He said all 
|of it is skimmed to see what is 
useful to an agency buying space. 
|But he added, “I wish you were 
| forced to read every word of the 
promotion we get; I don’t think 
you would put out that kind of 
stuff; this is junk.” 

Most newspaper and media pro- 
motion, Mr. Goldblatt said, thinks 
lof the needs of the agency, the 
buyer, last. “We are buyers, but 
from looking at this promotion, you 
have no concept of our needs.” 


= What a newspaper’s research 
might contain and how it can build 
advertising was told by Wishard 
A. Brown, assistant publisher, and 
Ray Rogers, promotion manager 
of the San Rafael Independent- 
Journal. 

The Independent-Journal at a 
cost of $6,000 undertook a survey 
of its own market, through Field 
Research Co. The objective was to 
learn the character of the house- 
holds in the market—age groups, 
education, occupation, where em- 
ployed, family income, size of fam- 
ily, number of autos, boat own- 
ership, travel, entertainment hab- 
its and even the number of pets. 

Out of this survey came the bas- 
ic concept of a quality market, 
where “income is our principal 
product.” One-third of the heads 
of families earn $10,000 a year or 
more, for example, Mr. Rogers 
said. 


s The moderator, Norwin Yoffie, 
of the Pasadena Independent Star- 
News, said, “Tv and radio rea- 
lize where the biggest advertising 
money is—it’s in retail. We are 
pretty smug, because we have not 
|been hurt. One of these days we 
|are going to wake up and find we 
have been hurt.” 

Mr. Henes noted that the Bu- 
‘reau of Advertising, ANPA, de- 
rives its revenues as a percentage 
of national advertising income of 
member papers, and the propor- 
tion of national advertising has 
been shrinking. 

Use of special section merchan- 
dising promotions to build retail 
advertising was stressed by Virgil 
Langdon, Tacoma News Tribune 
retail ad manager. He estimated 
that at least 65% of advertising 
in special sections or promotions 
was “new business that we would 
not otherwise enjoy.” Ultimately, 
he said, these special promotions 
“can add 10% to our total linage.”’ 
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The families who pay $7.25 for this book do so because 


they are ready, willing and able to spend money in the 


new-home market. / Aren't these the people you want to reach? 


The families who buy BH&G’s Home Building Ideas Annual have big 
plans—spending plans—for the future. A recent research report reveals 
that nearly half of the families who purchased the 1961 edition .plan to 
build or buy a new home within the next two years. 

Better Homes and Gardens Idea Annuals are edited for action. 
Readers expect—and get—page after page of practical ideas. This edi- 
torial climate encourages readers to return to the pages often, and makes 


Dester Homes & Ganlens - 


CHE 
WEAS.i06l GARDEN 


intAS .... 


Publ. est., 1962 issue: 135,000 
Closes: December 15, 1961 


MORE SPECIALIZED 
BH&G IDEA 
ANNUALS 


Publ. est., 1962 issue: 225,000 
Closes: October 16, 1961 
On Sale: December 21, 1961 


Homes & Gardens Ha lomes & Gardens 


ME 
oy, IMPRoveMEY 
IDEAS 


On Sale: February 20, 1962 


your advertising messages work hard to spur interest, spark sales. 

No doubt about it, 1962 will be a competitive year. The new BH&G 
Home Building Ideas Annual goes on sale January 18, with a rate 
base of 185,000 families. Plan for a prosperous New Year now by 


using theAnnualto ,_YEREDITH of DES MOINES 


tell and sell your .. America’s biggest publisher of ideas 
product story. for today’s living and tomorrow’s plans 
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Publ. est., 1962 Issue: 600,000 
Closes: August 15, 1962 
On Sale: October 18, 1962 


Publ. est., 1963 issue: 180,000 
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Is West Virginia’s 
State and Industrial 
Capital 


NUMBER TWO 
NATIONALLY 


Year after year Charleston 
shows up exceptionally well in 
Average Worker’s Income — the 
earnings of production workers in 
manufacturing. 

The latest tabluation appeared 
Aug. 28 in U. S. News and World 
Report for the first half of 61. In 
their list of 78 selected cities, 
Charleston ranked second highest 
in the nation. Here is the first ten: 


Average Worker's 


City Income 
Detroit $6,295 
Charleston 6,272 
Sacramento 6,130 
Dayton 6,127 
Sioux Falls 5,982 
Spokane 5,980 
Sen Francisco 5,953 
Casper 5,857 
San Diego 5,856 
Pittsburgh 5,846 


The U. S. average for A.WI. 
was $4,914. 

Why is Charleston near the top 
year after year? It’s because of the 
huge chemical industry here that’s 
solid to the core and constantly 
growing. 

Agencies serving clients who do 
business in the Charleston Market 
would be wise to buy space in 
Charleston’s newspapers. 


ut Casi Cay 
THE CMRLESTON NENSPRPES 


ka Is 
Charleston 30, W. Va. 


Publishers: Newspaper Agency Corporation 
Reps.: Johnson, Kent, Gavin & Sinding, Inc. 


This Week in Washington ... 


By Stanley E. Cohen 
Washington Editor 


the high—and _ rising—cost of 
campaigning is still fresh in the 
minds of the professional politi- 
cians. 

In 1961 the Senate campaign ex- 
penditures committee gave serious 
consideration to proposals updat- 
ing the existing election spending 
laws. And now President Kennedy 
| has appointed a nine-member com- 
|/mission to recommend improved 
| ways of financing Presidential 
/ campaigns. 
| Nobody really knows what a na- 


tional election costs. Radio-tv ex- | 


penditures of Presidential and 
congressional candidates alone in- 
volved nearly $11,200,000 in 1960, 
according to a survey by the Fed- 
eral Communications Commission 
(up from $6,600,000 in 1956). Ex- 
perts have estimated all spending 
at well over $100,000,000. 

Existing law puts rigid limits on 
the amounts that candidates for 
federal office can spend. For Pres- 
idential candidates, for example, 
the limit is $3,000,000, and for 
members of the House $25,000. 
| Since these limits have no relation 
| to the real cost of getting elected, 


| they are universally evaded wher- | 


| ever a contested election is held. 
|@ Like any promotional campaign, 
jthe task of getting a candidate’s 
|mame and personality before the 
voters is a complex matter. In ad- 
dition to the usual political ma- 
chinery that must be organized and 
supported, the candidate must | 
have skilled advertising assist- 
ance, and he must be able to fi- 
| nance an advertising campaign 
| saturating all available media. 
That’s one of the realities, inci- 
dentally, that many admen tend to 
forget when they marvel at seem- 
ingly perverse attitudes of mem- 
j}bers of Congress. Congress con- 
sists largely of people who have 
had a subjective view of advertis- 
ing at work in the political arena. 


They are sympathetic—or sour— | 


depending on their own experi- 
ences with it—or in spite of it. 
| Sen. Maurine Neuberger (D., 
Ore.), who has devoted some study 
to the problem, estimates that a 
senatorial campaign in a moderate- 
size state can cost about $200,000. 
In a big state, it often runs at least 
$1,000,000. The U. S. government 
Pays a senator $22,500 a year—plus 
some very valuable fringe benefits, 
such as cheap lunches in the Sen- 
ate’s subsidized restaurant, free 
| medical care, free worldwide trav- 
el, and a gilt-edge retirement plan. 


® Even with all these and other 
hidden remunerations, however, it 
is quite obvious that most senators 
get more revenue from interested 
{supporters than from the U. S. 
Treasury. So perhaps we should not 
be surprised if a senator is occa- 
sionally inclined to consider the 
welfare of an interested constitu- 
ent ahead of the welfare of the 
| public as a whole. 

The handling of political cam- 
paign funds is a fairly mysterious 
subject. Federal candidates are 
required to report all the contribu- 
tions they receive, and the expend- 
|itures they make. But most of the 
money is paid into “front” organi- 
zations and unofficial campaign 
funds, and this need not be re- 
ported. Nor must the expenditures 
of these special funds be reported. 

An official of a labor organiza- 
tion recently reported that his un- 
ion has discovered that there is no 
real political mileage in contribut- 
ing money to either of the national 


committees. “We found too much of | na, 


U.S. Ponders Multi-Million Dollar 
Ad Spending in Political Campaigns 


WASHINGTON, Oct. 5—It’s almost | Plained. 
a year since the 1960 elections. But | 


. 
SBsactceeazee 


A Tale 
of Two 


it went to run cocktail parties for | 


a lot of stuffed shirts,” he ex- | 


| 


® Later, this union decided to make | 
its contributions to the congres- | 
sional campaign committees. “Soon 
|we found we were simply financ- | 
|ing cocktail parties for a different 
|set of flunkies.” 
A third approach was tried. | 
| Money was paid directly to the 
;campaign funds of candidates. | 
|After a while the union decided 
there was too much slippage. A lot 
|of money went to the candidate, 
but the results couldn’t be identi- neugnalh, , y 
fied. | eae ee ee 
| Now this union has perfected a) .eccc.s cuss vores 
procedure which squares nicely - 
with today’s facts of life. It pays |ORUG DEPARTURE—This newspaper ad 
nothing to national committees, | for Cleveland’s new drug chain, 
congressional committees, or even | Revco Discount Drug Centers, uses 
jcandidates directly. When aiample white space, general sell, 
“friendly” candidate needs money, |and pictures no merchandise. The 
however, the union selects an|aq is part of a 12-week, $250,000 
item it wants to encourage—per- | campaign. 
haps the production of a brochure, | 
or the purchase of a block of tv! 
|time. “Go ahead and order it,” it| Porter, former chairman of the 
| tells the candidate. “Just have it| FCC, now a prominent attorney 
billed directly to us.” Later, it|here, and Walter Thayer, president 
knows exactly what it paid for—|of the New York Herald Tribune. 


Compares item far tem pres for price merchandime 


| 
| 
| 


REVCO DISCOUNT DRUG CENTERS 


(FORMERLY STANDARD CRUG STORES) % 


and so does the candidate, each |The President has asked the com- | 


time the union wants a favor. — mission to review all the various 
Moreover, the cost of the election | ejection reforms that have been 


| itself is only part of the story. A considered by Congress, plus the 
primary fight can be just as ex- | unique systems of election financ- 
pensive as an election. In Mary-|ing that have been worked out in 
land, for example,.a prospective | puerto Rico and a number of dem- 
ao ee a Mo for ocratic countries overseas. 

e Democratic senatorial nomina- | saat ; 
| tion has told his friends they must Lina tng m- « Aehae~ Sirgnlb camer 


be prepared to spend $200,000. 
That’s quite a commitment for the 
candidate and his friends to make, 
merely for an opportunity to com- 


|sider the advantages that accrued 
|from special legislation which was 
| passed by Congress in 1960 to clear 
ithe way for the Kennedy-Nixon 


|campaign debates. That bill, which 
|permitted the networks to give 
| time to the major candidates with- 
jout offering similar time to splin- 
|ter parties, was a one-time meas- 
® Some of the elementary election ure, which won’t be available in 
reform bills considered by the | 1964 unless additional legislation is 
Senate expenditures committee in passed. (And even then, of course, 
|recent years have nipped at the |the debates could not be held in 
\problem by proposing more real-| 1964, unless there are two candi- 
istic spending limits for candidates | dates who are willing to take the 
—including the rump movements | risks.) 

|that help their campaigns along. 


Sen. Neuberger and President | ™ From the FCC study of the 1960 
|Kennedy, however, have been campaign we already know that 
| thinking in terms of direct federal |the permissive legislation in no 
subsidies, so that candidates may | way reduced the amounts spent in 
be a bit more independent of the | ;adio-tv. However the FCC figures 
big campaign contributors. show that expenditures for net- 

“It is not material whether such work time dipped from $3,251,000 
funds are obtained from business | tg $3,006,000, at a time when total 
or labor,” Sen. Neuberger says; “he | spending for radio-tv increased 
who pays the piper calls the tune.” | from $6,566,000 to $11,189,000. One 
Her bill (S.1555), which also has | conclusion may be indicated. While 
several co-sponsors, sets up an of- the networks gallantly helped the 
fice of election finance, which presidential candidates hold down 
would pay half the cost of a spe- | their campaign costs, the “savings” 
|cific modest amount of radio-tv|_and then some—were promptly 
time for each candidate for federal | deflected to the affiliates. : 
office, and cover other campaign 
expense up to a limited amount 
(AA, April 24). 


4 


| pete for the right to go into another 
| costly—and uncertain—election in 
the fall. 


— 
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HAMMETT A. CECIL 

HicuH Pornt, N. C., Oct. 5—Ham- 
® President Kennedy’s interest in ™ett A. Cecil, 71, general manager 
‘changing our election laws was | 0! the High Point Enterprise for 33 
publicly expressed at a press con- | Years and publisher of the Tribune, 
ference last May. He notes that the Thomasville, N. C., for 18 years, 
problem has been recognized and ‘ied here Sept. 30. 
| debated since the days of Theodore Mr. Cecil had been a member of 
| Roosevelt. the North Carolina Press Assn. for 
| “To have Presidential candidates |™@0Y years and was an honorary 
dependent on large financial con-|™e™mber of that organization at 
tributions of those with special in- the time of his death. He was a 
\terests is highly undesirable,” the World War I Navy veteran. 
President says, “especially in these 
days when the public interest re- WILLIAM BREARLEY 
quires basic decisions so essential} Enctewoop, NJ., Oct. 3—Wil- 
to our national security and sur-|jjam C. Brearley, 41, radio sales 


vival.” manager for the George P. Hol- 

lingbery Co., New York, died sud- 
|}@ His nine-man non-partisan|denly at his home here Sept. 28. 
|commission, under Alexander |Mr. Brearley had been an execu- 
Heard, dean of the graduate school |tive in the recording division of 
of the University of North Caroli- |WOR prior to joining Hollingbery 
includes among others, Paul in 1951. 


Advertising Age, October 9, 1961 


$250,000 Ad Splash 


Launches Cleveland 


Drug Discounter 


| CLEVELAND, Oct. 5—Revco Dis- 
count Drug Centers launched a 


| $250,000 12-week advertising cam- 


|paign in the greater Cleveland 
market with a 16-page tabloid in- 
sert in the Cleveland Plain Dealer 
Oct. 1. 


Revco, successor to Standard 
| Drug Co., opened 40 stores in five 
northern Ohio counties the follow- 

ing day. 


|@ The discount chain is following 
with weekly ads in the Cleveland 
Plain Dealer and Cleveland Press. 
|A typical insertion shows how 
| consumers could save $11.09 on the 
;purchase of 17 nationally adver- 
| tised brands from Revco stores. 
The drug discounter will also 
use radio and tv spots built around 
singing star Johnny Desmond. Ra- 
|dio advertising approaching satu- 
| ration level is slated for four Cleve- 
land radio stations. WHK will carry 
115 newscasts per week and WERE 
is scheduled for 270 spots, and both 
stations will merchandise the cam- 
paign with mobile units, bus cards 
and contests. WJW and KYW will 
|carry 100 radio weather capsules 
per week. 


s KYW-TV will carry 40 commer- 
| clals per week, and WJW-TV 43 

spots weekly. Bus cards, plus 
|searchlights at 10 Revco locations, 
| will also be used. 

“We feel that our advertising 
;}plans reflect the revolution in 
|merchandising which our stores 
represent,” Bernard Shulman, Rev- 
|co president, said. “Being abso- 
|lutely dependent on a _ turnover 
|which averages seven times that 
of the normal drug chain, we feel 
justified in undertaking such an 
|extensive campaign. The amount 
| we have committed for Cleveland 
advertising gives some indication 
of our faith in this new concept 
of retailing.” 

W. B. Doner & Co., Detroit, is 
|the agency for Regal D. S. Inc., 
corporate parent of Revco. + 


= 


\JESS HAYWOOD 


| Reno, Oct. 4—Jess Haywood, 63, 
|president and owner of the Hay- 
wood Co., northern Nevada outdoor 
|advertising company, died in his 
sleep at home here Sept. 28. Mr. 
Haywood entered outdoor adver- 
tising in 1916 after naval service 
in World War I, joining Foster & 
Kleiser in Los Angeles. He was 
that company’s general sales man- 
ager in San Francisco in 1946, 
when he bought Leggett Outdoor 
Advertising Co. here. He was a 
member of the Outdoor Advertis- 
ing Assn. of America and Outdoor 
Advertising Inc. 


Harnischteger Names F&S&R 
Harnischfeger Corp., Milwaukee, 
jhas appointed Fuller & Smith & 
|Ross, Chicago, to handle advertis- 
ing for its newly formed tower 
crane division. Other agencies bid- 
ding for the account were Hoff- 
j;man, York, Paulson & Gerlach; 
|Klau-Van Pietersom-Dunlap; Mar- 
|steller, Rickard, Gebhardt & Reed; 
Cramer-Krasselt Co.; and Geyer, 
Morey, Madden & Ballard. F&S&R 
also handles the construction and 
mining, diesel engine and export 
|divisions of Harnischfeger. 


4A‘s Chapter Elects Stimpson 

Irving E. Stimpson, of Baker & 
Stimpson Advertising, has been 
elected chairman of the Puget 
Sound Council of the American 
Assn. of Advertising Agencies. Al- 
so elected were Jack Ehrig, of 
Kraft, Smith & Ehrig, vice chair- 
man, and Robert Root, of Botsford, 
Constantine & Gardner, secretary- 
treasurer. 
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Advertising Age, October 9, 1961 


The Advertising Market Place | 


(maximum—two) 30 letters and 
in written form in Chicago 
ing publication date. Pacific 

artments, Inc., Fn F my Ave., 
deadline Los A 


ce not 


frequency apply. 


AVERAGE PAID CIRCULATION FOR 6 MONTHS ENDING JUNE 30, 1961 


ngeles 
classified takes card rate aaa TS18.79 pet 75 per col 
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Rates: $1.50 per line, minimum charge $6.00. Cash with order. Figure all cap lines 


per line; upper & lower case 40 per line. 


Add two lines for box number. Replies are > iavemndel iq oo | owe = J deadline: 


later than aap esday 5 days p 
ive ified only): Classified 
ie Angeles, es “Axminster — Sans 
—A receding publication date. Disp 
tach end cond discounts on size and 


HELP WANTED 


HELP WANTED 


POSITIONS WANTED 


POSITIONS WANTED 


50,291 


REPRESENTATIVES AVAILABLE 


EDITOR, COPY; fast-moving business 
weekly; make staff assignments, read 
copy, some rewrite; knowledge advertis- 
ing-communications file helpful; top 
company; good future for right man; 
give —, requirements. 
Box 5286, ADVERTISING AGE 

630 Third Ave., New York 17, New York 


MANAGING EDITOR 
Semi-Tech estab. monthly trade paper 
has opening for exp. managing editor. 
Ability to organize, plan and produce 
quality features on tight schedule. If you 
know how to get results, write immedi- 
ately to 

Box 5287, ADVERTISING AGE 
630 Third Ave., New York 17, New York 


GENIUS WANTED 


Trade paper publisher seeks versatile, 
cost conscious administrator. Job de- 
mands creative ability; broad eats ms oll 
of trade paper operations; sales mgmt.; 
cire. prom.; adv. prom.; all aspects. ii | 
you can meet such a challenge, write to: 

Box 5288, ADVERTISING AGE 
630 Third Ave., New York 17, New York 

ASSOCIATE EDITOR 

Prestige business paper needs seasoned | 
writer with broad knowledge of printing | 
industry. Versatile, efficient, prolific. 

Box 5289, ADVERTISING AGE 
630 Third Ave., New York 17, New York 

GIRL FRIDAY 

One-girl office. Must have heavy ad 
agency experience. 

Box 5290, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Illinois 
ADVERTISING 
ACCOUNT EXECUTIVE 

Agency now in expansion program... 
Has need for several new account men 
... YOU MUST HAVE YOUR OWN AC- 
COUNTS TO START...The amount of 
your billing does not matter... We pro- 
vide maximum agency support to each 


man... You are in business for yourself 
with the agency as your partner...No 
investment needed ... This opportunity 


provides a direct relationship between 
efforts and earnings. 
Call...Mr. Morton, Lancaster Advertis- 
ing Ag., MU. 9-2160 
COPYWRITERS & ARTISTS 
find jobs quickly through Strictly Ad 
Personnel...and all they pay is $10. | 
No employment fees. For details about | 
this unique service, WRITE to: 
STRICTLY AD PERSONNEL 
60 East 42nd St New York 17, N.Y. 


Or phone for appointment: YU ed 
A SERVICE 


for the articulate ....... and | 
their cohorts ............... 7 
Molene Personn 
ANdover 3-4424 


; s | 
Chicago 3) 


CHEMICAL 
ADVERTISING COPYWRITER 


New York city 4-A agency needs an ad- 
vertising copywriter with a chemical de- 
green as a member of an account group 
serving one of America’s blue chip chem- 
ical companies. Chemical education is a 
requirement; copywriting experience alone 
on chemical accounts is insufficient. You 
will work with others heavy in chemical 
experience with all advantages of respon- 
sible, rewarding position. Write in con- 
fidence giving full details of education and 
experience. Salary open to right man. Our 
staff knows of this advertisement. 


Box 953, ADVERTISING AGE 
630 Third Ave., New York 17, N. Y. 


FOR SALE 


RETAIL LIQUOR OUTLETS 
ON SPEEDAUMAT STENCILS 


150,000 liquor package store restau- 
rant, tavern, wholesaler, and other 
licenses nationally — all carefully 
maintained and up to date. 90,000 
are notched by type of outlet. If 
interested, please submit bid to . . . 
Modern Server & Spirits Store 
104 East 40th Street, New York 16 
Tel.: YU 6-1755 


ADVERTISING-SALES PROMOTION 
MAN FROM MIDWEST 

For leading consumer food company— 
national and regional advertising pro- 
grams—must be experienced in all media 
and have food products experience. Age 
about 30. Send resume and salary require- 
ments to Advertising Director, The Rath 
Packing Company, Waterloo, Iowa. 


WRITER 
Young man with imagination and some 
merchandising experience, for editorial 
staff of two retail trade magazines in 
exciting fields, Marine and Armed Forces 
retail stores; one is new, the other estab- 
lished over 20 years. Post Exchange Pub. 
Co., 43 W. Front St., Red Bank, N.J., on 


| the Jersey shore. 


$35,000 Plus 
PROMOTIVE ASSOCIATE 
Wanted by developer of outstanding new 
consumer products. Phone 
Emerson 1-2858—Miami Florida. 
Box 5291, ADVERTISING AGE 
630 Third Ave., New York 17, New York 


NEW ENGLAND ADVERTISING 
DIRECTOR 


| Opportunity to head up $3,000,000 budget 


for established but aggressive, growing 
package goods firm. Should be experi- 
enced in food, beverages or shelf items. 
Write full particulars to 

Box 5260, ADVERTISING AGE 
630 Third Ave., New York 17, New York 


Hundreds of $7,000-$35,000 Executive jobs 


available. Write for free Report. Strict 
confidence. National Employment RKe- 
ports, 105 W. Adams, 830-G, Chicago 3 


ACCOUNT EXECUTIVES 
find jobs quickly through Strictly Ad 
Personnel...and all they pay is $10. 
No employment fees. For details about 
this unique service, WRITE to: 
STRICTLY AD PERSONNEL 
60 East 42nd St. New York 17, N.Y. 
Or phone for appointment: YU 6-6947 
PRODUCTION MAN 
Mid-western pharmaceutical firm seeks 
young man with several years experience 
in graphic arts production, special inter- 
ests in traffic and cost control. For- 
ward resume and salary requirements. 
Alan Berrent 
Ross Laboratories 
Columbus 16, Ohio 


SECRETARY—EDITORIAL ASSISTANT 


Well known Chicago publisher needs sec- 
retary-editorial assistant, with at least 
three years executive secretarial experi- 
ence. Must have some knowledge of the 
publishing field. Also, must be able to do 
some writing. Excellent opportunity for 
right girl. Salary commensurate with 
ability. 


Box 950, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


COPYWRITER 


In Advertising and Public Rela- 
tions Dept. of major farm equip- 
ment manufacturing company. 
Liberal arts college background 
desirable, with Journalism degree 
preferred. Several years of writ- 
ing experience with newspapers, 
agency or corporation required. 
Opportunity to handle wide range 
of assignments and grow! 


Excellent company benefits. Send 
resume and salary requirements to 


Personnel Manager 


New Holland Machine Co. 
DIVISION OF SPERRY RAND CORP. 
New Holland, Pa. 


accounts. His qualifications: 


and so on. 


practical. 


200 E. Hlinois St., 


MARKETING DIRECTOR 
FOR TOP CHICAGO AGENCY 


To an outstanding man, we offer outstanding opportunity. This 
is an important job with a large, growing agency. He will have 
every chance to grow with us. 


@ At least 5 years in Midwest regional sales management. 
Experience with all classes of grocery trade. 


@ Thorough grounding in every aspect of food merchandising, 
including deals, couponing, display, premium development 


@ Ability to develop marketing and promotion strategies 
based on field and market analysis. 


@ Finally, but hardly least, imagination. His promotion plans 
will be creative, distinctive-shaped by experience to be 


This man is 30 to 40 years old. The salary is worthwhile and 
depends on your qualifications. Why nct write us right now. 


Box 965, Advertising Age 


He will work with blue chip 


Chicago 11, Illinois 


AD DIRECTOR 
ACCOUNT SUPERVISOR 
Strong and creative advertising and mar- 
keting man seeks growth opportunity. 
Comprehensive knowledge of all phases 


|of advertising. Extensive package goods 


experience. Now VP, Marketing Director 
and Account Supervisor with major 
agency. Former Ad Director with full 
responsibility for $3,500,000 budget. Will 
relocate. 
Box 5292, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
CREATIVE IDEA PRODUCER 
with background in planning and cre- 
ating sales prom., advertising, direct 
mail and PR programs for industry and 
media. Versatile writer and contact man. 
Age 31. B. A. degree. 
Box 5293, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
A PROFITABLE OPPORTUNITY FOR 
NEW YORK AREA AGENCY 
Executive who is taking early retire- 
ment from large Drug and Drug Sundry 
Manufacturer desires to be Consultant 
Producer. Experience at manufacturing, 
chain and retail levels. Have created 
countless sales campaigns and sales pro- 
motions. 
Box 5294, ADVERTISING AGE 
630 Third Ave., New York 17, New York 


WRITER FOR RENT 
Well-seasoned pro—last 14 yrs with top- 
10 agency—now free-lancing. Original. 
Versatile. Reliable. Strong on TV con- 
sumer copy. 

Box 5295, ADVERTISING AGE 
630 Third Ave., New York 17, New York 
FARM ADVERTISING—Which do you 
need? Ad mgr? Copy chief? A. E.? Copy- 
writer? One or all? Need agency & client 
exp.? Start when? 5-figure pay? Want 


ee, 
x 5296, ADVERTISING AGE 
200 = "Tilinois St., Chicago 11, Illinois 
International Art Director 
Idea man, designer. Local & overseas 
exp. with intl. agcys. Lat. Am. market. 
Fluent spanish, Fair french, italian. Con- 
sumer, trade. prom., billboards, TV de- 
sires position with intl. agcy/co. Willing 
to’ travel overseas. Age 31, married. 
Box 5297, ADVERTISING AGE 
630 Third Ave., New York 17, New York 


Advtg. Exec. Strong natl. cons. prod./ 
agency exp. Mktg., mdsg., creative. 34. 
Box 5298, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
TWO-HEADED ACCOUNT EXECUTIVE 
Rare find: Marketing Expert who doubled 
sales of proprietary drug brand, estab- 
lished another as country’s #1 seller. 
Creative Supervisor who originates cam- 
paign themes, 
ment. 


Box 5300, ADVERTISING AGE 
630 Third Ave., New York 17, New York 
PHD PSYCHOLOGIST 
RETAIL ORIENTED 
Five years experience in research, plan- 
ning, contact on down to earth 
paigns that have maximum impact on 
retail sales. Work with clients and agen- 
cies in wide range of industries includ- | 
ing appliance, auto, chemicals and others. 
Mid-thirties. 
Box 5299, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
WRITER—FREELANCE 
Food—Fashions—Catalogues. Top Nation- 
al Accounts & Agencies Experience. 
Original—Dependable—Reasonable 
Box 5229, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
INDUSTRIAL REPORTING, writing and 
photo-journalism on assignment within 
500 miles of Chicago. Midwestern Edi- 
torial Service, P. O. Box 91, Evanston, III. 
JUNIOR ADVERTISING EXECUTIVE 
MBA 1958, Market Research. 2% years 
media research experience, major N.Y 
agency. Looking for diversified growth 
position requiring intelligence, analytical 
and writing ability, and hard work 
Box 5304, ADVERTISING AGE 
630 Third Ave., New York 17, New York 


SALES/MARKETING MANAGER 
12 years experience organizing & di- 
recting sales programs, USA & abroad: 
Know advertising & promotion, market re- 
search, sales training, setting up distri- 
bution. Desire demanding marketing po- 
sition with agency or firm expanding 
here or abroad. Adaptable. Fiuent Spanish, 
French. AB. Married. Veteran. Can 
relocate. 

Box 949, ADVERTISING AGE 

630 Third Ave., New York 17, N.Y. 


Sales Promotion Manager 


We are a leading manufacturer of custom- 
designed electric signs. We seek an all- 
around professional capable of handling 
copy, layout, and production . . . creating 
displays and dimensional designs 
and managing participation in trade show 
exhibits. Ad agency experience helpful. 
Salary open 

For confidential consideration of your 
qualifications, contact our consultants 
shown below. 

Write or phone Mr. Grant 


FREDERICK 
&® COMPANY 
Management PrychAogits 
205 W. Wacker Drive, Chicago, III. 


Telephone STate 2-3525 


| 
| 
| 
| 
| 
| 
| 


INDUSTRIAL ADVERTISING AND 
SALES PROMOTION MANAGER 
Sales oriented with first hand knowledge 
of selling thru distributors. Proven ex- 
perience that can sell for you in adver- 
tising, sales prom., training, product in- 
troduction. etc. 30 years old and ready 

to go with either agency or mfgr. 
Box 5306, ADVERTISING AGE 
630 Third Ave., New York 17, New York 
PUBLIC RELATIONS-PUBLICITY 
High caliber consumer and _ industrial 
background acquired with leading agen- 
cies, mfrs. Strong in ideas, client and 
press contact, creative and factual writ- 
ing. 31. 
Box 5307, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
DYNAMIC FREE LANCE TEAM 
Let 2 top flight advertising specialists 
sharpen your sales bid with their wide 
experience in all phases of advertising: 
Retail—Catalog—Direct Mail. Fifteen years 
proven creativity and copy expediency. 
Strong on sales ideas, copy, layout, and 
production. Fast—dependable—reasonable. 
Box 5302, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
ALL AROUND AD PRO 
Agency, Ad. Mgr., Publ. able administra- 
tor, copy, media, prod., direct mail. 
Box 5303, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


CREATIVE ART DIRECTOR-DESIGNER | 


Experienced all phases—16 years. A 
WORKING Art Director. Versatile, fast 
and with an unusual ability to interpret. 
Sales experience. $13,500.00 per year. Will 


a 
x 5308, ADVERTISING AGE 
200 . “Minois St., Chicago 11, Illinois 


PUBLISHER SEEKING STRONGER 
Sales Effort, Better Sales Results NY 
area Bus-Fin/Consumer/Trade, write: 

Box 5310, ADVERTISING AGE 
630 Third Ave., New York 17, New York 

PUBLISHER'S REPRESENTATIVE 
Let our extra capacity and ability pro- 
duce for you. Both consumer and in- 
dustrial publications handled with ease. 
We prove productive in any of the mid- 
west states you have open. 

Sales Research Company, 4645 N. Murray 
Avenue, Milwaukee 11, Wisconsin. 


BUSINESS OPPORTUNITIES 

A $20,000,000,000 MARKET 
We specialize in a very LARGE and a 
very IMPORTANT market—a market 
spending ANNUALLY in excess of $20,- 
000,000,000—this is an eager, buying, 
brand conscious, exciting, UNLIMITED 
|; market—the NEGRO market!! Allow 
us NOW to be of service to you—to 
| EFFECTIVELY increase your sales, to 
establish and maintain your image, iden- 
tity and raport, to increase your distribu- 
tion and solve any of your marketing 
problems. 


Contact immediately 
METROPOLITAN MARKETING 
ASSOCIATES 
| MARSHALL FIELD ANNEX BLDG. 
25 E. WASHINGTON 
CHICAGO 2, ILLINOIS 


ARTHUR CARWARDINE 


Negotiator for the Sale of 
Publication Properties 


209 So. LaSalle St. Chicago 4 FI 6-4577 


SALES DYNAMO—SPACE OR TIME 
6 yrs. good exp. Top record. Travel; 
relocate; 36. 
Box 5219, ADVERTISING AGE 
630 Third Ave., New York 17, New York 
SALES DYNAMO-TIME OR SPACE 
7 yrs. thor. exp., trade cons. Travel. 
Strong record. 35. 
Box 5305, ADVERTISING AGE 
630 Third Ave., New York 17, New York 
PUBLIC RELATIONS 
Writer or Manager 
Seasoned writer of financial, 
personnel releases, speeches, etc., for 
large manufacturer, seeks position with 
agency or large P.R. department where 
heavy writing volume is required, or 
will accept supervisory position in smaller 
P.R. department for agency or manufac- 
turer. Can handle exhibits, public events, 
conventions, etc. Prefer Chicago area. 
Six years diversified public relations 
experience, over 20 years with metro- 


product, 


coordinates their develop- | politan newspapers and press association 
Will put both heads to work as/| as reporter and financial writer. 
| Agency AE or Client Ad/Brand Manager. | married, good health. Salary requirement 


| $10,000-$12,500 depending on opportunity. 
Box 5301, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, MIlinois 
THERE MUST BE a small or medium 
| sized agency in San Francisco or Los 


cam- | Angeles area that needs a young sea- 


|}soned A/E that writes sound copy and 
does his own layouts. Client proven satis- 
faction on national accounts. A/E now 


with eastern agency. 


Box 5309, ADVERTISING AGE 
630 Third Ave., New York 17, New York 
REPRESENTATIVES WANTED 
Representatives wanted in New York 
City—to cover East for consumer publi- 
cations. 
Box 5311, ADVERTISING AGE 
630 Third Ave., New York 17, New York 


Representatives wanted—located in New | 
England—to cover New England terri- 
tory for consumer publications. 

Box 5312, ADVERTISING AGE 
630 Third Ave., New York 17, New York 


Age 50, | 


MISCELLANEOUS 


ELLIOTT ADDRESSING SYSTEM 
Will handle 500,000-name mailing list on 
4%" x 2” stencils. All equipment is in 
mechanically excellent condition, ready 
to use. System consists of: 
2—Automatic Stencil Cutters 

i—Addressing Machine, Model 300 
1—Addressing Machine, Model G3 
1—Addressing Machine, Model G3EW 
16—100 Drawer File Cabinets (Capacity 
30,000 stencils each) 
2—D.D. Addressorettes 
Total cost new was $19,000. Our price for 
all equipment listed above, $6,500 (F.O.B. 
Colorado Springs). For further details, 
contact Walter Drake & Sons, Inc., 3 
Drake Building, Colorado Springs. Colo. 


Our 50th Year 
TV COPYWRITERS—man & woman 
splendid oppty— 
Chicago agcy $7500-8500 
| MKTG. Research—28-35—MBA degree 
desirable—consumer exp. nec. 7800- 
ADV. MGR. Woman—retail notion exp. 
helpful—excel. pot. Chgo. firm 7 
MANY MORE- MAIL RESUME 


GLADER CORPORATION 


| 110 S. Dearborn St., CHICAGO, Ill 


| Phone: CEntral 6-5353 


Publishers 


Established rep- 
resentative in- 
vites publishers’ 
inquiries regard- 
ing coverage of 
Middle-West terri- 

tory. Since 1952. 
| james k. millhouse 


PUBLISHERS’ REPRESENTATIVE 
Palmolive Building, Chicago 11, Ml. 


research and media. Billings 


to raise children. Excellent 


college. 


ART DIRECTOR and 
COPYWRITER wanted 


THE AGENCY: A young, ambitious, growing 4A agency that thinks 
and acts bigger than they are. Completely departmentalized. 
Staff of thirty. Accounts serviced by professionals in copy, art, 


divide nearly equally between in- 


dustrial and consumer. Excellent creative reputation. 


THE CITY: A progressive, midwest city of 100,000—delightful town 


schools and playground facilities. 


City offers a symphony, community theater, art gallery and 


THE JOBS: Art Director— should know principles of good adver- 
tising, be able to render comps and design well and fast, direct 
other layout artists, buy art wisely, work well with writers. Art 
Director uses studios and free lance artists wherever the talent 


is available. Agency experience is preferred 


advertising, there is a great 
experience preferred. 


plus salary requirements to: 


Copywriter—a real opportunity for a talented writer to build 
an impressive portfolio. For the craftsman well grounded in 


deal of creative freedom. Agency 


Send complete resume, well-edited samples (they will be returned) 


Box 951, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


More Market Place ads on Page 138 
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AOVG/SALES/SALES PROMOTION 
BUILDING MATL’S & APPLIANCES 


* 14 yrs. MFGR-PUBL’G EXPERIENCE 

® Can formulate, coordinate, administrate 
—and sell to mgmt.—constructive space 
& merchandising programs to help at- 
tain sales objectives b 

® Cost-savings budget and co-op control 


Box 943, ADVERTISING AGE 
630 Third Ave., New York 17, N. Y. 


TRADE PUBLICATION 


for sale or merger 
Pourteen-year old, Chicago-based trade 
publication available for sale or merger 
with established business publishing or- 
ganization. With or without services of 
present editor and staff. President and 
publisher desires talks with principals 
only. Reply in confidence 
Box 954, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


COPYWRITING STUDIO 
Confidential Work 


your staff 
your poyroll—get a 
top creative team for a 
pre-agreed per-job fee. 
Persuasive Communication 
any kind — any medium 


MU 3-1455 


270’madison ‘ny 16 


ADVERTISING MANAGER— 
RETAIL FURNITURE CHAIN 


Outstanding opportunity for experienced 
man. Must know newspaper layout, copy 
and direct mail. Should be able to co- 
ordinate advertising and promotional ac- 
tivities of all stores. Substantial salary. 
Locate in midwest city 
Box 952, ADVERTISING AGE 
630 Third Ave., New York 17, N.Y. 


complete details. 


LAYOUT ARTIST 


Minimum 3 years advertising layout experience. 
Excellent working conditions in new, custom- 
designed building. Salary open. Outstanding pos- 
sibilities in rapidly expanding agency. Write giving 


ART DIRECTOR 
HESSELBART & MITTEN ADVERTISING COMPANY 
201 West Cedar Street - 


Akron 7, Ohio 


CREATIVE HOUSE PERSONNEL 


One of the most heart-warming 
things about this venture is the 
way you people have accepted us. 


The very top agencies—who would 
never dream of going to an “em- 
ployment agency”—have come to 
us to help them in recruiting. 


Top admen have come here, too. 


By actual count, 94% are not reg- 
istered anywhere else. They in- 
clude agency presidents, copy 
chiefs, department heads, and just 
plain wonderful people. 


The other day we were quite sur- 
prised to hear that Leo Burnett 
was in our lobby looking for a job. 
Turned out it wasn’t Leo at all, 
but a top promotion man (asking 
price $25,000) who was a dead 
ringer for him. 


But you can always expect the 
unexpected at Creative House. 


NOTE TO WRITERS: 


Know what our greatest weak- 
ness is? 


We just don’t have enough good 
writers in the $8,000 to $12,000 
class. 


We trust this public notice will 
quickly rectify that. 


For women, we have three now-I- 
can-buy-my-own-mink-coat type 
of jobs. One in cosmetics. One in 
foods. One in package goods. 


So come in and know what it’s 
like to be really wanted. 


Among our many jobs for men are 
two really fun spots for guys who 
can write like Doyle or Dane or 
possibly Bernbach. 


All told, we have 29 copy spots 
which must be filled now, includ- 
ing a copy chief spot at $35,000. 
WE LOVE ART 

We are crazier about artists than 
the Earle of Ludgin even. 


To fill our current openings in 
agencies and studios, we need 
key-liners, designers, illustrators, 
letterers, layout men. 


We could even use Whistler's 
father. 


This week’s openings range from 
$6,500 to $25,000. As a matter of 


order number 161 just came in. It 
was for an artist. 


Must we draw you a picture? 


JACK BAXTER KNOWS ADVERTISING 
41 E. OAK 


fact, as we were writing this, job 


CHICAGO 11 


NEED AN ACCOUNT MAN? 


We once said an account man is 
a fellow who approaches every 
problem with an open mouth. 


Okay, we said it. And now we're 
sorry we said it. 


We're sorry because some of the 
AE’s, who are now registered with 
us, are so darned good they 
frighten us. And we don’t fright- 
en easily. 


If your agency needs help in this 
department, a call to DE 7-0001 
will put you in touch with some 
of the Greats in the business. 


Note the capital “G”. 


LIKE TO WORK FOR US? 


We need an advertising agency 
man, who really knows the busi- 
ness, to help us fill our many jobs. 
Send us your particulars if you 
think you're our very particular 
guy. 


THIS & THAT 


We have eight jobs for PR men in 
the $8,000 to $12,000 area, a few 
choice spots for ad managers, in- 
cluding one with a meat packer. 
(Do they call them meat heads?) 
Our TV listings include media 
buying, producing, storyboarding 
and writing. 


We also have these: 


Package Designer ............... $15,000 
Personnel Director _............. 14,0006 
| 12,000 
Electrical Mag. Editor ........... OPEN 
GEE ME cacwccccccrccoess OPEN 
Award Tpe OM Writer ............ OPEN 
Agency Staff (Tokyo) ............ OPEN 


THE LAST WORD 
We don’t have jobs for everyone. 


But we do have more jobs than 
anyone. 


So, if you're planning a job 
change, how much easier it is to 
call on us first. It might take us 
time to find the perfect spot for 
you — but, at least, you'll have 
the privilege of rejecting, without 
being rejected. 


To get into our active files, just 
send us a postcard requesting our 
application forms. 


Could anything be simpler? 


. ADVERTISING KNOWS JACK BAXTER 
DE 7-0001 


available 


Creative COPY-CONTACT A.E. 
ADVTG. SALES PROM. MGR. 


with unique talents, + values! 


Seasoned all-around pro. Capable 
resourceful A.E. on varied con- 
sumer, industrial, retail accts. 
Sound marketing plans, merchan- 
dising campaigns, promotions. Ver- 
satile, imaginative writer, creative 
ideas. Will handle accts., develop 
new business, spark creativity, as- 
sist management. Capable exec. or 
shirt sleeve self-starter (over 16 
years exp.) on plans, budgets, 
media, schedules, collateral, graphic 
arts. Former owner small agency, 
4-A A.E., sales-oriented Ad Megr., 
now conduct sales prom. service. 
Seek growth oppty., salary open. 
N.Y.C. area only. Box 948, AD- 
VERTISING AGE, 630 Third Ave., 
New Yek 17, NY. =::=“== 


Advertising Age, October 9, 1961 


The Midwest's 
B | RC H outstanding placement 
service for Adv. + Art & 

Personne! allied fields. 

A By appointment only 

MATIC G7 E MADISON - SUITE1418 

In a CHICAGO 2, III. 

nc. CEntral 6-5670 


WANTED: AD AGENCY 


Solid, profitable advertising agency 
with growth ability sought by all- 
around, top-level advertising mar- 
keting executive who wishes to - 
chase substantial share. Can deliver 
extensive experience and know-how 
in all phases. Now VP, Account Su- 
pervisor with major agency. Excep- 
tional new business potential. Write 
in confidence 
Box 955, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


Highly creative 10 year old agency, 
on expansion kick, looking for cre- 
ative A/E to join 25-man staff. 


We expect you to walk into our 
shop with at least $350,000 in bill- 
ing. You can expect us to produce 
like crazy. 

We have great expectations. 


Box 947, ADVERTISING AGE 
630 Third Ave., New York 17, N. Y. 


NEEDED 
NOW 


... 2 experienced 


agency men with 
top potential 


Major Midwestern agency (not 
Chicago) is expanding rapidly to 
serve increased billings of present 
clients as well as new business. 


Among current personnel needs 
are: 


Art Director . . . 


A real “pro” in print. Must have 
creative flair, judgment and taste 
to contribute to agency's reputa- 
tion for outstanding advertising. 
We prefer a man with national 
packaged goods experience plus 
some interest in administration. 


Industrial Account Executive .. . 


Well-informed on business devel- 
opments and able to work closely 
with top industrial marketing peo- 
ple. He will be backed by com- 
plete facilities of the agency, in- 
cluding award-winning copy and 
art staff, but needs to know all 
phases of job. 

Location is in one of the country’s 
most pleasant metropolitan areas, 
with wide range of recreational 
facilities. Our fringe benefits are 
excellent. Please send full partic- 
ulars. 


Box 956, ADVERTISING AGE 
200 E. Ilinois St., Chicago 11, Il. 


ADVERTISING AGENCY 
COPYWRITER - CONTACT 


If you're a pro with a reputation for 
turning out fresh, sales producing 
copy, you may be the man we're 
looking for. Experience in TV, radio, 
newspaper and tradepaper copy 
writing is a requirement. Some client 
contact and service, and a wide open 
future. We're a 43 year old, 4-A 
agency. Send resume and salary re- 
quirement to: 
Willis/Case/Harwood, Inc. 
222 Talbott Bldg., Dayton, Ohio 
Phone BA 2-5542 


DON HARRIS NEEDS .. . 
AE, top New York agency, experienced 
major product or products with food-store 
distribution, marketing, marketing plans, 
promotions. A full-range AE with super- 
visor potential. From early 30's (if highly 
exceptional) to 45 $18-$20M + 
TV-RADIO WRITER. Experienced wide 
product range. Imagination, flair, patience 
for routine jobs. Late 20's into 40's 

$12-$15M 
LAYOUT ARTIST. Highly creative. Con- 
sumer, industrial. 24-person agency, lovely 
city. Exceptional fringes. No age limit 


. , $12M 
DON HARRIS, Director 
LOU PAETH, Associate Director 
Advertising and Marketing Division 
MONARCH PERSONNEL 
28 E. Jackson Blvd., Chicago WA 2-9400 


SKIN DIVING PICTURES 


Authentic underwater pictures with 

diving gear used correctly. Unusual 

color or black & white photos as 

only experts can provide. 

SKIN DIVER PUBLICATIONS, INC. 
P. 0. Box 111 Lynwood, Calif. 
Publishers of SKIN DIVER MAGAZINE 

and DIVING NEWS 


WEST COAST OFFICE 


Reputable Adv. Exec. & PR coun- 
sellor (25 yrs.); back from Europe, 
opening office. Will service your ac- 
counts, overhead free. Complete lia- 
ison, both & social, for your VIPs. 
Will discuss your HQ my expense. 
Further details? 


Box 27 Q@ 280, ADVERTISING AGE 
4041 Mariton Ave., Los Angeles 8, Cal. 


CONVENTION 


Fine, Fast, Fairly Priced Photography 


pics 


Photographers 

DEARBORN 2-1062 

187 WORTH LAGALLE STREET Cricaco | KLINOWw 
PUBLICITY COMMERCIAL 
INDUSTRIAL 


LAYOUT ARTIST 


We are looking for the outstanding 
layout man (or woman) in this area. 
Experience, fresh approach, ability 
to do finished art are important. 
In return, we offer starting salary 
in keeping with your ability. and an 
opportunity to grow. Pleasant sur- 
roundings (north light, of course) in 
one of Dayton’s choicest locations. 
Call BA 2-5542 for appointment. 
Willis/Case/Harwood, Inc. 
(Formerly 

Hugo Wagenseil Adv. Agency) 

222 Talbott Bldg., Dayton 2, Ohio 


WE'RE LOOKING FOR A 
WRITER’S WRITER 


We want a superb writer, not just a 
fine copywriter. A man who spon- 
taneously writes provocative but 
meaningful headlines, brilliant cap- 
tions for pictures, copy that says 
something with style, verve, color 
and excitement. He thoroughly un- 
derstands advertising, but his pri- 
mary interest is in writing it, not 
directing it, or selling it, or de- 
fending it. He will have freedom; 
he will be appreciated; he will 
prosper—with us. If you are inter- 
ested, and honestly feel you qualify 
—send a brief resume to Robert J. 
Wanamaker, Copy Director, Edward 
H. Weiss and Company, 360 N. Mich- 
igan Ave., Chicago, Illinois. 


WANTED—Young Assistant A. E. 


In late twenties or early thirties. 
He will fill Number 2 spot on an 
important consumer goods account. 
Must be good on detail followup, 


| have working knowledge of ac- 


/ecount handling, 


including media 


| and production. Excellent opportu- 
| nity to become important member 


| of 


leading medium-size Chicago 


|agency. Starting salary in $8,000 


| 


range, 
Please furnish resume, references 


depending on experience. 


j}and snapshot. We will keep your 
| confidence. Our people know of this 
| advertisement. 


| 


| 


Address: Box 957, Advertising Age 
200 E. Illinois St., Chicago 11, IMinois 


ILLUSTRATOR 


Advertising illustrator with at least 3 years of ex- 
perience wanted for rapidly expanding agency. 
Salary open. Excellent working conditions in new, 
custom-designed building. Write giving complete 


details. 


ART DIRECTOR 
HESSELBART & MITTEN ADVERTISING COMPANY 
201 West Cedar Street 


* Akron 7, Ohio 


A somewhat unusual 


CREATIVE DIRECTOR 
Wanted 


By a somewhat unusual agency. Location—South. 
Type accounts—consumer with major emphasis on 
food and drug. Salary—open. Working conditions— 
fast pace, but in a happy shop. Future—unlimited. 
Please give full details—experience, age, salary re- 
quirements, education, family background, etc.—in 
first letter. Confidential, of course. 


Box 946, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Adver 
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unique protein-starch balance 
that puts magic into everything you bake 


BALANCED BREAD—This two-color ad 

for Fant Milling Co.’s Gladiola 

flour introduces “Balanced Blend,” 

a flour made from a Texas wheat 

which, the miller claims, combines | 

the advantages of both hard and | 
‘ soft wheat. 


Hollywood Adclub Sets 
Broadcast Awards Contest 

Deadline for the second annual 
international broadcasting awards 
competition for radio and tv com- 
mercials, sponsored by the Holly- 
wood Serertieing Club, Hol- 
lywood, Cal., 
has been set at 
Dec. 1. 

More than 40 
winners will 
receive Spike 
trophies. Last 
year’s radio 
sweepstakes 
award went to a 
Freberg Ltd.- 
produced Chun 
King chow mein 
commercial. The television sweep- 
stakes award went to a spot pro- 
duced for one-market use for Esso 
oil heat, produced by Elektra Film 
Productions. 


Spike Trophy 


EXECUTIVE ASSISTANT 


Experienced GIRL FRIDAY to wooo 
known FUND RAISING AND PUB 
RELATIONS Executives. Heavy austin 
in all phases of PROGRAMMING, CO- 
ORDINATING and PROMOTION. At pres- 
ent managing staff of 15 PEOPLE. Seeking 
position with Organization offering greater 
latitude for creativity Available to 
TRAVEL. Desire base, Miami, Fla. For 
personal interview and resume: 


Box 945, ADVERTISING AGE 
630 Third Ave., New York 17, N. ¥. 


ADVERTISING 
AGENCY 
WANTED 


Major Florida Real Estate firms 
need “right” agency for local and 
regional tie-ins in the sale of Flor- 
ida homesites, investment tracts 
and groveland on the installment 
plan ($10 down and $10 a month). 
Agency selected will be offered 
an exclusive incentive program 
that will net you a minimum of 
$4,000 a month. Leading national 
rg advertising agencies are making 

. thousands weekly on this plan 

. and all you need to do like- 
wise is a little time, talent, and 
knowledge of mail order. Florida 
land sales is the greatest annuity 
business since insurance and offers 
a once-in-a-lifetime opportunity 
to double your present billings 
with a minimum of effort. We 
will show you how to do it. Write 
for full particulars. All corres- 
pondence confidential. 


ASSOCIATION FOR FLORIDA 
LAND DEVELOPERS, INC. 


20 S. E. Third Ave. 
Suite 316, Miami 32, Florida 


| 


| 


| 


| 
| 
| 
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peelnen Network TV 


Two Weeks Ending Sept. 17, 1961 


Copyright by A. C. Nielsen Co. 


Nielsen Total Audience* 
TOTAL HOMES REACHED 


Homes 
Rank Program (000) 
1 Miss America Pageant (Oldsmobile, Pepsi-Cola, Philco, Toni, CBS) 25,373 
2 Gunsmoke (Liggett & Myers, Remington Rand, CBS) 17,447 
3 Have Gun, Will Travel (Lever Bros., Whitehall, CBS) . 16,087 
4 Ed Sullivan Show (Colgate, Eastman Kodak, CBS) .................... 13,179 
5 Wagon Train (National Biscuit Co., R. J. Reynolds, Revion, NBC) 12,663 
6 Du Pont Show of the Week (NBC) ...........ccccccccceccsscecesscecessceeeees 12,475 
7 Perry Mason Show (Several sponsors, CBS) 12,053 
8 77 Sunset Strip (R. J. Reynolds, Whitehall, Brylcream, ABC) .... 11,819 
9 The Defenders—9 p.m. (Brown & Williamson, 
Urner, COVE Brea, ID ci scdccesectcscnssctinsssesesscccsssetsiseese 11,584 
10 The Defenders—8:30 p.m. (Brown & Williamson, 
GUbeeTP I, Cowie Cran. GO ccicccicncccststntataierecscessscscsesseess 11,584 
PER CENT OF TV HOMES REACHED 
Homes 
Rank Program (%) | 
1 Miss America Pageant (Oldsmobile, Pepsi-Cola, Philco, Toni, CBS) 54.1 | 
2 Gunsmoke (Liggett & Myers, Remington Rand, CBS) 
3 Have Gun, Will Travel (Lever Bros., Whitehall, CBS) ... 343 
4 Ed Sullivan Show (Colgate, Eastman Kodak, CBS) ................... 28.1 | 
5 Wagon Train (National Biscuit Co., R. J. Reynolds, Revlon, NBC) 27.0 | 
GB De Pamt Thee GF ie WAR CGE) vericccesccissnenccesinciscscsisocsesecpsses 26.6 
7 Perry Mason Show (Several sponsors, CBS) ..........cccccccccscsseeeeeeees 25.7 
8 77 Sunset Strip (R. J. Reynolds, Whitehall, Brylcream, ABC) .... 25.2 | 
9 The Defenders—9 p.m. (Brown & Williamson, 
CPI, GUE Tit GD imscscctcnsncesssctecescsescessserssorsces 24,7 | 
10 The Defenders—8:30 p.m. (Brown & Williamson, 
a I Cg Me Aibniciaiairsicenttincectienrentiine 247 
PULLER ECR LEE LEER i] i ULE R LLC | V wm ll SULLA ERC 
Nielsen Average Audience** 
TOTAL HOMES REACHED 
Homes 
Rank Program (000) 
1 Miss America Pageant (Oldsmobile, Pepsi-Cola, Toni, Phileo, CBS) 19,604 
2 Gunsmoke (Liggett & Myers, Remington Rand, CBS) .................... 16,087 
3 Have Gun, Will Travel (Lever Bros., Whitehall, CBS) ................ 14,820 
4 The Defenders—9 p.m. (Brown & Williamson, 
Kimberly-Clark, Lever Bros., CBS) 10,834 


5 The Defenders—8:30 p.m. (Brown & Williamson, 
Kimberly-Clark, Lever Bros., CBS) 

6 The Real McCoys (Procter & Gamble, ABC) .... 

7 Price Is Right—8:30 p.m. (Lever Bros., NBC) 

8 My Three Sons (Chevrolet, ABC) 

9 Perry Mason Show (Several sponsors, CBS) 


10 Car 54, Where Are You heat & teecwsnsson PUD. Atpicnciatisininns 9,615 
PLL UO DCCC CCE iT] " vite i i CUULUULLAL LCL LUGO LLCO 
PER CENT OF TV HOMES REACHED 

Homes 

Rank Program (%) 

1 Miss America Pageant (Oldsmobile, Pepsi-Cola, Toni, Philco, CBS) 41.8 
2 Gunsmoke (Liggett & Myers, Remington Rand, CBS) .................. 34.3 | 
3 Have Gun, Will Travel (Lever Bros., Whitehall, CBS) ................ ia 

4 The Defenders—9 p.m. (Brown & Williamson, 

Kimberly-Clark, Lever Bros., CBS) ...... a <8 
5 The Defenders—8:30 p.m. (Brown & Williamson, | 
Career, Bre Gree CO) nc ccccssccssescsccccsvsctsvcssccsccsccascnes 22.7 | 
6 The Real McCoys (Procter & Gamble, ABC) oo... cccccccccsseeeeenees 22.4 | 

7 Price Is Right—8:30 p.m. (Lever Bros., NBC) .. 21.8 

1D: . Baap TR TS GENIE, FB wi cicicicsstrnnecinnseescE pr seencsseesresese 21.5 

9 Perry Mason Show (Several sponsors, CBS) ..........ccccccccsceeereeeees 20.9 
10 Car 54, Where Are You (Procter & Lcsacrente — 20.5 | 


TUTEUUECCLLCLLLCL LLL CLC Co LoL 
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* Homes reached by all or any part of the program, except for homes viewing only one 


to five minutes. 


**Homes reached during the average minute of the program. 


Videodex Network TV* | 
Sept. 5--11, 1961 


Copyright by Videodex Inc. 


Homes 
Rank Program (%) 
1 Miss America Pageant (Oldsmobile, Pepsi-Cola, Philco, Toni, CBS) ............ 28.8 | 
2 Candid Camera (Lever Bros., Bristol-Myers, CBS) ..............cccccccsceceesseeeeeeeeees 24.0 
3 The Untouchables (Several sponsors, ABC) .0..........cccceceeeeeeee 23.8 
4 77 Sunset Strip (R. J. Reynolds, Whitehall, Brylcream, ABC) ...... 22.8 
5 Ed Sullivan Show (Colgate, Eastman Kodak, CBS) ...........0. 0.00. 22.2 | 
6 Price Is Right (Lever Bros., NBC) ...........cccccsssscseeseseesees 21.9 | 
7 My Three Sons (Chevrolet, ABC) .........ccccccccsseeeeeee 20.4 
8 The Real McCoys (Procter & Gamble, ABC) ...... 20.2 
9 nen CERCA GRRUIIG, GIED  cccccisssccsercsescnssectnemeniiencatanetiibiatessssetneesecees 20.0 
10 Wagon Train (National Biscuit Co., R. J. Reynolds, Revion, NBC) ............ 19.5 
Homes** 
Rank Program (000) 
1 Miss America Pageant (Oldsmobile, Pepsi-Cola, Philco, Toni, CBS) ............ 13,200 
2 Candid Camera (Lever Bros., Bristol-Myers, CBS) ..0.........ccccccccccccceeeseeeees 
3 The Untouchables (Several sponsors, ABC) .......0.......ccccccccccseceeseeeeeeees 
4 77 Sunset Strip (R. J. Reynolds, Whitehall, Brylcream, ABC) 
5 Ed Sullivan Show (Colgate, Eastman Kodak, CBS) .............0000000... 
6 Pete Ge Cy GURY. Gig, Fete) ssecchsesccrcsentstidestentnccsecscditnntetnesercsescssscceere 
7 Waray Te. ety CI CE occisecnicegiicerntcineseincccessecetniclllntnctinecccsnencevees 
8 The Real McCoys (Procter & Gamble, ABC) ..... 
9 ee Ce CI BD ciseerssccccetinttntiaticicennitaahaatateiaidignecsresinnn 
10 Wagon Train (National Biscuit Co., R. J. Reynolds, Revlon, NBC) 


* Homes viewing in cities where program is telecast. 
**Listed in sequence of rating level from first table. 


Remember - drive carefully 


SCHOLARS’ SupPORT—National Sugar Refining Co. is using outdoor 

posters like this in 67 northeastern markets to promote Jack Frost 

sugar as “back to school fuel.” The company is also using some tv. 
Young & Rubicam is the agency. 


Smith to Newmark, Posner 


|Dodson Joins Bradham 


Loughton Smith, formerly head| Braxton Dodson has _ joined 


of his own marketing and sales! Bradham & Co., Greensboro, N.C., 
| promotion company, Loughton as an account executive. Mr. Dod- 
Smith & Associates, 
Newmark, Posner & Mitchell, New| ager of Evans-Baucom & Associ- 
York, as creative director. 


has joined|son was formerly regional man- 


| ates, Greensboro. 


What a wallop a low- 
cost message packs in 
The Advertising Mar- 
ket Place! Your ad hits 
over 177,000 top mar- 
keting men. Gets cham- 
pionship action. Try it. 


call! 


¢ 
AR 


Use This Space to Print or Type Your Classified Advertising Message 


Classified Rates: $1.50 per line, minimum charge $6.00. Cash with 
order. Figure all cap lines (maximum—two) 30 letters and spaces 
per line; upper and lower case 40 per line. Add two lines for box 
number. Closing deadline: Copy in written form in Chicago office 
no later than noon, Wednesday 5 days preceding publication date. 


lay Classified Rates: take card rate of $19.75 per column inch, 
card discounts, size and frequency apply. 


1 am enclosing $ 


_] State 


THE ADVERTISING MARKET PLACE 


ADVERTISING AGE 
200 E. Illinois St. 4041 Marlton Avenue 
Chicago, Illinois Los Angeles 8, Calif. 
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U.S. Tourism Unit 
Eases Rules in 
New Agency Hunt 


(Continued from Page 3) 
entations by about 45 agencies. 
Early in August, however, the 
Travel Service announced that it 
had decided to defer the selection 
of agencies until it had more back- | 
ground on its own needs. , 

While the Travel Service de- | 
ferred the selection of an adver- | 
tising agency, it retained four big 
agencies for market research and | 
related studies in various parts of 
the world (AA, Sept. 18). With 
approximately $100,000 available | 
for research purposes, the Travel 
Service split the world four ways, 
as follows: (1) BBDO assigned to 
France, Italy and Germany; (2) 
Kenyon & Eckhardt, the United | 
Kingdom; (3) McCann-Erickson, 
Brazil, Venezuela and Mexico; and | 
(4) J. Walter Thompson, Australia 
and Japan. 


| 
# In announcing the new competi- 


tion, officials said the research 
work by the four agencies will be 
completed during December. The | 
new advertising and public rela- 
tions agency or agencies will be | 


selected following oral presenta- | 
tions here in mid-November, in| 
time to utilize the market research | 


| 


information as soon as it is avail-| 


When the original competition | 


agencies to demonstrate the facil- 
ities which they could utilize in 
each of 12 countries where the 


MB IRR i gs uni oe 
— ue 
ad ‘i 
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McCracken Andrews Driscoll 


Strashyrg - 

MUTUAL APPROBATION—New officers of the Pennsylvania Newspaper 
Publishers’ Assn. were elected at the 37th annual convention in 
Philadelphia’s Bellevue-Stratford hotel. The new president, Robert 
I. McCracken, vp, treasurer and general manager of the Norristown 
Times-Herald, and new vp, Tom T. Andrews Jr., publisher of the 
New Bethlehem Leader-Vindicator, shake hands with retiring pres- 


el Service required the anens | 


should be addressed to: Sales Pro- 
|motion Director, U.S. Travel Serv- 
ice, Department of Commerce, 
| Washington 25, D.C. # 


Cyanamid Names Highman 
Warren Highman, formerly man- 
ager of public relations for the 
industrial chemicals division of 
|American Cyanamid, has been 
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Gaynor & Ducas, New York, to 
handle its advertising and public 
relations. G. M. Basford Co. was 
the former agency. 


‘SI’ to Open Miami Oftice 


Sports Illustrated will open a 
Miami, Fla., office Oct. 18 under 
the direction of William A. Marr, 


associate advertising manager. For 


/Mamed manager of corporate ad-| the past three years, Mr. Marr also 


| vertising for the parent company, 
|located in New York. He succeeds 
Ted M. Wennergren, who resigned. 
Mr. Wennergren’s title had been 
/manager of the institutional ad- 
| vertising department. 


Perkin-Elmer to Gaynor 
Perkin-Elmer Corp., Norwalk, 

Conn., manufacturer of chemical 

analytical instruments, has named 


has managed the magazine’s re- 
gional editions. 


Horn Joins Goodrich 

William J. Horn, formerly with 
C.B.S. Electronics, New York, has 
joined the B. F. Goodrich Co., 
Akron, O., as merchandising man- 
ager of its consumer products mar- 
keting division. Mr. Horn will 
headquarter in New York. 


ch Ti 


Advertisers in This Issue 


The following list of advertisers in this issue is published solely as a convenience. 
While every effort is made to maintain accuracy and completeness, last minute 


5 od ne bl, 


ges may occ y result in una or errors. 
ident James M. Driscoll, president of the Connellsville Courier, and ABC Owned Radio Stations ........ 20-21 McDonnell & Co. ccccccccsscessseeeeoon 116 
vp, William E. Strasburg, publisher of the Ambler Gazette. PD TAG crcecintrccsnictssensines 108 McGraw-Hill Publishing Co. ........ 7 
Advertising Checking Bureau .... 58 McMillan Management Services .. 124 
tourism promotion program is to! of the Travel Service. Mr. Butter- Advertising Council ..........00..0..... 52 Medicine Hat News .................... 128 
get under way early next year.) field, formerly sales public rela- Advertising & Sales Promotion .... 49 PUREED: TRIE Sessa iid ncsidtnscecasivinin 117 
The standards were criticized as| tions manager of American Air- American Broadcasting Co. ........ 76-77 Minnesota Mining & 
unnecessarily restrictive, preclud- _| lines, joined the Travel Service American Home .............cccccceseeee 28-29 Menufacturing Co. ................ 14, 49 
ing competition by organizations | Aug. 29. American Medical Association .... 113 Modern Retailer 
which are not equipped to serve Ideally, Mr. Butterfield said, the Architectural Forum ..............cc000 109 Montreal Star .................. 
in some of the markets. |new competition would lead to the Atlantic City Press ............ccccsse = Muskegon Chronicle 
The new standard opens the/|selection of a single agency for Ne We Ayer ....ccccesseesneeneesneesnsennees : : 
competition to all agencies which|the tourism program. From our re oe 132 reese A ener 12, ie 
able have resources in at least three of | standpoint, he said, this would SR ce ee ees saetieneh Sede ” on va eigenen a 
- | 14 markets which the Travel Serv- | mean a minimum of detail. “How- ee Verh or ees ene po 
was con@ucted tact June, the Trav- | ice now regards as particularly | ever, he said, “the chances are ean A 22. 24 
promising target areas. |that we may need two or three Better H. & Garden 135 
} ; —-— . r Homes rdens ............ Newspaper Agency Corp. ........... 120 
| Spenncees, because it is hard to find Bloomington Pantagraph ............ 52 Newsweek ... 5 
# In their initiai letters to the |one that is good everywhere. Boston Record Amoricen ........... ae 4 ON eee 80 
Travel Service, agencies are asked | a Se a ee 103 
to demonstrate, in two pages or|# The markets listed in the Travel SESS ee ee 4 Orchids of Hawaii .................0.... 
\less, that they have operated in at|Service announcement are: Eng- Burgoyne Index oo... 132 Orlando Sentinel Star 
|least three of the listed countries |land, Germany, France, Mexico, Burroughs Clearing House .......... 56 Outdoor Advertising Inc. ............ 
| for a year or more, and to list the | Venezuela, Japan, Australia, New a a 61 
'travel accounts they have served | Zealand, Brazil, Colombia, Italy, Parade ........ssecsessesesvens 
recently. Holland, Belgium and Switzerland. COPE FURS GIG. croscrnvecsecceccosees 58 NII cuscicscsetvetdnienniccglladegesiiens 
Officials of the Commerce De-| Facilities cited by the competing Cedar Rapids Gazette ................ 22 Peoria Journal Star 


Circulation rising steadily 
in number and value 
but rates remain the same 
DECEMBER ISSUE CLOSES OCT. 20 
Orders and sample copy requests to 
ANGELA M. CRAWLEY & STAFF 
National Advertising Representative 
28 E. Jackson Bivd. Chicago 4 
Telephone HArrison 7-7176 


NATIONAL CATHOLIC FAMILY MAGAZINE 


| petition which was aborted in Au- 
gust was “premature.” At the time 


| 


|partment concede that the com-| agency may be partnerships, af- 
|filiates or wholly-owned subsidi- 
aries, the specifications said, “but 
the original competition wasj;the relationship must have been 
opened, none of the permanent of-/in existence for more than one 
ficials of the Travel Service had | year, 
| been sworn in, and very few had| prepared to document the nature 
| been selected. 
e@ new competition is under| “The agency must be able to 
the direction of Benjamin But-| demonstrate a clear and proven 
terfield, director of sales promotion | ability to centrally control, organ- 
|ize and supervise from its home 


| of the relationship. 


a 


3 
a) 


a 


over more sales in Winston-Salem . 
dustry is expanding . . . where business is good. 
Noted for its “growth-type” blue chip industries, 
here’s a market with over 75 million dollars in 
new industrial expansion now going into opera 
tion. Here is growth .. . here is employment. 
here is good business. 


wea 
= 
=31e 


this hustling market through the Journal and 
. with its more than 100% penetra | 
| 


Sentinel . . 


tion in the Metropolitan Area ... plus over 70% 
penetration in the Journal and Sentinel’s 11- 
county trading area. Here’s coverage of people 
who have the money to buy— and are buying! 
Write promotion department for market facts. 


VER 
you CANT NA 
meyer THE 


|office in the U.S. the activities of 
|the various national agencies 


and the agency must be 


abroad. These overseas offices or 
|affiliates should be managed by 
|nationals of the country involved. 
|The agency would be expected to 
‘supply the necessary supporting 
information to substantiate this 
|type of organizational structure 
| and these relationships.” 

| 

|@ Agencies which qualify in the 
initial screening of two-page sum- 
maries will receive telegraphic 
notification on or about Oct. 16, 
Mr. Butterfield said. They will be 
expected to submit written pro- 


| posals no later than Oct. 23. Qual- | 


ified agencies will be invited to 
|make one-hour presentations at 


Charleston Gazette & Daily Mail 136 
GRIOUNT WOME Sccteniccnseececsecssscancees 
Chicago Tribune .......... 

GI DS, © cecepectisecnees 

Colind Photography 
Collins, Miller & Hutchings ........ 71 


Cc $ rT ei eect, 


Coupon Almanac ........ 
Cunningham & Walsh 


SD. TING Saisscicn sickccnieccevssentsiente 50 
El Paso Broadcasters ...........0.00- 60 
Electronic Design .........ccccsseee 125 
Electronic News .........cccccccceseesees WW 
Elks 26 
Emery Air Freight ...........0:000 43 
Eugene Register Guard .............. 102 


PI deceit cccsssccoreseuscscescmectevcnrees 
Fargo Forum 
Farm Journal 


Farm & Power Equipment ............ 60 
Fighters for Freedom ................. 102 
Georgia Group 128 
DUP accctsencerenercecnsesccvessvensencescososcoss 


Cree DQ. nnccrrccereccosreccnnsonse 
Hitchcock Publishing Co. ............ 
House Beautiful .................0000 


WINSTON-SALEM 


JOURNAL +~~> SENTINEL 


| Washington in mid-November. 


Inquiries about the competition 


Industrial Marketing .................. 90 
Inpok Systems a 
International Management .......... 99 
International Science 

GB Female gy cnceisccsccseesescoscsse 64 


5 Address: Chicago's 


magnificent gold coast 


181 East Lake Shore Drive 
Overlooking Lake Michigan . . . 
five minutes from downtown .. . 
steps from Michigan Avenue 

stores. Fine Restaurant. Superb 


air-conditioned rooms & suites 
at sensible prices. 


Donald O. Cronin, Mgr. 4 
SUperior 7-8500 te? 


LAKE SHORE 
ee DRIVE HOTEL 


| Locally Edited 


Gravure Magazine ................ Wg 

ee 23,62-63 
Machine Design... 13 
Mayflower Studio oo... 66 
| tee 85 


Philadelphia Bulletin 
SEED .- wrcinitincninpinenaterntelistens 
Point of Purchase 


Advertising Institute .............. 58 
Power Drive Engineering ............ 15 
PRMD OI. cicrivieceressciseorseressnscens 102 
Reader's Digest ........... eR 79 


Riverside Press and Enterprise .... 130 
Roanoke Times and World-News 104 


St. Anthony Messenger 
San Diego Union and 

Evening Tribune .................. 130-131 
Saturday Evening Post ....16-17, 45-48 


Sports Illustrated 
Sterlio Press ........ 
Summit Hotel ........ a 
SII sncteasetattivineiniertenviosendigins 


Tacoma News Tribune ................ 4 
Taft Broadcasting Co. ................ 67 
Tidewater TV Council ............ 126-127 
MUD.” eilindpiiiissiinsitipieavieutedinbesinaeet 


a Ry Ee eee wa 


We I. sestcecasctencesnssssssiibnnsctieanie 
U. S. News & World Report ...... 51 
WORE cteniscncesmernscsnecsunecensecesion 107 
Washington Post 2.0... 19 
WIT ©  cecvenssencaicsnnsetosrvevsescssenes 57 
Western Horseman ..............c0000 74 
Western Union Telegraph Co. .... 53 
WFAA 86 
WFBM-TV 30 
Winston Salem Journal 

CG. BEE crrrcercsinwvseveeqssceces 140 
Wirtz, Haynie & Ehrot ................ 22 


VARA — covcccccoccccssscccsescosensveersense 112 
Yarder Manufacturing Co. ........ 80 
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Program Costs Hamstring Stations on | Se 
Control, Despite Legal Responsibility 


(Continued from Page 1) 
expense of programming the whole 
day alone. 


s The next, and final, public hear- 
ing phase of this four-year-old 
study is scheduled for January. 
Network representatives, who were 
heard two years ago, will be given 
another chance to explain their 
method of operation and to answer 
criticism, if they wish. Ashbrook P. 
Bryant, chief of the FCC’s network 
study staff, plans to have his report 
ready for the commission by the 
end of the fiscal year in June. 

FCC Chairman Newton Minow 
already has indicated his hope 
that one specific result of these 
hearings will be legislation author- 
izing the commission to regulate 
the tv networks. 


How Can You Tell? 

In a verbal exchange with E. W. 
Ebel, advertising vp of General 
Foods, Mr. Bryant pressed hard on 
the point of how Mr. Ebel arrived 
at the judgment: “It would be 
wonderful if we could make chil- 
dren look at educational shows. 
But we haven’t been able to. If 
the parents won’t, I don’t know 
how advertisers and networks can 
make them look.” 

Mr. Bryant asked this $50,000,- 
000 tv advertiser if he was speak- 
ing from experience at sponsoring 
such informative children’s shows. 
Replied Mr. Ebel: “No, we haven’t 
had the nerve to put one on.” 
added that he was judging from 
the experiences of others. 

“Then you can’t actually say 
that children will reject efforts to 
bring more serious things to them 
on tv, can you?” he was asked. “If 
you put it that way, I can’t,” the 
GF official answered. 


e Mr. Ebel’s testimony was much 
like that of the other big tv spend- 
ers. General Foods looks for whole- 
some shows from reliable pro- 
ducers and then watches them to 


make sure taste and quality stand-| 


ards are maintained. “We know it 
would be as unprofitable to present 
inappropriate television shows or 
offensive commercials as it would 


be to permit a fall-off in the quali-| 


ty of our products,” he explained. 

Mr. Ebel could visualize future 
difficulties in the growing network 
ownership and control of program- 


ming, but he said this trend has | 


not yet decreased the advertising 
effectiveness of the medium. 
He said if a magazine plan, car- 


willing to sponsor quality fare of 
limited audience appeal, but are 
unable to get network time spots. 
He said the industry is moving 


war, with major programming de- 
cisions being based on numbers. 


# On the question of program bal- 
ance, Roger H. Bolin, director of 
advertising for Westinghouse Elec- 
tric Corp., noted a lack of mean- 
ingful drama and music program- 


He foresaw quality drama mak- 
ing a comeback—Westinghouse’s 
|schedule of specials for the 1961- 
|°62 season includes six original 
| plays—because: (1) They reach 
jthe masses and the so-called 
| thought leaders (2) it effectively 
| reflects the sponsor’s personality 
|to the public and (3) drama fans 
|are there waiting to be served. 

This pioneer tv drama sponsor 
gave the cost records on “Studio 
One” from 1949 ($17,884) through 
| 1958 ($123,427) when the “tired, 
|no-longer fresh” show’ was 
|dropped. “Studio One” was re- 
|placed by 
| which cost almost twice as much. 


|= Anyone thinking of selling a 
| show to Ford Motor Co. should 
|keep these factors in mind: All- 
family fare, but slanted some- 
what toward males; national ap- 
peal, not aimed toward big cities 
| vs. rural sections; and a strong 
|personality to create a friendly 
| rapport for the product. This was 
|made clear in the testimony of 
|Robert J. Fisher, director of ad- 
| vertising for the auto maker. 

He argued that common sense 
negates a sponsor’s seeking out 
controversy as a selling environ- 
|ment for his products. In face-to- 
| face selling—which is how Ford 
|thinks of tv—you seldom engage 
|in an argument or try to depress 
| your prospect. 


| 
| 


|ms An example of how an adver- 
| tiser’s business policies can affect 
| programming in an area seemingly 
far removed from his prime con- 
| cerns was given by Howard Gray, 
| advertising manager of R. J. Reyn- 
olds Tobacco Co. He was accom- 
|panied by Samuel Northcross, a 
vp of William Esty Co., who helped 
| set forth the specifics of Reynolds’ 
| tv operations. 


| They explained that Reynolds, 


in the direction of a circulation | 


ming on tv now, but predicted the | 
deficiency would soon be corrected. | 


“Desilu. Playhouse,” | 
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FLIGHTY—AMF Wen-Mac, Los An- 
geles toy maker, introduces its lat- 
est line of playthings with this 
| b&w page in the Nov. 17 issue of 
| Life. Cunningham & Walsh is the 
| agency. 


| 


and merchandising director of S. C. 
Johnson & Son, was Exhibit A 
in the category of a client whose 
shows were taken off the new sea- 
|son’s schedule before it had de- 
| cided whether to renew. This hap- 
|pened to Johnson in the case of 
“Robert Montgomery Presents” 
at NBC several years ago, and 
| with the situation comedy “Angel” 
{at CBS last season. 


# Mr. Smith, who, like all the 
other sponsors at these hearings, 
emphasized that ratings are only 
one of many factors used to eval- 
uate tv advertising, did not offer 
the fading of “Angel” and Mr. 
Montgomery as a gripe against the 
|networks. This information was 
|elicited by FCC attorney Ashbrook 
|P. Bryant to press home the point 
pana ratings frequently are the 
overriding factor in a network pro- 
gram decision. 

The S. C. Johnson official con- 
firmed that the networks dropped 
these shows because of disappoint- 
| ing rating records, but he defended 
\their right to weigh this element 
|__among others—in making deci- 
| sions. He also defended the net- 
_ works on the “balance and diver- 
|sity” issue and saw the shift 
| toward network ownership and li- 
|censing of programs accompanied 
by a trend toward more public 
‘etoees telecasting. 


s Many advertiser witnesses were 
ge if the networks ever sought 


the networks had not contributed 
|to the over-all balance and diver- 
|sity of the tv schedule. 

| Mr. Bergmann provided some 
addenda for the “advertisers ob- 
ject” file. Both examples concerned 
Alfred Hitchcock dramas, on which 
| Revion was a co-sponsor. In one, a 
| deranged assistant to a circus ma- 
gician decided to emulate the ma- 
gician and saw a woman in half, 
only he really did saw her in half. 
Revlon’s thinking carried the day, 
and this story was dropped. In 
the climax of another film, a young 
girl was strangled; Revlon’s ob- 
jections to this violent scene were 
overruled, and the sponsor “was 
bound by contract to sponsor it,” 
he said. 

le Thomas B. McCabe Jr., adver- 
tising vp of Scott Paper Co., shed 
| light on how much audience spon- 
sors seek for their ad dollar. 

“We feel that any program we 
sponsor in the evening should 
reach a reasonably large audience 
in order to justify the costs that | 


go along with prime program qual- | 
|ity,” he said in a prepared state- 
|ment. “Our minimum standard on 
|a network program is a one-third 
| share of the network audience at| 
the time the show is being broad- | 
peo However, we recognize that 
|it takes time to build audiences, 
|and in the case of all of our pro- 
|gramming, we have given our| 
shows an adequate chance to build | 
audiences before renewing or ceas- 
ing to sponsor a property. | 

A great many sponsors have} 
held that while the networks must | 
be the final judges as to what goes | 
on the air, advertisers, who pay 
for the entertainment and infor- 
mation, have a right to influence | 
those decisions. 


ness, A. A. Whittaker, vp and di- | 
rector of advertising of Bristol- | 
Myers, No. 16 among network tv | 
sponsors. His argument was set 
forth in this fashion: 

“It is our conviction that the ad- | 
vertiser working with the network | 
jin the area of programming de- 
|cisions is much preferred over an 
|arrangement under which the net- 
work 
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taining the quality and character- 
istics contracted for. 


5. “An advertiser can and does 
make a notable contribution to 
program excellence because of his 
interest in having the program 
under his sponsorship attain maxi- 
mum performance levels. As a 
group, advertisers provide a wider 
pool of experience and, in many 
instances, a closer liaison with the 
public in reflecting the acceptable 
standards of taste and decency.” 


= In his 12-pageé prepared state- 
ment, Mr. Whittaker also listed 
the factors considered when se- 
lecting a new tv program for spon- 
sorship. Among them: 


1. “The nature of the program 
and whether it fits with our other 
programs, thereby giving us the 
desired variety. 


2. “The producing organization, 
its reputation and proven abilities 
to acquire and utilize the full tal- 
ents of producers, directors, script 


| writers, actors, etc. 


3. “Length of commitment. 


4. “The availability of the star 
and supporting cast for use in 
commercials. 


5. “The cost. 


6. “The suitability of the pro- 
gram mood and climate for our 
commercial messages. 


7. “The appeal of the program 
to the kinds of people who repre- 
sent prime prospects for our prod- 
ucts. 


8. “And last, but most impor- 
tant, is the matter of audience op- 
portunity, or how many people the 


| show will reach.” 


= None was more adamant on this |" MT: Ryn tered said rong ssc 
point than Tuesday’s lead-off wit- preys v meee. eo ee ee 


than giving advertising dollars to 
Curtis Publishing Co. to place ad- 
vertising in the Ladies’ Home 
Journal, The Saturday Evening 
Post, Holiday or American Home 
as it may elect at such times as it 
may determine.” He said adver- 
tisers have a right to edit tv, but 
not magazines, because television 
requires a higher commitment over 


is completely autonomous }a longer term and without any 


We believe that the ultimate de- |8¥aranteed minimum circulation. 


cisions as to the placement of the 


The Bristol-Myers executive 


programs and the program materi- entered a spirited defense of net- 


j= which appears on the network 
should, and indeed must, rest in 
the hands of the networks. Some- 


work tv fare, characterized it as 
‘moving toward greater balance 
and diversification in recent years, 


one has to be the final authority | and warned that tv program di- 


as to what goes on the air. Obvi- 
{ously the advertisers cannot make 


versity must be compatible with 
the needs of advertisers, who sup- 


to get part ownership of a pro-|this decision—the only logical one | Port it. “Advertisers can’t afford 
t 


|gram purchased by the sponsor 
from an 


| as a baseball sponsor and as a user independent packager. 


of players in advertising, objected | This drew negative answers until 
when a CBS show, “The Witness,” | Oct. 2, when Samuel Thurm, ad- 


is the network. 


s “In this process, however, it is 


support programming of ex- 
|tremely limited appeal,” he said. 


rying with it circulation assur- : ‘ ” in the interest of the public as | @ Tuesday’s second witness gave 
ste were introduced in tv, then | decided to “rehash” the old Black | vertising vp of Lever Bros., cited| well as the advertiser, whose|the networks full marks for their 
a great many advertisers might be | Sox scandal. The network went|a case in which there had been a| funds make tv possible, for the ad- | attitude toward clearing time for 
relieved of the financial risks in- | ahead with the show, but allowed | disagreement on whether a net-|vertiser to consult with the net- | advertiser-financed packages. 
volved in sponsorship. He made it | Reynolds to delete its commer-| work had a prior interest in a|work in the selection and place-| Marshall A. Souers, director of 


clear he was not favoring such oo show. : _|ment of shows as well as with | media and shows for General 
plan, and was answering with a big| = Last week the FCC investigators He explained that CBS felt it respect to the programming mate- | Mills, said his company ‘has not 
“if” that he did not expect it to! concentrated on finding out how | had a claim to part ownership in| rial—scripts, casting, production. | found itself to be at a disadvan- 
come about. advertisers influence tv program- | andid Camera,” when Lever|In other words, it is most appro-| tage when seeking time” for such 

shows. “No more than the usual 


| ming—through restrictions on sub- |decided to return that show as a/| priate for an advertiser to be in a 


= An example of an advertiser|ject matter, revisions of scripts | regular weekly series, because the | position to influence the decisions, 


who had tried giving children in- 
formative fare on tv and found 
them receptive was Robert L. Esk- 
ridge, acting director of advertis- 
ing, Ralston Division, Ralston Puri- 
na Co. He said that such non-rating 
winners as “Bold Journey,” “John 
Gunther’s High Road” and the cur- 
rent “Expedition,” all selected to 
provide information as well as 
entertainment, had been widely 
praised by educators, drew a strong 
mail response from children and 
were sound advertising buys. 

Mr. Eskridge said that getting 
good time spots for information 
shows reaching only 4,000,000 to 
5,000,000 homes is a problem. Part 
of the problem stems from the de- 


sire of the advertiser who follows | 


to be preceded by a show with a 
better lead-in. He had no idea how 
many like-minded advertisers are 


/and through the selection of pro- 
| gramming primarily as a setting 
for effective product salesmanship 
or corporate image making. 
This week the commission’s law- 
| yers, while continuing to cover the 
| advertiser's role in programming, 
| also began to press more strongly 
in another direction—using spon- 
| sor witnesses as a source of ex- 


|revived program “was a spin-off 
|of one of their [CBS’] programs.” 
This unclarified cryptic remark 
referred to the fact that “Candid 
Camera” made a tv come-back as a 
segment of the “Garry Moore 
| Show,” which is produced in as- 
|sociation with CBS, before re- 
turning as a separate series. The 
lawyers did not ask Mr. Thurm 


ae not being ultimately respon- 
|sible for making the final decision. 
|These are the reasons in support 
|of this point of view. 

| 1. “An advertiser is in a better 


| 
| 


| position than a network to judge 
what program best meets the ad- 
vertiser’s marketing objectives. 


| 2. “An advertiser and his agen- 


problems” were encountered when 
|buying time for “Father of the 
Bride,” the new M-G-M situation 
comedy, which was partly financed 
by General Mills. 

Mr. Souers testified that his 
company has no current written 
policy to guide advertising and 
agency officials in the supervision 
of tv programming. He said he 
was not aware of the General Mills 


|pert information on the networks’ 
operations: 

| Do networks drop worthwhile 
and still-sponsored shows because 


the what-happened-next question,|cy represent abilities and experi-|tv program policies covering the 

but CBS reportedly does own part | ence equal to that of the networks | old “Tales of the Texas Rangers 

of “Candid Camera.” in making programming judg-|show until the document turned 
In answer to a specific question, | ments. jup at the producers yg 

i Mr. Thu d \these hearings last fall in Holly- 
of ratings? How do sponsors feel ; _ rm agreed that the  . | 8. “An advertiser provides fi-| ood (AA. Oct. 17, 60). At any 

|about the trend toward increased | ‘ward network control of hour atl ; , > BG, 

ee : i Road ;_|nancial support and is held re-| pot the company now has no 
program control and ownership on | films had served to limit the vari- nensibte tar the prensain ty the ate, pany s 

th rt of the networks? Do net-| ty of fare offered on television. | Spons ; P ; \such written standards in effect, 
i * viewing public. ‘he emphasized. 

works sometimes demand part| : 

ownership of a show brought in|® Theodore G. Bergmann, vp in| 4. “An advertiser must have a| - 

by a sponsor as a prerequisite to|charge of advertising of Revlon, certain degree of influence in or-/|®8 Lawrence W. Bruff, advertising 

putting the show on the air? |agreed that the trend toward ac- |der to insure delivery by the pro- | vp, Liggett & Myers Tobacco Co., 
Douglas L. Smith, advertising | tion-adventure hours controlled by | ducer or network of shows main- | (Continued on Page 142) 
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Sarnoff 


Rachline  Bleustein-Blanchet Larmon 


Laparte 


Musnik 


R. Reeves S. Reeves 


Advertising Age, October 9, 1961 


‘Bates Seen Seeking 
‘Efficiency,’ ‘Security’ 
in New TV Film Deal 


New York, Oct. 4—The an- 
nouncement by Ted Bates & Co. 
last week of its agreement with 
five major producers of television 
commercials, guaranteeing each 
a share of its annual business, is 
viewed by several agency observ- 
ers aS a maneuver to attract new 
agency clients. 

Some agency men contacted by 
ADVERTISING AGE felt the unsigned 
pact with VPI Productions, Film- 
ways, Transfilm-Caravel, Sarra 
and MPO Videotronics represent- 
ed a grandstand play on the part 


’ : < : of Bates, whose commercial pro- 
INTERNATIONAL—Pictured at the French consul general’s reception in America; Madame Marie-Francoise Rachline; Bernard Musnik, head |duction expenditure has been es- 


New York in honor of Marcel Bleustein-Blanchet, chairman of Pub- 
licis, largest agency in France, are the guest of honor, Sigurd Lar- 


of Publicis in the U.S.; and Raymond Laporte, French minister pleni- | timated at $2,500,000. It was gen- 


potentiary-consul general in New York. Rosser Reeves, chairman of | erally known that these producers 
mon, chairman of Young & Rubicam; David Sarnoff, Radio Corp. of Ted Bates & Co., and his son, Scott, chat with M. Musnik. 


Programming Costs “Ampex Appoints 
Hamstring Station 

Control, FCC Told C&W to Handle 
Entire Account 


(Continued from Page 141) 
(Continued from Page 1) 


suggested that the trend toward 

network program ownership and 
Erickson and Foote, Cone & Beld- 
ing. The finalists were selected 


control conceivably could give ad- 
vertisers more flexibility. He 
pointed out that some network- 
controlled hour films can accom- 


modate minute advertisers on a 
short-term basis. Some 60% of) 
L&M’s ad budget goes to spot and | 


from a field of eight bidding agen- | 


cies screened by Ampex. 


|electronics companies in suffer- 
| ing losses,” one San Francisco in- 
vestment adviser told AA. “Most 
cf them are in pretty much the 
same boat; many believe the in- 
dustry has expanded too quickly.” 


|@ For the 12 years through fiscal 
| 1960, Ampex achieved an annual 
sales growth at an av>rnge rate of 
69%, with net profits after taxes 
increasing in each of the past six 
years. 

During the fiscal year ending 
| April 30, 1961, however, the pat- 


The account is currently served | tern changed. Net sales were $70,- 


unidentified consumer product, 
which was chosen to help Du Pont 
|develop a “general theory of the 
|process that underlies the rela- 
|tionship between advertising and 
|consumer sales response.’ The 
| third was a study of the sales ef- 
fect of industrial advertising. Said 
Mr. Pechin: “In this study we 
again plan to vary the advertising 
to see what happens to sales.” + 


Du Pont Show 
Is ‘Most Researched’ | 


already were getting a substan- 
‘tial share of the agency’s business, 
but a more formal alliance with 
|these big-name companies could 
|be a drawing card for new busi- 
| ness, it was suggested. 

= Robert Margulies, Bates vp in 
charge of commercial broadcast 
production, said the step was tak- 
jen to insure “the highest consist- 
| ent production quality and develop 
|a closer spirit of cooperation and 
| communication.” He pointed out 
\that Bates “wanted the producers 
|to make a decent profit, but ef- 
ficiencies resulting from the agree- 
ment could result in better prices 


| by five agencies: McCann-Erick- 

Sere ty. |son, San Francisco, which handles 
; |international sales and consumer 

® Also into the record went Mr. | audio products; Boland Associates, 
Bruff’s version of why Liggett & san Francisco, which has instru- 


Myers canceled = of tv’s most mentation and professional audio; 
popular dramas, “The Untouch- Carson/Roberts, Los Angeles, 


ables.” He said L&M pulled out) which handles computer products; 
after two years as a result of three | pa) Lawrence Inc., Palo Alto, 
developments: Indications that a which has segments of audio 


“large group” of people from the products and pre-recorded tapes; 


Italian-American community was and McCann-Marschalk, Atlanta, 
being offended by the show; ABC’s which handles industrial and con- 


decision to move it and another | .ymer tape products. 
L&M program to a later time peri- 
od despite protests; and threats of 


105,000, off from the prior year’s 
high of $73,434,000. Operations 
showed a consolidated net loss of 
| $3,930,000 after tax adjustments, 
|contrasted to a 1960 net profit of 
$3,959,000. 


/m On June 15 of this year, George 
I. Long Jr. resigned as president 
and chief executive officer, re- 
|maining only as a member of the 
| board of directors. 

As of Aug. 1, William E. Roberts, 
for the past eight years exec vp 


WitmincTon, DEL., Oct. 4—Some 
background for the purchase of 
“Show of the Week” by E. I. du 
Pont de Nemours & Co. was pro- 


manager in charge of general tv 
programs. 

Charles E. Crowley said 
Du Pont’s tv costs in product areas 
had zoomed about 160% before the 
new show bowed Sept. 17 on NBC- 
TV. As a result, the company 
|sought new ways to combine the 
|individual promotions of its multi- 


vided today by the company’s ad | 


boycott against the tobacco com- 
pany’s products. 

It was indicated that L&M has 
an unwritten, though well under- 
stood set of guides covering the 
use of tobacco on L&M sponsored 
shows. The basic premise: “Smok- 
ing should be handled the way it is 
in life.” Among the tenets: Pipes 
and cigars are not to be used in 
dramas unless they play a motiva- | 
tional part in the story; anti-safety | 
scenes such as lighted cigarets 
being flipped into waste baskets 
are frowned upon, and the com- 
pany objects to scenes showing 
dirty characters chewing tobacco 
and spitting frequently. 


s Another tobacco man who fol- 
lowed, Daniel Ladd, director of 
advertising of P. Lorillard Co., 
said that in the past few years 
network tv has gotten from 50% | 
to 70% of his ad budget. 

He pinpointed a target for all 
ambitious tv program salesmen 
with the revelation that final pro- 
gram decisions at Lorillard are 
made by a committee comprised | 
of the chairman, president, sales 
vp, and Mr. Ladd. 

By Thursday the line of ques- 
tioning had become extremely 
repetitious and attendance in the 
hearing room was down to a hand- 
ful of lawyers, busy taking notes 
for daily reports to networks and 
advertising agencies; a sprinkling 
of reporters; and a few observers. + 


Florida Sales to Bishopric 

Florida Sales Plan, newly formed 
newspaper group selling general 
advertising for the Miami Herald, 
St. Petersburg Times and Orlando 
Sentinel-Star (AA, July 31), has 
appointed Bishopric, Green, Field- 
en, Miami, to handle advertising 
for its Florida Golden Markets 
promotion. 


® Selection of C&W to handle all 


|of the Ampex account ends some 
|three months of speculation and 


internal realignment. 
The shift of agencies also is 


|accompanied by a considerable 


amount of switching of top Ampex 
executives. Champ Titus, formerly 
marketing services manager of 
Ampex Audio Co., probably will 
be named corporate general ad- 
vertising manager. 

Ampex, which develops and 
manufactures a wide range of 
products associated with the firm’s 
slogan, “Memory is our business,” 
was founded in 1944 by Alexander 
M. Poniatoff, now chairman of the 


board. 


In 1947, its first fiscal year as a 


of Bell & Howell Co., was elected | product organization—and yet re- 
president to succeed Mr. Long, and |tain corporate promotion. 


on Aug. 22, he was elected to the| “Our tv budget had been running 
board. Mr. Roberts had been with | $12,000,000-plus. We asked our- 


Bell & Howell for 25 years. 

Late last month, the new pres- 
ident declared that results for the 
current first quarter “indicate a 
| reversal of the loss trend.” + 


| 


Du Pont Tests 
Commercials in 
1-City ‘Split Run’ 


(Continued from Page 3) 


/selves: ‘Can we cut to $10,000,000?’ 
| It was decided to cut into the cor- 
| porate portion, because this isn’t 
seasonal, like some products, which 
'need the time flexibility. 


| “Du Pont checked surveys by | 


\the Assn. of National Advertisers, 
| then asked the top 10 or 12 tv ad- 
| vertisers how they felt about par- 
ticipations versus sole sponsorship. 
All agreed sole sponsorship is 


|best. There were a few reserva-. 


| tions, however. 


s “Finally,” said Mr. Crowley, 
“we went to two of our agencies— 
Batten, Barton, Durstine & Osborn 


corporation, there was one share | reaches 95.6% of all U.S. tv homes. | ang N. W. Ayer & Son—and asked 


owner, holding 375,000 shares, with 


(A breakdown of Du Pont’s tv 


them which program and what 


a working capital of $14,000. That commercials on this one-year |jength of time. 


year net sales reached $239,000, 


representing earnings of 1¢ a share. lists 58 minutes for paint, 39 for | 


In the 15 years since, working 
capital has grown to $26,361,000, 
with 26,935 shareowners, net sales 


in 1961 of $70,105,000, a net in-| polishes, one for fabrics and 107 | 
,come of $3,930,000 and, so far this 


schedule of 
textile fibers, 16 for anti-freeze, 
|20 for Number “7” automotive 
specialties, such as waxes and 


for corporate advertising. The Du 


“Show of the Week” | 


| “The cost factor eliminated con- 
sideration of an hour and one-half 
show, and Du Pont felt a half hour 


wasn’t sufficient for all its prod-| 


ucts. The result—the hour-long 
‘Show of the Week’—was a com- 
bination of thinking by BBDO, 


year at least, no earnings per| Pont departments, which operate | _wRC-TV and Du Pont. 


share. 


| relatively autonomously, “buy” 


“It’s too early to tell reaction, 


Soon after Ampex developed and | commercials from the parent cor-| put the reviews have been pretty 


began marketing professional poration to participate on the NBC-| 5404 In the meantime, ‘Show of | 


| at times. 

“What we’re doing is what a 
lot of people are doing, but when 
we do it, it is blown up out of 
|all proportion,” he said. Most 
agencies deal primarily with four, 
|five or six houses, he pointed 
| out. 

s “We were using as many as 18 
|or 20 production companies in the 
|past, but this spread the business 
| too thin,” the Bates vp said. With 

the new five-team system, which 


will be tried for the coming tv sea-. 


_son, Bates will divide about 80% 
| of its business among these com- 
panies. The remaining 20% could 
go to any of these companies or 
to others. “If another house does 
consistently better work” Bates 
could replace one of the five, Mr. 
| Margulies said. 

| Mr. Margulies pointed out that 
the new arrangement will “in 
no way place any of these firms 


under any special obligation to 
us.”’ 


® Similar concern was expressed 
by Rodney Erickson, president of 
Filmways, who said, “I don’t want 
anyone to feel that because we 
have a deal with Bates, this could 
penalize any of our other custom- 
ers.” Mr. Erickson saw the agree- 
|ment as representing new efficien- 
cies in the business, giving the 
agency and producer a chance to 
work together more closely and 
well in advance. 

The advantage to the producer 
is that he will know that he can 
expect a certain amount of busi- 
ness from Bates. On the other 
hand, it would be “impossible for 
| Bates to monopolize our studios,” 
the Filmways executive said. 


sound tape recorders, the compa- | TV show, and these are charged to|the Week’ probably is the most | A spokesman for Films Five, a 


|ny’s stock began to climb. In 1956, 


when Ampex introduced its Video- 
tape recorder, investors pushed 
the stock’s market price well over 
$100 a share. 


® Last year the glow began to 
dim for many companies engaged 
in the vast and complicated elec- 


their respective budgets.) 


|@ The company queried “a lot of 
| agencies” on the test objective, but 
found “no precedent,” it was re- 
ported. Last March, Edward J. 
Pechin, assistant director of ad- 
vertising, told Associated: Business 
Publications that one of 


|researched program around,” he 
| said. = 


|Home Service to H&] 
| Home Service Corp., Los Ange- 


|les, operator of laundries and dry 
cleaning establishments, has ap- 


“three | Pointed Hixson & Jorgensen as its | 


tronics field, and a shakedown) projects” Du Pont was carrying | 98€ncy. 


started. Caught in this shakedown, 


out involved Dr. Dollard—‘We 


Ampex stock, after adjustment for have worked with him in develop- 
a 3-for-1 split in February, 1960, ing a method of measuring the 


Corwin to TEC 


Gerry Corwin, formerly with 


|production house not included in 
the Bates’ five, said similar ar- 
|rangements have been made by 
other agencies, although they have 
not been publicly announced. He 
said the Bates arrangement was 
“only an open confirmation of 
what already existed.” 

The Films Five spokesman said 
that the development represents 
a clever move on Bates’ part. 
\“What an agency wants, basically, 
|is security. Price is not the im- 


aah . q " has | portant factor, and bids don’t dif- 
began to drop. Today it is quoted effectiveness of our tv commer- National Theater Associates, 
on the New York Stock Exchange | cials, with the purpose of develop- | joined Television Enterprises Corp.|fer too much. It matters little 


at $19.50 a share. 


\ing principles of tv advertising.” 


as midwest sales director in Min-| whether an agency spends $7,000 


“Ampex is not alone among the| A second project involved an| 


neapolis. 
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or $9,000 for a job.” # 
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ANNOUNCING LIFE’ 


29-MARKET PROGRAM 


7 Stars indicate major metropolitan centers of each marketing area. 


Lose! 


STARTING JANUARY 5, 1962, LIFE OFFERS 29 MARKET AREAS 


corresponding closely to 


Nielsen Test Markets, Major Advertisers’ Sales Areas, Chain Store Distribution Territories 


LIFE now offers advertisers and their agencies a new media 
plan of high flexibility to meet the marketing challenge of the 
Sixties. 

Under LIFE’s 29-Market Program, in each of the 29 market- 
ing areas (26 in the U.S., 3 in Canada), LIFE’s editorial con- 
tent will be identical with that of the national edition. Thus 
the powerful impact of America’s leading national weekly now 
is available to those advertisers who require selective regional 
marketing emphasis. 


METROPOLITAN MARKET CONCENTRATION 
LIFE’s new program lets you buy regional magazine coverage 
by the markets you need—not merely according to state lines 
or publishers’ printing and distribution arrangements. 

Each of the 29 areas includes at least one major metro- 
politan-and-suburban market where LIFE’s readership is most 
heavily concentrated. And because these areas are patterned 


after the Nielsen Test Markets, advertisers can measure sales 
results with new accuracy. 


HELPS SOLVE THESE MARKETING PROBLEMS 


Putting extra pressure in a market where sales are weak. 


Testing a new product—or copy approach. 
Promoting a seasonal product in exactly the regions where 
demand is greatest. 


Providing extra backing in an area where sales are strong. 


se 

e Advertising regional brands. 

e Launching special promotions to meet local competition. 
e Planning market-by-market expansion of a new brand. 
LIFE’s 29-Market Program is the next logical step in the kind 
of recognition of advertisers’ needs that developed LIFE’s 
fast-close and single-city test facilities. For full details, call 
your LIFE salesman. 


LIFE’s 29 MARKETING AREAS 


(Areas and Circulations) 


Average 

Area No. Market Area Circulation 
z Los Angeles 606,000 
2. San Francisco 288,000 
3. Seattle-Portland 226,000 
4. Denver-Salt Lake City 129,000 
5. Minneapolis-St. Paul 159,000 
6. Omaha-Des Moines 118,000 
7. Kansas City 189,000 
8. Dallas-Houston 260,000 
9. Milwaukee-Grand Rapids 208,000 
10. Chicago 395,000 
11. St. Louis 164,000 
12. New Orleans-Birmingh Memphi 181,000 
13. Detroit-Toledo 300,000 
14. Cleveland 242,000 
15. Indianapolis-Louisville-Nashiville 158,000 
16. Cincinnati 128,000 
17. Washington, D.C.-Baltimore 296,000 
18. Atianta-Charlotte 236,000 
19. Miami-Tampa 190,000 
20. Pittsburgh-Wheeling 165,000 
21. Buffalo-Rochester-Syracuse 206,000 
22. Philadelphia 354,000 
23. Albany-Northern New England 135,000 
24. Boston-Providence 270,000 
25. New York 875,000 
26. Hartford-New Haven-Springfield 163,000 
TOTAL U.S.A. 6,641,000 

CANADA 
27. West of Ontario 100,000 
28. Ontario 152,000 
29. East of Ontario 107,000 
TOTAL CANADA 359,000 
TOTAL CIRCULATION 7,000,000 


Minimum purchase: full page (B & W, 2 color or full color) in any three U.S. areas. 
Closing: 46 days for all units. 
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KRON-TV HAS MOST 
‘POSITIVE IMAGE 
IN SAN FRANCISCO® 


PhD. 
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